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Achievement. 


When  The  Orange  County  Register  published  its 
4- millionth  classified  ad  of  1987  in  early  December,  il 
was  a  remarkable  achievement.  Only  a  handful  of 
publications  in  the  world  have  ever  attained  this  level 
in  one  year. 

We're  proud  to  have  surpassed  this  4-million  mile¬ 
stone  and  look  forward  to 

continued  growth  as  the  T  H  orange  ^county 

nation's  second-largest 
classified  medium.* 


Regiw 


Represented  by  CWO&O 

•First  10  months,  Media  Records  full-run  classified  linage 


here's  ii  rewiud  for  go(K)  ideas. 
Awards.  And  our  opinion 
columnists  have  just  addt'd  the 
write  honoraltle  to  their  name's. 

Nat  Hentoll  with  the  H.l .  Menc  ken  Award 
for  writing  excellence,  jonalhan  Frc'c'dman 
with  the  I'jlit/er  Prize  for  editorial  writing. 

These  are  just  two  of  the  Copley  columnists 
and  cartcKinists  who  are  winning  readers 
through  POLITICAL  CARTOONS  & 
EDITORIALS  and  OPINION  &  ANALYSIS. 

The  White  House  News  Summary  counts 
on  our  DAILY  NEWS  SERVICE  WIRE.  Our 
regional  spot  news  services  cover  Illinois  and 
Califorr'a.  From  AIDS  to  Afghanistan,  we 
fex  us  in  on  stories  that  move  your  readers. 
Logos  and  graphics  com()lc‘te  the  pic  ture. 

And  introduc  ing  hook  sc'rializations  on  issue's 
and  (K'ople  who  sha(X'  our  livc's — and  our 
idc'as. 

COPLEY  HAS  THE  PACKAGE 
THAT  TIES  UP  READERSHIP. 
Editorial  Cartoons.  A  package  of  1 1 
award-winning  cartcxjnists  from  Nc'w  York  to 
California.  Spanning  a  s|X'c  trum  of  political 
thought.  Intrcxfuc  ing  Steve  Kelley,  Mike 
Luc  kovic  h,  Bruce  Bi'attie,  |.D.  Crow'e,  Pat 
Crowley,  Paul  Righy,  Clay  Bennc'tt,  Boh 
Englehart,  Ken  Alexander,  Scott  Willis  and 
Ciary  Markstein.  For  Illinois,  Bill  Herbert.  Or 
California,  |ohn  Taylor.  Plus  caricature's. 
Editorials.  Strengthen  your  editorial  page 
with  a  cross-section  of  opinions  from  The  San 
Dic'go  Union,  The  Tribune,  Omaha  World 
Hc'rald,  Dc'troit  News  and  Sac  ramento  Bc'e. 
Commentary.  With  news  and  analysis 
from  our  bureaus  in  Washington, D.C.,  Los 


Angeles,  Sac  ramento  and  Illinois.  Steve 
Green  from  the  capital.  Libertarian  Doug 
Bandow  on  domestic  and  legal  affairs.  Nat 
Hentoff  on  civil  liberties.  UC  Berkeley 
professor  David  Kirp  on  public  policy  and 
social  issues.  The  conservative  view  from 
Greg  Fossedal,  Phyllis  Schlafly  and  Ralph  de 
Toledano.  Futurist  issues  from  Richard  Louv. 
(Teorge  Condon  and  Finlay  Lewis  on  the 
presidential  campaign.  Along  with  up-to-the- 
minute  sccMjps  on  politics,  international 
affairs,  Latin  America,  Pacific  Basin, 
biix'thics,  scK  iai  issues  and  medic  al 
dilemmas.  These  are  the  minds  that  matter 
for  rc'adership. 

WE  WRAP  UP  WHAT  YOUR 
READERS  WANT. 

Copley  News  Service  helps  more  than  I  .SOO 
publications  spice  up  their  pages  for  savvy 
readers  with  our  pac  kages  of  features, 
by  top  journalists.  Zeroing  in  by  theme  on 
what's  important  to  readers.  Compic'te  with 
art.  And  available  camera-ready  or  via  high- 
sfx'ed  AP  or  UPl  wire  for  less  than  the  cost  of 
one  frcx'-lance  story. 
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The  Write  Stuff. 

COPLEY 


MORE  THAN  85  FEATURES 
AND  25  PACKAGES 

GoexT  Life.  Fextd  &  Health.  Travel.  Arts  & 
Entertainments.  Children  and  Campus 
Pages.  ColorEoto  Service.  Special  Feature 
Pac  kages.  Editorials  and  Political  Cartcxtns. 
Commentary.  Tech  To  Co.  Financial  & 
Consumer.  Sports  &  Hobbies.  Homes  & 
Gardens.  Fillers  &  Graphics.  From  comics 
to  crosswords,  pets  to  puzzles,  Copley 
delivers  what  your  readers  want  your 
paper  for. 

HEADLINERS 

Commentary. 

|ohn  lacob  (To  Be  Lqual)  ■  Washington 
lournal  ■  jonathan  Freedman  ■  David  Kirp  ■ 
joe  Holley  ■  Ben  Shore  (Immigration)  ■ 
George  Condon  ■  Finlay  Lewis  ■  Michael 
Grant  •  Nat  Hentoff  ■  Phyllis  Schlafly  ■ 
Richard  Louv  (The  New  America)  ■  Strategic 
Review  reprints  ■  Ralph  de  Toledano  ■ 
Gregory  Fossedal  ■  Stephen  Green  •  Doug 
Bandow  (The  Capitol  Eye)  ■  Lionel  Van 
Deerlin  ■  Vidor  Krulak  ■  Otto  Kreisher 
(Military)  ■  Roix'rt  Caldwell 

Cartoonists 

Ken  Alexander  ■  Bruce  Beattie  (Daytona 
Beach  News-)ournal)  ■  H.  Clay  Bennett  (St. 
Petersburg  Times)  ■  |.D.  Crowe  (The  Tribune, 
San  Diego)  ■  Pat  Crowley  (The  Post,  West 
Palm  Beach)  ■  Bob  Englehart  (Hartford 
Courant)  ■  Steve  Kelley  (San  Diego  Union)  ■ 
Mike  Luckovich  (New  Orleans  Times- 
Picayune)  ■  Gary  Markstein  (Tribune  Papers, 
AZ)  •  Paul  Rigby  (New  York  Daily  News)  • 
Scott  Willis  (San  )ose  Mercury  News) 


t 
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The  (Ontario,  CA)  Daily  Report  prints  its 
,000  +  dadly  papers,  and  45,000  +  daily  copies 
of  the  Pomona  (CA)  Progress  Bulletin. 
HAN  4/2  was  conceived  as  a  double  width  offset 
ss  for  midsize  circulation  but  given  the  heavy-duty 
design  and  60,000  pph  speed  of  a  metropolitan  class 
press.  The  result.  —  A  press  that  produces  both  high 
quality  and  high  productivity. 
Roland  USA,  Inc.  333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600 ‘Telex 833-33. 
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NEWSPAPER  PRESS  DIVISION 


Jim  Dimmitt 
.  Gonoral  Mana)!or, 
The  Dailn  ReiHirl. 
Regional  Manager, 
Donrey  Media 
Group. 

“As  a  former  press¬ 
man,  I  can  say 
this  press  puts  out 
a  first  class  paper 
and  does  it  icilh  ^ 
high  productivity 
and  low  waste.  ” 


Don  Ru.s.seH 
General  Manager, 
Progress  Bulletin. 
“Overall  print¬ 
ing  and  color 
reproduction  of 
the  UNIMAN  m 
has  exceeded  our 
expectations.  — 
Reader  accep¬ 
tance  has  been 
overwhelming.  ” 


\ 

emand  alot 
IMAN- 
andlr  produces 
11  we  aSkof  it.” 


Denny  Schieck 
Director  of  News¬ 
paper  I'roduction 
Technolofft',  Donrey 
Media  (iroiip. 

“We  publish  5H 
dailies  and  62 
other  publica¬ 
tions.  We  operate 
many  presses, 
and  UNIMAN  is 
anwng  the  best.  ” 


Metz 
I’nKluctioti  Man- 
agcii-,  The  Daily 
Rr]H)rt.  - — •  . 
“We  produce  turn 
^5,000  copy 
dailies  on  the 
UNIMAN  i/2, 
and  it  takes  the 
heavy  schedule 
in  stride.” 
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JANUARY 

10-13 — Update  '88,  ANPA  Strategic  Human  Resources  Conference,  Camel- 
back  Inn,  Scottsdale,  Ariz. 

14-16 — Northwest  Missouri  Press  Association,  Convention,  Sheraton  St. 
Joseph,  St.  Joseph. 

14-16— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14-16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 
Inn,  Stevens  Point, 

20- 22— Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23— Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 

21-23 — University  of  Tennessee-Tennessee  Press  Association,  Institute- 
Winter  Convention,  Sheraton  Music  City  Hotel,  Nashville. 

24-27— International  Newspaper  Advertising  and  Marketing  Executives, 
New  Orleans  Hilton. 

26— National  Conference,  Campaign  '88  and  the  Media.  Sponsored  by 
the  Gannett  Center  for  Media  Studies,  Kellogg  Center,  School  of 
International  Affairs,  Columbia  University,  New  York  City. 

28-29— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  Plaza  Hotel, 
Seattle. 

28-30 — Mississippi  Press  Association,  Mid-Winter  Conference  and  Trade 
Show,  Holiday  inn  Downtown,  Jackson. 

28- 30 — Texas  Press  Association,  Mid-Winter  Convention  and  Trade  Show, 

Hyatt  Regency,  Dallas. 

29- 30— Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids. 

30- 2/4— Newspaper  Advertising  Co-op  Network,  Semi-Annual  Sales  Confer¬ 

ence,  Scottsdale,  Ariz. 

31- 2/6— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Sheraton  Royal,  Waikoloa,  Hawaii. 


FEBRUARY 

7-9— Letterflex  User  Group,  Winter  Meeting,  Biscayne  Bay  Marriott  Hotel, 
Miami. 

10- 1 1— Missouri  Associated  Dailies,  Meeting,  Holiday  Inn  Executive  Center, 

Columbia. 

11- 13 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 

Arlington  Hotel,  Hot  Springs. 

11-14 — California  Newspaper  Publishers  Association,  Hotel  del  Coronado, 
Coronado. 

17-19 — Ohio  Newspaper  Associt'ion,  Annual  Convention,  Hyatt  on  Capitol 
Square,  Columbus. 

27- 29— Great  Lakes/Midstates  Newspaper  Conference,  Holiday  Inn  City 

Center.  Chicago. 

28- 3/1— Southern  Newspaper  Publishers  Association,  Key  Executives  Con- 

fence,  Four  Seasons  Hotel,  San  Antonio. 

28-3/3 — Inland  Daily  Press  Assocation,  Rancho  Bernardo,  San  Diego. 

Seminars!  WorkshopsIClinics 

JANUARY 

10- 13 — SNPA  Foundation  Seminar,  Improving  Newspaper  Writing,  Birming¬ 

ham,  Ala. 

11- 13— ANPA ASNE/APME,  Leadership  in  the  Newsroom,  Miyako  Hotel, 

San  Francisco. 

11-15 — Gannett  Center  fur  Media  Studies,  Technology  Studies  Seminar, 
Columbia  University,  New  York  City. 

15 — South  Carolina  Press  Association,  Informational  Graphics  Work¬ 
shop,  Quality  Inn  Northeast,  Columbia. 

15-17— Mid  America  Press  Institute,  Political-Governmental  Reporting,  Cla¬ 
rion  Hotel,  St.  Louis. 

25-27— ANPAICMANPRA,  Managing  People  in  the  Circulation  Depart¬ 
ment,  Sir  Francis  Drake  Hotel,  San  Francisco. 

25-29— ANPA,  Newspaper  Quality  Control,  Reston,  Va. 

31-2/5 — The  Poynter  Institute  for  Media  Studies,  Writing:  Writing  and  Editing, 
St.  Petersburg. 

31-2/12 — The  Poynter  Institute  for  Media  Studies,  Management:  Media  Lead¬ 
ership,  St,  Petersburg. 
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A  look  ahead  at  1988— 

National/Internatlonal/Regional 

MARCH 

9-12 — National  Newspaper  Association,  27th  Annual  Government  Affairs 
Conference,  Hyatt  Regency,  Washington,  D  C. 

13-15 — First  Amendment  Congress,  Marriott  City  Center,  Denver. 

20-22— Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Colony  Square  Hotel,  Atlanta. 

APRIL 

6-8 — America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif 

12-15 — American  Society  of  Newspaper  Editors,  J.W.  Marricli  Hotel, 
Washington,  D.C. 

18-20— The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 

20-21— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 
Castle  Hotel,  Toronto. 

25-27 — American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 


MAY 

8-14 — International  Press  Institute,  37th  Annual  meeting,  Istanbul,  Turkey. 

13- 15 — Pittsburgh  Interdisciplinary  Conference  on  Photojournalism,  Spon¬ 

sored  by  the  Pittsburgh  Press,  Airport  Marriott  Hotel,  Pittsburgh. 
15-18— 41st  World  Congress  of  Newspaper  Publishers  &  International  Fed¬ 
eration  of  Newspaper  Publishers  (FIEJ),  Annual  General  Meeting, 
Rome. 

18-20— Newspaper  in  Education  Conference,  Westin  Peachtree  Plaza, 
Atlanta. 

22-25— International  Circulation  Managers  A.'ssociation,  Conference,  Broad¬ 
moor  Hotel,  Colorado  Springs. 

22-25— International  Newspaper  Financial  Executives.  Spring  Meeting,  Mar¬ 
riott  Hotel,  Palm  Desert,  Calif. 

31-6/3 — Canadian  Managing  Editors  Conference,  Niagara  on  the  Lake. 

JUNE 

11-15— ANPA/TEC  Conference,  Georgia  World  Congress  Center,  Atlanta. 
22-24 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 
ence.  Le  Chateau  Frontenac,  Quebec,  Canada. 

26-30 — Association  of  Newspaper  Classified  Advertising  Managers,  Hyatt 
Regency,  Hilton  Head,  S.C. 

JULY 

4-10— National  Press  Photographers  Association,  Stouffer-Madison  Hotel, 
Seattle. 

24-27—  International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Sheraton  Center,  Toronto,  Canada. 

SEPTEMBER 

14- 17— National  Conference  of  Editorial  Writers,  The  Worthington,  Fort 

Worth. 


OCTOBER 

5-7 — American  Association  of  Sunday  and  Feature  Editors,  Qpryland 
Hotel,  Nashville. 

10-14 — Inter  American  Press  Association,  Salt  Lake  City,  Utah. 

16- 19— Southern  Newspaper  Publishers  Association,  Convention,  Boca 

Raton  Hotel,  Boca  Raton,  Fla. 

17- 19— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18- 21— Associated  Press  Managing  Editors  Conference,  Boston. 

23-26 — International  Newspaper  Financial  Executives,  Fall  Meeting,  Queen 
Elizabeth  Hotel,  Montreal,  Canada. 

26-29 — National  Newspaper  Association,  Convention,  Marriott  Hotel,  San 
Antonio. 


NOVEMBER 

16-19— The  Society  of  Professional  Journaiis.s,  Sigma  Delta  Chi,  Clarion 
Hotel,  Cincinnati, 
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recent  dro 
opportunities 


T^^rket, 

investor 


We  took  a  major  broker  from  Black  Monday 
to  black  &  white  on  Mfednesday. 


M%  deliver  newspaper 
ads  at  the  speed  of  light. 


AD/SAT,  INC.  •  527  WEST  34TH  STREET,  NEW  YORK,  NEW  YORK  10001  •  TELEPHONE  212/330-0678  •  FAX  212/330-0660 
Operations  Center  open  weekdays  9am  to  lam.  (Available  24  hours  for  emergencies.) 
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Wire  services  seiect  the  year’s  top  10  stories 

Iran/contra  affair  tops  the  lists  of  AP  and  UPl;  Reuters  selects  the  sumniit 


The  Iran/contra  affair  was  the  top 
news  story  of  1987,  according  to  sepa¬ 
rate  polls  of  their  member  editors  by 
the  Associated  Press  and  United 
Press  International. 

The  editors  of  Reuters  North 
America  selected  the  Reagan-Gorba- 
chev  summit  as  the  year’s  number 
one  news  story. 

The  AP  and  UPI  polls  and  the  Reu¬ 
ters  editors  agreed  that  the  stock  mar¬ 
ket  meltdown  was  the  second  biggest 
news  story  of  the  year. 

The  AP  poll  rated  the  summit  as  the 
third  leading  story,  while  the  Persian 
Gulf  war  and  U.S.  involvement 
placed  fourth. 

Completing  the  AP  top  10  were  the 
battles  over  Reagan  nominees  to  the 
U.S.  Supreme  Court  (5);  the  Jim  Bak- 
ker/Jessica  Hahn  story  and  PTL  scan- 

dal  (6);  the  presidential  campaign, 
including  Gary  Hart’s  withdrawal  and 
re-entry  (7);  the  spread  of  AIDS  (8); 
U.S.  air  disasters,  especially  the 
crash  of  Northwest  Flight  255  in 
Detroit  that  killed  156  people  but  saw 
4-year-old  Cecilia  Cichan  survive  (9); 
and  the  rescue  of  Jessica  McClure 
from  a  well  in  Texas. 

The  UPI  poll  placed  the  Gulf  war 
third  and  the  battle  over  Supreme 
Court  nominations  fourth. 

The  PTL  scandal  was  the  fifth  big¬ 
gest  story  in  the  UPI  poll.  Completing 
the  top  10  were  the  summit  (6);  the 
Gary  Hart  campaign  saga  (7);  the 
spread  of  AIDS  (8);  the  federal  budget 
deficit  (9);  and  the  Jessica  McClure 
rescue. 

The  Reuters  list  of  the  year’s  top 
news  stories  contained  only  six 

entries.  Following  the  summit  and  the 
stock  market  crash  on  the  Reuters  list 
were  AIDS,  the  Iran/contra  affair,  the 
Gulf  war  and  glasnost  in  the  Soviet 
Union. 

The  UPI  poll  also  selected  the  top 
five  male  and  female  newsmakers  of 
1987. 

Lt.  Col.  Oliver  North  was  named 
the  year’s  top  male  newsmaker  and 
Philippines  President  Corazon 
Aquino  was  the  top  female  news¬ 
maker. 

For  the  males,  the  remaining  top 
five  were  President  Reagan,  Jim  Bak- 
ker,  Mikhail  Gorbachev  and  Robert 
Bork. 

The  other  women  placing  in  the  top 
five  were  Tammy  Faye  Bakker,  Jes¬ 
sica  McClure,  Nancy  Reagan  and  Jes¬ 
sica  Hahn. 

IM  DDIBE 

IN  DnlCr 

Newspapers  join 
Florida  Today’s 
privacy  suit  appeal 

Several  Florida  newspapers  have 
filed  “friends  of  the  court”  briefs  in 
support  of  Florida  Today's  appeal  to 
the  state  Supreme  Court  of  a  lower 
court  ruling  upholding  an  invasion  of 
privacy  judgment  against  the  Gannett 
Co.  daily. 

Last  November  the  5th  District 
Court  of  Appeal  in  Daytona  upheld  a 
1986  verdict  that  Florida  Today  had 
invaded  a  couple’s  privacy  by  print¬ 
ing  confidential  information  in  a  child 
abuse  case.  The  couple  was  acquitted 
in  1981  and  filed  suit  against  the  news¬ 
paper  for  $1  million  in  damages. 

Florida  Today’s  attorney  argued 
that  the  information  which  was  pub¬ 
lished  was  contained  in  a  file  provided 
to  a  reporter  by  the  state  attorney’s 
office.  The  reporter  was  never 
informed  that  some  of  the  information 
in  the  file  was  confidential,  the  attor¬ 
ney  said.  Mostly  at  issue  were  inter¬ 
views  conducted  by  state  Health  and 
Rehabilitative  Services  officials 
which  are  exempt  from  disclosure 

under  Florida’s  public  records  law. 

News  organizations  filing  briefs 
included  the  Miami  Herald,  Fort 
Lauderdale  Sun-Sentinel,  Orlando 
Sentinel,  St.  Petersburg  Times,  Fort 
Myers  News-Press  and  Pensacola 
News  Journal.  The  latter  two  dailies 
are  also  owned  by  Gannett. 

The  Florida  Press  Association, 
Florida  Society  of  Newspaper  Edi¬ 
tors  and  the  First  Amendment  Foun¬ 
dation  also  filed  briefs  in  support  of 
Florida  Today. 

ACLU  decries  jail’s 
newspaper  ban 

The  American  Civil  Liberties 
Union  believes  a  Dorchester  County 
(Md.)  Jail  rule  against  inmates  sub¬ 
scribing  to  local  newspapers  may 
violate  their  First  Amendment  rights. 

Michael  Dotson,  an  inmate  await¬ 
ing  trial  on  theft  and  burglary  charges, 
had  asked  for  a  subscription  to  the 
Cambridge  Daily  Banner,  and  said  he 
would  pay  for  it.  The  sheriff  rejected 
his  request  for  safety  reasons  and  said 
the  Jail  already  gets  one  newspaper 
which  is  supposed  to  circulate  among 
inmates. 

The  ACLU  contended  that  47 
inmates  should  not  have  to  share  one 

newspaper.  Dotson  and  the  ACLU 
have  filed  several  lawsuits  against  the 
Jail  for  unreasonable  living  condi¬ 
tions. 

ACLU  attorney  Susan  Goering 
said  being  able  to  subscribe  to  a  news¬ 
paper  may  fall  under  the  ACLU’s 
claim  that  inmates  have  insufficient 
access  to  library  materials. 

SheriffPhil  McKelvey  said  Dotson, 
who  also  faces  criminal  charges  in 
Pennsylvania,  is  a  troublemaker  who 
wants  to  see  his  name  in  print. 

Ad  spending  up 

5.5%  in  October 

The  Newspaper  Advertising 
Bureau  reported  newspaper  adver¬ 
tising  revenues  in  October  totaled 
$2.66  billion,  an  increase  of  5.5%  over 
October  1986. 

Retail  revenues  went  up  1.7%  to 
$1.7  billion,  while  classified  rose 
14.7%  to  $969  million.  National 
revenues,  however,  dropped  2%  to 
$319  million. 

For  the  10  months,  overall  ad 
spending  in  newspapers  was  up  9.6% 
to  $24.08  billion.  Retail  for  the  10 
months  was  up  7%;  classified  spend¬ 
ing  was  up  15.6%,  and  national  was  up 
3.8%. 
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Whoc(mibines 
commmiications  mdmtry 
kmw-hmvwith 
investment  banking 
expertise? 


Morgan  Stanley 


WPHL-TV 

(Philadelphid.  PA) 

of  Providence  Journal  Company 

pending  acguisition  by 
Taft  Broadcasting  Company 
Price  not  disclosed 


RADIO  BROi^ICASTING 


Seven  Radio  Stations 
of  Price  Communications 
Corporation 

actfuired  by 

Fairrhont  Broadcasting,  Inc. 

$120,000,000 

(in  cash  and  notes) 


Tak  Communications,  Inc. 


WUSL-FM 

(Philadelphia.  PA) 


$32,000,000 


WASH-FM 

(Washington,  DC) 

of  Metropolitan  Broadcasting 
Corporation 

acquired  by 

Outlet  Broadcasting,  Inc. 
$29,250,000 


DKM  Broadcasting  Corporation 

pending  acquisition  by 
Summit  Communications,  Inc. 
Price  not  disclosed 


WIP-AM 

(Philadelphia.  PA) 

of  Metropolitan  Broadcasting 
Corporation 

acquired  by 

Spectacor  Broadcasting  L.P. 
Price  not  disclosed 


TranSales,  Inc. 

(an  affiliate  of  Tlw  United  Stathns 
Companies} 

acquired  a  beneficial  equity  interest  in 

StarGraup  Communications,  Inc. 
Price  not  disclosed 


PUBLISHING 


Bell  &  Howell  Company 

pending  acquisition  by 

BHW  Acquisition  Corp. 
$678,A00,0O0 


$100,000,000 

Pulitzer  Publishing  Company 


8.8%  Senior  Notes  due  1997 


Four  Newspapers  of 
Clay  Communications  Investors 

acquired  by 

Thomson  Newspapers  Limited 
Price  not  disclosed 


Theatre  Assets  and  related 
Real  Estate  of  The  Litchfield 
Company  of  South  Carolina,  Inc. 

acquired  by 

United  Artists  Communications,  Inc. 
$93,000,000 


SERVICES  ' 


JWT  Group,  Inc. 

acquired  by 
WPP  Group  pic 
$566,000,000 


Reuters  Holdings  PLC 

acquired 

Instinct  Corporation 
$106,500,000 


CELLULAR 


The  Cellular  Telephone  and 
Paging  Operations  of 
Metromedia  Inc. 

acquired  by 

Southwestern  Bell  Corporation 
$1,197,000,000 


Detroit  Regional  Cellular 
Telephone  Companies 

acquired  by 

PacTel  Personal  Communications 
(division  of  Pacific  Telesis  (yroup) 

$316,000,000 


13,050,0(X)  Shares 
McCaw  Cellular  Communications 

Class  A  Common  Stock 
Price  $21%  a  Share 


Communications  companies  have  very  specialized  needs. 

And  Morgan  Stanley’s  Communications  Group  provides  clients  in  the 
communications  industry  with  a  special  resource— a  team  of  more  than  a 
dozen  seasoned  investment  bankers  who  work  full  time  with  media  companies. 

This  year,  the  Communications  Group  was  involved  in  mergers  and  acqui¬ 
sition  transactions  worth  more  than  $7.2  bUlion.  In  addition,  they  helped  their 
clients  raise  more  than  $1.6  billion  in  capital. 

From  mergers  and  acquisitions  to  financings  and  corporate  restruc¬ 
turings,  Morgan  Stanley’s  Communications  Group  delivers  the  combination 
of  investment  banking  expertise  and  communications  industry  know-how  its 
clients  need. 


MORGAN  STANLEY 
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What  recession? 

Immediately  following  “Black  Monday,”  Oct.  19  on  the  New  York 
Stock  Exchange,  the  airwaves  and  the  public  prints  were  drowned  in 
a  wave  of  pessimism  about  the  economic  future  of  this  country. 
Forecasts  of  doom  and  gloom  prevailed. 

The  trouble  was  that  none  of  the  dire  predictions  came  to  pass  in 
the  following  two  months  and,  when  unemployment  or  interest  rates 
didn’t  soar  immediately  and  the  leading  economic  indicators  didn’t 
plunge,  a  lot  of  forecasters  started  hedging  their  bets.  Today  a  writer 
on  economics  can  find  any  number  of  experts  who  will  support  a  range 
of  forecasts  from  doom  to  boom  for  1988. 

The  nation’s  newsrooms  have  been  avid  chroniclers  of  this  develop¬ 
ment,  reporting  the  shifting  sentiment  about  the  economy  with  the 
heaviest  emphasis  on  the  bad  news  when  it  was  available.  At  the 
same  time,  newspaper  publishers  and  their  financial  experts  have 
been  watching  their  own  economic  indicators  concluding  there  will 
not  be  any  recession  for  them  in  ’88. 

It  all  came  out  at  Paine  Webber’s  annual  weeklong  “Outlook  for 
Media”  conference.  Representatives  of  media  companies  were  bull¬ 
ish  in  their  reports  about  expected  advertising  and  circulation 
volumes  and  even  more  so  when  they  talked  about  anticipated  prof¬ 
its.  An  8%  increase  in  sales  was  forecast  by  the  executives  —  some 
were  higher  and  some  lower.  “No  recession  this  year”  appeared  to  be 
the  recurring  theme. 

It  should  be  noted  that  this  optimism  is  not  confined  to  the  big  cities 
or  the  largest  newspapers.  The  Gannett  Company  noted  that  with 
over  140  units  operating  in  40  states,  reports  back  to  headquarters 
were  “generally  optimistic,”  according  to  E&P’s  story  this  week. 

An  optimistic  view  of  advertising  volume  translates  into  an  opti¬ 
mistic  view  of  the  local  and  national  economy  which  dictates  the  level 
of  advertising.  If  the  nation’s  newspaper  executives  prove  to  be  right 
in  their  positive  outlook,  it  can  only  mean  that  the  national  economy 
will  be  right  in  step. 

Press  freedom  in  Britain 

It  has  been  unthinkable  that  press  freedom  would  be  threatened  in 
Great  Britain  from  where  sprang  our  own  concept  of  a  free  press  in 
the  United  States.  But,  unfortunately,  unlike  its  former  colony  which 
created  a  constitution  guaranteeing  a  free  press,  the  British  press 
does  not  have  such  a  guarantee.  Because  of  that,  some  newspapers 
there  have  been  threatened  with  penalties  under  the  Official  Secrets 
Act  for  attempting  to  tell  the  British  public  what  has  been  widely 
known  to  the  public  in  other  countries  for  some  time. 

The  Thatcher  government  has  tried  to  suppress  publication  and 
broadcast  of  information  about  revelations  in  a  book,  Spycatcher, 
which  Vv^as  banned  in  Britain  but  published  in  the  U.S.  and  elsewhere 
around  the  world.  A  high  British  judge  has  just  ruled  against  the 
government,  giving  hope  that  press  freedom  will  survive  in  the  U.K. 
He  found  that  the  public’s  right  to  be  informed  is  of  paramount 
importance.  We  hope  that  his  ruling  will  be  upheld  in  the  face  of  a 
continued  effort  at  prior  restraint  by  the  government. 
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Letters  to  the  Editor 


Defends  his  role  in  minority  hiring 


Some  of  the  nation’s  journalism 
press  —  Washington  Journalism 
Review  and  Editor  &  Publisher  — 
have  accepted  characterizations  of 
the  executives,  who  ran  the  news 
operations  of  the  Detroit  News  under 
the  Evening  News  Association  as  a 
bunch  of  inept  troglodytes. 

These  folks  were  content  with  put¬ 
ting  out  an  old,  gray  lady  of  a  newspa¬ 
per  and  engaged,  at  the  very  least,  in 
benign  neglect  in  the  area  cf  minority 
hiring  if  you  believe  what  you  read. 

The  facts  are  somewhat  different. 

In  1982,  the  news  won  the  Pulitzer 
Prize  for  public  service  reporting  for 
its  extensive  series  investigating 
deaths  aboard  U.S.  Navy  ships. 

In  1985  Norman  Isaacs,  after 
reviewing  the  News  at  my  invitation, 
told  the  delegates  at  the  Associated 
Press  Managing  Editors  convention 
in  San  Francisco  that  he  had  left  two 
newspapers  off  hi^  list  of  better  metro 
dailies  in  the  nation  that  he  should 
have  included.  They  were  the  Seattle 
Times  and  the  Detroit  News.  Norman 
may  not  be  the  last  word  on  newspa¬ 
per  excellence  in  the  U.S.A.,  but  he  is 
certainly  a  respected,  independent 
cuss. 

Under  “the  old  regime,”  as  ENA 
executives  are  called  by  an  anony¬ 
mous  E&P  source,  the  Journalism 
Institute  for  Minorities  was  started  at 
Wayne  State  University.  Even  while 
the  Detroit  Free  Press  and  the  News 
were  locked  in  mortal  struggle,  they 
agreed  on  the  need  to  recruit  and 
develop  more  local  minorities  in  the 
profession.  Both  organizations  have 
supported  this  creative  concept.  Edi¬ 
tors  of  both  newspapers  have  been 
behind  it  personally,  professionally 
and  financially.  The  first  director  of 
the  Institute  was  loaned  at  full  salary 
and  expenses  by  the  Detroit  News. 

The  News  also  instituted  a  Rosa 
Parks  scholarship  program  that 
recruited  high  school  students  into 
the  Institute,  offered  them  four  years 
of  progressively  better  summer  jobs 
on  the  newspaper  and  paid  their  col¬ 
lege  tuition  as  they  advanced  in 
school. 

The  Detroit  News  had  been  rede¬ 
signed  and  was  using  considerably 
more  color  by  the  time  it  was  pur¬ 
chased  by  Gannett  in  early  1986.  In 
fact,  it  was  one  of  the  most  colorful  of 
the  largest  10  metro  papers  in  the 
country  by  the  time  it  was  sold. 

There  were  between  20  and  25 
minorities  on  the  staff  in  late  1985  — 


not  enough  but  a  better  number  than 
had  existed  five  years  earlier.  Women 
and  minorities  were  getting  good 
assignments  and  promotions. 

What  Gannett  under  executive  edi¬ 
tor  Bob  Giles  did  was  accelerate  and 
enhance  the  opportunities  for  minori¬ 
ties  here  at  the  News.  Gannett  opened 
many  more  doors  for  advancement  in 
management  ranks  throughout  the  90 
newspapers. 

It  brought  considerably  more 
resources  to  the  table  to  spend  on 
recruiting  and  hiring  and  it  brought 
the  power  of  a  giant  media  company 
with  the  best  record  in  our  business  in 
the  minority  arena. 

It  also  changed  the  Detroit  News  in 
many  ways.  It  has  been  redesigned  on 
an  ongoing  basis.  The  graphics  have 
become  the  best  in  Gannett.  It  is  a 
slicker,  quicker-to-read  package.  Is  it 
a  better  newspaper?  Yes,  in  some 
ways,  but  primarily  it  is  a  different 
newspaper,  the  product  of  a  group  of 
talented  professionals  who  have  their 


AbriefintheDec.  19, 1987,  issue  of 
Editor  &  Publisher  about  bulk 
advertising  in  the  Columbus  (Ohio) 
Dispatch  incorrectly  stated  that  the 
offering  to  national  advertisers  con- 


own  concepts  of  where  journalism  in 
this  nuiion  should  lead. 

As  the  former  executive  editor  of 
the  Detroit  News  1  will  stand  on  my 
record  of  minority  hiring  and  my  com¬ 
mitment  to  advancing  women  and 
minorities  in  the  profession.  Of 
course,  I  made  mistakes  in  hiring, 
assignments  and  promotions,  but 
more  than  200  staffers  attended 
advanced  training  seminars  and  ses¬ 
sions  in  a  two-year  period  between 
1983  and  1985.  Everything  from  stress 
management  to  eradicating  sexism, 
was  discussed. 

If  someone  had  specific  charges  to 
bring  against  me  or  the  other  talented 
editors  of  the  “old  regime”  that  I 
worked  with,  I  would  be  happy  to 
defend  them.  But  I  am  offended  by 
anonymous  accusations  and  charac¬ 
terizations  that  are  not  particularly 
founded  on  fact. 

Ben  Burns 


sists  of  the  same  contract  rates  avail¬ 
able  to  local  retail  advertisers. 

The  sentence  should  have  read  that 
the  same  contract  ranges  are  avail¬ 
able. 


FROM  ROME.  .  . 

“Like  the  Caesars  before  them, 
Rome’s  city  fathers  have 
concluded  that  the  Eternal  City 
is  too  often  also  infernal,  and 
they  are  warring  anew  on  an 
incessant  problem,  traffic  jams. 

“Nobody  is  predicting 
victory.  ” 

— William  D.  Montalbano 
of  the  Los  Angeles  Times 


Outstanding  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.,  NW,  Washington,  DC  20071  (202)  334-6173 


Correction 
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GOSS 


Col  or  liner 


You  don't  have  to  choose 
between  paging  and  color.  Not 
anymore.  The  75,000  cph  Goss" 
Colortiner""  provides  both  with 
its  Stacked  unit  arrangements. 
Plusoptimum  printquality 
•frorn  short  couple-to-couple 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening. 

And  you  can  expand  color 


economically  by  adding  couples 
or  stacked  units  when  require¬ 
ments  change — without  sacri- 
ficingpaging. 

The  menurdriven,  touch- 
entry  Advanced  Press  Control 
System  (APCS  )  accelerates 
makeready  and  improves 
on-the-run  productivity.  And 
microprocessor-based  informa¬ 
tion  systems  moqitorand  log 


operations  for  management 
evaluation. 

Paging  and  colorflexibility. 
It's  not  either/or  anymore  with 
the  Goss  Colorliner  press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Sysfems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL60650.  312'656-8600. 


Rockwell  International 


.where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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1987~in-Review 

The  year  of  the  newspaper  chain 

Newspaper  chain  activity  dominated  the  newspaper  industry  with  some 
expanded,  some  restructured,  some  torn  apart,  and  others  newly  created 


By  Mark  Fitzgerald 

In  1987,  the  concentration  of  news¬ 
paper  ownership  —  long  a  growing, 
almost  centripetal,  force  —  was 
never  so  striking. 

Chains  were  expanded,  chains 
were  restructured,  chains  were  torn 
apart  —  and  new  chains  were 
created. 

Science  metaphors  seemed  appro¬ 
priate  to  the  frenzy  of  business  activ¬ 
ity  by  the  North  American  chains. 
You  could  think  of  galaxies  expand¬ 
ing  and  being  born  —  or  you  could 
think  of  new  and  stronger  predators 
roaming  a  Darwinian  landscape. 

Just  as  striking  as  the  feverish 
activity  of  these  chains  was  their  lead¬ 
ership.  It  turns  out  that  chain  owner¬ 
ship  doesn’t  necessarily  mean  face¬ 
less  bureaucracy. 

For  the  newspapers  groups  that 
were  most  in  the  news  in  1 987  were 
those  led  by  forceful  personalities 
who  were  news  themselves:  Allen  H. 
Neuharth’s  Gannett  Company;  Wil¬ 
liam  Dean  Singleton’s  Media  News 
Group;  Ralph  Ingersoll  II’s  Ingersoll 
Publications;  Conrad  Black’s  Hollin- 
ger  Inc. 

Indeed,  their  style  of  extraordinar¬ 
ily  rapid  empire-building  —  Single- 
ton,  for  example,  didn’t  own  even  one 
newspaper  five  years  ago  — attracted 
a  flock  of  imitators  in  1987. 

There  was,  for  instance.  Tucker 
Sutherland,  the  former  president  of 
Harte-Hanks  Communications’ 
newspaper  division,  whose  Suther¬ 
land  Media  was  created  only  this 
year.  In  one  fell  swoop,  the  company 
acquired  six  Texas  newspapers,  and  it 
continued  as  a  buyer  throughout  the 
year. 

Similarly,  Westward  Communica¬ 
tions  was  a  big  buyer,  mostly  of 
weeklies,  in  1987.  Westward  was 
founded  by  two  former  Dallas  Times 


Herald  editors.  Will  Jarrett  and  Ken 
Johnson.  By  year’s  end  the  pair 
owned  10  papers. 

This  frenzy  to  own  newspapers 
confounded  conventional  wisdom 
which  said  that  the  federal  tax  law 
changes  that  took  effect  in  1987  would 
depress  newspaper  purchase  prices. 

That  turned  out  to  be  largely 
untrue. 

While  the  pace  of  sales  was  not  as 
fierce  as  that  in  1986  —  at  least 
among  daily  newspapers  —  the 
prices  continued  to  surprise. 


Ingersoll,  for  example,  paid 
between  $125  to  $150  million, 
according  to  published  reports,  for 
the  privilege  of  owning  the  Morris¬ 
town  Daily  Record,  a  70,300-circula¬ 
tion  paper  in  the  crowded  northern 
New  Jersey  market.  Ingersoll  paid 
another  $318  million  for  the  five 
medium-sized  newspapers  owned  by 
the  Horvitz  family. 

Hollinger  Inc.  subsidiary  American 
Publishing  Company,  owned  by 
reclusive  Canadian  Conrad  Black, 
bought  papers  —  mostly  small-  to 
medium-circulation  dailies  in  the 
Midwest  —  on  an  average  of  one  a 
month  during  1987. 

Hearst  Corp.  paid  $415  million  for 
the  Houston  Chronicle,  a  paper  suf¬ 
fering  circulation  declines  because  of 
the  two-year-old  Oil  Belt  recession. 

Singleton  bought  the  other  Hous¬ 
ton  paper,  the  second-place  Post,  in 
the  same  week  he  bought  Denver’s 
second-place  paper,  also  called  the 


Post.  However,  the  final  terms  of  the 
Houston  sale  were  modified  following 
the  Oct.  19  stock  crash.  The  price  was 
$100  million  in  cash,  plus  $50  million 
in  notes,  and  an  unusual  agreement  by 
the  buyers  to  pay,  in  1993,  $1.25  for 
every  $1  increase  in  revenue  from 
1987. 

Perhaps  the  fallout  from  the  stock 
market  crash  —  a  slump  that 
depressed  newspaper  stock  prices  for 
weeks  —  will  do  what  the  new  tax 
laws  could  not:  stop  the  escalation  of 
newspaper  sales. 


Then,  again,  it  probably  will  not. 

“Newspapers  through  the  balance 
of  the  century  will  be  profitable  if  they 
pay  as  much  attention  to  detail  as  has 
been  fashionable  to  pay  attention  to 
the  larger  picture,”  Ingersoll  declared 
at  the  Inland  Daily  Press  Associa 
tion’s  fall  meeting. 

He  noted  that  his  own  company  had 
invested  “over  $1  billion”  in  newspa¬ 
pers  in  the  last  three  years. 

Strong  press  or  oligarchy? 

This  run-up  in  newspapers  pro¬ 
voked  uneasy  questioning  inside  and 
outside  journalism.  Was  chain  owner¬ 
ship  helping  newspapers  stay  alive, 
even  be  improved  —  or  was  it  a 
malignant  development,  stifling  com¬ 
petition  and  producing  mediocre  Jour¬ 
nalism? 

Early  in  the  year,  those  questions 
were  raised  from  an  unusual 
quarter  —  the  chairman  of  a  chain 
whose  group  is  itself  owned  by  media 
(Continued  on  pa  tie  12) 


While  the  pace  of  sales  was  not  as  fierce  as  that  in 
1986  —  at  least  among  daily  newspapers  —  the  prices 
continued  to  surprise. 


Will  Jarreft 


Ken  Johnson 


James  Ottawa/,  Jr. 


ing  the  media  depend,  we  will  have 
forfeited  most  of  our  claim  to  a  gen¬ 
eral  constituency  for  the  freedom  of 
the  press  under  the  First  Amend¬ 
ment,”  Raskin  declared. 

Detroit’s  JOA 

Another  1987  flash  point  for  the 
discussion  on  chains  came  during  the 
summer's  three-week  federal  hearing 
on  the  proposed  joint  operating  agree¬ 
ment  between  Gannett's  Detroit 
News  and  Knight-Ridder  Newspa¬ 
pers'  Detroit  Free  Press. 

In  that  borrowed  Detroit  court¬ 
room,  attorneys  for  the  nation's  big¬ 
gest  newspaper  chain,  Gannett, 
joined  with  lawyers  for  the  sixth- 
largest,  Knight-Ridder,  to  argue  that 
these  giants  simply  couldn't  afford  to 
compete  any  more. 

Detroit  readers  have  benefited 
enormously  from  that  ferocious  com¬ 
petition.  In  addition  to  getting  first- 
class  papers,  they  get  them  at  extraor¬ 
dinarily  low  prices.  The  Free  Press 
sells  for  200;  the  News  is  just  150. 


hearing,  their  losses  were  running  at 
more  than  $450,000  every  week. 

A  highlight  of  the  hearing  was  a 
long  statement  Chapman  made  in  a 
quiet,  weary-sounding  voice.  He  said 
that  if  the  JOA  is  rejected,  he  would 
ask  the  Knight-Ridder  board  to  shut 
down  the  156-year-old  paper. 

For  his  part,  Neuharth  said  of  the 
Free  Press  that  he  had  “some  senti¬ 
mental  feelings  for  this  newspaper,” 
where  he  was  an  editor  in  the  1960s. 
But  if  the  JOA  is  rejected,  he  testified, 
Gannett  would  go  into  its  “much 
deeper  pockets”  to  make  the  News 
“so  dominant  and  the  second  paper 
so  weak  that  the  Detroit  News  will  be 
able  to  operate  profitably  and  compe¬ 
titively  ultimately.” 

Opponents  —  who  included  the 
Detroit  mayor  and  the  U.S.  Justice 
Department's  antitrust  division  — 
suggested  that  the  JOA  was  a  cynical 
deal  between  two  big  companies  who 
spent  all  that  money  only  to  make 
money. 

Neuharth  acknowledged  that  the 


Review 

(Continued  from  pa  fie  II) 


giant  Dow  Jones  &  Co. 

In  a  speech  to  journalists  and  edu¬ 
cators  at  a  Johnson  Foundation  semi¬ 
nar,  Jim  Ottaway,  chairman  of  Otta- 
way  Newspapers  Inc.,  argued  that 
this  increased  concentration  of  own¬ 
ership  was  hurting  the  quality  of 
newspapers. 

Whatever  the  motive  of  owners, 
Ottaway  said,  the  enormous  prices 
paid  for  newspapers  these  days  had 
an  almost  inevitably  bad  effect  on 
journalism. 

“Some  groups  are  paying  five,  six 
and  seven  times  revenue  —  and  that 
usually  forces  cost-cutting  that  kills 
editorial  quality,”  he  asserted. 

Former  New  York  Times  labor 
writer  A.H.  Raskin,  who  20  years  ago 
wrote  the  article  that  inspired  the 
newspaper  ombudsman  movement  in 
the  United  States,  argued  at  another 
forum  that  “the  disquieting  trend 
toward  concentration  of  media  own¬ 
ership”  threatens  even  more  than 
coverage. 

“The  obliteration  of  competition 
that  has  accompanied  these  develop¬ 
ments  has  gone  far  toward  demolish¬ 
ing  the  foundation  stone  of  the  mark¬ 
etplace  theory  of  mass  communica¬ 
tion:  the  notion  that  the  media  are 
accountable  to  their  publics  in  the 
sense  that  they  prosper  or  perish  to 
the  extent  that  they  satisfy  or  fail  to 
satisfy  the  desires  and  expectations  of 
their  audience. 

“To  the  extent  that  the  perception 
of  the  press  as  a  business  for  sale  in 
the  same  manner  as  a  meat-packer  or 
a  soapmaker  or  any  other  of  the  soul¬ 
less  corporations  on  whose  advertis¬ 


“It  gave  us  a  little  bit  of  a  reputation  at  first  as  a 
‘siash-and-burn’  operation,”  Singleton  conceded  in  a 
speech  to  the  Newspaper  Personnel  Relations 
Association  in  July.  “Some  of  that  reputation  was 
unfair.  Some  of  it  was  very  fair.” 


News  is  the  only  one  of  Gannett's  90 
papers  that  sells  for  less  than  a  quar¬ 
ter,  and  only  a  handful  sell  for  quar¬ 
ter. 

Anti-JOA  attorneys  also  zeroed-in 
on  Knight-Ridder's  accounting  prac¬ 
tices,  which  they  suggested  were 
designed  to  show  poor  financial  per¬ 
formance.  There  was,  for  example,  a 
$7l-million  sum  that  the  Miami  parent 


For  the  chains,  the  price  of  com¬ 
petition  has  been  too  high,  their 
executives  claimed. 

“We  have  put  in  $176  million  since 
1977,  and  not  taken  anything  out,” 
Kniglit-Ridder  chairman  Alvah  H. 
Chapman  testified. 

Both  papers  said  they  had  lost  a 
combined  $132.7  million  between 
1980  and  1986.  At  the  time  of  the 
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The  way  in  which  the  Pentagon  conducted  press  pools  in  the  Persian  Gulf  created  some  controversy  among  the  media  in  1987. 


first  charged  on  the  deficit  side  of  the 
ledger  as  a  loan  to  the  Free  Press,  then 
on  the  asset  side  as  a  gift,  and  then  — 
just  after  the  JOA  application  was 
filed  —  as  a  deficit-side  loan  again. 

Federal  administrative  law  Judge 
Morton  Needelman  has  received  final 
written  arguments  in  the  case,  and  is 
expected  to  make  his  recommenda¬ 
tion  to  the  attorney  general  sometime 
in  early  1988. 


already  iost  more  than  150  employees 
through  a  voluntary  early-retirement 
and  buyout  program,  one  of  the  first 
questions  was  about  layoffs. 

Singleton  claims  that  with  bigger 
papers  he  no  longer  needs  to  cut  indi¬ 
vidual  wages. 

“In  the  news  department,  we’re 
going  to  have  to  pay  a  lot  higher  wages 
than  we  paid  in  the  past.  In  the  adver¬ 
tising  department,  we’re  going  to 
have  to  pay  a  lot  higher  than  we  paid 
in  the  past,”  he  told  the  same  person¬ 
nel  managers  meeting. 

Singleton’s  Dallas  Times  Herald 
was  much  in  the  news  in  1987  as  it 
continued  a  bitter  circulation  and 
legal  battle  with  A.H.  Belo  Co.’s 
Dallas  Morning  News. 

The  two  sides  ceased  fire  long 
enough  to  agree  to  have  the  Audit 


Bureau  of  Circulations  conduct  an 
audit,  but  the  Times  Herald’s  lawsuit 
charging  the  News  fraudulently 
inflated  its  circulations,  and  the 
News’  countersuit,  have  become,  if 
anything,  more  bitter  in  the  last  year. 

Times  Herald  attorneys  released 
transcripts  of  a  middle-level  News 
circulation  employee  apparently 
coaching  a  delivery  agent  on  how  to 
conceal  information  from  ABC  audi¬ 
tors. 

For  their  part,  the  News  executives 
charge  that  the  Times  Herald  ran  a 
downtown  hawker  sales  program  in 
which  unsold  copies  —  amounting  to 
about  10%  of  total  single-copy 
sales  —  were  dumped  at  a  paper 
recycling  center,  but  were  apparently 
counted  as  paid  circulation. 

(Continued  on  page  68) 


New  kids  on  the  block 

Chain  ownership,  of  course,  is 
nothing  new  —  it’s  been  an  old  story 
since  the  development  of  the  penny 
press. 

But,  in  1987,  concentration  of  own¬ 
ership  didn’t  just  accelerate  —  it  was 
led  by  men  and  corporations  who  gen¬ 
erate  sharp  reactions  from  journalists 
and  even  fellow  publishers.  The  fact 
that  several  of  these  new  press  barons 
are  only  in  their  mid-30s  tended  to 
exacerbate  those  reactions. 

In  building  his  chain  with  smaller 
and  faltering  family-owned  papers, 
for  example,  35-year-old  William 
Dean  Singleton  and  his  partners 
gained  reputations  for  deep  cost-cut- 
ting  that  sent  reporters,  voluntarily  or 
involuntarily,  streaming  out  the  door. 

“It  gave  us  a  little  bit  of  a  reputation 
at  first  as  a  ‘slash-and-burn’  opera¬ 
tion,”  Singleton  conceded  in  a  speech 
to  the  Newspaper  Personnel  Rela¬ 
tions  Association  in  July.  “Some  of 
that  reputation  was  unfair.  Some  of  it 
was  very  fair.” 

In  1987,  however,  Singleton  was  no 
longer  purchasing  medium-circula¬ 
tion  Ohio  dailies.  Instead,  he  was 
buying  the  Houston  Post  ($150  mil¬ 
lion)  and  the  Denver  Post  ($95  mil¬ 
lion). 

Just  as  when  he  purchased  the  Dal¬ 
las  Times  Herald  —  like  the  Post, 
sold  by  Times  Mirror  Co.  —  some 
reporters  in  Denver  were  nervous 
about  their  new  owner.  Having 


Democratic  candidate  Gary  Hart  has  a  chat  with  Concord  (N.H.)  Monitor 
publisher  George  Wilson  on  the  dais  during  an  American  Newspaper  Pub¬ 
lishers  Association  luncheon.  Hart's  involvement  with  Donna  Rice  had  just 
been  the  topic  of  a  Miami  Herald  story.  Hart  quit  the  presidential  race  shortly 
after  this  photo  was  taken  but  three  weeks  ago  re-entered  the  race. 

Associated  Press  photo 
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Basically  upbeat  for  1988 

Forecasters  project  good  year  for  overall  newspaper  advertising, 
decent  year  for  operating  profits,  but  a  flat  year  for  circulation  growth 


By  Andrew  Radolf 

Spurred  by  the  double-loaded 
booster  shot  of  the  Olympics  and 
national  elections,  newspapers 
should  see  their  advertising  revenues 
show  healthy  gains  in  1988,  according 
to  forecasters  speaking  at  the  Paine 
Webber’s  annual  Outlook  for  Media 
Conference  in  New  York. 

There  was  disagreement  as  to 
whether  the  classified  advertising 
boom  would  continue,  with  forecasts 
of  the  category’s  revenue  growth 
varying  from  “modest  or  flat”  to 
nearly  10%. 

Circulation  growth,  however,  will 
be  minimal  this  year  as  the  newspaper 
industry  continues  to  wrestle  with  the 
nagging  problem  of  subscriber  reten¬ 
tion. 

Newsprint  prices  are  going  up 
between  5%  and  6.6%  in  January, 
depending  on  the  area  of  the  country, 
and  prices  may  be  increased  a  second 
time  by  similar  percentages  later  in 
the  year. 

However,  work  force  reductions 
and  slower  growth  in  wages  should 
help  slow  down  on  overall  cost 
growth  in  1988. 


The  better  cost  controls  taken 
together  with  the  predicted  gains  in 
advertising  revenues  should  result  in 
operating  profits  growing  in  1988  by 
about  10%. 

And  the  drop  in  the  top  federal  cor¬ 
porate  tax  rate  to  34%,  from  40%,  in 
1988  should  have  a  strong  impact  on 
net  earnings. 

Total  advertising  expenditures  in 
the  U.S.  will  rise  a  healthy  9%  in  1988 
to  $1 19.8  billion,  Robert  Coen,  senior 
vice  president  of  McCann-Erickson, 
told  the  conference.  In  1987,  total  ad 
expenditures,  as  he  forecasted,  rose 
7.6%  to  $109.9  billion. 

Although  broadcast  tv  will  be  the 


Robert  Coen 


main  beneficiary  of  the  Olympics  and 
the  elections,  both  will  “give  a  big  lift 
to  all  media”  in  1988,  and  they  may 
offset  some  of  the  uncertainties  about 
the  economy  caused  by  the  Oct.  19 
stock  market  crash,  Coen  said. 

“Nineteen-eighty-eight  will  be  a 
better  year  but  not  a  great  one,”  he 
said.  “If  the  stock  market  situation 
hadn’t  come  along  and  changed  our 
thinking,  we  would  be  looking  for  a 
better  economy  in  1988.” 


Coen  predicted  local  advertising 
expenditures  in  the  U.S.,  with  about 
53%  of  those  revenues  coming  from 
newspapers,  would  increase  by  8.9% 
in  1988  to  $53.7  billion.  In  1987,  local 
advertising  grew  by  8.8%  to  $49.3 
billion. 

Newspapers  were  the  driving  force 
behind  the  local  category’s  strong 
1987  performance,  Coen  said,  as  their 
local  revenues,  bolstered  by  “sur¬ 
prising”  double-digit  percentage 
gains  in  classified,  increased  by  10% 
to  $26  billion. 

Coen  did  not  break  out  a  dollar 
figure  for  local  newspaper  revenues  in 
1988.  But,  if  newspapers  hold  their 


share  in  the  category,  then  their  local 
ad  revenues  should  be  about  $28.3 
billion. 

Coen  also  sees  national  advertising 
revenues  rising  by  9%  in  1988  to  $66. 1 
billion  from  $60.6  billion  in  1987, 
which  was  only  a  6.6%  gain  for 
national  advertising  over  1986’s 
results. 

National  print  should  do  a  little  bet¬ 
ter  in  1988  than  in  1987,  Coen 
believes,  and  will  increase  by  6.4%  to 
$9.6  billion  from  $9  billion.  Newspa¬ 
pers,  which  account  for  about  40%  of 
the  national  print  category,  took  in 
only  $3.5  billion  in  national  revenues 
in  1987,  for  a  4%  gain,  according  to 
Coen.  This  year,  national  revenues 
should  be  about  $3.8  billion. 

If  Coen’s  forecasts  hold  up,  then 
total  newspaper  ad  revenues  in  1988 
should  reach  $32  billion,  compared 
with  total  revenues  of  about  $29.4 
billion  in  1987. 

Coen  believes  that  most  of  the  gains 
in  newspaper  ad  revenues  this  year 
will  come  from  higher  rates. 

Newspapers  are  “in  a  position  to 
raise  their  rates  significantly”  in  1988, 
Coen  said.  He  explained  that  most 
dailies  operated  in  monopoly  markets 
and  noted  that  with  mail  rates  going 
up,  newspapers’  only  real  local  com¬ 
petition,  direct  mail,  will  be  forced  to 
raise  its  rates. 

While  retailers  “may  expand 
their  campaigns  modestly”  this  year, 
Coen  does  not  expect  classified  to 
maintain  its  current  rate  of  growth. 
“The  classified  trend  will  rise  very 
modestly,  orjust  flatten  out,”  he  said. 

Jerry  Tilis,  chairman  of  Knight- 
Ridder  Newspaper  Sales,  was  a  bit 
more  cautious  in  his  predictions.  He 
told  the  stock  analysts  gathered  for 
the  conference  that  he  saw  newspaper 
advertising  revenues  rising  this  year 
in  the  7.5%  to  8%  range  to  around 
$31.5  billion. 

Tilis  predicted  retail  revenues 
would  increase  this  year  in  the  6.5% 
to  7%  range;  national  revenues  would 
grow  by  6%  but  saw  classified 
remaining  the  strongest  performer 
with  growth  in  the  9%  to  9.5%  area. 

Tilis  based  his  predictions  on 
assumptions  that  the  gross  national 


The  better  cost  controls  taken  together  with  the 
predicted  gains  in  advertising  revenues  should  result 
in  operating  profits  growing  in  1988  by  about  10%. 
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Jerry  Tills 


product  will  grow  6%  to  7%  this 
year,  retails  sales  will  be  up  5%  to  6%, 
while  the  consumer  price  index  will 
rise  3%  to  4%.  He  also  assumed  that 
interest  rates  will  remain  at,  or 
around,  current  levels. 

For  1987,  Tills  —  citing  Newspa¬ 
per  Advertising  Bureau  figures  — 
said  that  retail  revenues  rose  8%; 
national  revenues  were  up  only  3%; 
and  classified  revenues  showed  a  1 2/^ 
gain. 

According  to  NAB,  Tills  said,  total 
newspaper  ad  revenues  grew  by  8.7% 
to  $29.4  billion  in  1987. 

ROP  rates  will  increase  in  the  5%  to 
6%  range.  Tills  said,  while  preprint 
rates  will  go  up  about  2%  to  3%, 
“probably  closer  to  2%.” 

There  will  be  “significant  differ¬ 
ences"  among  newspapers  in  their 
rate  increases  this  year.  Tills  said, 
depending  on  individual  newspapers’ 
circulation  gains  and  the  strength  of 
the  local  economies. 

As  for  volume  growth.  Tills 
believes  ROP  inches  will  show  gains 
of  about  2%  to  3%,  with  retail  and 
national  ROP  both  up  in  the  1%  to  2% 
range,  while  classified  ROP  should 
show  gains  of  3%  to  4%. 

Preprint  volume,  measured  by  the 
number  of  pieces,  will  go  up  5%  to  6% 
this  year.  Tills  said. 

While  the  stock  crash  may  make 
retailers  “cautious”  about  expanding 
their  ad  budgets.  Tills  said  the  need  of 
advertisers  to  communicate  a  lot  of 
information  in  a  short  amount  of  time 
to  a  “skittish  public  bodes  well  for 
newspapers.” 

He  said  that  the  Future  of  Adver¬ 
tising  Project  initiated  by  NAB  should 
“start  producing  results  in  1988,  par¬ 
ticularly  in  general  [advertising].” 

Pricing  incentives  to  build  volume 
and  “introduce  new  advertisers  to 
newspapers”  will  also  continue  in 
1988,  he  said,  including  the  move¬ 
ment  toward  reducing  the  national/ 


local  rate  differential. 

Circulation  growth  for  the  newspa¬ 
per  industry  will  be  flat  this  year, 
predicted  Jack  Butcher,  circulation 
director  of  the  Tampa  Tribune. 

He  said  that  for  both  daily  and  Sun¬ 
day  figures  the  total  circulation  num¬ 
bers  would  be  up  or  down  0.1%. 
Readership  and  household  penetra¬ 
tion  may  also  drop  slightly  this  year. 

Butcher  sees  readership  falling  by 
1%  in  1988,  while  household  penetra¬ 
tion  will  dip  by  1 .5%  to  7 1  %  daily  and 
66%  on  Sunday. 

Circulation  pricing  action  will  be 
moderate  this  year  and  “mostly  on 
Sunday,”  Butcher  asserted. 

Lifestyle  changes,  dull  editorial 
products  and  poor  distribution  ser¬ 
vice  were  some  of  the  challenges  fac¬ 
ing  newspapers  as  they  try  to  boost 
sales.  Butcher  said. 

“Retention  of  subscribers  is  now 
recognized  as  the  number  one  prob¬ 
lem  in  circulation,”  he  said,  while  the 
decline  in  the  reading  frequency 
among  adults  is  another  “major  con¬ 
tributor  to  the  problem”  of  stagnant 
sales. 

Butcher  feels  a  downturn  in  the 
economy  will  have  little  or  no  impact 
on  newspaper  sales,  explaining  that 
people  tend  to  read  newspapers  more 
often  during  hard  times 


Jack  Butcher 


scheduled  to  begin  operation  in  the 
next  two  years  and  that  the  capacity 
situation  was  unlikely  to  change 
before  1990. 

Newspapers  buying  their  full  con¬ 
tract  amounts  might  still  be  able  to  get 
discounts  from  newsprint  suppliers, 
but  in  the  West  the  3%  allowance  has 
already  been  discontinued,  Keeley 
noted. 

With  newsprint  supplies  expected 
to  remain  tight,  newspapers  will  keep 
efforts  to  reduce  newsprint  waste  a 


If  Coen’s  forecasts  hold  up,  then  total  newspaper 
ad  revenues  in  1988  should  reach  $32  billion, 
compared  with  total  revenues  of  about  $29.4  billion  in 
1987. 


Newsprint  costs 

The  increased  price  of  newsprint 
could  “negatively  impact”  circula¬ 
tion  marketing  if  newspapers  decide 
to  cut  back  on  their  newsprint  use  to 
save  money,  he  said. 

Newsprint  prices  in  the  East  will  go 
up  6.6%,  from  $610  a  metric  ton  to 
$650,  and  in  the  West  will  go  up  5%, 
from  $600  a  metric  ton  to  $630,  said 
James  Keeley,  vice  president  of  the 
Dallas  Morning  News. 

Newsprint  prices  in  the  East  could 
reach  $700  by  July,  he  added,  which 
would  bring  the  total  newsprint  price 
increase  for  1988  to  almost  15%. 

The  only  bright  spot  in  the  news¬ 
print  situation  was  that  the  price 
increases  announced  for  January 
“may  be  spread  out  to  March, 
depending  on  the  supplier,”  he  said. 

The  tightness  of  newsprint  supply 
is  also  likely  to  continue  for  the  next 
couple  of  years  at  least.  Noting  that 
Canadian  and  U.S.  mills  were  now 
operating  at  near-capacity,  Keeley 
remarked  that  few  new  mills  were 


high  priority,  Keeley  stated.  They 
will  also  continue  to  “control”  the 
ratio  of  news  to  advertising  and 
“examine  the  possibility  of  eliminat¬ 
ing  marginal  circulation.” 

Other  costs 

The  cost  of  supplies,  particularly 
ink,  plates,  film  and  chemistry,  will  be 
flat  this  year,  he  said. 

Keeley  stated  salary  increases  will 
be  moderate  this  year:  5%  in  the  East 
and  West,  4.5%  in  the  Midwest  and 
South  and  4%  in  the  Southwest. 

Benefit  costs  will  rise  substantially, 
however,  due  to  an  expected  10% 
increase  in  health  insurance  pre¬ 
miums,  he  said. 

As  for  capital  costs,  land  will  “offer 
some  good  bargains”  depending  on 
the  location,  and  construction  costs, 
“a  very  price-competitive  business  at 
this  time,”  will  remain  flat. 

“A  newspaper  should  be  able  to 
undertake  a  building  project  this  year 
at  the  same  price  as  a  project  started 
last  year  because  contractors  are 
(Continued  on  page  70) 


EDITOR  &  PUBLISHER  for  January  2,  1988 


15 


What  recession? 

Newspaper  execs  upbeat  despite  the  October  stock  market  meltdown 


By  Andrew  Radolf 

Before  Oct.  19,  predictions  by 
newspaper  executives  that  their  com¬ 
panies  looked  forward  to  about  an  8% 
increase  in  business  this  year  would 
have  made  1988  seem  like  another 
case  of  the  mid-decade  blahs. 

But  in  the  post  stock  market  melt¬ 
down  environment,  where  fear  of 
recession  dominates  economic  think¬ 
ing,  the  forecasts  of  the  newspaper 
executives  that  they  expect  another 
year  of  single-digit  growth  in 
revenues  seems  absolutely  upbeat. 

The  newspaper  executives  spoke  of 
their  companies’  plans  and  prospects 
for  1988  at  the  annual  weeklong  Out¬ 
look  for  Media  conference  organized 
by  Ken  Noble,  senior  vice  president 
of  Paine  Webber  Inc. 

Naturally,  the  executives  expect 
the  Olympics  and  elections  to  boost 
business  in  1988,  but  they  also  are 
confident  that  a  variety  of  advertising 
incentive  programs  and  rate  card 
flexibility  will  attract  new  ROP  busi¬ 
ness  to  their  newspapers  this  year. 

The  executives  are  even  more  bull¬ 
ish  about  1988  when  they  talked  about 
the  bottom  line. 

Cost  controls,  including  holding 
down  employment  levels  and  small 
(4%-5%)  growth  in  wages,  are 
expected  to  soften  the  impact  of 
higher  newsprint  prices,  while  the 
drop  in  the  federal  corporate  tax  rate 
this  year  to  34%  from  40%  is  seen  as 
having  an  especially  favorable  impact 
on  profits. 

Newspaper  companies  are  also  not 
being  slowed  down  by  the  loss  of  the 
investment  tax  credit  in  the  new  law. 
Several  companies  plan  to  use  the 
extra  profits  resulting  from  the  lower 
rate  for  reinvestment  in  plant  and 
equipment. 

New  York  Times  Co.  president 
Walter  Mattson  expressed  a  common 
viewpoint  when  he  told  the  Paine 
Webber  conference  he  saw  no  reces¬ 
sion  on  the  horizon  this  year.  He  did 
forecast  a  recession  in  1989. 

“The  factors  are  there  to  make  it  an 
OK  year  provided  somebody  doesn’t 
do  something  dumb  in  Washington,” 
commented  Gannett  Co.  vice  chair-  | 


Al  Neoharth 


man  Douglas  McCorkindale. 

With  over  140  operating  units  in  40 
states,  Gannett  is  well-positioned  to 
monitor  the  country’s  economic 
pulse,  McCorkindale  noted.  The 
reports  from  the  field  back  to  head¬ 
quarters  were  generally  optimistic,  he 
asserted. 

With  the  notable  exception  of  Dow 
Jones  &  Co.,  the  newspaper  execu¬ 
tives  said  the  Oct.  19  market  crash 
had  relatively  little  impact  on  their 
advertising.  In  fact,  both  the  New 
York  Times  and  USA  Today  saw  their 
financial  volume  increase  as  Wall 
Street  firms  took  out  ads  seeking  to 
reassure  the  public. 

But  the  Wall  Street  Journal,  where 
roughly  40%  of  the  ad  volume  is  finan¬ 
cial,  saw  its  volume  fall  12%  in 
October  and  even  “more  sharply”  in 
November,  according  to  co-publisher 
Peter  Kann.  He  said  a  big  part  of  the 
dropoff  was  in  tombstone  ads  for  vari¬ 
ous  types  of  public  offerings  and 
recruitment. 

“The  Journal  was  going  along  quite 
nicely  until  Oct.  19  hit,”  Kann  stated. 

Although  the  newspaper  execu¬ 
tives  reported  that  Black  Monday  did 
not  seem  to  be  hampering  business, 
nevertheless  the  stock  market  plunge 
was  coloring  their  thinking  for  1988. 
Most  of  them  during  their  time  on  the 


Robert  Decherd 


podium  said  their  companies  would 
be  pursuing  strategies  designed  to 
build  asset  values  for  shareholders. 

Growth  this  year  would  come  from 
internal  development,  they  said,  but 
by  and  large  the  newspaper  execu¬ 
tives  have  not  lost  their  appetites  for 
acquisitions.  Companies  which  have 
been  quiet  on  the  acquisition  front 
were  hopeful  that  the  market  crash 
would  lead  to  lower  multiples  in 
newspaper  sales  prices. 

Several  companies  also  pointed  out 
that  they  were  engaged  in  stork 
repurchase  programs  this  year  in 
order  to  bolster  share  prices. 

The  Paine  Webber  conference 
opened  with  newspaper  experts  giv¬ 
ing  their  overall  forecasts  for  the 
industry.  Those  predictions  appear  in 
a  separate  story  in  this  issue  of  E&P. 

In  alphabetical  order  below  are  the 
outlooks  for  the  individual  companies 
which  appeared  at  the  conference. 

Afliliated  Publications 

After  watching  the  Boston  Globe's 
Sept.  30,  1987,  circulation  figures  fall 
23,000  copies  on  Sunday  to  781,400 
and  13,000  copies  daily  to  502,500, 
Affiliated  Publications  is  “rethink¬ 
ing”  the  250-a-week  price  rise  to 
$1.25  for  Sunday  home  delivery  that 
is  scheduled  for  April,  said  vice  chair¬ 
man  John  P.  GiuggiO.  The  price  for 
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John  Curley 

the  daily  paper  will  “probably  not” 
be  touched  “in  the  coming  year.” 

The  Globe  will  be  holding  its  cover 
price  at  250  in  the  metro  area  and  350 
in  the  country,  he  said. 

But  the  Globe  is  taking  steps  to 
change  its  Sunday  distribution  in 
ways  that  “directly  address  the  'time 
to  read’  problem,”  Giuggio 
remarked.  Some  Sunday  sections  are 
now  being  home  delivered  on  Satur¬ 
days  and  the  Sunday  paper  is  now 
available  for  street  sales  earlier  on 
Saturday  nights. 

The  circulation  losses,  Giuggio 
said,  resulted  from  the  Sunday  street 
sale  price  going  to  $i.25  from  $1  and 
the  decision  to  raise  the  price  30  miles 
beyond  Boston  to  350. 

The  Globe’s  national  and  classified 
rates  went  up  an  average  of  7.5%  last 
summer,  but  the  scheduled  7.5%  hike 
in  retail  ROP  rates  was  postponed 
until  this  month. 

Giuggio  said  the  most  current  infor¬ 
mation  available  to  the  Globe  indi¬ 
cated  “people  are  going  to  be  spend¬ 
ing  their  money.  Our  projections 
should  stay  the  way  they  are.” 

The  Globe’s  ad  revenues,  spurred 
by  a  2%  to  3%  increase  in  volume, 
should  grow  between  10%  and  12% 
this  year. 

The  Globe  has  budgeted  for  two 
newsprint  price  increases  this  year, 
for  a  total  cost  hike  of  13%,  but  Giug¬ 
gio  said  “it’s  up  for  grabs  whether  a 
second  price  increase  happens.” 

The  newspaper  will  be  offering 
buyouts  to  employees  in  the  crafts, 
especially  ITU  members.  The  paper 
also  will  be  keeping  its  editorial  staff¬ 
ing  level  constant,  and  either  the 
publisher,  William  O.  Taylor,  or 
president,  Richard  Ockerbloom, 
must  approve  all  replacement  hires. 

Globe  officials  also  described  the 
new  New  Hampshire  edition  as  a 


“major  success,”  remarking  that  its 
circulation  since  its  launch  last  April 
has  risen  4,000  copies  to  67,000. 

Taylor,  who  is  also  Affiliated  chair¬ 
man,  said  the  company  has  consid¬ 
ered  expanding  into  Maine  as  well, 
but  so  far  has  not  made  any  decisions. 

Taylor  said  Affiliated  would  be 
interested  in  acquiring  the  Providence 
Journal  and  Bulletin  if  the  Rhode 
Island  dailies  ever  came  on  the  mar¬ 
ket,  but  he  doubted  they  would  be  put 
up  for  sale. 

A.H.  Belo 

This  will  be  a  year  of  “stringent 
cost  control”  at  A.H.  Belo  Corp.,  but 
also  one  that  will  see  “aggressive 
positioning”  of  the  company’s  prop¬ 
erties,  especially  the  Dallas  Morning 
News,  according  to  chairman  Robert 
W.  Decherd. 

Although  the  Morning  News  was 
down  almost  6%  in  advertising  vol¬ 
ume,  including  an  8%  drop  in  classi¬ 
fied  compared  with  a  6%  fall  in  retail, 
the  newspaper  still  managed  to 
increase  its  overall  ad  market  share 
against  archrival  Dallas  Times  Her¬ 
ald,  according  to  Belo  president 
James  Sheehan. 

In  an  effort  to  build  ad  volume,  the 
Morning  News  began  a  program  in 
which  any  advertiser  purchasing 
space  over  a  specified  baseline 
amount  was  billed  for  the  extra  inches 
at  500  on  the  dollar. 

“It  moved  a  couple  of  share  points 
in  our  direction,”  Sheehan  said,  not¬ 
ing  that  the  “marginal  pricing”  still 
enabled  the  newspaper  “to  make  a 
profit  on  every  inch  we  sell”  under 
the  program. 

Overall,  the  Morning  News,  amid 
“signs  of  a  recovery  in  Dallas,”  will 
be  raising  its  ad  rates  an  average  of 
7%.  But  with  overall  volume 
expected  to  be  flat,  revenues  will  be 
up  a  similar  amount. 


However,  Decherd  said  Belo 
expects  increased  profitability  at  the 
Morning  News  as  a  result  of  improved 
productivity  and  cost  reductions 
achieved  at  its  new  North  Dallas 
plant. 

Belo  has  also  authorized  a  stock 
buy-back  program  for  up  to  1  million 
shares.  This  follows  a  previous 
repurchase  program  involving  1.5 
million  shares. 

“We  view  the  current  market  situa¬ 
tion  as  a  buying  opportunity,” 
Decherd  said. 

Dow  Jones 

When  the  stock  market  went  ker¬ 
plunk,  it  took  Dow  Jones  &  Co.’s 
Wall  Street  Journal’s  year  right  along 
with  it. 

As  a  result  of  Black  Monday,  total 
ad  volume  in  the  Journal  will  be  down 
about  2%  in  1987,  and  associate 
publisher  Peter  Kann  said  the  down¬ 
ward  trend  will  continue  for  the  first 
few  months  of  this  year. 

Nevertheless,  Journal  officials 
tried  to  be  upbeat  in  their  outlook  for 
1988. 

When  there  are  economic  uncer¬ 
tainties  ahead,  the  Journal  and  Bar¬ 
ron’s  are  “needed  more  than  ever,” 
said  chairman  Warren  Phillip. 

Kann  added  that  the  Journal’s 
cumulative  sales  for  the  week  of  Oct. 
19  were  up  600,000  copies  from  a  year 
earlier. 

But  1 988  is  also  “the  right  year  for  a 
pricing  pause,”  Kann  said,  in 
explaining  there  will  be  no  subscrip¬ 
tion  price  hike  this  year.  He  predicted 
Journal  circulation  will  grow  1%  to 
2%  this  year,  and  said  subscriber 
renewal  rates  were  improving. 

As  a  result  of  stiffer  competition  for 
advertising,  the  Journal’s  national 
rates  went  up  only  6%  this  year. 
Regional  rates  were  up  a  bit  more. 

(Continued  on  page  64) 
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1 ,000th  day  of  captivity 

Associated  Press  Middle  East  correspondent  Terry  Anderson 
recently  spent  his  1,000th  day  as  a  prisoner  in  Beirut 


The  1, 000th  day  of  captivity  for 
Associated  Press  Middle  East  chief 
correspondent  Terry  Anderson 
recently  passed,  with  his  family, 
friends  and  colleagues  marking  the 
date  at  a  solemn  ceremony  on  Capitol 
Hill. 

Anderson,  40,  who  was  kidnapped 
at  gunpoint  on  a  Beirut  street  on 
March  16,  1985,  was  last  heard  from 
in  a  videotape  released  by  his  captors, 
Islamic  Jihad,  or  Islamic  Holy  War, 
over  the  holidays.  He  is  the  longest- 
held  of  all  the  2 1  foreign  hostages  in 
Lebanon. 

“As  we  meet  to  observe  still 
another  bitter  anniversary,  the  Presi¬ 
dent  of  the  United  States  and  the 
leader  of  the  Soviet  Union  sit  face-to- 
face  in  the  White  House,  demonstrat¬ 
ing  again  that  even  foes  can  find  com¬ 
mon  ground  if  only  they  will  commu¬ 
nicate  with  one  another,”  said  Walter 
R.  Mears,  AP  vice  president  and 
executive  editor  at  the  Dec.  lO 
Washington  ceremony,  which  fell  on 
United  Nations  International  Human 
Rights  Day. 

“The  kidnappers  who  imprison 
Terry  Anderson  —  and  seven  other 
Americans  —  will  not  do  that,”  he 
continued.  “They  do  not  speak,  and 
they  do  not  allow  him  to  speak,  or  to 
write,  compounding  the  brutality  of 
imprisonment  for  a  man  who  has 
made  the  communication  of  truth  his 
life’s  work. 

“The  silence  adds  to  our  frustra¬ 
tion,  as  it  must  add  intolerably  to  Ter- 
ry’s  burden.  Everyone  who  has 
searched  during  these  thousand  days 
for  a  way  to  end  his  ordeal  has 
searched  in  vain  for  a  way  to  commu¬ 
nicate  with  the  captors.  The  effort 
must  and  will  continue,  through  every 
avenue  ihat  might  possibly  lead  to 
those  who  hold  the  keys  to  his 
prison,”  Mears  said. 

“Our  lives  are  measured  by  a  suc¬ 
cession  of  anniversaries,  some 
happy,  some  sad.  For  Terry’s  family 
and  his  colleagues,  there  have  been 
painful  anniversaries  since  March  16, 
1 985. 

“His  38th,  39th,  now  40th  birth¬ 
days  have  been  observed  while  he  has 
been  captive.  We  gathered  on  the  first 


This  picture  of  Associated  Press 
Beirut  correspondent  Terry  Anderson 
was  released  lost  October  by  his 
kidnappers  —  the  pro-Iranian  Islamic 
Jihad. 

AP  Wirephoto 

anniversary  of  his  kidnapping,  then 
on  the  second, now  on  the  thousandth 
day,  with  another  Christmas  two 
weeks  away,”  Mears  continued. 

“A  thousand  days  —  as  long  as 
John  F.  Kennedy  was  president, 
longer  than  Gerald  Ford  spent  in  the 
White  House.  The  discussions  that 


produced  the  arms  reduction  treaty 
signed  at  the  summit  on  Tuesday 
were  lengthy  and  arduous  —  but  the 
real  negotiations  began  long  after 
Terry  was  taken  hostage. 

“In  the  chains  and  blindfold  of  a 
Beirut  cell,  one  day  must  seem  like 
many.  A  thousand  would  loom  as 
eternity.  Terry  has  endured  them,” 
Mears  remarked. 

“I  can  offer  no  answers  and  no 
solution.  I  know  only  that  we  must 
endure,  too,  sharing  our  strength, 
seeking  freedom  for  him  and  the  other 
hostages  so  that  anniversaries  can 
again  become  times  of  shared  joy 
instead  of  frustration  and  anger.” 

The  ceremony  —  co-sponsored  by 
No  Greater  Love,  a  support  group  for 
families  directly  affected  by  war  and 
terrorism,  and  the  Journalists  Com¬ 
mittee  to  Free  Terry  Anderson,  a 
group  formed  to  work  for  his  re¬ 
lease  —  was  also  attended  by  Ander¬ 
son’s  sister,  Peggy  Say;  Kit  Suther¬ 
land,  daughter  of  hostage  Thomas 
Sutherland;  Thomas  Cicippio, 
brother  of  hostage  Joseph  Cicippio; 
Marilyn  Langston,  daughter  of  hos¬ 
tage  Frank  Reed;  Elaine  Collett,  wife 
of  hostage  Alec  Collett;  and  Margaret 
Wilhite,  sister-in-law  of  hostage  Alan 
Steen. 


Walter  Mears,  executive  editor  of  the  Associated  Press,  speaks  to  a  group  on 
Capitol  Hill.  The  ceremony,  "Human  Rights  for  Hostages  in  Lebanon,"  marked 
hostage  Terry  Anderson's  1,000th  day  of  captivity. 

Associated  Press  photo 
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Barbara  Lewis,  daughter  of  Asso¬ 
ciated  Prers  chief  of  bureau  Chuck 
Lewis,  holds  a  picture  of  hostage  Terry 
Anderson  during  a  ceremony  marking 
Anderson's  1,000th  day  in  captivity. 
Barbara  Lewis  was  one  of  19  children 
who  took  part  in  a  roll  call,  in  which 
each  child  held  up  a  picture  of  a  cap¬ 
tive. 

Associated  Press  photo 


Legislators  in  attendance  included: 
Sens.  Daniel  Moynihan  (D-N.Y.), 
Alfonse  D’Amato  (R-N.Y.),  Robert 
Stafford  (R-Vt.),  James  McClure  (R- 
Idaho),  and  Strom  Thurmond  (R- 
S.C.);  and  Reps.  Louise  Slaughter  (D- 
N.Y.),  who  spoke  briefly  on  the 
House  floor  before  the  ceremony 
began,  Lindy  Boggs  (D-La.)  and  Nick 
Ranall  (D-W.Va.). 

Personnel  from  the  embassies  of 
Algeria,  Ireland  and  Lebanon  were 
also  in  attendance,  and  Phyllis 
Kaminsky,  director  of  the  U.N.  Infor¬ 
mation  Center,  read  a  message  from 
U.N.  Secretary-General  Javier  Perez 
de  Cuellar. 

In  addition,  both  Christian  and 
Muslim  prayers  were  offered,  and 
Nicholas  Daniloff,  contributing  editor 
to  U.S.  News  &  World  Report,  spoke. 

The  ceremony  in  Washington  con¬ 
cluded  with  music  and  a  roll  call  for 
the  19  identified  hostages,  in  which 
young  children  stood  in  a  line,  each 
displaying  a  picture  of  a  captive. 

WUSA-tv  of  Washington  taped  the 
ceremony  and  will  send  a  copy  to  the 
Middle  East  in  the  hope  it  will  be 
shown  in  Lebanon. 

In  addition.  No  Greater  Love  will 
send  olive  branches  to  religious  lead¬ 
ers  in  the  Middle  East,  encouraging 
them  to  work  for  release  of  the  hos¬ 
tages. 

In  New  York,  about  1 30  AP  staffers 
gathered  in  a  conference  room  at  the 
(Continued  on  page  70) 


Chronology  of  an 
American  journalist’s  captivity 

On  Dec.  10,  Terry  Anderson,  chief  Middle  East  corre¬ 
spondent  for  the  Associated  Press,  passed  his  1 ,000th  day 
as  a  hostage  in  Lebanon.  Here  is  a  brief  chronology  of  the 
40-year-old  American  journalist’s  captivity: 

1985 

MARCH  16  —  .Anderson  abducted  on  Beirut  street. 
Telephone  caller  says  Islamic  Jihad  kidnapped  him  as  part 
of  “continuing  operations  against  America  and  its 
agents.” 

MAY  16  —  First  photo  of  Anderson  in  captivity 
released.  Islamic  Jihad  warns  of  “catastrophic  conse¬ 
quences”  if  Kuwait  does  not  free  alleged  terrorists. 

SEPT.  9  —  The  Rev.  Benjamin  Weir  freed  after  16 
months  in  captivity.  President  Reagan  says  he  “will  not  be 
satisfied”  until  remaining  Americans  also  are  released. 

OCT.  29  —  Beirut  television  stations  broadcast  video¬ 
taped  birthday  message  from  relatives  and  friends  to 
Anderson,  two  days  after  he  turned  38. 

NOV.  8  —  In  an  open  letter  Anderson  and  three  other 
captive  Americans  call  on  Reagan  to  “have  mercy”  and 
negotiate  with  kidnappers. 

1986 

FEB.  15  —  Anderson’s  father  Glenn  R.  Anderson  dies 
of  cancer  at  the  age  of  69. 

JUNE  7  —  Anderson’s  46-year-old  brother  Glenn 
Richard  Jr.  dies  of  cancer  four  days  after  making  a  video¬ 
tape  from  his  bed  appealing  to  Terry’s  captors. 

JULY  26  —  The  Rev.  Lawrence  Martin  Jenco,  freed 
after  almost  19  months  as  hostage,  says  he  was  held  with 
Anderson  and  two  other  hostages  for  a  year. 

OCT.  3  —  In  videotaped  appeal,  Anderson  and  David 
Jacobsen  call  on  Reagan  administration  to  work  as  hard 
for  their  release  as  it  did  in  winning  release  of  journalist 
Nicolas  Daniloff  in  Moscow. 

OCT.  31  —  Beirut  tv  stations  broadcast  videotape 
showing  Anderson’s  16-month-old  daughter,  whom  he  has 
never  seen. 

NOV.  2  —  Jacobsen,  freed  after  17  months  in  captivity, 
says  hostages  “are  in  hell.” 

NOV.  15  —  Islamic  Jihad  releases  new  picture  of 
Anderson. 

DEC.  28  —  Fourth  picture  of  Anderson  sent  by  captors 
to  Western  news  agency  in  Beirut. 

1987 

JAN.  16  —  Islamic  Jihad  distributes  another  picture  of 
Anderson. 

JUNE  7  —  Anderson’s  daughter  shown  on  Lebanese  tv 
on  her  second  birthday  saying,  “Our  hearts  are  broken. 
Where  is  Daddy?” 

AUG,  2  —  Sixth  photo  of  Anderson  released  by  Islamic 
Jihad. 

OCT.  21  —  Islamic  Jihad  releases  another  photo  of 
Anderson. 

OCT.  27  —  As  Anderson  turns  40,  friends  and  family 
gather  at  Jefferson  Memorial  in  Washington  and  AP  staff 
in  Beirut  goes  to  his  vacant  office  to  mark  day. 

NOV.  26  —  Jacobsen  says  he  has  learned  from  sources 
in  government  and  Middle  East  that  Anderson  is  being 
held  again  in  chains  and  blindfolded  24  hours  a  day. 

DEC.  10  —  Terry  Anderson  passes  his  1,000th  day  as 
hostage  in  Lebanon. 
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A  ‘respectable’  year  for  buying  and  selling 

No  frantic  selling  activity  at  year’s  end  like  last  year,  but  nearly 
50  dailies  and  several  times  as  many  weeklies  changed  hands  in  1987 


Although  1 987  didn't  end  with  the 
kind  of  frantic  selling  activity  that 
marked  the  close  of  1 986  as  sellers 
sought  to  take  advantages  of  tax  sav¬ 
ings  that  were  eliminated  by  the  Tax 
Reform  Act,  it  was  still  a  respectable 
year  for  the  sales  of  newspapers. 

Forty-eight  dailies  changed  hands 
in  1987,  and  the  number  of  non-dailies 
finding  new  owners  was  several  times 
that  number. 

However,  only  three  major  market 
dailies  were  sold  in  1987:  the  Houston 
Chronicle,  Houston  Post  and  Denver 
Post. 

Most  of  ,iie  daily  sales  involved 
monopoly  newspapers  in  small  and 
medium-sized  markets,  and  the  most 
active  groups  doing  the  purchasing 
were  those  that  specialize  in  newspa¬ 
pers  of  that  size,  such  as  Worrell 
Communications,  Park  Communica¬ 
tions  and  American  Publishing  Co., 
which  added  eight  publications  in 
1987. 

American,  which  is  a  subsidiary  of 
Canada’s  Hollinger  Inc.,  bought  the 
most  newspapers  last  year. 

Thomson  Newspapers  picked  up 
what  are  relatively  large  newspapers 
for  them  with  the  acquisition  from 
Clay  Communications  of  the  53.000- 
circulation  Charleston  Daily  Mail  and 
33,000-circulation  Beckley  Register 
Herald  in  West  Virginia.  Thomson 
also  acquired  two  smaller  dailies  in 


North  Carolina  from  Clay  in  a  total 
transaction  of  about  $135  million. 

Last  year  also  marked  the  first  time 
in  recent  memory  that  Gannett  Co. 
did  not  buy  any  newspapers.  In  fact, 
with  the  exception  of  Hearst  Corp., 
none  of  the  big  newspaper  companies 
did  any  newspaper  buying  last  year. 

A  complete  listing  of  doily  and  non- 
doily  newspaper  transactions  appears 
beginning  on  page  46. 

Hearst  was  a  pretty  big  exception 
with  the  purchase  of  the  Houston 
Chronicle  from  the  Houston  Endow¬ 
ment  for  $415  million. 


Newspaper  group  of  five  dailies  for 
$3 18:  million.  Another  Ingersoll  sub¬ 
sidiary  went  shopping  in  England  to 
acquire  the  Birmingham  Post  and 
Mail  and  the  Coventry  Telegraph  for 
$106  million. 

Ingersoll  Publications  Co.,  a  man¬ 
agement  firm  headed  by  Ingersoll, 
also  purchased  the  Morristown  Rec¬ 
ord  on  behalf  of  Ingersoll-Goodson 
Newspapers,  a  company  owned  by 
Mark  Goodson,  who  was  once  a  part¬ 
ner  with  the  Ingersoll  family  in  sev¬ 
eral  newspaper  transactions. 

Scripps  Howard  did  not  buy  or  sell 
any  dailies  in  1987,  but  it  was  involved 
in  non-daily  transactions  of  consider¬ 


Last  year  also  marked  the  first  time  in  recent 
memory  that  Gannett  Co.  did  not  buy  any 
newspapers.  In  fact,  with  the  exception  of  Hearst 
Corp.,  none  of  the  big  newspaper  companies  did  any 
newspaper  buying  last  year. 


The  Houston  Post  was  acquired  by 
Gloucester  County  Times  Inc.,  a  sub¬ 
sidiary  of  Dallas-based  Media  News 
Group,  from  Toronto  Sun  Publishing 
for  $100  million  in  cash,  $50  million  in 
notes,  and  an  agreement  to  pay  $1 .25 
for  every  $1  increase  in  revenue  over 
the  next  five  years. 

Four  days  after  announcing  the 
Houston  Post  deal.  Media  News 
president  William  Dean  Singleton 
was  in  Denver  to  announce  that  an 
MNG  affiliate  was  purchasing  the 
Post  from  Times  Mirror  Co.  for  $25 
million  in  cash  and  $70  million  in 
notes.  The  cash  in  the  deal  was  put  up 
by  Media  General  of  Richmond  which 
has  the  option  of  converting  the  note 
it  took  from  MNG  into  a  40%  interest 
in  the  Post. 

The  pacing  of  the  Houston  and 
Denver  deals  earned  Singleton  a  two- 
page  spread  in  People  magazine 
which  declared  him  a  bona  fide  media 
mogul. 

Companies  headed  by  Ralph  Inger¬ 
soll  11  also  continued  to  be  active 
acquirers  last  year.  Community 
Newspapers  Inc.  bought  the  Horvitz 


able  size.  Scripps  sold  the  Southern 
California  Publishing  Company  con¬ 
sisting  of  24  community  newspapers 
with  combined  420,000  weekly  circu¬ 
lation  to  Community  Media  Enter¬ 
prises,  headed  by  Richard  Trent. 

In  Florida,  Scripps  traded  its  nine 
(Continued  on  page  66) 
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Distinctive  Fellowships  for 
Media  Professionals  and  Educators 


The  Gannett  Center  for  Media  Studies  invites  applications  for  its 
1988-89  Residential  Fellowship  Program. 


■  The  Gannett  Center  Fellows 

The  great  problems  facing  the  media 
and  society  are  too  important  to  be 
left  unexplored  and  unexplained. 
Residential  fellowships  at  the  Gannett 
Center  for  Media  Studies  at  Columbia 
University  are  open  to  outstanding 
media  professionals  and  educators 
with  ideas  that  have  the  potential  for 
elevating  and  advancing  public 
understanding  of  mass  communica¬ 
tion  and  technological  change. 

Since  1985  Fellows  have  taken  up 
topics  ranging  from  the  cover^e  of 
business  and  poverty  to  ADS  and 
public  health.  Others  have  shidied 
media  leadership,  media  economics, 
ethics  and  fairness,  media  influence, 
the  status  of  minorities  and  women 
and  journalism  education. 

Each  project  is  unique.  Each  fel¬ 
lowship  experience  one-of-a-kind. 

It’s  an  opportunity  designed  for  the 
professional  conunitted  to  exploring 
the  enduring  issues  of  our  times. 

■  Wbat  Fellows  do 

They  produce  books,  articles  and 
monographs;  develop  new  concepts 
for  print  and  electronic  media; 
aeate  curricula  and  training 
programs. 

■  Types  of  fellowsbips 

TTie  Center  welcomes  Fellows  at 
three  levels  of  attainment — dis¬ 
tinguished  senior  people;  those  at 
midcareer;  and  younger  profession¬ 
als  and  scholars  vith  5  to  8  years 
of  experience. 


■  Fellowship  support 

Stipends  are  ba^  on  present  salary. 
Housing  allowance  for  non-residents, 
research  and  other  staff  assistance 
and  office  space  are  available. 

■  Appointment  provisions 

Fellows  are  in  full-time  residence 
for  a  period  ranging  from  3  to  12 
months. 

■  Eligibility  and 
selection  criteria 

Media  professionals  or  college  and 
university  teachers  engined  in  jour¬ 
nalism  education,  media  studies  or 
research  on  mass  communication  and 
technological  change  are  invited  to 
apply. 


■  How  to  apply 

Deadline  for  submission  of  apphca- 
tion  materials  is  February  1, 1988. 
Appointments  will  be  announced  in 
j^ril  1988.  Direct  all  materials  and 
inquiries  to: 

Gannett  Center  Fellowships 

Gannett  Center  for  Media  Studies 

Columbia  University 

2950  Broadway 

New  York,  New  York  10027 

212/280-8392 

1987-S8  Gannett  Center  Fellows 

Senior  Fellows 

Ralph  M.  Banich,  former  president,  chief  executive  officer 
and  chairman.  Viacom  International.  Inc. 

Asa  Briggs,  Lord  Briggs  of  Lewes,  provost  of  Worcester 
College,  Oxford.  England. 

Ernest  Leiser,  former  vice  president,  CBS  News. 

Gerald  Lesser,  Bigelow  Professor  of  Education  and 
Developaienlal  Psychology,  Harvard  University. 

Fellows 

Jane  Brown,  associate  professor.  Center  for  Research  in 
Journalism  and  Mass  Communications,  Univetsity  of  North 
Carolina,  Chapel  Hill. 

Loren  Ghiglione,  editor  and  publisher.  The  News, 
Southbrid^,  Massachusetts. 

Garth  Jowett,  professor.  School  of  Communication, 
University  of  Houston. 

James  Kinsella,  editorial  page  editor,  Los  Angeles 
HeraU-Examiner. 

John  Lawrence,  assistant  managing  editor  of  economic 
aflairs,  Los  Angeles  Times. 

Kati  Marton,  former  Bonn  bureau  chief,  ABC  News,  and 
author  of  VoUenberg. 

Paul  Perry,  executive  editor,  .American  Heallb. 

Research  Fellows 

Victoria  Fung,  co-anchor  and  senior  producer,  KCTS-TV, 
Seattle. 

Timothy  Miller,  technology  writer. 

Gannett  Center 
for  Media  Studies 

A  Gannett  Foundation  Program 
at  Columbia  University 


Applicants  should  submit  a  letter  of 
application,  a  brief  summary  of  their 
proposed  project,  a  resume,  references 
and  publications  or  work  samples. 
Projects  on  issues  and  problems  of 
major  importance  are  preferred  to 
those  of  more  limited  focus.  Special 
consideration  is  given  to  topics  on 
freedom  of  expression,  meffia  econom¬ 
ics,  new  communications  technology, 
professionalism,  the  education  and 
training  of  journalists  and  other  com¬ 
municators,  as  well  as  minorities  and 
women. 

Appointments  will  be  based  on  (a)  the 
proposal’s  significance  and  quality;  (b) 
the  applicant’s  ability  to  carry  out  the 
work;  and  (c)  the  relevance  of  the 
project  to  the  resources  of  the  Center 
and  its  New  York  Oty  location. 


Violence  against  journalists 

Freedom  House  report  says  1987  was  one  of  the  worst  years  on  record 


Violence  committed  worldwide 
against  journalists  was  up  in  almost 
every  category  last  year,  making  1987 
one  of  the  worst  years  on  record, 
according  to  the  latest  report  by  Free¬ 
dom  House. 

Censorship  also  “became  trendy  in 
1987,”  as  more  and  more  govern¬ 
ments  engaged  in  activities  and 
passed  laws  which  restricted  the  free 
flow  of  information. 

Freedom  House  is  an  organization 
which  monitors  civil  and  political 
liberties  around  the  world. 

Last  year,  34  journalists  were  mur¬ 
dered,  including  10  who  were  killed 
during  the  political  violence  in  Haiti, 
Freedom  House  said.  Last  year,  19 
journalists  were  killed  in  the  line  of 
duty,  but  in  1985,  when  political  tur¬ 
moil  in  the  Philippines  was  at  its 
height,  31  journalists  were  reported 
murdered  worldwide,  including  16  in 
the  Pacific  island  nation. 

Kidnappings  and  disappearances  of 
journalists  declined  somewhat  last 
year,  with  Freedom  House  recording 

10  such  incidents  compared  with  13  in 
each  of  the  prior  two  years. 

But  imprisonments,  expulsions  and 
especially  harassments  all  increased 
in  1987.  The  188  incarcerations  of 
journalists  was  an  increase  of  10  over 
1986,  while  expulsions  increased  by 

11  this  year  over  last  to  51. 

Incidents  of  harrassment  more  than 

doubled,  from  214  in  1986  to  436  last 
year.  The  harassments  included. 
Freedom  House  said,  90  bannings  of 
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newspapers  and  radio  stations,  124  ! 
instances  of  journalists  being  charged 
but  not  jailed,  29  instances  of  beatings 
or  clubbings,  34  death  and  other 
threats,  43  shootings  —  24  in  Haiti 
alone  —  and  14  plants  bombed  or  set 
on  fire. 

There  were  also  28  raids  of  media 
facilities  or  confiscation  of  equip¬ 
ment,  three  revocations  of  publishing 
licenses  and  another  five  cases  of 
publications  being  taken  over,  and 
seven  recorded  —  and  many  more 
unrecorded  —  cases  of  journalists 
being  prohibited  entry  into  a  country. 


in  these  countries  are  still  forbidden 
to  challenge  fundamental  Communist 
Party  principles  and  policies. 

La  Prensa  may  have  been  allowed 
to  reopen  in  Nicaragua,  but  Radio 
Catolica,  though  operating,  is  still 
barred  from  broadcasting  news  and 
“still  shut  down  by  government  edict 
were  22  other  radio  stations,  non-gov¬ 
ernment  tv  stations  and  all  the  news¬ 
papers  of  the  political  parties  and 
labor  unions,”  Freedom  House  said. 

“South  Africa  significantly 
increased  both  the  physical  and  pro¬ 
fessional  abuse  of  journalists.  A  new 


Last  year,  34  journalists  were  murdered,  including 
10  who  were  killed  during  the  political  violence  in 
Haiti,  Freedom  House  said.  Last  year,  19  journalists 
were  killed  in  the  line  of  duty . . . 


“In  addition,  journalists  last  year 
have  been  barred  ^rom  leaving  their 
country  and  foreign  journalists 
threatened  with  expulsion,”  Free¬ 
dom  House  stated.  “Journalists’ 
access  to  live  satellite  feeds  were 
barred,  major  regions  of  countries 
closed  to  them,  radio  broadcasts 
jammed,  and  films  and  cassettes  con¬ 
fiscated. 

“They  were  penalized  for  past  cov¬ 
erage,  banned  in  advance  of  cover¬ 
age,  censors  placed  at  their  elbows, 
and  harsher  laws  enacted  setting  up 
legal  minefields.  Publishers  have  had 
newsprint  restricted  or  withheld  as 
penalties  for  disapproved  stories  and 
whole  editions  of  newspapers  and 
magazines  confiscated  repeatedly.” 

Malaysia,  Panama,  South  Africa 
and  Fiji  “applied  strong  new  press 
laws”  in  1 987,  while  new  restrictions 
were  considered  in  Chile,  Hong 
Kong,  New  Zealand  and,  again. 
South  Africa.  Only  in  New  Zealand 
were  the  plans  defeated  when  the  gov¬ 
ernment  dropped  censorship  provi¬ 
sions  from  a  bill  dealing  with  terrorist- 
related  emergencies. 

Despite  f’lasnost,  the  Soviet 
Union,  its  Eastern  Bloc  allies  and 
China  continued  to  exercise  tight  con¬ 
trol  over  the  activities  of  both  foreign 
and  domestic  journalists.  Journalists 


matrix  of  rules  was  added  to  the  many 
statutory  regulations  already  on  the 
books,”  Freedom  House  noted. 

The  organization  noted  that  weeks 
after  a  black  reporter  for  the  Johan¬ 
nesburg  Star  disappeared,  “the  gov¬ 
ernment  gave  no  word  of  his  where¬ 
abouts.” 

The  press  regulations  also  made  it 
necessary  for  lawyers  to  sit  next  to 
editors  as  they  prepared  their  next 
day's  newspapers. 

Three  journalists  were  murdered  in 
Chile  last  year  and  a  dozen  others 
were  arrested. 

“Chile  seemed  to  compete  with 
South  Africa  in  formulating  regula¬ 
tions  that  would  ban  newspapers, 
threaten  closure  ano  withdraw  the 
right  to  work  as  a  journalist,”  the 
report  declared.  “Nearby  Paraguay 
was  no  better.  ABC  Color,  the  coun¬ 
try's  major  newspaper,  remained  shut 
for  a  fourth  year.” 

The  Paraguayan  government  has 
also  taken  lately  to  authorizing 
opposition  figures  to  hold  press  con¬ 
ferences  but  ruling  that  no  one  could 
attend. 

“Malaysia’s  prime  minister  shut 
down  four  major  newspapers  (in  1987] 
and  proposed  new  bans  that  would 
imprison  journalists  for  printing 
(Continued  on  page  66) 


22 


EDITOR  &  PUBLISHER  for  January  2,  1988 


NfW  rOMMPRrWI  PRODUCTS 


Straight  to  you  from  Chemco, 
comes  a  new  team  of  top 
quality  products  and  dedi¬ 
cated  service.  Teamwork  starts 
with  quality  products  that  are  on 
the  leading  edge  of  technology. 
And,  it  ends  in  your  gallery,  prep 
or  pressroom  with  an  experi¬ 
enced  Chemco  professional- 
right  on  the  spot.  A  professional 
helping  with  the  know-how, 
learned  from  years  of  practical, 
hands-on  experience,  to  bring 
you  the  very  best  in  commercial, 
newspaper,  and  reprographics 
products. 

For  example,  our  line  up  of  new 
commercial  products  includes 
our  eleclionic  color  design  sys-  d 
tern  featuring  keyline  generation 
and  integration  to  CEPS  sys¬ 


tems.  Our  new  Mask  Prep  1000, 
the  latest  in  a  family  of  economi¬ 
cal  solutions  to  electronic  mask 
generation.  Also  a  new  family  of 
the  very  highest  quality  coated 
film  products  including  a  new 
premium  lith  film,  a  helium  neon 
scanner  film,  and  roomlignt 
contact  and  duplicating  films. 

Customer  satisfaction  is  the 
Chemco  commitment.  Direct, 
uncompromising  quality,  direct 
unexcelled  service.  Nothing  gets 
between  you  and  Chemco. 

Challenge  the  Chemco  team 
with  one  of  your  tougher  prob¬ 
lems.  Find  out  the  easy  way, 
what  superior  products  and  gen¬ 
uine  service  can  do  for  you. 


DIRECT  SOLUTIONS  FROM 

dh^nico 


Charles  Street,  Glen  Cove,  NY  11542 
Tel;  (516)  676-4000 


1987  legal  review  —  press  won  some,  lost  some 

But  potentially  damaging  issues  loom  ahead  in  Supreme  Court,  Congress 


By  George  Garneau 

The  press  won  and  lost  some  bat¬ 
tles  in  a  mixed  bag  of  legal  and  legisla¬ 
tive  decisions  last  year,  but  poten¬ 
tially  damaging  issues  loom  ahead  in 
the  U.S.  Supreme  Court  and  Con¬ 
gress. 

“Losses  have  been  balanced  by 
wins,  but  in  different  areas,"  said 
Jane  Kirtley,  the  lawyer  who  heads 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press. 

Pending  congressional  efforts  to 
regulate  broadcasters  by  legislating 
the  defunct  Fairness  Doctrine,  plus 
the  Rev.  Jerry  Falwell's  Supreme 
Court  case  against  Hustler  magazine 
for  “intentional  infliction  of  emo¬ 
tional  distress,”  have  led  Eugene  Pat¬ 
terson,  St.  Petershurf>  (Fla.)  Times 
chairman,  to  express  publicly  fear  of 
“a  contraction"  of  First  Amendment 
rights. 

The  nomination  and  likely  confir¬ 
mation  of  Federal  Appeals  Judge 
Anthony  Kennedy  of  Sacramento  to 
the  Supreme  Court  was  seen  as  posi¬ 
tive  for  the  media  because  of  his  rec¬ 
ord  generally  favoring  a  free  press. 

In  December,  University  of  Texas 
Law  School  professor  David  A. 
Anderson  said  his  study  of  199 
Supreme  Court  media  cases  decided 
in  1985-86  found  the  media  “have  not 
done  as  well  before  the  Court  as  the 
general  run  of  litigants.” 

He  said  media  were  successful  in 
53%  of  cases,  winning  most  often  on 
prior  restraint,  libel,  privacy  and 
broadcast  regulation,  with  pamphle- 
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teers  most  successful  and  book 
publishers  least.  In  strict  First 
Amendment  cases,  he  said,  media 
won  64%  of  cases. 

Times  Mirror  Co.  vice  president 
Patrick  Butler  called  1987  “a  pretty 
good  year  for  the  press,”  saying 
surveys  showed  the  public  was  rela¬ 
tively  happy  with  press  performance, 
and  there  were  no  legislative  moves  to 
limit  the  Freedom  of  Information  Act, 
with  none  anticipated  in  1988. 


Terry  Maguire,  counsel  for  the 
American  Newspaper  Publishers 
Association,  noted  some  1987  suc¬ 
cesses  for  newspapers,  which  have 
warded  off  taxes  that  would  hurt 
revenues,  including  proposals  to  end 
tax  deductions  for  advertising,  to 
outlaw  tobacco  ads  and  to  end  deduc¬ 
tions  for  tobacco  ads. 

Losses 

First  the  bad  news:  The  Supreme 
Court  upheld  the  conviction  on 
insider  trading  and  fraud  charges  of 
former  Wall  Street  Journal  columnist 
R.  Foster  Winans  and  others.  Winans 
leaked  advance  information  from  his 
stock  market  column  to  brokers  who 
earned  $690,000  trading  on  it. 

In  the  first  case  of  a  reporter  con¬ 
victed  of  insider  trading,  the  High 
Court  upheld  that  Winans  misappro¬ 
priated  the  Journal's  property  — 
information  —  a  precedent  that  was 
feared  could  be  used  against  leakers 
of  government  information  and  could 
limit  journalists'  ability  to  get  infor¬ 
mation  from  sources  who  could  be 
liable  to  prosecution. 

Two  cases  have  “severely  limited” 
reporters'  protections  under  state 
shield  laws,  Kirtley  asserted. 

Pennsylvania  courts  held,  in  two 
libel  cases  by  businessmen  against 
television  stations,  that  the  state 
shield  law  does  not  protect  television 
outtakes  sought  by  libel  plaintiffs. 
The  businessmen  claimed  that  by  sta¬ 
tions  keeping  outtakes  secret,  they 
were  deprived  of  their  right  to  protect 
their  reputations. 


The  decision  in  Hatchard  v. 
tinghoiise  Broadcasting  Co.,  Kirtley 
said,  stripped  Pennsylvania  reporters 
of  important  protection  intended  by 
the  law  and  underscored  how  nar¬ 
rowly  courts  tend  to  construe  shield 
laws. 

(Several  Pennsylvania  justices  who 
participated  in  the  case  are  them¬ 
selves  libel  plaintiffs  but  declined  to 
excuse  themselves,  she  noted.) 

In  New  York,  the  state's  highest 


court  ruled  that  its  shield  law, 
believed  one  of  the  nation's  best, 
applied  only  to  confidential  informa¬ 
tion. 

In  Knight-Ridder  Broadcasting 
Inc.  i’.  Greenberg,  the  court  let  stand 
an  order  requiring  an  Albany  televi¬ 
sion  station  to  turn  over  to  a  grand 
jury  outtakes  from  an  interview  with  a 
murder  suspect  on  the  grounds  that 
they  were  obtained  without  a  promise 
of  confidentiality. 

Both  cases,  Kirtley  said,  illustrated 
that  no  matter  how  carefully  shield 
laws  are  crafted,  loopholes  can  be 
found  to  restrict  reporters'  rights  to 
protect  sources  of  information. 

Government  information  became 
less  free  last  year,  Kirtley  stated.  Her 
committee  reported  135  actions  by 
the  Reagan  administration  and  its 
supporters  to  restrict  public  access  to 
information. 

Amendments  to  the  Freedom  of 
Information  Act  in  1986  denied  access 
to  many  government  documents,  and 
though  they  were  designed  to  cut  fees 
for  news  media,  guidelines  from  the 
Office  of  Management  and  Budget 
and  Department  of  Justice  have 
encouraged  agencies  to  be  “as 
restrictive  as  possible,”  she  said,  by 
setting  up  “roadblocks”  for  waivers 
of  fees,  which  can  be  prohibitively 
expensive. 

Regulations  allow  some  agencies  to 
judge  whether  information  is  news¬ 
worthy  in  determining  fee  waivers, 
according  to  Kirtley,  who  said  the 
FOIA  is  being  “badly  damaged”  by 
(Continued  on  page  58) 
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“You  can’t  underestimate  the  effect  of  influencing 
the  quality  of  journalists  in  the  future,”  Kirtley 
commented. 
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NEWSPEOPLE  IN  THE  NEWS 


Publisher  William  O.  Taylor  of 
the  Boston  Globe  announced  two 
promotions  in  the  news  department 
effective  Jan.  1. 

John  S.  Driscoll,  executive  edi¬ 
tor,  was  named  editor  and  Benjamin 
Taylor,  assistant  executive  editor, 
moved  up  to  Driscoll’s  former  posi¬ 
tion. 

Driscoll  will  maintain  overall 
responsibility  for  the  news  opera¬ 
tions,  a  position  he  has  held  as  execu¬ 
tive  editor  since  March  1986.  He 
reports  directly  to  the  publisher. 

Taylor  will  assume  more  responsi¬ 
bility  in  the  daily  management  of  the 
news  operations,  including  daily  spe¬ 
cial  sections  and  oversight  of  news 
and  features. 

Editorial  and  op-ed  pages  remain 
under  supervision  of  editorial  page 
editor  Martin  F.  Nolan,  who  con¬ 
tinues  to  report  directly  to  the 
publisher. 

Driscoll,  a  30-year  veteran  of  the 
Globe,  was  appointed  executive  edi¬ 
tor  in  April  1982.  He  had  been  man¬ 
aging  editor  of  the  Evening  Globe,  the 
daily  Globe,  and  the  Sunday  Globe  in 
1976-82  and  directed  several  award¬ 
winning  investigations  by  the  Spot¬ 
light  Team. 

A  Harvard  graduate.  Taylor  joined 
the  newspaper  in  1972  and  has  served 
as  assistant  business  editor,  general 
assignment  reporter,  consumer 
affairs  reporter,  assistant  metro  edi¬ 
tor  and  political  reporter.  The  latter 
post  included  covering  the  White 


John  S.  Driscoll 


Ken  Rosenbaum 


Benjamin  Taylor 


House  as  a  member  of  the  Washing¬ 
ton  bureau.  Taylor  became  assistant 
managing  editor  for  local  news  in 
March  1986  and  assumed  his  most 
recent  position  a  year  ago.  He  is  the 
son  of  the  late  John  I.  Taylor, 
president  of  the  Globe  in  1963-75. 


1984  from  the  news  desk  of  the  St. 
Louis  Globe-Democrat,  Rosenbaum 
had  been  news  editor  for  the  late 
Cleveland  Press.  He  earlier  was  man¬ 
aging  editor  of  the  Medina  County 
Gazette  and  a  reporter/photographer 
and  copy  editor  for  the  Akron  Beacon 
Journal.  He  taught  journalism  at  Cuy¬ 
ahoga  Community  College  in  Cleve¬ 
land. 


Ken  Rosenbaum  has  been 
appointed  to  the  newly  created  posi¬ 
tion  of  assistant  managing  editor/ 
graphics  for  the  Toledo  Blade. 

Rosenbaum  will  oversee  improve¬ 
ments  in  use  of  graphics  in  the  news¬ 
paper  and  direct  the  photo  and  art 
departments.  For  three  years,  he 
headed  the  newsroom  computer  net¬ 
work  which  remains  under  his  super¬ 
vision. 

Prior  to  joining  the  Blade  in  January 


Leo  L.  Kubiet  was  promoted  on 
Jan.  1  to  senior  vice  president  of  The 
Times  Publishing  Co.,  St.  Petersburg. 
He  has  announced  plans  to  retire  in 
April  1989. 

Also,  other  changes  in  top  manage¬ 
ment  of  the  company  which  publishes 
the  St.  Petersburg  Times  were 
announced  at  the  same  time. 

Al  Corey,  who  joined  the  Times 
last  year  as  marketing  director, 
replaces  Kubiet  as  advertising  direc¬ 
tor.  Corey  previously  had  been  direc¬ 
tor  of  display  advertising  and  direct 
marketing  activities  for  the  Courier- 
Journal,  Louisville,  and  vice  presi¬ 
dent  of  Literature  Control  Service,  a 
Courier-Journal  division. 

Two  company  executives  were 
named  to  corporate  boards  to  fill 
vacancies  created  when  Clifton  D. 
Camp  Jr.,  former  Times  senior  vice 
president,  retired  last  year. 

Neil  Skene,  executive  editor  of 
Congressional  Quarterly  Inc.,  an 
affiliate  of  the  Times,  was  appointed 
to  the  company  board.  With  the 
Times  since  1977,  he  held  various 
editing  positions  including  editor  of 
the  Evening  Independent,  which 
merged  into  the  Times  in  1986. 

Otis  White,  editor  and  publisher 
of  Georgia  Trend  magazine,  was 
appointed  to  the  board  of  Trend 
Magazines  Inc.,  publisher  of  business 
magazines  in  three  states. 
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David  R.  Bradley  Jr.,  editor  of  the 
St.  Joseph  News-Press  and  Gazette, 
and  Joe  Sullens,  editor  of  the  New¬ 
ton  Kansan,  were  elected  chairmen  of 
their  respective  states  at  the  Missouri 
and  Kansas  Associated  Press 
Publishers  and  Editors  Association 
convention  in  December. 

Elected  vice  chairmen  during  the 
convention  were  David  Lipman, 
managing  editor  of  the  St.  Louis  Post- 
Dispatch,  and  Davis  Merritt  Jr., 
executive  editor  of  the  Wichita  Ea^le- 
Beacon. 

*  *  * 

Changes  in  corporate  responsibili¬ 
ties  of  several  Times  Mirror  vice 
presidents  became  effective  Jan.  1. 

Stender  E.  Sweeney  became  vice 
president,  finance,  with  continued 
responsibility  for  treasury  and 
budgeting/forecasting  departments. 
In  addition  he  provides  oversight  for 
corporate  communications  and  inves¬ 
tor  relations  functions.  Donald  S. 
Kellermann,  vice  president,  public 
affairs,  who  usually  supervises  these 
activities  will  be  spending  time  at  the 
corporate  offices  in  New  York  and 
Washington  directing  “The  People, 
the  Press  &  Politics”  program  and 
other  projects  associated  with  the 
national  elections. 

Edward  E.  Johnson,  vice  presi¬ 
dent  of  planning  and  development, 
assumed  responsibility  for  oversight 
of  Jeppesen  Sanderson  Inc.,  Denver, 
succeeding  Charles  I.  Schneider, 
group  vice  president,  who  retired  Jan. 
1  after  22  years  with  Times  Mirror. 
Johnson  added  the  post  of  secretary 
to  the  management  committee  to  his 
duties. 


W.  Parkman  Rankin  has  been 
named  professor  emeritus  and  assis¬ 
tant  to  the  director  of  the  Walter 
Cronkite  School  of  Journalism  and 
Telecommunication  at  Arizona  State 
University. 

Rankin  was  formerly  an  execi'.tive 
at  Newsweek,  Time  Inc.  and  Redhook 
Magazine.  He  earned  his  Ph.D. 
degree  at  New  York  University. 

*  *  * 

Three  veteran  editors  have  been 
elected  to  the  board  of  directors  of  the 
World  Press  Institute  located  at 
Macalester  College,  St.  Paul,  Minn. 

They  are  Joe  Kramer,  executive 
editor  of  the  Minneapolis  Star  and 
Tribune-,  SEYMOUR  Topping,  director 
of  editorial  development  for  The  New 
York  Times  Company's  regional 
newspapers  in  the  Southeast  and  Cali¬ 
fornia;  and  James  D.  Squires,  execu¬ 
tive  vice  president  and  editor  of  the 
Chicago  Tribune. 

*  *  * 

Daniel  S.  Tomlinson  Jr.  has  been 
elected  president  and  director  of  sales 
for  Sawyer  Ferguson  Walker  Com¬ 
pany  Inc.,  newspaper  sales  represen¬ 
tative  company.  Tomlinson,  formerly 
executive  vice  president  and  general 
sales  manager,  has  been  with  the 
company  30  years. 

Thomas  M.  Bloodgood  and 
Donald  W,  Stemmerman  were 
elected  vice  presidents.  Bloodgood, 
with  the  company  nine  years,  became 
regional  manager  in  Minneapolis  after 
eight  years  in  the  Chicago  office. 
Stemmerman,  regional  manager  in 
the  Detroit  office,  has  been  with  the 
company  five  years. 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


John  M.  Dunleavy  has  been  pro¬ 
moted  to  advertising  operations  man¬ 
ager  of  the  New  York  Daily  News.  He 
formerly  was  assistant  to  publisher 
James  Hoge  and  has  held  several 
management  positions  in  the  adver¬ 
tising  department. 

In  his  new  role,  Dunleavy  serves  as 
liaison  between  the  advertising  staff 
and  other  departments  of  the  paper 
and  reports  to  James  Mason,  vice 
president  and  director  of  advertising. 
*  *  * 

William  J.  Coughlin  was  named 
foreign  editor  of  the  Washington 
Times  with  responsibility  for  overall 
direction  and  development  of  the 
paper’s  international  newscoverage. 
He  succeeded  Holger  Jensen,  who 
left  recently  to  pursue  personal  inter¬ 
ests.  Prior  to  Joining  the  Times  last 
July  as  deputy  foreign  editor,  Cough¬ 
lin  was  managing  editor  of  the  Will- 
mington  (N.C.)  Star-News. 

Also,  Fred  Vultee  has  been 
named  assistant  foreign  editor,  mov¬ 
ing  from  the  Columbus  (Ohio)  Di.s- 
patch,  where  he  was  copy  editor. 
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OBITUARIES 


Eugene  H.  Brown,  79,  a  former 
executive  news  editor  of  the  Hunting- 
ton  (W.Va.)  Herald-Dispatch  and  a 
journalism  teacher  at  Marshall  Uni¬ 
versity,  died  Dec.  7. 

Brown  served  29  years  as  director 
of  the  West  Virginia  Contractors 
Association.  During  World  War  II  he 
was  news  director  for  the  U.S.  Office 
of  Price  Administration. 

*  *  * 

Robert  Arthur  Burton,  65,  a  for¬ 
mer  United  Press  International  corre¬ 
spondent  and  bureau  chief  in  the  Far 
East  and  retired  chairman  of  the 
Oriental  language  and  literature 
department  at  the  University  of  Kan¬ 
sas,  died  Dec.  10  of  brain  cancer  at  his 
home  in  Olathe,  Kan.,  after  an 
extended  illness. 

A  World  War  11  Navy  veteran  who 
served  in  the  South  Pacific,  Burton 
attended  the  U  ni versity  of  Peking  and 
was  UPl  correspondent  in  Shanghai 
and  later  bureau  chief  in  Peking. 

After  the  Communist  takeover  of 
China  in  1949,  he  moved  to  Chicago 
with  Carl  Byoir  &  Associates  and 
subsequently  went  to  Hong  Kong 
with  the  U.S.  Information  Service 
and  was  a  correspondent  for  the 
American  Broadcasting  Co. 

*  *  ♦ 

Robert  M.  Cantreul,  80,  editor  of 
the  Bonham  (Texas)  Daily  Favorite 
for  nearly  40  years  and  a  former  direc¬ 
tor  of  the  Texas  Press  Association 
and  president  of  the  North  and  East 
Texas  Press  associations,  died  Dec. 
9. 

*  *  * 

Frederic  W.  Collins,  81,  retired 
Washington  bureau  chief  of  the  Provi¬ 
dence  Journal,  was  found  dead  in  his 
home  Dec.  15.  The  Washington, 
D.C.,  medical  examiner's  office  said 
he  died  of  a  heart  ailment. 

Collins  joined  the  Washington 
bureau  in  1942,  became  chief  in  1945, 
and  after  retiring  in  1960  was 
Washington  correspondent  for  Bid¬ 
der  Publications  and  wrote  for  The 
New  Republic  and  the  Sunday  Times 
of  London.  He  later  worked  at  the 
National  Science  Foundation. 

Collins  was  president  of  the  Grid¬ 
iron  Club  in  1965  and  often  wrote 
lyrics  for  the  Gridiron  shows. 

*  *  * 

Charles  D’Amour,  61,  who 
launched  New  Brunswick’s  newest 
daily  newspaper,  Le  Matin,  in  Monc¬ 
ton,  and  retired  as  its  publisher 
because  of  ill  health,  died  Dec.  3  of 
cancer. 

Le  Matin  replaced  L’ Evangeline, 
the  Moncton-based  daily  which 
folded  and  where  D’Amour  got  his 


start  in  journalism  at  the  age  of  17. 

In  1964,  D’Amour  joined  the  daily 
La  Voix  de  TEst,  Granby,  Quebec, 
and  Radio  Station  CHEF  as  executive 
vice  president.  He  transferred  to  Le 
Nouvelliste,  Trois-Rivieres  Quebec, 
as  president  and  publisher  six  years 
later  and  helped  found  the  Quebec 
Press  Council  in  1974. 

*  *  * 

•  George  W.  Fisher,  77,  veteran 
Hollywood  reporter  for  radio  and 
television  and  entertainment  editor  of 
the  Hollywood  Citizen-News,  died 
Dec.  9. 

Fisher  at  age  15  joined  the  San 
Francisco  Examiner  as  a  copyboy 
and  in  three  years  was  broadcasting 
the  paper’s  news  via  Hearst-owned 
radio. 

*  *  * 

Ernest  A.  Lotito,  51,  a  former 
newspaper  reporter  and  government 
official  and  more  recently  a  weekly 
newspaper  publisher  and  public  rela¬ 
tions  executive,  died  Dec.  21  in  Fair¬ 
fax  Hospital  after  a  heart  attack  at  his 
home  in  Annandale,  Va. 

Lotito  was  president  of  Tiber  Poto¬ 
mac  Inc.,  a  public  relations  firm  he 
founded  last  year  in  Alexandria,  Va. 
In  1980-86,  he  was  with  Booz- Allen  & 
Hamilton,  Inc.,  management  consul¬ 
tant  firm. 

His  newspaper  career  started  at  the 
Lyndhurst  (N.J.)  Commerical  Leader 
and  from  1960-62  Lotito  was  a  New¬ 
ark  News  reporter.  The  next  four 
years  he  worked  as  a  general  assign¬ 
ment  reporter  for  the  Washington 
Post  before  moving  to  Rome  as  a 
reporter  and  editor  for  United  Press 
International  during  1966-68. 

Returning  to  the  Washington  area, 
he  was  press  secretary  to  then-Sen. 
Joseph  D.  Tydings  of  Maryland  and 
special  assistant  to  then-Sen.  Walter 
F.  Mondale  of  Minnesota  and  in  1977- 
80  was  director  of  public  affairs  for 
the  Commerce  Department. 

He  became  a  publisher  in  1978 
when  he  purchased  the  Calvert  Inde¬ 
pendent,  Prince  Frederick,  Md.,  and 
later  acquired  three  other  weeklies, 
the  South  County  Times  in  Prince 
George’s  County  and  the  Times  Cres¬ 
cent  and  St.  Mary’s  Tide  in  St.  Mary’s 
County,  Md.  Lotito  held  a  master’s 
degree  in  journalism  from  Columbia 
University. 

*  *  * 

Charles  Coleman  Prophett,  63, 
editor  of  the  Rome  (Ga.)  News-Tri¬ 
bune  in  1965-1979,  died  Dec.  7  in  a 
traffic  accident.  He  began  his  career 
in  the  mailroom  of  the  News-Tribune 
in  1940  and  later  served  as  a  reporter, 
city  editor  and  managing  editor. 


Karl  Michael  Self,  38,  chief  pho¬ 
tographer  for  the  Port  Arthur  (Texas) 
News  died  at  his  home  Dec.  12. 

Self,  an  Air  Force  veteran,  had 
been  with  the  News  since  June  1984 
and  earlier  with  the  Beaumont 
(Texas)  Enterprise. 

*  *  * 

Charles  Shaw,  76,  former  news¬ 
paper  and  broadcast  newsman,  died 
Dec.  14  at  Doylestown  (Pa.)  Hospital 
of  complications  from  emphysema 
and  heart  disease. 

He  had  worked  for  the  Pittsburgh 
Press  before  joining  KTSA  radio  in 
San  Antonio  in  1939.  During  World 
War  II  he  was  with  CBS  News  and 
Edward  R.  Murrow  in  London.  Shaw 
later  was  news  director  at  WCAU-tv 
in  Philadelphia  through  the  early  ’60s, 
edited  the  weekly  New  Hope  (Pa.) 
Gazette,  and  then  was  with  the  Phila¬ 
delphia  Bulletin  until  1983  when  he 
retired. 

*  *  * 

Lee  Topping,  68,  who  worked  for 
newspapers  in  Iowa,  West  Virginia 
and  Alabama  and  most  recently  was  a 
part-time  advertising  salesman  for  the 
Opelousas  (La.)  Daily  World,  died 
Dec.  7  of  cancer.  He  was  a  former 
publisher  of  the  Franklin  (La.)  Ban¬ 
ner-Tribune. 

*  *  * 

Dennis  A,  Volman,  37,  a  Washing¬ 
ton  correspondent  for  the  Christian 
Science  Monitor  and  a  former  For¬ 
eign  Service  officer  with  the  State 
Department,  died  of  cancer  Dec.  14  at 
Mount  Sinai  Medical  Center  in  New 
York  City. 

Prior  to  joining  the  Monitor  in  1982 
and  being  assigned  to  Washington  in 
1986,  he  worked  for  the  Trilateral 

Commission  and  the  State  Depart¬ 

ment  and  was  assigned  to  embassies 
in  Beirut,  Lebanon  and  Managua, 
Nicaragua. 

*  *  * 

The:odore  R.  Watson,  76,  editor 
and  manager  of  the  Chicago  edition  of 
the  Pittsburgh  Courier  from  1956  to 
1959  and  after  the  Courier’s  demise,  a 
reporter  for  the  Chicago  Defender, 
died  Dec.  9  at  Oak  Forest  (III.)  Hospi¬ 
tal.  He  retired  in  1978. 

*  *  * 

Carl  L.  Wienke,  76,  a  former 
Detriot  News  photographer  whose 
career  stretched  from  1929  to  1976, 
died  Dec.  10  at  Riverside  Hospital, 
New  Port  Richey,  Fla.,  near  his 
Seven  Springs  winter  home. 

He  was  an  Army  combat  photogra¬ 
pher  in  the  South  Pacific  during 
World  War  11  and  then  resumed  his 
career  at  the  News. 
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Electronic 

Newspaper  Publishing. 

Bite  Size. 


lets  you  start  anywhere. 


Editorial,  classified,  display 
ad.  Our  electronic  newspaper 
publishing  system  offers  you 
three  affordable  starting  points  - 
right  now. 

Not  only  can  you  taste  the 
benefits  of  the  electronics  revo¬ 
lution  without  taking  a  second 
mortgage,  you  can  add  capability 
in  bite-size  installments  when 


you’re  ready-with  networked 
standard  hardware  that  can  grow 
to  a  complete  pagination  system. 

And  on  the  way  you’ll  always 
have  compatible  components 
supported  by  one  established 
newspaper  system  supplier. 

Only  Camex  offers  it  all.  Our 
editorial  and  classified  systems 
have  capabilities  no  other  supplier 
offers.  And  we’re  world  leaders 
in  electronic  display  ad  makeup - 


which,  after  all,  is  over  half  of 
your  paper. 

Of  course,  you’ll  want  to  nib 
ble  before  you  bite.  Call  us  and 
we’ll  arrange  a  demonstration. 

^  CAMEX 

75  Kneeland  Street 
Boston,  Massachusetts  02111 
617-426-3577 


1987 

NOVEMBER 
Advertising  Data 

NOVEMBER  1987/1986 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


AUGUSTA,  ME. 

Kennebec  Journal-m 

ROPloco! .  29,862  28,782 

Preprint  Local .  59,503  3,153  62,825  2,227 

ROP  National .  1,578  789 

Preprint  Nationol .  94  913  93 

Clossified .  19,775  _  16,584  _ 

GRAND  TOTAL .  110,812  3,153  109,893  2,320 

YEAR  TO  DATE .  1,060,817  12,178  1,010,102  13,685 

BANGOR,  ME. 

Daily  News-m 

ROP  Locol .  23,068  7,270  22,804  5,744 

Preprint  Local .  22,891  25,279  23,234  24,311 

ROP  National .  1,967  2,023 

Preprint  Nationol .  648  162 

Classified .  16,123  _ ^  13,325  _ 

Total .  64,697  33,504  61,548  30,055 

Daily  News-S 

ROP  Locol .  10,308  828  14,495  1,397 

Preprint  Lccal .  6,475  5,650  2,811  11,664 

ROPNofionol .  667  805 

Preprint  Notionol .  10,166  11,767 

Classified .  10,598  11,197  _ 

Totol .  38,214  6,478  41,075  13,061 

GRAND  TOTAL .  102,911  39,982  102,623  43,116 

YEAR  TO  DATE .  1,021,622  348,328  978,890  306,624 

BEATRICE,  NEB. 

Daily  Sun-e 

ROP  Local . - .  13,114  1,778  14,948  1,596 

Preprint  Local .  25,413  8,514  27,542  7,017 

ROP  National .  1,639  1,414 

Preprint  Nationol .  1,032 

Classified . . .  4,058  ^  3,760  ^ 

GRAND  TOTAL .  44,224  10,676  48,696  8,893 

YEAR  TO  DATE .  464,338  113,156  453,935  77,118 

BEDFORD,  IND. 

Times-Moil-eS 

ROP  Local .  25,245  26,264 

ROP  Notional .  1,300  1,774 

Clossified .  12,880  14,284 

GRAND  TOTAL .  39,425  42,322 


YEAR  T0DATE:N/A 


BIRMINGHAM,  ALA. 

Post-Herald-m 


ROP  Local . 

36.637 

34,783 

Preprint  Locol . 

6,882 

7,958 

ROP  Notionol . 

4,199 

3,986 

Preprint  National . 

235 

Classified . 

42,488 

39,816 

Totol . 

90,206 

86,778 

News-e 

ROP  Local . 

57,850 

24,185 

52,448 

27,113 

Preprint  Local . 

14,064 

14,920 

ROP  National . 

4,124 

4,008 

Preprint  Nationol . 

293 

Classified . 

44,588 

41.092 

Totol . 

120,626 

24,185 

112,761 

27,113 

^Indicates  newspapers  reporting  figures  in 
lines. 


1987  1986 


1987  1986 


News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National. 

Clossified . 

Totol . 


GRAND  TOTAL . 

YEAR  TO  DATE . 


Herold-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Total . 

Herald-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

Total. 

GRAND  TOTAL. 
YEAR  TO  DATE 


News-a/d 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Clossitied . 

Totol . 

News-S 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional . 

Classified . 

Total. 

GRAND  TOTAL . 

YEAR  TO  DATE . 


Free  Press-m 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notionol, 

Classified . 

Total. 

Free  Press-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional. 

Clossified . 

Total . 


GRAND  TOTAL.. 
YEAR  TO  DATE 


News-Gozette-eS 

ROP  Local . 

Preprint  Locol . 

ROP  Nationol . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE:  N/A 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

45,698 

46,106 

24,547 

23,044 

6,237 

7,100 

4,770 

6,539 

31,441 

31,770 

112,693 

114,559 

323,525 

24,185 

314,098 

27,113 

3,090,060 

145,456 

3,012,762 

171,503 

BOSTON,  MASS. 

26,471 

24,533 

11,197 

9,505 

12,677 

12,148 

1,145 

49,701  _ 

57,342 

88,849  11,197 

95,168 

9,505 

7,016 

3,099 

6,755 

78,434 

66,822 

6,677 

156 

5,313 

1,000 

669 

13,389 

13,075 

28,082 

81,689 

25,812 

66,822 

116,931 

92,886 

120,980 

76,327 

1,150,578 

572,459 

974,324 

415,018 

BUFFALO, 

N.Y. 

50,662 

51,682 

16,896 

43,866 

25,410 

40,220 

11,859 

346 

6,831 

280 

35,918 

37,090 

115,335 

44,212 

121,013 

40,500 

31,352 

32,051 

13,464 

69,697 

27,852 

50,820 

3,950 

4,865 

1,716 

11,104 

1,848 

9,042 

13,364 

12,753 

63,846  80,801  79,369  59,862 


179,181  125,013  200,382  100,362 


1,590,100  936,274 

1,743,306  652,036 

BURLINGTON,  VT. 

53,646 

49,740 

34,561 

32,710 

2,636 

2,575 

28 

23,780 

20,680 

114,623 

105,733 

13,620 

12,151 

13,242 

19,551 

370 

656 

10.744 

10.108 

6,439 

5,751 

44,415 

48,217 

159,038 

153,950 

1,548,244 

1,456,715 

CHAMPAIGN,  ILL. 

57,335 

62,593 

145,641 

27,348 

144,738 

17,028 

2,479 

2,640 

18,318 

17,028 

29,902 

28,320 

253,675 

27,348 

255,319 

17,028 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHICAGO,  ILL. 


Daily  Herald-m 

ROP  Locol .  68,671  24,127  64,913  26,643 

Preprint  Locol .  14,690  77,102  30,637  58,393 

ROP  Notional .  615  216  961  394 

Classified .  45,332  _  44,728 

GRAND  TOTAL .  129,308  101,445  141,239  85,420 


YEAR  TO  DATE:  N/A 


CHICAGO,  ILL. 

Tribone-a/d 

ROP  Local .  79,798  113,650  81,722  120,166 

Preprint  Local .  7,120  29,628  6,460  30,288 

ROP  National .  27,235  5,851  24,209  4,962 

Preprint  Nationol .  3,600  675  3,028 

Classified .  43,348  162,597  40,116  1  79,345 

TOTAL .  157,501  315,326  153,182  337,789 

Thbune-S 

ROP  Local .  41,037  44,980  38,698  47,614 

Preprint  Local .  33,488  38,384  20,625  47,243 

ROP  National .  18,916  1,698  18,874  1,664 

Preprint  National .  14,513  788  12,938  1,575 

Classified .  76,907  16,677  65,698  9,580 

TOTAL .  184,861  102,527  156,833  107,676 

GRAND  TOTAL .  342,362  417,853  310,065  445,465 

YEAR  TO  DATE .  3,072,539  4,181,215  2,835,601  4,032,433 

DETROIT,  MICH. 

Free  Press-m 

ROP  Local .  60,977  32,574  59,111  38,694 

Preprint  Local .  61,035  39,688 

ROP  Nationol .  10,024  252  10,061  267 

Preprint  Notional .  1,835 

Classified .  44,795  6,482  47,243  4,451 

Total..  115,796  100,343  116,415  84,935 

Free  Press-S 

ROP  local  .  28,838  2,408  29,695  2,249 

Preprint  Local .  4,126  74,234  4,045  67,159 

ROP  National .  4,728  462  5,439  313 

Preprint  Nationol .  1,396  12,090  1,612  11,804 

Classified .  27,779  26,952  £ 

Totol .  66,867  89,194  67,743  81,567 

GRAND  TOTAL .  182,663  189,537  184,158  166,502 

YEAR  TO  DATE .  1,776,852  1,199,337  1,801,606  1,044,364 

DETROIT,  MICH. 

News-a/d 

ROPLaal .  75,703  30,276  70,139  40,051 

Preprint  Local .  19,094  29,813  10,243  22,852 

ROP  National .  10,866  435  10,168  1,071 

Preprint  Notional .  2,046 

Classified .  50,764  _  57,843  _ 

Total..  156,427  62,570  148,393  63,974 

News-S 

ROP  Local .  33,272  3,450  35,159  3,705 

Preprint  Local .  18,452  42,806  16,407  46.942 

ROP  National .  6,514  70  5,839  56 

Preprint  National .  9,970  464  8.613  809 

Classified .  29,052  _  29,676  _ 

Total .  97,260  46,790  95,694  51,512 

GRAND  TOTAL .  253,687  109,360  244,087  115,486 

YEAR  TO  DATE .  2,476,399  741,609  2,403,483  773,408 

DUBUQUE,  IOWA 

Telegroph  Herald-e 

ROP  Local .  45,736  44,045 

^reprint  Local .  16,799  16,352 

ROP  National .  3,037  3.098 

Preprint  National .  219  421 

Classified .  22,315  17,191 

GRAND  TOTAL .  89,106  81,107 


YEAR  TO  DATE:  NA 

EAU  CLAIRE,  WIS. 


Leoder-Tr'egram-eS 

ROP  Locol . . .  36,736  41,279 

Preprint  Local .  74,765  23,599  60,681  34,196 

ROP  Notionol .  2,355  2,685 

Preprint  National .  11,658  5,257 

Classified .  28,413  _  32,765  _ 

GRAND  TOTAl .  153,927  23,599  142,667  34,196 

YEAR  TO  DATE .  1,232,738  143,875  1,114,894  117,111 
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1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

EDMONTON,  ALTA. 


Joumal-m* 

ROPLocol .  1,277.428  1,352,394 

Preprint  Local .  1.404,067  1,462,383 

ROP  Notionol .  330,710  373,868 

Preprint  Notional .  38,148  4,614 

Clossified .  742,372  821,861 

GRAND  TOTAL .  3,792,725  4,015,120 


YEAR  TO  DATE:  NA 

Note  Figures  given  in  modular  ogate  lines 


EL  DORADO,  ARK. 

News-Times-m 

ROP  Locol .  22,761  25,042 

Preprint  Locol .  36,249  31,863 

ROP  Notionol .  498  953 

Preprint  Notionol .  455  195 

Classified .  13,906  11,783 

GRAND  TOTAL .  73,869  69,836 

YEAR  TO  DATE .  678,030  700,318 

FORT  WORTH,  TEX. 

Stor-Telegrom-m 

ROPLocol .  92,425  21,653  104,565  44.088 

Preprint  Locol .  61,676  11,440  43,102  18,164 

ROP  Notionol .  6,827  6,693 

Classified .  163,767  179,544  _ 

Totol  324,694  33,093  333,904  62,252 

Stor-Telegrom-e 

ROPLocol .  59,124  21,653  62,271  44,088 

Preprint  Local .  61,676  11,440  43,102  18,164 

ROP  Notional .  6,678  6,523 

Classified .  111,597  112,348  _ 

Total  239,075  33,093  224,244  62,252 

Stor-Telegrom-S 

ROPLocol .  45,020  28,403  45,010  46,236 

Preprint  local .  33,522  47,536  50,340  9,600 

ROP  National .  4,465  3,724 

Preprint  Notional .  19,565  520  5,720  260 

Clossified .  82,918  78,835  _ 

Total .  185,490  76,459  183,629  56,096 

GRAND  TOTAL .  749,259  142,645  741,777  180,600 

YEAR  TO  DATE .  7,243,283  1,301,585  7,523,083  1,907,606 

GREENSBURG,  PA. 

Tribune-Review-m 

ROPLocol .  31,660  37,764 

Preprint  Local .  35,781  12,448  15,834  22,807 

ROP  National .  2,153  1,417 

Classified .  26,557  25,236  _ 

Total .  96,151  12,448  80,251  22,807 

Tribune-Review-S 

ROP  Local .  38,032  43,032 

Preprint  Local .  49,914  30,001  35,568  26,891 

ROP  Notionol .  472  1,619 

Preprint  Notionol .  10,269  4,938 

Classified .  19,299  17,484  _ 

Total .  117,986  30,001  102,641  26,891 

GRAND  TOTAL .  214,137  42,449  182,892  49,698 

YEAR  TO  DATE .  1,733,022  292,416  1,579,671  263,419 

HOUSTON,  TEX. 

Chronicle-a/d 

ROPLocol .  145,399  11,700  139,752  16,417 

Preprint  Local .  32,937  75,676  25,707  96,919 

ROP  Notionol .  36,448  3,065  33,316  1,616 

Preprint  Notional .  11,853  1,078  11,110  304 

Classified .  239,859  4,789  218,671  6,153 

GRAND  TOTAL .  466,496  96,308  428,556  121,409 

YEAR  TO  DATE:  N/A 

INDIANAPOLIS,  IND. 

Stor-m 

ROPLocol .  65,193  1,134  64,515  1,559 

Preprint  local .  3,684  5,874 

ROP  National .  5,470  5,216 

Preprint  Nationo .  303 

Classified .  63,396  58,359  _ 

Total .  134.059  4,818  128,090  7,736 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-e 

ROP  Locol . 

47,686 

1,134 

44.211 

1,559 

Preprint  Locol . 

3,684 

5,874 

ROP  Notionol . 

5,349 

4,911 

Preprint  National . 

303 

Classified . 

62,300 

56,715 

Totol . 

115,335 

4,818 

105,837 

7,736 

Stor-S 

ROP  Local . 

32,831 

32,562 

Preprint  Local . 

8,105 

1,340 

1,533 

9,361 

ROP  National . 

2,988 

2,726 

Preprint  National . 

4,635 

4,780 

Clossified . 

52,837 

42,019 

Total 

101,396 

1,340 

85,600 

9,361 

GRAND  T^W . 

350,790 

10,976 

317,527 

24,833 

YEAR  TO  DATE:  N/A 

LA  GRANDE,  ORE. 

Observer-e 

ROP  Local . 

14,637 

14,226 

ROP  Notionol . 

214 

479 

Clossified . 

5,386 

5,766 

GRAND  TOTAL . 

20,237 

20,471 

YEAR  TO  DATE:  N/A 

LAKE  COUNTY,  OHIO 

News-Herald-eS 

ROP  Local . 

58,346 

2,075 

61,215 

2.973 

Preprint  local . 

11,342 

16,479 

ROP  Nationol . 

1,046 

1,435 

Preprint  National . 

1,920 

2,520 

Classified . 

43,330 

46,523 

GRAND  TOTAL . 

115,984 

2,075 

128172 

2,973 

YEAR  TO  DATE . 

1,206,761 

28,095 

1,237,907 

36,243 

LINCOLN 

,  NEB. 

Star-Journal-meS 

ROP  Local . 

62,798 

64,530 

Preprint  Local . 

81,226 

76.707 

ROP  National . 

1,803 

3,232 

Preprint  Nationol . 

11,809 

11,201 

Classified . 

36,861 

39.013 

GRAND  TOTAL . 

194,497 

194,683 

YEAR  TO  DATE:  N/A 

LOUISVILLE,  KY. 

Courier-Journol-o/d 

ROP  Local . ^ . 

75,587 

35,289 

88,815 

33,818 

Preprint  local . 

58,592 

42,190 

ROP  National . 

2,348 

3,285 

Classified . 

43,001 

4,369 

32,604 

4,794 

Total . 

120,936 

98,250 

124,704 

80,802 

Courier  Journol-S 

ROP  Local . 

57,054 

331 

62,879 

850 

Preprint  local . 

85,267 

98,415 

ROP  Notional . 

1,726 

2,539 

108 

Preprint  National . 

12,220 

12,039 

Classified . 

27,328 

22,964 

Totol . 

86,108 

97,818 

88,382 

111,412 

GRAND  TOTAL . 

207,044 

196,068 

213,086 

192,214 

YEAR  TO  DATE . 

2,036,472 

1.535,433 

2,096,049 

1,513,869 

McCOOK 

,  NEB. 

Gazette-e 

ROP  Local . 

14,307 

16,271 

Preprint  local . 

18,963 

1,161 

15,996 

2,967 

ROP  National . 

1.760 

1,409 

Preprint  Nationol . 

258 

Clossified . 

4,588 

4.842 

GRAND  TOTAL . 

39,618 

1,161 

38,776 

2,967 

YEAR  TO  DATE:  N/A 

MEMPHIS, 

,  TENN. 

Commercial  Appeal-m 

ROP  Local . 

73,271 

43,897 

76,191 

49,451 

Preprint  Local . 

30,000 

65,879 

32.918 

79,156 

ROP  National . 

3,239 

1,079 

5,249 

2,104 

Preprint  National . 

66 

126 

187 

Classified . 

65,276 

58,457 

171,852  110,981  172,815  130,898 


1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Commercial  Appeal-S 
ROP  Local . 

30,052 

35,355 

59,604 

Preprint  Local . 

51,868 

27,689 

15,770 

ROP  Notional . 

3,342 

3.128 

Preprint  Nationol . 

13,640 

11,691 

Clossified . 

37,420 

36,321 

Total 

136,322 

27,689 

146,099 

15,770 

GRAND  TOTAL . 

308,174 

138,670 

318,914 

146.668 

YEAR  TO  DATE.... 

..  2,915,165 

1,023,369 

2,719,997 

1,087,635 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROPLocol .  137,214  140,511 

Preprint  Locol .  86,529  91,878  60,867  95,401 

ROP  Notionol .  888  2,516 

Preprint  Notional .  24,480  20,880 

Classified .  95,837  _  82,362  _ 

GRAND  TOTAL .  344,948  91,878  307,136  95,401 


YEAR  TO  DATE  N/A 

MONTEREY,  CALIF. 


Peninsulo  Herald*m 

ROP  locol .  42,007  42.324 

Preprint  Locol .  79,152  4,242  77,228  3,462 

ROP  Notional .  2,851  2.801 

Preprint  National .  130 

Classified .  28,055  _  28,973  _ 

Total .  152,065  4,242  151,456  3,462 

Peninsula  Herold-S 

ROPLocol .  14,249  13.104 

Preprint  Locol .  38,724  130  35,556 

ROP  Notional .  342  725 

Preprint  Notional .  1,690  260 

Classified .  11,080  11,644 

Total .  66,085  130  61,289 

GRAND  TOTAL .  218,150  4,372  212,745  3,462 

YEAR  TO  DATE .  1,933,299  56,642  1,815,599  28,518 


MONTREAL,  QUE. 

Gozette-m* 


ROP  Locol . 

.  1,190,634 

1,321,796 

Preprint  locol . 

1,288,198 

1,495,864 

ROP  Nationol . 

526.596 

516,742 

Preprint  National . 

216.351 

61,328 

Classified . 

762,774 

671,214 

GRAND  TOTAL . 

3,984,553 

4,066,944 

YEAR  TO  DATE  ... 

34,832,826 

33,450,845 

Note:  Figures  given  in  modular  agate  lines. 


MUNCIE,  IND. 


Stor-m 


ROP  Local . 

24,557 

26,911 

Preprint  Locol . 

3,185 

3,344 

ROP  Nationol . 

2,193 

2,109 

Preprint  Notionol . 

77 

71 

11,921 

12,158 

Total . 

41,933 

44,593 

Press-e 

ROP  Locol . 

30,868 

31,639 

Preprint  Local . 

8,126 

9,359 

ROP  Notional . 

2,246 

2,197 

Preprint  Nationol . 

77 

71 

14.171 

13,402 

Total . 

55,488 

56,668 

Star-S 

ROP  Local . 

7.141 

8,365 

Preprint  Locol . 

6,784 

7,994 

ROP  Nationol . 

272 

312 

Preprint  Notionol . 

288 

321 

4,595 

3,960 

Total . 

19,080 

20,952 

GRAND  TOTAL . 

116,501 

122,213 

YEAR  TO  DATE . 

1,229,996 

1,215,894 

(Continued  on  page  32} 
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1987  1986 


Telegraph-e 

ROP  local . 

ROP  National . 

Classified . 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NASHUA,  N.H. 

50,874  50,525 

1,788  2,695 

44,085  40,462 

Total . 

96,747 

93,682 

Telegraph-S 

ROP  Local . 

17,387 

18,580 

ROP  National . 

1,586 

1,446 

Classified . 

13,130 

11,331 

Total . 

32,083 

31,357 

GRAND  TOTAL- 

-  128,830 

125,039 

YEAR  TO  DATE... 

...  1,372,345 

1,226,070 

NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local . 

68,535 

72,539 

Preprint  Locol . 

30,203 

29,665 

ROP  Notionol . 

2,368 

5,104 

Clossified . 

32,586 

32,796 

Totol... 

133,702 

140,104 

Banner-e 

ROPLocol . 

69,792 

71,959 

Preprint  Locol . 

30,203 

29,665 

ROP  Notional . 

2,289 

5,058 

Clossified . 

32,081 

31,976 

Total.. 

134,365 

138,658 

Tennesseon-S 

ROP  Local . 

45,130 

47,569 

Preprint  Locol . 

52,856 

47,792 

ROP  Notionol . 

2,188 

3,325 

Preprint  Notional . 

11,640 

11,023 

Clossified . 

28,402 

28,989 

Totol.. 

140,216 

138,698 

GRAND  TOTAL, , 

,,,  408,283 

417,460 

YEAR  TO  DATE ... 

...  3,606,735 

3,602,273 

NEW  BRUNSWICK,  NJ. 

Central  Jersey  Home  News-o/d 

ROP  Local . 

41,283 

37.772 

Preprint  Local . 

25,902 

22,248 

ROP  National . 

4,018 

3,167 

Preprint  National  . 

130 

176 

Clossified . 

32,532 

29,598 

Total . 

....  112,526 

100,472 

Centre'  Jersey  Home  News-S 

ROP  LcaqI . 

25,069 

23,903 

Preprint  Local . 

91,024 

56,460 

ROP  Notional . 

1,595 

626 

Preprint  Notional . 

616 

Clossified . 

25,631 

22,446 

Total . 

....  146,536 

109,469 

GRAND  TOTAL,. 

....  259,062 

209,941 

YEAR  TO  DATE:  N/A 

NEW  CASTLE.  PA. 


News-e 

ROP  Local .  34.495  35,080 

Preprint  local .  30,444  516  34,572  516 

ROP  Notional .  1,799  2,292 

Preprint  Notional .  129  645 

Classified .  16,629  13,731  _ 

GRAND  TOTAL .  83,496  516  86,320  516 

YEAR  TO  DATE .  811,122  7.482  804,272  5,676 

NEW  HAVEN,  CONN. 

Register-m 

ROPLocol .  62,543  11,497  52,097  9.276 

Preprint  Local .  17,892  35,028  5,544  20,538 

ROP  Notional .  4,903  14  6,043  108 

Preprint  Notionol .  504 

Classified .  39,954  32,783  _ 

Total .  125,292  46,539  96,971  29,922 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Register-S 

ROPLocol .  52,691  50,839 

Preprint  Local .  86,436  41,328  79,695  56,322 

ROP  National .  3,023  3,663 

Preprint  Notional .  19,908  1,008  17,640 

Clossified .  28,866  _  23,503  _ 

Total .  190,924  42,336  175,340  56,322 

GRAND  TOTAL .  316,216  88,875  272,311  86,244 

YEAR  TO  DATE .  2,839,062  759,792  2,584,682  605,277 


NORFOLK,  VA. 

Virginion-Pilot-m 


ROPLocol .  60,057  16,659  63,247  16,938 

Preprint  Locol .  9,626  6,531  7,453  5,607 

ROP  Notionol . .  7,201  49  6,807  527 

Preprint  Notionol .  166  49  841  162 

Classified .  63,114  4,920  68,576  6,776 

Total .  140,164  28,208  146,924  30,010 

Ledger-Star-e 

ROPLocol .  56,011  44,661  58,956  47,512 

Preprint  Locol  9,704  3,229  7,486  1,574 

ROP  National .  6,966  338  6,809  162 

Preprint  Notional .  133  841 

Classified .  66,103  33,910  71,294  37,686 

Total .  138,917  82,138  145,386  86,934 

Virginion-P  lot/Ledger-Star-S 

ROPLocol .  35,003  33,697  36,930  37,883 

Preprint  Local .  21,265  21,213  118 

ROP  National .  2,317  75  2,427  83 

Preprint  Notional .  12,537  12,562 

Classified .  31,762  7,103  32,620  5,976 

Total .  102,884  40,875  105,752  44,060 

Virginion-Pilot/Ledger-Star-Sat 

ROPLocol .  10,377  11,316 

Preprint  local .  5,464 

ROP  National .  487  522 

Classified .  19,274  18,999 

Totol .  30,138  5,464  30,837  _ 

GRAND  TOTAL .  412,103  156,685  428,899  161,004 


YEAR  TO  DATE:N/A 


GLEAN,  N.Y. 

Tinws  Herald-e 

ROPLocol .  29,323  33,710 

Preprint  Locol .  81,012  81,356 

ROP  Notionol .  2,018  1,884 

Clossified .  11,062  10,968 

GRAND  TOTAL .  123,415  127,918 

YEAR  TO  DATE .  1,045,094  922,990 

OTTAWA,  ILL. 

Doily  Times-e 

ROPLocol .  18,977  21,821 

Preprint  Local .  40,189  2,566  33,228  3,831 

ROP  National .  504  521 

Preprint  Notionol .  97  272 

Classified .  8,089  6,798  _ 

GRAND  TOTAL .  67,856  2,566  62,640  3,831 


YEAR  TO  DATE:  N/A 


PHOENIX,  ARIZ. 

Arizona  Republic-m 


ROPLocol .  108,131  3,209  113.638  3,207 

Preprint  Local .  46,068  14,135  44,059  8,436 

ROP  National .  8,412  9,499 

Preprint  Notionol .  590  862 

Classified .  95,937  990  102,427  9U 

Total .  259,138  18,334  270,485  12,555 

Gazctte-e 

ROPLocol .  98,140  3,358  103,475  3,326 

Preprint  Locol .  46,068  14,135  44,059  8,436 

ROP  Notionol .  8,545  9,336 

Preprint  Notional .  590  862 

Classified .  95,598  1,057  102,334  m 

Total.  248,941  18,550  260,066  12,739 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Arizona  Republic-S 


ROP  Local . 

55,475 

60,188 

Preprint  Local . 

39,542 

37,229 

ROP  National . 

4,566 

3,971 

Preprint  Notionol . 

10,692 

11,220 

Clossified . 

59,716 

62,020 

Totol.. 

169,991 

174,628 

GRAND  TOTAL . 

678,070 

36,884 

705,179 

25,294 

YEAR  TO  DATE . 

7,571,068 

298,607 

7,986,767 

262,900 

PORTLAND,  ME. 

Press  Herald-m 

ROP  Locol . 

38,101 

43,075 

Preprint  Locol . 

32,818 

29,398 

ROP  Notionol . 

4,344 

2,485 

Preprint  Locol . 

160 

Classified . 

25,176 

20,686 

Total.. 

100,439 

95,804 

Express-e 

ROP  Local . 

24,976 

30,266 

Preprint  local . 

19,012 

16,438 

ROP  National . 

4,251 

2,453 

Preprint  Notional . 

160 

Classified . 

21,750 

18.567 

Total. 

69,989 

67,884 

Telegrom-S 

ROP  Local . 

23,883 

24,536 

Preprint  Local . 

25,845 

25,627 

ROP  National . 

1,373 

1,344 

Preprint  National . 

4,375 

4,534 

27,753 

21,465 

Totol . 

83,229 

77,506 

GRAND  TOTAL . 

253,657 

241,194 

YEAR  TO  DATE . 

2,679,230 

2,440.697 

PORTLAND,  ORE. 

Oregonion-o/d/S 

ROP  Local . 

103,165 

10,871 

102,696 

10,205 

Preprint  '  ocal . 

93,744 

99,204 

ROP  National . 

17,737 

706 

19,259 

2,999 

Preprint  Notionol . 

11,436 

10,429 

Clossified . 

142,198 

124,782 

GRAND  TOTAL . 

368,280 

11,577 

356,370 

13,204 

YEAR  TO  DATE;  N/A 

PROVIDENCE,  R.l. 

Journal-m 

ROP  Local . 

56,887 

15,348 

54,387 

18.400 

Preprint  Local . 

13,415 

87,926 

14,677 

60,682 

ROP  National . 

7,558 

7,056 

Preprint  National . 

2,328 

3,606 

Classilied 

38,234 

1,285 

31,549 

1,393 

Totol.. 

116,093 

106,887 

107,668 

84,080 

Bulletin-e 

ROP  Local . 

47,927 

15,348 

50,465 

18,400 

Preprint  Local . 

13,634 

87,926 

14,677 

60,682 

ROP  Notional . 

6,790 

6,446 

Preprint  Notional . 

2,328 

3,606 

Clossified . 

31,880 

1,285 

26,341 

1,393 

Total.. 

100,231 

106,887 

97,928 

84,080 

Joumal-S 

ROP  Local . 

42,372 

48,181 

Preprint  Locol . 

57,029 

70,959 

55,186 

60,963 

ROP  Notionol . 

4,419 

4,910 

Preprint  Notional . 

11,958 

1,179 

10,227 

401 

Classified . 

23,760 

1 7.772 

Totol. 

139,538 

72,138 

136,276 

61,364 

GRAND  TOTAL . 

355,862 

285,912 

341.872 

229,524 

YEAR  TO  DATE . 

3,495,258 

3,313,748 

3,220,358 

2.179,303 

READING,  PA. 

Eogle-Times-e 

ROP  Local . 

58,026 

57,141 

Preprint  Local . 

30,344 

35,247 

ROP  National . 

2,410 

4,555 

Classified . 

36,281 

32,838 

Total 

127,061 

129,791 
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1987 

1986 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Eogle-S 

ROP  local. 

38,521 

36,791 

Preprint  Local . 

13,870 

23,220 

13,000 

26,364 

ROP  Nationol . 

2,087 

2,430 

Preprint  Notional . 

11,970 

11,429 

Classified... 

20,889 

19,004 

Totol . 

87,337 

23,220 

80,215 

26,364 

GRAND  TOTAL. 

214,398 

23,220 

210,006 

26,364 

YEAR  TO  DATE 

.  1,990,358 

259,624 

1,900,124 

113,047 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

63,930 

58,066 

Preprint  Local . 

38,330 

2,567 

25,479 

1,850 

ROP  National . 

6,069 

6,040 

Preprint  Notionol . 

134 

689 

Classified... 

34,672 

31,662 

Total . 

143,135 

2,567 

121,936 

1,850 

'  News  Leader-e 

ROP  Local . 

45,205 

42,439 

Preprint  Locol . . 

33,707 

22,536 

ROP  Notionol . . 

6,006 

5,717 

Classified... 

30,646 

30,033 

Totol . 

115,564 

100,725 

Times-Dispotch-S 

ROP  locol . 

42,928 

42,223 

Preprint  Locol . 

42,599 

1,433 

53,395 

745 

ROP  National . 

2,388 

2,243 

Preprint  National . 

9,745 

9,608 

Classified.... 

30,527 

26,399 

Totol . 

128,187 

1,433 

133.868 

745 

GRAND  TOTAL.. 

.  386,886 

4,000 

356,529 

2,595 

YEAR  TO  DATE 

.  3,492,346 

73,954 

3,056,570 

61,480 

RIVERSIDE 

,  CALIF. 

Press-Enterprise- mS 

ROP  Local . 

79,654 

18,101 

81,232 

20,238 

Preprint  Locol . 

169,018 

138,384 

ROP  National . 

7,073 

6,773 

Preprint  Nationol . 

18,576 

16,770 

Clossified.... 

82,803 

127 

79,345 

114 

TOTAL 

357,124 

18,228 

322,504 

20,352 

YEAR  TO  DATE . 

.  3,146,876 

202,286 

2,983,564 

183,480 

•Note:  All  figures  m 

SAU  inches  except  9-column  classified  inches. 

ST.  LOUIS,  MO. 

Post-Di$patch-m 

ROP  local . 

64.218 

38,184 

71,886 

41,865 

Preprint  Loco! . 

15.766 

14,069 

ROP  National . 

6,106 

106 

5,847 

362 

Preprint  Notional . 

217 

Classified.... 

51,323 

60,132 

Total . 

.  137,630 

38,290 

'Z'  934 

>2,227 

Post-Dispatch-S 

ROP  Local . 

52.853 

647 

54,847 

841 

Preprint  Locol . 

67,491 

69,685 

ROP  Notionol . 

5,695 

4,990 

Preprint  Notional . 

13,330 

12,611 

Classified . 

48,965 

47,819 

Total . 

.  188,334 

647 

189,952 

841 

GRAND  TOTAL.., 

.  325,964 

38,937 

341,886 

43,068 

YEAR  TO  DATE., 

.  2,960,771 

364,339 

2,873,471 

378,935 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Locol . 

72,010 

71,057 

Preprint  Local 

88,352 

81,300 

ROP  National . 

6,454 

6,262 

Preprint  Notionol . 

9,982 

9,766 

Classified . 

81,596 

72,341 

GRAND  TOTAL... 

....  258,394 

240,726 

YEAR  TO  DATE:  N/A 


*lndicates  newspapers  reporting  figures  in 
lines. 


1987 

1986 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

SANTA  MONICA, 

Evening  Outlook-e 

CALIF. 

ROP  Locol . 

32,730 

27,568 

Preprint  Local . 

8,349 

5,278 

ROP  Notional . 

6,766 

7,363 

Preprint  National . 

1,027 

Clossified... 

34,161 

39,043 

GRAND  TOTAL . 

82,006 

80,279 

YEAR  TO  DATE:N/A 

SCOTTSBLUFF,  NEB. 


Star-Hercld-o/d/S 

ROP  locol .  33,C20  33,190 

Preprint  local .  8,179  32,871  13,853  20,228 

ROPNotionol .  2,C23  2,345 

Preprint  Notional.  696  174  849  72 

Clossified .  8,883  _  8,342  _ 

GRAND  TOTAL .  52,801  33,045  58,579  20,300 


YEAR  TO  DATE:N/A 


SEATTLE, 

WASH. 

Post-IntelligerKer-m 

ROP  Local . 

41,435 

41,061 

Preprint  Local . 

66,325 

49,050 

ROP  Nationol . 

15,528 

15,476 

Preprint  Notionol . 

114 

1,160 

Clossified... 

43,494 

34,192 

Total . 

100,457 

66,439 

90,729 

50,210 

Times-e 

ROP  locol . 

67,762 

71,114 

Preprint  Local . 

95,008 

72,456 

ROP  Notional . 

18,188 

16,503 

Preprint  National . 

1,544 

2,126 

Clossified.... 

61,421 

45 

59,654 

118 

Totol . 

147,371 

96,597 

147,271 

74,700 

Times/Post-Intelligencer-S 

ROP  locol . 

27,093 

32,726 

Preprint  Local . 

43,640 

3,217 

38,039 

1,864 

ROP  Nationol . 

7,796 

7,214 

Preprint  Notional . 

12,670 

13,756 

Clossified... 

44,271 

37,954 

Totol . 

..  135,470 

3,217 

129,689 

1,864 

GRAND  TOTAL 

383,298 

166,253 

367,689 

126,774 

YEAR  TO  DATE.... 

..  3,722,380 

1,369,567 

3,407,814 

1,105,721 

SHREVEPORT,  LA. 

Times-mS 

ROP  Local . 

67,279 

75,783 

Preprint  Locol . 

37,748 

34,955 

21,922 

8,842 

ROP  Notional . 

2,092 

3,743 

Preprint  National . 

9,517 

Classified... 

51,019 

45,072 

Total . 

167,655 

34,955 

146,520 

8,842 

Joumal-e 

ROP  local . 

36,572 

42,370 

Preprint  Local . 

21,922 

8,842 

22,945 

7,657 

ROP  Notionol . 

1,127 

2,549 

Classified...., 

39,576 

34,697 

Total . 

99,197 

8,842 

102,561 

7,657 

GRAND  TOTAL, .. 

266,852 

43,797 

249,081 

16,499 

YEAR  TO  DATE .... 

..  2,799,534 

285,193 

2,881,695 

250,814 

Spokesmon-Review-m 

ROP  Local . 

Preprint  local . 

ROP  Nationol . 

Classified . 

SPOKANC,  WASH. 

36,906 

14,252 

2,713 

35,251 

38  844 
13,723 
4,438 
34,867 

Total . 

89,122 

91,872 

Chronicle-e 

ROP  Local . 

35,398 

35,012 

Preprint  Locol . 

7,243 

7,659 

ROP  Nationol . 

2,561 

4,300 

Classified . 

26,520 

23,874 

Total 

71,722 

70,845 

1987  1986 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Spokesman-Review-S 

ROP  local . 

18,404 

18,170 

Preprint  Local . 

10,637 

8,142 

ROP  Notional . 

1,508 

1,301 

Preprint  Nationol . 

2,052 

2.924 

Clossified . 

15,197 

18,601 

Total . 

47,798 

49,138 

GRAND  TOTAL. 

.  208,642 

211,855 

YEAR  '0  DATE 

.  2,079,359 

2,196,757 

SYRACUSE.  N.Y. 

Post-Standard-m 

ROP  Locol . 

51,646 

16,549 

51,901 

12,971 

Preprint  local . 

49,644 

52,100 

ROP  National . 

4,305 

3,056 

Classified... 

20,750 

21,472 

Totol . 

126,345 

16,549 

128,529 

12,971 

Herald-Joumol-e 

ROP  local . 

54,421 

7,852 

53,839 

5,259 

Preprint  Local . 

60,341 

57,421 

ROP  Nationol . 

4,251 

2.976 

Preprint  Nationol . 

363 

Classified. . 

21,436 

•  22,113 

Totol . 

140,449 

7,852 

136,712 

5,259 

Herold  Americon-5 

ROP  local. 

34,675 

1,200 

30,536 

288 

Preprint  Local . 

81,541 

99.519 

ROP  Nationol . 

873 

1,719 

Preprint  Notionol . 

14,315 

13,734 

Clossified.... 

20,564 

19,570 

Total . 

....  151,968 

1,200 

165,078 

288 

GRAND  TOTAL. 

.  418,762 

25,601 

430,319 

18,518 

YEAR  TO  DATE 

.  3,784,398 

217,664 

3,550,094 

202,499 

TAMPA 

FLA. 

Tribune-m 

ROP  Local . 

86,157 

93,019 

101,157 

49,799 

Preprint  Local . . 

38,556 

44.150 

41,580 

47,356 

ROP  Notional . 

5,818 

756 

7.847 

270 

Preprint  Notional . 

1,755 

Clossified . 

55,996 

39,945 

49,383 

21,857 

Total . . 

....  186,527 

177,870 

201,722 

119,282 

Tribune-S 

ROP  locol . 

41,301 

49,214 

Preprint  Locol . 

41,580 

49.545 

ROP  Notional . 

4.919 

2,520 

5,378 

405 

Preprint  Nationol . 

13,660 

17,280 

Classified . 

26,334 

38,018 

270 

Totol . 

127,994 

2,520 

159,435 

675 

GRAND  TOTAL.. 

...  314,521 

180,390 

361,157 

119,957 

YEAR  TO  DATE . 

....  2,995,761 

1,613,391 

3,203,665 

891,842 

TOLEDO, 

OHIO 

Blode-e 

ROP  Locol . 

64,670 

62,756 

Preprint  Local . 

48,378 

41,250 

ROP  Notional . 

3,487 

3,520 

Preprint  Notional . 

132 

Classified . 

19,296 

22,071 

Total . 

...  135,831 

129,729 

Blode-S 

ROP  local . 

30,520 

35,939 

Preprint  Locol . 

74,184 

64,680 

ROP  Notional . 

2,570 

2,531 

Preprint  Notionol . 

20,460 

17.292 

Clossified . 

16,913 

16,036 

Totol . 

144,647 

136,478 

GRAND  TOTAL.. 

280,478 

266,207 

YEAR  TO  DATE:  N/A 

TORONTO,  ONT. 

Sun-mS* 

ROP  Locol . 

..  1,546,696 

1,572,151 

Preprint  Local . 

222,138 

266,046 

ROP  Notionol . 

253,304 

246,013 

Preprint  Notional . 

27,999 

28,349 

Clossified . 

...  1,507,480 

1,048,291 

GRAND  TOTAL... 

...  3,557,617 

3,160,850 

YEAR  TO  DATE .. 

...  31,206,188 

27,535,21 1 

Note:  Figures  given  in 

modulor  agate  lines. 

(Continued  on  page  34} 
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{Continued  from  pa^e  33) 


1987 

1986 

full  RUN  PART  RUN  FULL  RUN  PART  RUN 

TORRANCE, 

CALIF. 

Daily  Breeze-eS 

ROP  Local . 

75,015 

80,335 

Preprint  Local . 

95,843 

96,253 

ROP  Notional . 

7,859 

8,055 

Preprint  National . 

19,630 

17,290 

Classified.. 

88,279 

82,517 

GRAND  TOTAL.... 

286,626 

284,450 

YEAR  TO  DATE ... 

..  2,616,380 

2,592,025 

TULSA,  OKLA. 

World-m 

ROP  Local . 

52,879 

3,550 

65,783 

2,786 

Preprint  Locol . 

11,484 

3,095 

12,163 

2,345 

ROP  Nationol . 

3,086 

39 

2,684 

Preprint  Notional . 

114 

Classified.. 

32,393 

39,196 

Total . 

99,956 

6,684 

119,826 

5,13' 

Tribune-e 

ROP  Local . 

53,230 

3,550 

62,148 

2,786 

Preprint  Local . 

11.484 

3,095 

11,879 

2,345 

ROP  National . 

2,670 

39 

2,665 

Classified . 

32,259 

34,543 

Totol . 

99,643 

6,684 

111,235 

5  131 

World-S 

ROP  Local . 

36,259 

35,481 

Preprint  Local . 

11,801 

12,872 

ROP  Notional . 

2,321 

3,658 

Preprint  Nationol . 

4,437 

4,801 

Classified. 

23,936 

19,939 

Totol . 

78,754 

76,751 

GRAND  TOTAL... 

278,353 

13,368 

307,812 

10,262 

YEAR  TO  DATE .. 

..  2,842,816 

103,501 

3,047,266 

169,276 

TWIN  FALLS 

IDAHO. 

Times-News-m 

ROP  Local . 

42,011 

48,699 

Preprint  Local . 

82,026 

72,277 

ROP  Nationol . 

877 

1,514 

Preprint  Nationol . 

88 

Clossified . 

18,029 

17,621 

GRAND  TOTAL... 

142,943 

140,199 

YEAR  TO  DATE;  N/A 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Locol . 

26,413 

27,970 

Preprint  Locol . 

40,936 

39,689 

ROP  Notional . 

2,354 

1,793 

Classified. 

21,062 

24,192 

Totol . 

90,765 

93,644 

Observer-Reporter-S 

ROP  Local . 

10,123 

10,887 

Preprint  Local . 

39,732 

39,373 

ROP  Notional . 

199 

566 

Preprint  Notional . 

258 

Clossified. 

6,953 

7,507 

Total . 

57,007 

58,591 

GRAND  TOTAL... 

147,772 

152,235 

YEAR  TO  DATE .. 

..  1,287,153 

1,191,053 

WINDSOR 

ONT. 

Stor-e* 

ROP  local . 

981,035 

1,010.074 

Preprint  Local . 

990,592 

1,182,213 

ROP  Nationol . 

210,577 

232.197 

Preprint  Nationol . 

98,418 

47,659 

Classified. 

357,717 

401,166 

GRAND  TOTAL... 

...  2,638,339 

2,873,309 

Y£ART0DATE:N/A 

1  Note:  Figures  are  given  in  nxidular  ogate  lines 

*lndicates  newspapers  reporting  figures  in 
lines. 


1987  1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

WINSTON-SALEM,  N.C. 


ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  National . 

Clossified. 

68,137 

8,446 

4,703 

1,822 

45,727 

15,048 

44,916 

67,237 

2,650 

2,799 

528 

46,491 

12,897 

34,836 

Totol . 

128,835 

59,964 

119,705 

47,733 

Journol'S 

ROP  Locol 

31,293 

34,095 

Preprint  Local . 

8,895 

30,711 

10,209 

29,021 

ROP  National . 

1,505 

1,575 

Preprint  Nationol . 

11,792 

10,946 

Clossified. 

19,085 

18,832 

Totol  . 

72,570 

30,711 

75,657 

29,021 

GRAND  TOTAL . 

201,405 

90,675 

195,362 

76,754 

YEAR  TO  DATE . 

.  1,814,557 

684,934 

1,775,014 

611,656 

N.Y.  court  throws 
out  libel  verdict 

The  New  York  State  Court  of 
Appeals  unanimously  overturned  a 
$10,000  libel  award  to  a  high  school 
football  coach  who  the  Adirondack 
Daily  Enterprise  reported  had  cursed 
and  belittled  his  players  after  they  lost 
a  game  31  to  7. 

The  court  said  that  while  the  article 
was  clearly  false  and  defamatory, 
Lawrence  Central  High  School  foot¬ 
ball  coach  Jeremiah  Mahoney  had 
failed  to  prove  that  sports  editor  Tho¬ 
mas  Bengston  had  intentionally  is- 
represented  facts  and  that  the  siory 
was  written  with  malice. 

Mahoney  had  filed  suit  in  1983. 

Bengston  was  sitting  in  the  grand¬ 
stand  about  30  feet  from  the  sidelines 
and  claimed  to  have  heard  Mahoney 
cursing  his  players.  Both  the  coach 
and  quarterback  Kevin  Hartson  dis¬ 
puted  Bengston's  account,  and  game 
officials  testified  they  did  not  see  any 
unsportsmanlike  behavior  by  Maho¬ 
ney. 

Chief  Judge  Sol  Wachtler  stated 
that  the  “similarity  between  Bengs- 
ton’s  account  and  [Mahoney’s] 
account  suggests  that  the  falsity  was 
more  the  product  of  misperception 
than  fabrication.” 

Weeklies’  publisher 
plans  expansion 

North  Coast  Publishers  of  Encini¬ 
tas,  Calif.,  a  subsidiary  of  the  Times 
Journal  Co.  of  Springfield,  Va.,  which 
publishes  four  newspapers  in  north¬ 
ern  San  Diego  County,  plans  to 
expand  to  Oceanside,  Calif.,  in  1988. 

The  new  biweekly  publication  will 
be  called  the  Oceanside  Breeze  and 
will  promise  advertisers  6,000  paid 
circulation. 


Layoffs  at 
Metro  Sunday 

Metropolitan  Sunday  Newspapers 
has  laid  off  several  workers  as  part  of 
its  effort  to  eliminate  staff  “redun¬ 
dancies”  and  be  more  cost  efficient. 

Most  of  the  layoffs  involved  work¬ 
ers  in  administrative,  research  and 
promotion  functions,  however  a 
salesperson  was  also  let  go. 

“We’re  going  to  re-evaluate  the 
sales  position  in  1988,”  said  Lewis 
Green,  who  was  named  acting  presi¬ 
dent  following  the  Dec.  8  resignation 
of  Sterling  Dimmitt. 

With  the  “loss  of  tobacco  billing, 
some  of  the  positions  just  aren’t 
necessary.” 

Green  declined  to  be  specific  about 
how  many  people  were  laid  off. 

A  year  ago,  MSN  cut  its  staff  by  10 
people  to  57.  With  these  latest  layoffs, 
staffing  is  “below  that  number,”  he 
said. 

“What  we’re  doing  is  by  directive 
of  the  board  of  directors,”  Green 
said. 

Knoxville  daily 
adds  Tv  Update 

The  Knoxville  (Tenn.)  News-Sen¬ 
tinel  has  added  Tv  Update  to  its  Sun¬ 
day  edition. 

The  weekly  television  magazine  is 
produced  by  United  Media,  a  Scripps 
Howard  subsidiary. 

The  News-Sentinel  is  also  owned 
by  Scripps  Howard. 

AP  wins  order 
to  unseal  records 

A  federal  Judge,  acting  on  a  motion 
filed  by  the  Associated  Press,  opened 
the  court  records  of  a  case  involving 
an  alleged  conspiracy  to  ship  missiles 
illegally  to  China. 

Defendant  Shang-/yao  Chi,  65,  a 
Taiwanese  resident  of  New  York, 
pleaded  guilty  Dec.  10  to  charges  he 
conspired  to  transport  10  TOW  anti¬ 
tank  missiles  to  China  by  acting  as  a 
middleman  between  a  neighbor, 
Charles  Chang,  and  Fan  Lianfeng,  a 
high-ranking  member  of  the  Chinese 
U.N.  mission. 

The  plea  agreement  and  transcripts 
of  the  hearing  were  sealed  by  U.S. 
District  Judge  Dickinson  R.  Debe- 
voise,  but  on  Dec.  17  he  opened  the 
records  at  the  request  of  both  the 
prosecution  and  defense,  in  response 
to  a  motion  by  AP. 
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steady  growth  into  the  ’90s 

VS&A  forecast  predicts  that  newspapers  will  take  in  more  than 
$56  billion  in  revenues  by  1991,  a  growth  rate  of  about  10%  a  year 


Rv  AnHrpw  Rarlnlf  become  an  increasingly  important  fast  as  budgets  geared  to  regional  and 

^  source  of  revenue  for  newspapers  as  local  [media].” 

American  newspapers  will  take  in  labor  markets  tighten,  and  because  Suhler  observed  that  the  future  was 
more  than  $56  billion  in  revenues  by  classified  advertising  typically  enjoys  not  entirely  blue  skies.  “Newsprint 

1991,  but  their  share  of  the  total  above-average  growth  during  times  of  and  postage  costs  are  concerns  on  the 

spending  by  businesses  and  consum-  economic  expansion,”  VS&A  stated.  horizons,”  he  said.  Newspapers  will 

ers  in  the  communications  industry 
will  remain  essentially  steady  at  about 

28%,  according  to  a  five-year  forecast  — — — — — — 

*  Associates.  «yye  QfQ  feeling  quite  good  about  the  advertising 

period  fromTi? “hrough  iwl'’'""  picture  tor  newspapers  -  local  retail  and  classified/ 

Total  spending  in  newspapers  VS&A  president  John  Suhler  told  E&P.  “National  will 

(advertising  and  circulation)  will  grow  continue  tO  be  a  problem.” 

at  a  compounded  annual  rate  of  10. 1% 

over  during  that  period,  to  reach  $56.4 

billion  by  1991,  VS&A  said.  For  the 

five-year  period  from  1982-86,  total 

spending  in  newspapers  grew  at  a  feeling  quite  good  about  have  a  better  revenue  environment, 

9.4%  compound  annual  rate  and  came  advertising  picture  for  butcostpressuresmayhamperearn- 

to  $34.9  billion  in  1986.  newspapers  —  local  retail  and  classi-  ings  growth  capacity,  Suhler 

By  1991 ,  total  spending  in  commu-  fied,  VS&A  president  John  Suhler  explained, 
nications  industry  will  be  $202.2  bil-  E&P.  “National  will  continue  to  Newspapers  will  be  able  to  keep  a 

lion  and  newspapers’ projected  1991  ^  problem.  Advertisers  will  be  lid  on  labor  costs  through  1991,  Suh- 

revenues  will  be  27.9%  of  that  pushing  for  increased  selectivity,  and  ler  believes.  “1  don't  view  labor  as 

amount,  according  to  VS&A.  In  1986,  national  budgets  are  not  growing  as  anything  that’s  going  to  be  inflation- 

newspaper  revenues  amounted  to  commented. 

28.1%  of  the  total  U.S.  spending  in  ADI  VS&A  commissioned  the  New 

communications.  T©NOWS  CnOSGn  York  firm  of  Wilkofsky,  Gruen  Asso- 

Ad  spending  in  newspapers  will  „  •  •  e  r-  moo  a  dates  Inc.,  which  specializes  in  eco- 

grow  at  a  compounded  annual  rate  of  Recipients  ot  live  1988  American  nomic  forecasting  for  the  communica- 

11  Hiirino  the  IQX?  01  nerind  to  Press  Institute  journalism  educator  tions  industry,  to  assist  it  in  the  prepa- 

reach  $46  T  billion  by  1^99 U  VS&A  fellowships  have  been  selected.  ration  of  its  report, 

said.  By  comparison,  the  five-year  They  are:  John  K.  Hartman,  assis-  ^ 

compounded  growth  rate  in  ad  tant  professor  of  journalisn^,  Central  RnCG  hikG 
spending  for  the  1982-86  period  was  Michigan  University  m  Mount  Pleas- 

11.1%,  and  ad  revenues  in  1986  ant,  Mich.,  the  recipient  of  a  James  H.  The  Vancouver  (B.C.)  Province 

totaled  $27  billion.  Ottaway  Fellowship;  Richard  H.  raised  its  home  delivery  price  in  the 

Circulation  revenues  will  show  an  Haws,  associate  professor  of  journal-  metro  area  by  500  to  $8.00  (Cana- 

annual  compound  growth  rate  of  5.4%  ism  at  Iowa  State  University  in  Ames,  dian). 

during  the  1987-91  period,  and  circu-  Iowa,  a  James  H.  Ottaway  Fellow-  Outside  the  metro  area,  the  home 
lation  revenues  by  1991  will  reach  ship;  Marilyn  Kern-Foxworth,  asso-  delivery  price  also  rose  500,  to  $8.50. 
$10.3  billion,  the  forecast  said.  For  ciate  professor,  Texas  A&M  Univer- 
the  1982-86  period,  the  compounded  sity  in  College  Station,  Texas,  a  TIVTIGS 

annual  growth  rate  for  circulation  Minority  Journalism  Educators  Fel-  i_  i  j 

revenues  was  4.5%,  and  circulation  lowship;  Donald  A.  Lambert,  associ-  OTGOOII  tlVTlDGrlGnCl 
revenues  in  1986  were  $7.9  billion.  ate  professor  of  Journalism  at  Ohio  ^ 

VS&A  said  the  aging  of  the  U.S.  Universityin  Athens,  Ohio,  the  Philip  Times  Mirror  Co.  has  sold  about 

population  was  a  significant  factor  in  S.  Weld  Sr.  Memorial  Fellowship;  14,000  acres  of  timberland  in  Marion 

its  growth  projections  “since  newspa-  and  Flora  Caldwell  McGhee,  assis-  and  Linn  counties.  Ore.,  for  an  undis- 

per  readership  tends  to  increase  with  tant  professor  of  journalism  at  the  closed  sum  to  Willamette  Industries, 

age.”  University  of  Mississippi  in  Univer-  Times  Mirror  has  sold  a  total  of 

The  forecast  said  that  newspaper  Miss.,  the  Rollan  D.  Melton  Fel-  94,000  acres  of  timberland  for  a  total 

advertising  will  grow  at  a  “faster  rate  lowship.  of  $63  million, 

than  advertising  in  general”  as  a  Each  fellowship  provides  tuition.  The  company  still  owns  171,000 

result  of  the  “circulation  increases”  room  and  meals  for  the  recipient  to  acres  of  timberlands  in  Oregon  near 

that  can  be  expected  as  the  population  attend  a  1988  API  seminar  of  choice.  the  coast  and  another  6,(KK)  acres  in 

ages.  In  some  instances,  a  travel  subsidy  is  Washington.  The  company  plans  to 

“Classified  advertising  will  also  provided .  sell  its  timberland  holdings  over  time . 
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NEWS/TECH 


Year-in-Review 

Pressroom  spending  sprees 

More  newspapers  are  buying  new  presses  and  expanding  their 
production  plants  In  the  quest  to  produce  quality  color 


By  George  Garneau 

Color  —  the  magnificence  and 
sheer  economic  necessity  of  it  — 
propelled  newspapers  to  spend  hun¬ 
dreds  of  millions  of  dollars  last  year 
on  presses. 

The  spending  spree  assured  a  place 
in  pressrooms  for  the  newest  newspa¬ 
per  printing  process,  flexography, 
and  for  a  new  generation  of  the  Goss 
stacked-unit  color  offset  press,  Col- 
orliner. 

The  color  explosion  even  caught  up 
with  the  Old  Gray  Lady,  the  New 
York  Times,  which  announced  it 
would  build  a  Colorliner  plant  and 
begin  printing  run-of-press  color  for 
Sunday  inside  sections  in  a  couple  of 
years. 

The  1987  sales  boom  will  take  sev¬ 
eral  years  to  blossom  from  factories 
into  pressrooms,  but  the  blueprint  has 
been  drawn  for  color  as  a  dominant 
visual  theme  in  newspapers. 

Brilliant,  vivacious  color  was  also  a 
driving  force  last  year  behind  flexo 
sales,  which  exploded  after  long 
uncertainty.  Flexo’s  water-based 
inks  are  cleaner-looking,  don’t  rub 
off,  and  are  safer  environmentally 
than  traditional  oil-based  news  inks. 

Also  in  the  pressroom  last  year, 
long-studied  keyless  offset  printing 
met  some  success,  entering  a  new 
state  of  testing  —  in  color  —  at  the 
St.  Petersburg  (Fla.)  Times.  Prob¬ 
lems  remain,  however,  before  anilox 
offset  “arrives.” 

Even  old  letterpress  won  some  new 
leases  on  life,  with  glowing  reviews  of 
the  Civilox  anilox  inking  system, 
which  has  replaced  cumbersome  ink 
trains  at  several  newspapers,  achiev¬ 
ing  precise  automatic  inking  on 
startup  and  less  newsprint  waste.  And 
tests  of  water-emulsion  inks  have 
shown  greatly  improved  print  quality 
at  several  papers. 

Outside  the  pressroom,  hardly  a 
newspaper  operation  has  not  been 
swept  up  in  the  inexorable  tide  of 
change,  driven  by  advancing  technol¬ 
ogy  and  shifting  media  environments. 

Even  ink  made  news.  Newspaper 


readers  became  a  somewhat  cleaner 
lot  last  year  with  the  growing  accep¬ 
tance  of  higher-priced,  low-rub  offset 
inks,  which  smudge  less.  Offset  ink 
made  from  soybean  oil  worked  well  in 
tests  at  the  Cedar  Rapids  (Iowa) 
Gazette  and  other  papers,  offering 
potential  relief  from  environmental 
regulations  and  foreign-controlled  oil 
supplies. 

There  was  more  in  1987:  talking 
computers,  color  page-makeup  sys¬ 
tems.  cheap  laser  typesetters,  com¬ 
puter  graphics,  newsprint  made  from 
kenaf,  robots,  digital  picture  han¬ 
dling,  computer-to-plate  imaging  and 
electronic  photography. 

Presses 

The  first  Colorliner  buyer  was  the 
Fort  Lauderdale  (Fla.)  News/Sun- 
Sentinel,  which  had  tested  flexo  for 
18  months  but  chose  five  Colorliner 
offset  presses  for  its  new  $1 15-million 
production  plant. 


The  Los  Angeles  Times  approved 
the  biggest  capital  outlay  in  its  his¬ 
tory:  $385  million  for  new  plants  and 
equipment,  including  $220  million  for 
10  Colorliners. 

The  Baltimore  Sun  ordered  two 
Colorliners,  and  the  New  York  Times 
in  July  approved  $400  million  for  a 
plant  in  Edison,  N.J.,  with  six  Color- 
liners. 

In  flexo,  the  German-owned  firm 
M. A. N. -Roland  USA  Inc.  in  January 
announced  sales  of  more  than  50  units 
of  its  Flexoman  press  to  Knight-Rid- 
der  Inc.  In  June  it  reported  a  backlog 
of  about  flexo  100  units.  Customers 
included  the  Lancaster  (Pa.)  Intel¬ 
ligencer  Journal  and  New  Era  and  El 
Mundo  of  Caracas,  Venezuela. 

Goss  doubled  its  flexo  sales  in 


February  in  a  deal  with  the  Toledo 
(Ohio)  Blade  for  two  slip-in  flexo 
presses  and  an  option  on  a  third. 

Motter  Printing  Press  Co.,  which 
helped  adapt  flexo  to  newspapers  but 
had  been  unable  to  sell  a  full  press  to  a 
newspaper,  finally  sealed  a  deal  for 
two  six-unit  Motterflex  presses  to  the 
Evansville  (Ind.)  Courier  for  its  $26- 
million  plant  and  a  seven-unit  press  to 
the  Macon  (Ga.)  Telegraph  and 
News. 

Publishers  Equipment  Corp.  sold 
22  units  of  new  and  retrofitted  flexo 
equipment  to  the  San  Francisco 
Newspaper  Agency,  publishers  of  the 
San  Francisco  Chronicle  and  Exam¬ 
iner. 

The  Providence  (R.I.)  Journal- 
Bulletin,  the  first  U.S.  newspaper  to 
commit  its  entire  production  to  flexo, 
cranked  up  the  first  of  its  three  Wind- 
moller  &  Holscher  presses. 

Highly  computerized  press  con¬ 


trols,  with  such  features  as  manage¬ 
ment  information,  impositioning,  pre¬ 
scanned  ink  adjustment  and  other 
advanced  capabilities,  are  key  fea¬ 
tures  of  the  new  presses. 

Computers 

For  front-end  system  manufactur¬ 
ers,  1987  saw  continuing  expansion  of 
product  lines,  frequently  through 
acquisition,  as  vendors  of  function- 
specific  systems  moved  to  become 
total-system  vendors  in  what  is  shap¬ 
ing  up  to  be  a  future  dominated  by 
personal  computers  and  graphic 
workstations. 

Camex  Inc.,  sellers  of  sophisti¬ 
cated  display  ad  makeup  systems, 
and  Information  International  Inc., 
the  pagination  vendor,  bought  PC- 
(Continued  on  page  38) 


The  1987  sales  boom  will  take  several  years  to 
blossom  from  factories  into  pressrooms,  but  the 
blueprint  has  been  drawn  for  color  as  a  dominant 
visual  theme  in  newspapers. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 


Edmonton  Journal 

Edmonton,  Alberta 

The  Advertiser-Journal 

Montgomery,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

New  Britain, 
Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 

Times-Reporter 

New  Philadelphia,  Ohio 


The  Windsor  Star 

Windsor,  Ontario 

The  Globe 

Joplin,  Missouri 

The  Globe  and  Mail 

Toronto,  Ontario 

News  &  rimes 

Huntsville,  Alabama 

News-F'iedmont 

Greenville, 

South  Carolina 

The  Gleaner 

Henderson,  Kentucky 

Wausau  Daily  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

The  Daily  Review 

Hayward,  California 

The  Stock  Journal 

Adelaide,  Australia 


Pioneer  Press-Dispatch  TurunSanomat 

St.  Paul,  Minnesota  Turku,  Finland 


THE  HARRIS 
8300...AN 
INTEGRATED 
PRE-PRESS 

SYSTEM  nurs 

AFTORDABIE 


The  Harris  8300  integrated  newspaper  system  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  needs.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  DepL  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,Ext4100. 
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based  publishing  systems  to  incorpo¬ 
rate  into  their  product  lines. 

Major  vendors  such  as  Crosfield 
Data  Systems  Inc.  and  Atex  Inc. 
announced  their  first  PC-based  sys¬ 
tems  for  big  newspapers  after  years  of 
claiming  PCs  could  not  be  networked 
in  large  numbers  and  hold  functional¬ 
ity.  The  Chicago  Tribune  began  test¬ 
ing  a  CText  Inc.  PC  system  in  hopes 
of  replacing  its  dumb  terminals  with 
cheap,  off-the-shelf  PCs  that  can  per¬ 
form  multiple  functions. 

Responding  to  those  industry 
demands,  Camex,  Crosfield  and  Atex 
moved  their  display  ad  terminals  to 
off-the-shelf  graphic  workstations 
provided  by  other  manufacturers 
such  as  Sun  Mycrosystems  Inc.  and 
Digital  Equipment  Corp. 

Mycro-Tek  Inc.,  the  vendor  of  sys¬ 
tems  for  smaller  papers,  made  a  bid 
for  big-system  business  by  agreeing  to 
sell  Norwegian  Norsk  Data  Comtec 
systems,  popular  at  large  European 
papers,  but  just  beginning  to  sell  here. 

DEC,  the  leading  manufacturer  of 
newspaper  computers  and  a  company 
on  a  roll  financially  with  its  VAX  line, 
announced  plans  to  work  with  firms 
developing  DEC  hardware  for  spe¬ 
cific  applications,  including  newspa¬ 
pers. 

PCs  continued  to  sprout  up  all  over 
the  place  for  all  kinds  of  jobs,  in  Asso¬ 
ciated  Press  bureaus  for  business 
management,  managing  trucks  for  the 
Detroit  News,  and  dummying  ads  at  a 
handful  of  newspapers. 

While  newspapers  thwarted  gov¬ 
ernment  attempts  to  regulate  the  use 
of  video  display  terminals,  repetitive 
strain  injury  (RSI)  emerged  as  a  prob¬ 
lem  that  can  temporarily  disable 
reporters  and  classified  ad  takers  with 
painful  wrist  injuries  from  working 
long  hours  at  VDTs  under  improper 
conditions. 

Pagination 

Color  —  demanded  by  readers  and 
advertisers  and  seen  as  critical  to 
newspapers’  future  continued 
survival  —  also  fueled  sales  of 
sophisticated  computer  systems  for 
producing  color  page  layouts,  includ¬ 
ing  editorial  and  advertising  pages 
with  color  photos,  tints,  borders  and 
graphics.  An  American  Newspaper 
Publishers  Association  report  said  15 
color  pagination  systems  were  work¬ 
ing  at  newspapers,  and  some  10  more 
were  planned,  with  names  like  Scitex, 
Crosfield  and  Hell  leading  the  pack. 


The  trend  to  color  pagination  was 
expected  to  accelerate  as  color  press 
capacity  comes  on  line.  Similarly, 
color  scanner  use  doubled  at  newspa¬ 
pers  in  two  years,  ANPA  said,  to 
almost  200  units. 

In  an  unusual  move  aimed  at  inte¬ 
grating  color  and  text  systems.  Hell 
and  SII  agreed  to  develop  an  on-line 
interface  linking  Hell  color  systems 
with  SII  text  systems  by  using  emerg¬ 
ing  digital  exchange  standards. 

Similarly,  Kodak  merged  its  Atex 
Inc.  front-end  manufacturing  with  its 
Eikonix  Inc.  color  systems  opera¬ 
tions  as  part  of  a  continuing  effort 
toward  integrated  total  pagination 
systems  able  to  merge  many  newspa¬ 
per  subsystems  to  produce  complete 
page  negatives  from  one  machine. 


end  of  silver-based  photography  as 
currently  practiced  within  the  next 
several  years. 

Testing  of  electronic  still  cameras 
has  begun  at  several  newspapers,  but 
the  speed  gained  from  eliminating 
chemical  photoprocessing  so  far  has 
not  been  able  to  make  up  for  the 
inferiority  of  video  pictures,  which 
are  low-resolution  and  show  scan 
lines. 

Satellite  transmission  of  photos  in 
digital  form  became  the  order  in  1987 
as  plans  were  announced  by  most 
wire  services  for  digital  picture  sys¬ 
tems,  which  are  faster  and  reproduce 
pictures  more  accurately  than  analog. 
Digital  pictures  can  be  cropped,  sized 
and  enhanced  on  a  new  family  of  elec¬ 
tronic  darkrooms,  used  by  wire  ser¬ 


In  1987,  the  race  began  in  earnest  toward  all- 
electronic  systems  for  capturing,  transmitting, 
cropping,  sizing  and  enhancing  images  electronically, 
with  virtually  every  supplier  and  major  wire  service  in 
the  running. 


It  might  sound  familiar,  but  several 
vendors  at  the  ANPA  technical  show 
said  they  would  have  full  black-and- 
white  pagination  systems  in  1988. 
Nevertheless,  attention  seemed  to 
focus  on  the  advertising  side  of  pagi¬ 
nation.  Newspapers  are  built,  after 
all,  around  their  ads.  Electronic  ad 
makeup  and  layout  systems  moved 
into  a  new  phase. 

Ad  layout,  or  dummying,  systems, 
the  hub  where  all  other  systems  meet, 
have  been  developed  and  put  to  work 
by  vendors  and  newspapers  with 
varying  degree  s  of  success. 

As  Kathy  Granat  of  the  Minneapo¬ 
lis  (Minn.)  Star  and  Tribune  said, 
“Until  makeup  becomes  automated, 
we  can't  put  all  the  pieces  together.” 

More  newspapers  automated  their 
ad  production  by  composing  ads  — 
with  scanned  line  art  and  halftone 
photos  —  on  sophisticated  computer 
terminals  from  such  firms  as  Camex 
and  HI.  Vendors  such  as  Compu- 
graphic  Corp.,  SII,  Harris  Corp., 
Crosfield,  Atex  and  Dewar  Informa¬ 
tion  Systems  and  Mycro-Tek,  to 
name  a  few,  have  introduced  or 
announced  new  ad  terminals. 

Electronic  Photos 

In  1987,  the  race  began  in  earnest 
toward  all  electronic  systems  foi  cap¬ 
turing,  transmitting,  cropping,  sizing 
and  enhancing  images  electronically, 
with  virtually  every  supplier  and 
major  wire  service  in  the  running. 

One  ANPA  official  predicted  the 


vices  for  years,  so  that  newspapers 
could  avoid  dealing  with  pictures 
from  wire  service  printers.  Prepared 
photos  would  be  sent  to  pagination 
systems  or  to  electronic  cameras  for 
printing. 

The  Associated  Press,  United 
Press  International  and  Reuters  have 
announced  digital  transmission  sys¬ 
tems  and  their  own  electronic  dark¬ 
rooms.  AP  and  UPI  have  slated  tests 
for  their  darkrooms  at  newspapers. 

The  Honolulu  Advertiser  became 
one  of  the  first  newspapers  to  try  elec¬ 
tronic  picture  handling  with  an  elec¬ 
tronic  darkroom  from  Crosfield’s 
Muirhead  unit,  and  it  tested  elec¬ 
tronic  picture-taking  with  still  video 
cameras. 

Sony,  Canon  and  other  firms  intro¬ 
duced  electronic  picture  systems, 
including  cameras,  viewers,  transmit¬ 
ters  and  other  equipment  for  captur¬ 
ing  low-resolution  images  on  two- 
inch  diskettes  and  then  editing,  stor¬ 
ing  and  moving  the  images.  Compact 
disks  are  being  developed  on  several 
fronts  for  color  picture  archives. 

Graphics 

Graphics  as  a  means  of  communi¬ 
cating  news  continued  their  growing 
popularity  at  newspapers,  many  of 
which  tied  into  systems  ihat  produce 
and  send  graphics  to  Apple  Computer 
Inc.  Macintosh  PCs.  Graphics  can  be 
customized  by  newspapers  before 
being  printed  on  LaserWriter  print¬ 
ers,  which  produce  vastly  better  copy 
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than  the  wire  service  printers  that 
currently  receive  graphics  but  were 
designed  for  photos. 

One  system  allows  AP  members  to 
call  up  graphics  from  AP  computers, 
and  another  is  planned  to  send  graph¬ 
ics  automatically  to  newspapers’ 
Macintoshes.  Graphics  services  grew 
at  Knight-Ridder,  Gannett,  and  sev¬ 
eral  weather  graphics  companies. 

Such  systems  produce  sharper, 
better-looking  graphics  in  less  time 
than  by  older  techniques. 

Last  year  also  saw  the  dawn  of  the 
age  of  graphic  reporters,  who  began 
lugging  semiportable  Macintoshes  to 
news  events,  where  they  photograph 
news  scenes  and  interview  witnesses 
to  help  produce  graphics  which  they 
transmit  electronically  to  their 
papers. 

Mailroom 

Newspapers  continued  to  search 
for  better  ways  to  package  and  dis¬ 
tribute  their  products.  Inserters  for 
burgeoning  loads  of  preprinted  ad 
inserts  are  an  increasing  necessity. 
The  Washington  Post  is  experiment¬ 
ing  with  replacing  much  inserting. 
Instead  it  is  testing  collating,  or 
stacking  sections  one  on  another  and 
wrapping  them  in  plastic.  The  Hart¬ 
ford  (Conn.)  Con  rant  began  wrapping 
newspaper  bundles  in  plastic  for 
greater  protection. 

The  handling  of  preprinted  ad 
inserts,  which  jumped  in  newspapers 
from  16  billion  in  1975  to  49  billion  in 
1986,  and  other  materials  gained 
greater  attention  last  year  as  one  of 
the  most  expensive  newspaper  opera¬ 
tions.  Mailroom  and  pressroom  labor 
costs  have  grown  disproportionately 
as  labor  in  other  areas  became  sharply 
cheaper.  Pressroom  and  mailroom 
labor,  which  accounted  for  30%  of 
production  costs  in  1970,  jumped  to 
56%  in  1986. 

Newspapers  borrowed  technology 
from  other  industries,  including  auto¬ 
making  and  commercial  printing.  Bar 
codes  were  used  at  the  Baltimore  Sun 
to  keep  track  of  newsprint.  Automatic 
guided  vehicles  (AGVs)  became 
increasingly  prevalent  for  moving 
newsprint  in  reel  rooms.  Some  of 
them  load  reels  automatically.  The 
Fort  Worth  (Texas)  Star-Telegram, 
for  example,  put  AGVs  into  its  $73- 
million  press  plant  for  moving  1,300 
tons  of  newsprint  a  day  to  its  presses. 
Newsday  on  Long  Island,  N.Y.,  put 
AGVs  and  automatic  reel  loaders  in 
its  new  pressrooms. 

Newsprint 

Newsprint  prices  jumped  about  6% 
in  July,  the  second  hike  in  nine 
months,  to  $610  a  ton.  Another  6.6% 
hike  was  planned  for  this  month  and 


yet  another  could  follow  later  this 
year.  Supplies  were  expected  to  be 
tight  until  1990,  analysts  said. 

With  prices  rising  and  supplies  fall¬ 
ing,  newspapers  looked  for  more 
newsprint.  Knight-Ridder  joined  four 
other  newspaper  companies  in  plan¬ 
ning  a  $320-million  plant  in  northeast 
Washington  state.  Newsprint  South 
Inc.  broke  ground  near  Grenada, 
Miss.,  on  a  $300-million  newsprint 
mill  scheduled  for  completion  in  1 989. 

Plans  for  a  plant  to  make  newsprint 
from  kenaf,  a  fibrous  plant  that  grows 
like  a  weed  in  subtropical  climates, 
moved  ahead  after  testing  at  several 
papers  showed  it  was  brighter  and 
stronger  than  wood-based  newsprint. 
A  plant  in  southern  Texas  could  be 
completed  in  1990  by  Kenaf  Interna¬ 
tional. 


Electronic  data  bases  took  a  bigger 
bite  of  the  market  for  storing  textual 
information  and  as  a  research 
resource.  In  addition  to  replacing 
newspaper  clip  files,  dial-up  informa¬ 
tion  services  have  become  vital 
research  tools  and  link  personal  com¬ 
puters  for  all  kinds  of  information 
transfer,  including  electronic  bulletin 
boards. 

The  newspaper  war  in  Dallas  took  a 
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technological  turn  as  the  competing 
dailies  bought  fancy  phone  systems 
designed  to  improve  delivery  to  sub¬ 
scribers.  The  Morning  News  bought  a 
voice  mail  system  so  subscribers 
could  leave  recorded  messages  for 
circulation  managers  and  the  Times 
Herald  bought  a  system  that  talks, 
turning  circulation  data  into  voice 
messages  for  managers. 

The  Toronto  Globe  and  Mail  began 
selling  its  files  on  laser-read  compact 
disks,  which  hold  huge  amounts  of 
information  compared  with  magnetic 
disks. 

While  top-end  laser  imagesetters 
grew  at  newspapers  seeking  output  of 
full  pages  of  text,  graphics  and  half¬ 
tones  on  photosensitive  paper,  cheap 
plain-paper  laser  printers  grew  from 
the  bottom  end  of  the  market  at  small 
to  mid-sized  papers.  Predominantly 
300-dot-per-inch  Apple  Laser  Writ¬ 
ers,  these  typesetters,  borrowed 
from  desktop  publishing,  are  cheap  to 
buy  and  run  and  require  no  chemical 
processing.  They  also  got  better  last 
year,  with  Varityper  introducing  its 
VT600,  which  has  double  the  resolu¬ 
tion,  600  dots  a  inch,  but  several  times 
the  price,  about  $19,000.  Further 
improvement  in  plain-paper  typeset¬ 
ting  can  be  expected,  with  resolutions 
of  1  ,<H)0  dots  a  inch  already  out. 
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Advertising  outlook 

Ad  agency  execs,  retailers  give  their  outlook  for  newspapers 


By  Debra  Gersh 

While  predictions  for  newspaper 
advertising  in  1988  are  enthusiastic  — 
thanks  in  large  part  to  boosts  from 
the  presidential  election  and  the 
Olympics  —  some  national  advertis¬ 
ers  and  retailers  may  tend  to  be  more 
cautious,  while  the  success  of  classi¬ 
fied  should  continue. 

Jack  Cohen,  vice  president  and 
director,  print/outdoor  media  buying 
at  DDB  Needham  Worldwide  in  New 
York,  said  his  agency  remained  a 
strong  believer  and  supporter  of 
newspaper  advertising  in  1986  — 
placing  some  27,000  insertion  orders 
at  a  cost  of  about  $43  million  —  a 
trend  which  continued  through  1987 
and  one  which  he  expects  to  continue 
into  1988. 

This  continued  interest  in  newspa¬ 
pers  is  reinforced  by  the  increasing 
cooperation  from  the  industry,  espe¬ 
cially  regarding  positioning. 

“The  newspaper  medium  is  very 
much  listening  to  what  we  have  to  say 
and  is  working  with  us,”  Cohen 
noted.  “Positioning  to  meet  clients’ 
needs  is  a  very  positive  sign.” 

Cohen  cited  the  Ortho  Pharma¬ 
ceutical  campaign  for  its  birth  control 
pill  as  one  example  of  newspaper 
cooperation. 

Ads  for  Ortho's  birth  control  pill 
were  turned  down  by  television,  but 
were  accepted  by  a  number  of  news¬ 
papers  which  provided  key  position¬ 
ing  on  short  notice,  Cohen  explained, 
noting  that  DDB  Needham  wanted 
the  ads  to  break  at  the  same  time. 

“The  newspapers  were  delightful 
to  work  with.  The  client  was  pleased 
and  the  agency  was  thrilled  as  it  could 
be,”  he  noted. 

Cohen  said  that  rate  increases  of 
about  6%-7%  are  being  projected  for 
next  year,  caused  in  large  part  by 
increases  in  the  cost  of  newsprint. 

He  also  hopes  that  1988  will  be  the 
year  that  advertisers  start  taking 
advantage  of  the  packaged  goods  rate 
plans  being  offered,  plans  which 
Cohen  thinks  will  be  loosening  up  in 
terms  of  what  kind  of  advertising 
qualifies. 

Cohen  noted  that  the  agencies 
could  use  some  help  from  newspapers 
in  looking  at  the  overall  rate  struc¬ 
ture,  and  he  thinks  that  the  national- 
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retail  differential  might  be  alleviated 
by  the  packaged  goods  plans. 

“Newspapers  are  trying  to  make 
themselves  more  available  to  listen  to 
what  we  have  to  say,”  he  com¬ 
mented,  giving  credit  to  the  Future  of 
Advertising  task  forces. 

“I'm  optimistic  about  where  news¬ 
papers  have  been  going  and  the  fact 
they  are  trying  to  become  a  more 
attractive  medium,”  Cohen  said, 
adding  that  his  clients  may  be  doing 
slightly  more  newspaper  advertising 
in  1988. 


He  commented  that  it  takes  the  first 
time  for  a  client  to  try  and  like  news¬ 
papers.  Ortho,  for  example,  is  very 
happy  and  that  “reflects  well  upon 
the  entire  medium.  When  clients  see 
cooperation,  it  has  to  be  an  incentive 
to  use”  newspapers. 

“I’m  optimistic  about  it,”  he  said. 
“There  are  still  things  to  be  done,  but 
they  [newspapers]  are  moving  in  the 
right  direction.  Now  that  they  have 
the  ear  of  the  advertiser,  I  think  they 
will  get  a  better  response.” 

Joel  S.  Kushins,  senior  vice  presi¬ 
dent/media  director  at  Bozell  Jacobs 
Kenyon  &  Eckhardt  in  New  York, 
commented  that  while  newspapers 
can  still  improve  the  lack  of  consis¬ 
tency  in  terms  of  reducing  the  rate 
differential,  there  appears  to  have 
been  some  moves  made  to  meet  the 
needs  of  the  advertising  industry. 

“More  papers  are  beginning  to  rec¬ 
ognize  that  they  are  being  competed 
with,  that  they  have  a  tough  sell,  and 
they  can  gain  some  recognition  if  they 
begin  to  bend  to  some  of  the  needs  oi 
national  advertisers,”  he  said. 

Kushins  sees  more  willingness  on 
the  part  of  national  advertisers  to  lis¬ 
ten,  but  that  does  not  mean  newspa¬ 
pers  will  automatically  get  the  busi¬ 
ness. 

“Barriers  that  are  very  tall  and 
well-entrenched  in  structure  are  diffi¬ 
cult  to  break,”  he  noted.  “It  will  be 
some  time  before  the  efforts  of  the 
newspaper  industry  begin  to  show.  1 
hope  the  industry  will  not  sour  on  the 
ideas  before  people  recognize  there 
are  opportunities  to  be  had.” 

Kushins  thinks  1988  will  be  an 
interesting  year  due  to  the  economy 
and  the  nature  of  other  media  pricing. 
“The  outlook  is  certainly  mixed  inso¬ 
far  as  where  it’s  all  heading. 

“That’s  not  to  say  there’s  been  any 
back-pedaling  by  agencies,  although 
some  sectors  may  begin  to  feel  some 
problems,”  he  continued. 

In  addition,  newspapers  will  see 
some  mixed  signals  in  1988,  Kushins 
said.  While  there  is  a  resistance  on  the 
agency  side  to  move  away  from  what 
is  traditional,  on  the  other  side  there 
might  be  a  boon  to  newspapers  from 
retailers  and  others  looking  to  move 
goods  as  rapidly  as  they  can. 

His  agency’s  own  use  of  newspa¬ 
pers  is  somewhat  flat,  although  it  var- 
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ies  by  particular  clients,  and  he  sees  it 
as  remaining  about  the  same  in  1988. 

“One  thing  I  constantly  look  for  is 
special  opportunities  for  products  and 
positions,”  he  continued,  noting  that 
a  few  people  in  the  industry  are  trying 
to  encourage  new  positioning.  For 
example,  Kushins  has  seen  a  pro¬ 
posed  island  position  on  a  stock  page 
and  thinks  its  “sensational.” 

Newspapers  cannot  be  “an  image 
medium  to  everybody.  Many  adver¬ 
tisers  are  firm  about  their  feelings,” 
using  target  focus  magazines  or  tele¬ 
vision.  “With  specific  vehicles  [they 
think  they]  can  do  a  much  better  job  in 
creating  and  sustaining  image  than 
newspapers. 

“I  think  that  can  be  changed,”  he 
said.  “If  they  stop  to  recognize  that 
many  advertisers  do  use  certain  large 
newspapers  for  that  purpose,  and  do 
it  successfully,  there’s  no  reason 
other  papers  cannot  be  used  for  the 
same.” 

Colo  is  going  to  be  a  big  help,  “but 
only  after  the  advertising  community 
gets  used  to  it,”  he  said,  noting  that 
USA  Today  has  helped. 

When  it  comes  to  New  York,  how¬ 
ever,  there  is  no  broad-based  color 
seen  by  the  media  marketing  team. 
When  the  New  York  Times  begins  to 
use  color,  it  “will  turn  a  lot  of  heads. 
[Advertisers]  will  realize  great  oppor¬ 
tunities  that  are  not  there  with  black 
and  white,”  Kushins  commented. 

On  the  retail  side,  those  contacted 
noted  that  newspapers’  share  of  the 
ad  dollar  has  been  lost  to  direct  mail 
and,  in  one  case,  to  radio. 

Retail  outlook 

Paul  Leblang,  senior  vice  presi¬ 
dent/director  of  marketing  for  Saks 
Fifth  Avenue  in  New  York,  said  that 
his  store  will  use  about  the  same 


amount  of  newspaper  advertising  in 
1988  as  it  did  the  year  before, 
although  retailers  in  general  may  be 
running  slightly  more. 

As  retailing  has  become  more  seg¬ 
mented,  however,  direct  mail  has 
continued  to  grow.  Though  newspa¬ 
pers  have  gained  some  of  that  back 
through  inserts,  it  has  been  at  the 
expense  of  ROP  linage. 

Leblang  said  newspapers  have 
been  generally  responsive  to  retail¬ 
ers’  needs  in  terms  of  positioning, 
although  they  have  been  behind  in  the 
ability  of  allowing  national  or  retail 
advertisers  to  use  color. 

Darryl  Routzahn,  president  of  the 
Frederick,  Md. -based  Routzahn’s 
Stores,  said  his  clothing  and 
appliance  and  furniture  stores  adver¬ 
tise  about  55%  in  newspapers,  about 
30%  on  radio  and  about  15%-20% 
through  direct  mail,  all  of  which  can 
vary  slightly. 

Although  newspapers  are  not  as 
strong  with  Routzahn’s  Stores  as  they 
used  to  be,  they  will  probably  run 
about  the  same  amount  of  newspaper 
ads.  Many  of  his  target  customers, 
however,  women  aged  25-40,  do  not 
have  the  time  to  read  and  are  not 
reading  the  newspaper  as  they  used 
to. 

Thus,  radio  will  become  a  much 
more  important  part  of  the  media  mix 
for  the  10  Routzahn’s  Stores,  and 
Routzahn  explained  his  company  is 
spending  more  to  have  the  radio  spots 
professionally  done  by  an  outside 
agency. 

“The  customer  today  does  not 
have  time”  to  read  a  newspaper  and 
can  be  better  reached  while  in  their 
cars  during  the  day,  he  said. 

Routzahn’s  employs  its  corporate 
color,  burgundy,  in  every  newspaper 


ad.  Routzahn  explained  that  this 
increases  the  ad’s  readership  by 
about  25%,  so  instead  of  running  a 
full-page  ad  with  no  color,  the  com¬ 
pany  tends  to  lessen  the  size  of  the  ad 
and  include  color. 

Routzahn’s  clothing  stores  run 
about  six  to  eight  newspaper  inserts  a 
year,  while  the  furniture  stores  tend 
to  run  about  14  inserts  a  year.  "There 
seems  to  be  a  direction  with  most 
newspapers  that  ROP  has  lessened 
because  of  the  tabloids  and  inserts 
running,”  he  noted. 

The  coming  year  should  be  an  inter¬ 
esting  one  for  classified  advertising, 
noted  C.  Dean  Welch,  vice  presi¬ 
dent/classified  for  the  New  York 
Times  Regional  Newspaper  Group. 

Black  Monday  has  not  shown  itself 
to  be  a  reflection  of  what’s  going  on  in 
business  and  industry,  which  is  good 
for  employment,  especially  service 
employment. 

As  people  get  away  from  the  stock 
market  into  investments  such  as  CDs, 
they  have  more  disposable  income, 
he  said,  adding  that  Black  Monday 
has  also  been  good  for  interest  rates, 
which  especially  helps  automotive 
and  real  estate. 

“The  only  thing  that  could  go 
wrong  is  if  people  get  panicky,” 
Welch  commented,  but  added  he  does 
not  see  that  happening. 

His  group  is  projecting  total  dollar 
volume  increases  between  8%-10%,  a 
combination  of  rate  and  volume 
increases  and,  nationally,  Welch  said, 
increases  averaging  about  5%  can  be 
expected. 

“If  people  are  smart  and  they  want 
to  buy  a  car,  this  is  a  good  time,”  he 
said.  “We  must  keep  that  confidence 
level  in  consumers,”  which  will 
(Continued  on  page  59) 


Gannett  Foundation  Fellowships  in 
Asian  Studies  for  Journalists 

University  of  Hawaii 

1988-89  ACADEMIC  YEAR 

OPPORTUNITY  for  up  to  six  American  journalists,  preferably  mid-career,  to 
broaden  their  knowledge  of  Asia  through  an  academic  year  of  Asian  studies  at  the 
University  of  Hawaii-Manoa. 

COMMENCING  August  15,  1988.  Concluding  May  31,  1989.  Partially  funded  trip  to 
Asia  follows. 

FINANCIAL  SUPPORT;  Stipend  $16,000.  Tuition  and  fees.  Economy  round  trip  to 
Hawaii  from  continental  U.S.  or  comparable  air  fare  costs.  Portion  of  travel  costs  for  Asia  trip. 

PROGRAM  includes  area  and  language  study  focused  on  a  country  or  region 
of  Asia.  Some  400  courses  with  Asia-related  content  are  taught  at  University  of  Hawaii. 

DEADLINE:  March  15,  1988. 

ADDRESS  for  application  forms:  Gannett  Foundation  Fellowship  Committee, 

School  of  Hawaiian,  Asian  and  Pacific  Studies,  University  of  Hawaii,  1890  East- West  Road, 
Honolulu,  HI  96822. 


EDITOR  &  PUBLISHER  for  January  2,  1988 


43 


View  From  The  Top 


By  Milt  Rockmore 


What  can  you  do  to  publish  a  successful  classified  ad  section? 


James  T.  Conner 

Classified  advertising  manager 

Morning  Advocate,  State  Times,  Baton  Rouge,  La. 

(President,  Association  of  Newspaper  Classified  Advertising 

Managers) 

The  big  secret:  Pick  a  section  of  the  country  with  a 
booming  economy.  Until  about  three  years  ago  we  thought 
we  were  recession-proof  but  we’ve  since  discovered  we 
are  not. 

Our  best  year  in  classified  was  1984  when  we  peaked  at 
17  million  lines.  In  1985,  our  second-best  year,  we  were 
down  to  16  million  lines.  The  bottom  fell  out  in  1986  when 
we  tumbled  to  13  million  lines.  We  are  still  down  in  1987 
but  I  think  we've  hit  bottom. 

The  depressed  petrochemical  industry  in  our  part  of  the 
country  has  cut  deeply  into  two  of  our  major  classifica¬ 
tions:  help  wanted  and  real  estate.  Automotive  has 
remained  our  one  bright  spot. 

One  of  m.y  greatest  challenges  during  this  period  has 
been  to  maintain  a  high  morale  level  throughout  our 
department.  We  are  constantly  working  at  bouying  the 
spirits  of  our  well-trained,  hard-working  staff  of  37. 

One  of  the  ideas  that  has  worked  well  for  us  was  sug¬ 
gested  by  our  telephone  sales  manager,  Sandra  Turner. 
She  came  up  with  the  concept  of  DIG  —  Developing  Ideas 
for  Growth.  A  DIG  team  meets  weekly  and  reviews  ideas 
and  suggestions.  One  of  the  ideas  they  came  up  with  was 
theme  pages  against  which  we  sell  advertising.  Some  of 
the  theme  pages  we  have  run  are  Home  Improvements  and 
Summer  Activities,  among  others.  This  enables  us  to  go 
after  business  not  normally  carried  by  our  department. 

Yes,  1  have  certain  priorities  as  president  of  ANCAM. 
One  of  them  is  to  explore  ways  we  can  support  each  other. 
1  feel  strongly  that  classified  ad  managers  and  their  depart¬ 
ments  should  be  recognized  for  what  they  mean  to  their 
papers  and  1  intend  to  make  this  a  major  objective. 

Classified  advertising  accounts  for  anywhere  from  309f 
to  50%  of  a  paper's  total  linage,  and  it  continues  to  rise  as  a 
percentage  of  the  total.  Yet  many  classified  advertising 
managers  feel  they  are  not  getting  the  recognition  and 
respect  they  deserve.  Many  feel  like  the  poor  relations. 

We  would  like  to  change  that.  Something  that  brings  in 
as  much  revenue  as  classified  should  not  be  simply  taken 
for  granted. 


Nancy  O’Connell 
Classified  advertising  manager 
Providence  Journal-Bulletin 

It  may  sound  obvious,  but  a  successful  classified  section 
is  structured  on  the  reader.  We  are  there  to  service  them 
and  that  idea  flows  through  everything  we  do. 

This  attitude  starts  with  a  well-organized,  easy-to-find 
and  easy-to-read  section.  Here  we  accept  only  standard 
abbreviations  which  are  determined  by  the  company,  thus 
making  it  easy  for  the  reader.  We  pay  particular  attention 
to  typography  and  layout,  essential  components  of  good 
organization. 

We  believe  a  classification  index  is  a  must  and  should 
appear  every  day.  Information  on  how  to  pLce  a  classified 
ad,  office  hours,  telephone  numbers,  deadlines  and  the 


like  should  also  be  included  in  the  index. 

Ad  count  —  providing  a  busy  marketplace  for 
readers  —  is  a  top  priority.  Last  year  we  published  a 
record  1,674,086  ads,  and  we’re  constantly  working  to 
increase  that  number. 

Our  salespeople  are  organized  into  sales  groups  with 
both  inside  and  outside  staff  working  with  realistic 
monthly  sales  plans.  These  plans  are  based  on  clients’ 
economic  outlooks,  current  trends,  past  performance  and 
other  pertinent  data.  As  a  result,  we  believe  our  sales 
goals,  which  provide  incentives  for  ad  count,  linage  and 
dollar  volume,  are  attainable  and  not  pie  in  the  sky. 

We  are  in  a  heavily  competitive  market  and  our  com¬ 
petition  comes  from  daily  and  weekly  newspapers,  spe¬ 
cialty  publications.  Yellow  Pages  and  directories,  among 
others.  Competing  against  them  takes  a  highly  profes¬ 
sional  staff  and  we  invest  a  great  deal  of  time  and  effort  to 
help  our  people  become  the  best  they  can  be. 

1  see  a  bright  future  for  classified  and  if  1  had  a  minute  on 
the  evening  news  I  would  tell  America  that  classified  is  the 
best  and  easiest  way  to  shop  for  a  car,  start  a  new  career, 
find  a  new  home  and  to  discover  how  they  can  best  spend 
their  leisure.  1  would  also  add  that  classified  is  the  fastest- 
growing  segment  of  newspapers  because  it  does  more 
things  for  more  people  than  any  other  medium. 


Don  Clark 

Classified  advertising  manager 
Los  Angeles  Times 

If  you’re  lucky  enough  to  have  a  good  newspaper  in  a 
good  market,  you’re  off  to  a  good  start.  I  realize  we  can’t 
all  be  the  L.A.  Times,  the  Chicago  Tribune  or  the  New 
York  Times,  but  a  lot  of  other  papers  have  excellent 
sections.  A  few  that  come  to  mind  are  the  Houston  Chroni¬ 
cle,  the  Orange  County  Register  and  the  Dallas  Morning 
News.  Of  course,  there  are  many  more. 

Creating  a  great  section  means  doing  everything  right  — 
and  the  first  priority  is  building  a  great  staff,  which  you  do 
by  careful  hiring  and  intensive  training. 

We  look  for  articulate  people  with  ambition,  motiva¬ 
tion,  drive  and  initiative.  A  good  staff  supported  by  a  good 
incentive  program  can  move  mountains.  At  the  Times  we 
offer  salary  and  commission,  plus  bonuses,  and  earnings 
can  range  from  $20,000  to  $80,000  a  year. 

Classified  is  big  business  —  we  are  a  575-person  depart¬ 
ment  processing  five  million  individual  ads  totaling  65 
million  lines  this  year  —  and  it  has  come  a  long  way  in 
gaining  the  respect  and  attention  it  merits.  It  is  no  longer 
looked  upon  as  merely  a  training  ground  for  display  sell¬ 
ing.  We  are  on  a  par.  Our  dollar  volume  and  the  profes¬ 
sional  status  we  have  given  our  salespeople  enable  them  to 
earn  as  much  or  more  than  they  would  in  display. 

Looking  ahead,  1  see  the  beginnings  of  something  that 
could  harm  the  very  essence  of  classified.  The  private- 
party  advertiser  is  the  very  foundation  of  a  healthy  sec¬ 
tion.  They  attract  the  shoppers  to  our  pages  who  want  to 
buy  a  car,  a  home,  or  are  looking  for  a  job  or  are  seeking  to 
replenish  the  needs  of  everyday  life.  Since  this  category  is 
not  the  biggest  moneymaker,  it  may  be  neglected  and 
overlooked  in  the  race  for  dollar  volume.  That  would  be 
(Continued  on  page  57) 
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LOOKING 

communication 


APRIL 


JUNE 


AHEAD 

opportunities 

1988 

OCTOBER 


JANUARY 

1/23 INAME  Winter  Meeting 
New  Orleans  Hilton 
New  Orleans,  La, 

Jan.  24-27 


FEBRUARY 

2/6  California  Newspaper 
Publishers  Assoc.  Conf. 
Hotel  del  Coronado 
Coronado,  Ca. 

Feb,  11-14 


2/27  Great  Lakes 

Newspaper  Production 
Conference-Holiday  Inn 
City  Center,  Chicago,  II. 
Feb.  27-29 

Inland  Daily  Press 
Rancho  Bernardo 
San  Diego,  Ca. 

Feb.  28-Mar.  3 


MARCH 

3/12  NIE  Week 
Mar.  7-11 


4/2  America  East  Conference 
Hershey  Lodge 
&  Convention  Center 
Hershey,  Pa. 

April  6-8 


4/9  ASNE  Convention 
J.W.  Marriott 
Washington,  D.C. 
Apr.  12-15 


4/23  ANPA  Convention 
Sheraton  Waikiki 
Hawaii 
Apr.  25-27 


MAY 

5/14ANPA/TEC 
Planning  Issue 

NIE  Conference 
Westin  Peachtree  Plaza 
Atlanta,  Ga. 

May  18-20 

5/21 INFE  Spring  Meeting 
Marriott  Hotel 
Palm  Desert,  Ca. 

May  22-25 

INMA  Conference 
Broadmoor  Hotel 
Colorado  Springs,  Co. 
May  22-25 


6/1 1  ANPA/TEC  Conference 
Georgia  World 
Congress  Center 
Atlanta,  Ga. 

June  11-15 


6/18  ANPA/TEC 

Post-Conference  Issue 


6/25 ICMA  Sales  Conference 
Loews  Anatole 
Dallas,  Tex. 

June  26-30 

ANCAM 

Hyatt  Regency 
Hilton  Head,  S.C. 

June  26-30 


JULY 

7/23  INAME  Summer  Meeting 
Toronto  Sheraton  Center 
July  24-27 

7/30  E&P  Annual 
Syndicate  Directory 


SEPTEMBER 

9/24  Color  Issue 


10/15  SNPA  Annual  Convention 
Boca  Raton  Hotel 
Boca  Raton,  Fla. 

Oct.  16-19 

AP  Managing 
Editors  Conference 
Westin  Copley  Plaza, 
Boston,  Mass. 

Oct.  18-21 

Inland  Daily  Press 
Annual  Convention 
Drake  Hotel, 

Chicago  II. 

Oct.  17-19 

10/22  INFE  Fall  Meeting 
Queen  Elizabeth  Hotel 
Montreal,  Quebec,  Can. 
Oct.  23-26 

NNA  Convention 
Marriott  Hotel 
San  Antonio,  Tex. 

Oct.  26-29 


DECEMBER 

12/3  E&P  Special 
Trademark  Section 


12/31  E&P  1989 

Journalism  Awards 
and  Fellowships  Directory 


5/28  E&P  Annual 
Linage  Issue 


EdHor  &  Pubfisher  0 

11  W.  19  Street,  New  York,  N.Y,  10011  •  212-675-4380 


New  York 

(212)675-4380 


Chicago 

(312)645-0123 


Los  Angeles 

(213)382-6346 


San  Francisco 

(415)421-7950 


Toronto 

(416)833-6200 


1987 

DAILY 

NEWSPAPER 

SALES 

ARIZONA 

Scottsdale  Progress 
evening  20,600 
Jonathon  Marshall  family  to 
Cowles  Media  Company 

COLORADO 

Denver  Post 
Morning  230,471 
Times  Mirror  Co.  to 
affiliate  of  Media  News  Group  (Wil¬ 
liam  Dean  Singleton,  president) 
Price:  $95  million:  $25  million  cash, 
$70  million  notes 

CONNECTICUT 

Bristol  Press 
Evening  19,000 

Worcester  County  Newspapers  and 
Ogden  Newspapers  to 
Garden  State  Newspapers 
Broker:  Lee  Dirks  &  Associates 

FLORIDA 

Lake  Wales  Daily  Highlander 
Evening  5,500 

Lake  Wales  Publishing  Co.  to 
Stauffer  Communications  Inc. 
Henry  Ansbacher  Inc.  represented 
Stauffer  Communications  in  the  trans¬ 
action 


IDAHO 

Blacirfoot  Morning  News 
Morning  5,899 

Gloucester  County  Times,  Inc.  (Wil¬ 
liam  Dean  Singleton,  publisher)  to 
American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Burley  South  Idaho  Press 
Evening  6,500 
Cowles  Media  to 
Park  Communications  Inr. 

ILLINOIS 

Dailv  Calumet 
i0,500 

Midland  Communications  to 
Pulitzer  Community  Newspaper 
Price:  announced  as  less  than  $1  mil¬ 
lion 

KANSAS 

Augusta  Daily  Gazette 
Evening  3,21 1 
Carter  Zerbe  to 

Main  Street  Media,  Tom  Hepner 
Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

Lamed  Tiller  &  Toiler 
Evening  2,762 
Leslie  Zygmond  to 
Marshall  Settle 

Co-brokers:  Robert  N.  Bolitho  of  Bo- 
litho-Sterling  Newspaper  Service  and 
Cribb  Media  Service 


John  A.  Park,  Jr.  &  Son 

Expertise  and  reliability 
for  owners  selling 
daily  newspapers* 

*15,000  circulation  and  above.  (919)  782-3131 

Box  17127 
Raleigh,  N.C.  27619 

40  Years  Nation-Wide  Personal  Service 


MASSACHUSETTS 

Lowell  Sun 
Evening  56,200 

Clement  Costello  and  family  50%  in¬ 
terest  to 

John  Costello  Sr.  and  family 
Banker:  George  Lenher  of  Rhode  Is¬ 
land  Hospital  Trust 
Price:  $28.5  million 


MICHIGAN 

Cheboygan  Daily  Tribune 
Morning  4,300 

Patrick  K.  Egan  and  family  to 
American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Broker:  Gerald  D.  Reilly 

Sault  Ste.  Marie  Evening  News 
Evening  9,200 

Patrick  K.  Egan  and  family  to 
American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Broker:  Gerald  D.  Reilly 

MINNESOTA 

Stillwater  Gazette 
Evening  5,000 
John  Easton  to 

American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Broker:  Lee  Dirks  &  Associates  for 
Easton 

Worthington  Daily  Globe 
Morning  14,500 
Midwest  Newspapers  Inc.  to 
Lincoln  Publishing  Co.  (Thomson 
Newspapers  Inc.  subsidiary) 
Henry  Ansbacher  Inc.  represented  Lin¬ 
coln  Publishing  in  the  transaction. 


MISSISSIPPI 

Starkville  Daily  News 
Morning  8,300 
Knight-Ridder  Inc.  to 
Morris  Newspaper  Group 

West  Point  Daily  Times-Leader 
Morning  4,300 
Knight-Ridder  Inc.  to 
Morris  Newspaper  Group 

MISSOURI 

Mexico  Daily  Ledger 
Evening  12,000 
Robert  M.  White  II  to 
Thomson  Newspapers 
Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 
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Neosho  Daily  News 
Evening  6,036 

Neosho  Publishing  Co.  (Cope  Family) 
to 

American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Henry  Ansbacher  Inc.  represented 
American  Publishing  Co.  in  the  trans¬ 
action. 

Richmond  Daily  News 
Evening  3,658 
Hill  family  to 
Fackelman  Newspapers 
Broker;  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

NEBRASKA 

McCook  Daily  Gazette 
Evening  10,000 
Strunk  family  to 
Gozia-Driver  Associates 
Broker:  Lee  Dirks  &  Associates 

NEW  JERSEY 

Morristown  Daily  Record 
Morning  70,300 

Morristown  Newspapers  Inc.  (Norman 
B.  Tomlinson  Jr.,  publisher)  to 
Affiliate  of  Ingersoll  Publications  Co. 
Henry  Ansbacher  Inc.  represented  the 
Ingersoll  affiliate 

Price:  Undisclosed  by  parties;  reported 
between  $125  million  and  $150 
million 

NEW  MEXICO 

Hobbs  Daily  News-Sun 
Evening  10,500 

Sun  Publishing  Corp.  (Media  News 
Group  affiliate)  to 

Sherman  Newspapers  of  Lake  Charles, 
Louisiana 

NEW  YORK 

Trov  Record 
45,000 

Horvitz  family  to 

Community  Newspapers  (Ingersoll 
Publications  subsidiary) 

NORTH  CAROLINA 

Monroe  Enquirer-Journal 
Evening  12,500 
Clay  Communications  to 
Lincoln  Publishing  Co.  (Thomson 
Newspapers  subsidiary) 
Investment  banker:  Morgan  Stanley 
Consultant:  Dow,  Lohnes  &  Albertson 
for  Clay  Communications 
Price:  Undisclosed  by  parties;  reported 
as  $135  million  in  package  of 
four  newspapers 


Shelby  Star 
Evening  17,500 
Clay  Communications  to 
Lincoln  Publishing  Co.  (Thomson 
Newspapers  subsidiary) 
Investment  banker:  Morgan  Stanley 
Consultant:  Dow,  Lohnes  &  Albertson 
for  Clay  Communications 
Price:  Undisclosed  by  parties;  reported 
as  $135  million  in  package  of 
four  newspapers 

OHIO 

Beavercreek  Daily  News 


Evening  5,400 

Ohio  Communications  Corp.  to 
Sutherland  Media  of  San  Antonio, 
Texas 

Columbus  Daily  Reporter 
Legal  daily  4,500 
DGR  Publishing  Co.  to 
Calcomco,  Inc. 

Broker:  James  Martin  &  Associates 

Fairborn  Daily  Herald 
Evening  25,450 
(Continued  on  page  48) 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks  Owen  Van  Essen 

Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 


(Enib  Daily  (Eaylc 

'  .  'S^Study  Faults  Reagan; 

Republicans  Protest 


The  Garber  and  Taylor  families 
of  Enid,  Oklahoma,  have  agreed  to  sell 

Wtft  Snii  iHoraing 

(Morning  Circulation  ]9,(XX),  Sunday  Circulation  27,(XX)) 

®ljc  iEnib  Satlj  lEagle 


(Evening  Circulation  9,000) 

To  Garden  State  Newspapers,  Inc. 

We  are  proud  to  have  served  as  the  broker  for  the 
Garber  and  Taylor  family  interests  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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(Continued  from  page  47) 

Ohio  Communications  Corp.  to 
Sutherland  Media  of  San  Antonio, 
Texas 

Dover-News  Philadelphia  Times -Re¬ 
porter 
28,000 

Horvitz  family  to 

Community  Newspapers  (Ingersoll 
Publications  subsidiary) 

Lorain  Journal 
43,500 

Horvitz  family  to 

Community  Newspapers  (Ingersoll 
Publications  subsidiary) 

Mansfield  News  Journal 
40,000 

Horvitz  family  to 

Community  Newspapers  (Ingersoll 
Publications  subsidiary) 

Willoughby  News-Herald 
54,000 

Horvitz  family  to 

Community  Newspapers  (Ingersoll 
Publications  subsidiary) 

Lisbon  Morning  Journal 
morning  16,000 
Buckeye  Publishing  Co.  to 
Gateway  Press  (subsidiary  of  Trinity 
International  of  England) 
Broker:  Chester  A.  Ackord  of  R.  Gary 
Gomm  &  Co. 

OKLAHOMA 

Nowata  Daily  Star 
2,700 

Wallace  Goodman  to 
Ken  Reid 

Consultant:  Robert  N.  Bolitho  of  Bo- 
litho-Sterling  Newspaper  SeiA'ices 

PENNSYLVANIA 

Columbia  News 
Evening 

Anderson  H.  Walters  Trust,  Richard 
H.  Mayer  and  family  to 
Garden  State  Newspapers  (Media 
News  Group  affiliate) 

Henry  Ansbacher,  Inc.  represented  the 
buyer 

Johnstown  Tribune 
Morning  5 1 ,0(X) 

Anderson  H.  Walters  Trust,  Richard 
H.  Mayer  and  family  to 
Garden  State  Newspapers  (Media 
News  Group  affiliate)  (Singleton) 
Henry  Ansbacher  represented  the  buy¬ 
er 


Lewisburg  Union  County  Journal* 
2,622 

Estate  of  Penn  G.  Hastings  to 
Park  Communications 
Broker:  Maurice  K.  Henry 
*The  Lewisburg  Union  County  Journal 
was  sold  as  a  weekly  and  was  convert¬ 
ed  to  a  daily.  Its  new  name  is  the 
Lewisburg  Daily  Journal. 

Milton  Standard 
Evening  4,300 

Estate  of  Penn  G.  Hastings  to 
Park  Communications 
Broker:  Maurice  K.  Henry 

Scranton  Tribune  and  The  Scrantonian 
Tribune  Morning  37,000 
Scrantonian  Sunday  50,600 
Herman  and  Nelson  Goodman  and 
family  to 

Media  One  Inc.  (John  Buzzetta) 
Henry  Ansbacher  Inc.  represented  the 
seller  Tribune  and  Scrantonian 
Price:  Undisclosed  by  parties;  reported 
at  $10  million 

Waynesboro  Record  Herald 
Evening  10,500 

Record-Herald  Publishing  Co.  to 
American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Henry  Ansbacher  Inc.  represented 
American  Publishing  Co.  in  the  trans¬ 
action. 

TEXAS 

Bryan-College  Station  Eagle 
morning  26,500 

Harle-Hanks  Communications  to 
Worrell  Enterprises 

Greenville  Herald-Banner 
morning  11,700 

Harle-Hanks  Communications  to 
Worrell  Enterprises 

Denison  Herald 
evening  14,000 

Harte-Hanks  Communications  to 
Donrey  Media 

Corsicana  Daily  Sun 
Evening  10,334 
Worrell  Communications  to 
Sutherland  Media  Inc. 
Investment  banker:  Gozia-Driver 

Houston  Chronicle 
All-day  425,000 
Houston  Endowment  to 
Hearst  Corp. 

Price:  $415  million 


Houston  Post 
Morning  301,000 
Sun  Publishing  of  Toronto  to 
Gloucester  County  Times  Inc.  (subsid¬ 
iary  of  Media  News  Group,  William 
Dean  Singleton,  president) 

Henry  Ansbacher  Inc.  represented  the 
buyer  in  the  transaction. 

Price:  $100  million  cash  plus  $50  mil¬ 
lion  in  notes;  buyer  also  will  pay 
$1.25  for  each  $1  increase  in 
revenue  for  next  five  years 

WEST  VIRGINIA 

Beckley  Register  Herald 
Morning  33,000 
Clay  Communications  to 
Lincoln  Publishing  Co.  (Thomson 
Newspapers  subsidiary) 
Investment  banker;  Morgan  Stanley 
Consultant:  Dow,  Lohnes  &  Albertson 
for  Clay  Communications 
Price:  Undisclosed  by  parties;  reported 
as  $135  million  in  package  of 
four  newspapers 

Charleston  Daily  Mail 
Evening  53,300 
Clay  Communications  to 
Lincoln  Publishing  Co.  (Thomson 
Newspapers  subsidiary) 
Investment  banker:  Morgan  Stanley 
Consultant:  Dow,  Lohnes  &  Albertson 
for  Clay  Communications 
Price:  Undisclosed  by  parties;  reported 
as  $135  million  in  package  of 
four  newspapers 


1987 

NON-DAILY 

NEWSPAPER 

SALES 

ALASKA 

Cordova  Times 
1,400 

Bonser  Company  (Fairbanks  (Alaska) 
Daily  News  Miner  subsidiary) 
to  Lynn  and  Linda  Wolf 
Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

Valdez  Vanguard 
1,600 

Bonser  Company  (Fairbanks  (Alaska) 
Daily  News  Miner  subsidiary) 
to  Lynn  and  Linda  Wolf 
Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 
(Continued  on  page  50) 
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Hospital  Trust 
National  Bank 

The  leading  source  of  financing 
for  the  newspaper  industry. 

Hospital  Trust  National  expansion-oriented  publishing 

Bank  in  Rhode  Island  is  the  companies.  Our  team  knows 

indust^  leader  in  providing  its  way  around  the  newspaper 

acquisition  financmg  for  dSlies,  industry,  and  we're  known  and 
weeklies,  shoppers,  magazines . . .  consulted  for  our  expertise  in 
publications  of  all  sizes,  all  over  the  field.  We  can  handle  small 
the  country.  We  specialize  in  and  large  transactions  alike, 
financing  acquisitions  through  with  a  minimum  of  time  and 

leveraged  buyouts,  and  have  red  tape.  When  you're  ready  to 

developed  many  long-term,  start  your  own  media  empire, 

successftil  relationships  with  call  us. 

Contact: 

George  V.  Lenher,  First  Vice  President,  (400  278-7852 
Lynn  A.  Nocera,  Vice  President,  (401)  278-8680 
Kevin  M.  Lavalla,  Assistant  Vice  President,  (401)  278-8567 

HospitalThist 

BANK  OF  BOSTON  company 


Hospital  Trust  National  Bank,  One  Hospital  Trust  Plaza,  Providence,  RI 02903 


(Continued  from  page  49) 

ARKANSAS 

Northeast  Benton  County  Times 
1,500 

Mary-Louise  Beisner  to 
Freeman  Newspapers 
Broker:  James  Sterling  of  Bolitho-Ster- 
ling  Newspaper  Service 

CALIFORNIA 

CalexicolEl  Centro! Brawley  Valley 
Shopper 

Free  Distribution 

Dennis  Mannis  and  Bill  Bernard  to 
Schurz  Communications’  Imperial 
Valley  Press 

Broker:  Cribb  Media  Service  Inc. 

Marin  Messenger 
16,000 

Edward  and  Katharine  Mills  to 
Stanley  and  Patricia  Carter 
Broker:  John  Fournier  Jr.  of  Fournier 
Media  Services 

Mill  Valley  Record 
4,000 

Edward  and  Katharine  Mills  to 
Stanley  and  Patricia  Carter 
Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Pearblossom  Foothill  News 
Thomas  C.  Pinard  to 
Larry  and  Vicki  Chimbole  and  Greg 
Kovsky 

Broker:  Mel  Hodell  Media  Broker 

Southern  California  Publishing  Com¬ 
pany  (24  community  newspapers) 
420,000 

Scripps  Howard  to 

Community  Media  Enterprises  (Rich¬ 
ard  Trent,  president  and  CEO) 

Stockton  Mini  Merchant 
Anderson  family  to 
Mini  Publishers  Co.  (Mr.  &  Mrs.  Rob¬ 
ert  L.  Cribb, 

Don  R.  Hancock  and  Nicholas  Hyman) 
Broker:  Brace  Wright  of  Media  Con¬ 
sultants 

Los  Angeles  Gold  Digger  Shopping 
Guide 

Free  Distribution 
Frank  and  Ruth  Ogilvie  to 
Jerry  Risca,  Gene  Moni,  and  Dave 
Clark 

Broker:  John  T.  Cribb  of  Cribb  Media 
Service  Inc.  for  seller 


Eight  Palm  Springs  area  shoppers 
Free  Distribution  80,000 
White  Sheet  Inc.  to 
Schurz  Communications 
Henry  Ansbacher  Inc.  represented 
White  Sheet  Inc.  in  the  transaction. 

Mini  Merchant  (Stockton) 
Anderson  Family  to 
Mr.  &  Mrs.  Robert  Cribb,  Don  Han¬ 
cock,  Nicholas  Hyman 
Broker:  Bruce  Wright,  Media  Consul¬ 
tants  of  Orangeville,  Calif. 

San  Francisco  Progress 
(Three  times  per  week) 

M.  Marvin  Johnson  &  James  Dietz  to 
The  Medart  Companies  (William 
Rentschler) 

Broker:  James  Martin  &  Associates 
Alpine  Sun 

Robert  and  Christine  McCoy  to 
Ellen  B.  Holzman  and  Carl  S.  Hacker 
Broker:  Karl  Wray  of  San  Clemente, 
Calif. 

COLORADO 

Brighten  Standard 
Free  Distribution  1 1 ,500 
Paul  and  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Evans  Star-Press 
Paid  598 

Paul  &  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Fort  Lupton  Press 
1,887 

Paul  and  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Frederick  Farmer  &  Miner 
1,107 

Paul  and  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Kiowa  County  Press 
950  ’ 

Mr.  and  Mrs.  Paul  Daniel  to 
Dan  and  Roseanna  Cunningham 
Broker:  Hicks  Media  Service 


LaSalle  Leader 
400 

Paul  and  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Platteville  Herald 
735 

Paul  and  Elizabeth  Massey  to 
MetroWest  Publishing  Co.  of  Fort  Col¬ 
lins,  Co. 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Park  County  Republican  and  Fairplay 
Flume 

David  B.  Ilsley  and  Alberta  A.  Nelson 
to 

Arkansas  Valley  Publishing  Co.  of  Sa- 
lida  (Merle  and  Mary  Baranezyks) 
Broker:  J.F.  Hicks 

CONNECTICUT 

Marlborough  Messenger 

2,200 

Toni  Easterson  to 
Nolan  Publications 

DELAWARE 

Smyrm:  l  imes 

Atlantic  Publications  Inc.  of  Accomac, 
VA.  to 

Dover  (Del.)  Post  Co. 

(Times  was  combined  with  Smyrna/ 
Clayton  Sun  to  form  Smyma/Clayton 
Sun-Times,  7,000  free  distribution) 

FLORIDA 

Boca  Raton  Publishing  Co. 
Whitney  Communications  to 
Worrell  Enterprises  Inc. 

Henry  Ansbacher  Inc.  represented 
Worrell  Enterprises  in  the  transaction. 

Coral  Springs  Forum  Publishing  Co. 
Whitney  Communications  to 
Worrell  Enterprises 
Henry  Ansbacher  Inc.  represented 
Worrell  Enterprises  in  the  transaction. 

Golden  Publishing  Company 
Whitney  Communications  to 
Worrell  Enterprises  Inc. 

Henry  Ansbacher  Inc.  represented 
Worrell  Enterprises  in  the  transaction. 

Gulf  Coast  Newspapers  Inc. 
(Nine  shoppers  and  community  news¬ 
papers  with  combined  250,000  circula¬ 
tion) 

Scripps  Howard  to 
Tribune  Co. 

Price:  Tribune  Co.  traded  its  eight 
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community  newspapers  pub¬ 
lished  by  Sunbelt  Publishing 
Co.  to  Scripps  Howard  plus  an 
undisclosed  amount  of  cash. 
Sunbelt  newspapers  have  com¬ 
bined  circulation  of  160, (XX). 

Pompano  Beach  Shoppers  Guide  Pub¬ 
lications 

Six  weeklies  Six  shoppers  Combined 
circulation  230,000 
to  Backe  Group  (John  Backe)  and  John 
Roy 

Brokers:  Milton  and  Jay  Beckerman  of 
Beckerman  Associates 

Whitcom  Investment  Co. 

(17  weekly  newspapers  in  Southeast 
Florida)  to 

Worrell  Enterprises  of  Charlottes¬ 
ville,  Va. 

GEORGIA 

Atlanta  Quote 
2,600 

A.L.  Kirkpatrick  and  Varese  Cham- 
bless  to 

Cheallaigh  Shamrock,  (Tom  Kelly  and 
Miriam  A.  Kelly) 

Broker:  Jim  Hall  Media  Service 

Calhoun  News-Dispatch  and  The  Con¬ 
sumer  Guide 
8,700 

Ernest  Ralston  to 
Park  Newspapers 

Broker:  Gloria  Bushelman,  R.C. 
Crisler  &  Co.,  Inc. 

IDAHO 

South  Idaho  Press 
Cowles  Media  of  Minneapolis  to 
Park  Communications,  Inc. 


Emmett  Messenger-Index 
Lewis  Hower  to 
Lindsey  Publishing 
Sale  handled  by  Hicks  Media  Service 

Wood  River  Journal 
10,000  (Paid  &  free) 

Clint  Stennett  (majority  owner)  to 
Park  Communications,  Inc. 

ILLINOIS 

Christopher  Progress 
5,000 

Clifton  and  Millie  Caldwell,  to 
American  Publishing  Co.  (Hollinger 
Inc.  subsidiary) 

Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

Monroe  County  Clarion 
13,500 

Clarion  Printing  Company  to 
Monroe  Publishing  Co.  (Ingersoll 
Newspapers  Inc.  division) 
Broker:  J.N.  Well  &  Company 

Columbia  Star 
2,550 

Clarion  Printing  Company  to 
Monroe  Publishing  Co.  (Ingersoll 
Newspapers  Inc.  division) 
Broker:  J.N.  Wells  &  Company 

Monroe  County  Reporter 
Clarion  Printing  Company  to 
Monroe  Publishing  Company  to 
Monroe  Publishing  Co.  (Ingersoll 
Newspapers  Inc.  division) 
Broker:  J.N.  Wells  &  Company 

Milstadt  Enterprise 
1,600 


Clarion  Printing  Company  to 
Monroe  Publishing  Co.  (Ingersoll 
Newspapers  Inc.  division) 
Broker:  J.N.  Wells  &  Company 

Enterprise  Shopper 
Clarion  Printing  Company  to 
Monroe  Publishing  Co.  (Ingersoll 
Newspapers  Inc.  division) 
Broker:  J.N.  Wells  &  Company 

INDIANA 

Austin  Chronicle 
1,250 

David  and  Patty  Bartle  to 
Green  Banner  Publications  of  Pekin, 
Inc.  (Robert  V.  and  Joe  Green) 

Scott  County  Journal 
4,500 

David  and  Patty  Bartle  to 
Green  Banner  Publications  of  Pekin, 
Inc.  (Robert  V.  and  Joe  Green) 

IOWA 

Osceola  County  Gazette-Tribune 

2,000 

Murray  Hubbard  to 
Quin  Stangby 

Broker:  John  E.  van  der  Linden 

KANSAS 

Pawnee  Valley  Advocate  of  Earned 
Free  Distribution 

Leslie  Zygmond  to  Marshall  Settle 
Brokers:  John  T.  Cribb  of  Cribb  Media 
Service  Inc.  for  seller  Robert 
N.  Bolitho  of  Bolitho-Ster- 
ling  Newspaper  Service  for 
buyer 

(Continued  on  page  52) 


BOUTHQ 

STERIJNG 

Ncwspapc  r  Service 


Appraisals 

Newspaper  Brokers 

•Dailies  •Weeklies  •Suburbans 
•Shoppers  •Magazines  ^ 
•Printing 


Over  600 
media  soles 
since  1923 


ROBERT  N.  BOLITHO 

4210  Johnson  Drive-Suite  ICXJA 
Fairway,  KS  66205  (913)  236-5400 

JAMES  C.  STERLING 

P.O.  Box  492 

Boiivar,  MO  65613  (417)  326-87 
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(Continued  from  page  51) 

KENTUCKY 

Gra\son  Journal-Enquirer 

3.300 

to  Park  Communications 

Greenup  News 
4,600 

to  Park  Communications 

Menifee  County  News 

1,200  ' 

to  Park  Communications 

Morehead  News 

5.300 

to  Park  Communications 

Olive  Hill  Times 

3.300 

to  Park  Communications 

LOUISIANA 

The  Money  Saver 
17,500 

Mr.  and  Mrs.  Jim  Levy  to 
The  Eunice  News,  (division  of  Louisi¬ 
ana  State  Newspapers) 

Broker;  Jim  Hall  Media  Service 

Bunkie  Record  and  The  Money  Saver 
6,000  paid  and  associated  shopper 
Euniee  (La.)  News  (Levy  Family) 
Broker;  Jim  Hall  Media  Services  for 
Levy  family 

West  Carroll  Gazette 
3,150 

Mr.  and  Mrs.  Thomas  H.  Brackett  to 
North  Louisiana  Publishing  Co.  (Devin 
Moody,  director) 

Broker;  Jim  Hall  Media  Services  for 
Bracketts 

MAINE 

Fort  Fairfield  Review 
2,400 

Thomas  Harvey  to 

Eastern  Publishing  Ltd.  (David  Hen¬ 
ley) 

Broker;  James  Martin  &  Associates 

MARYLAND 

Baltimore  City  Paper 
Alan  Hirsch,  Russell  Smith,  Randall 
Smith  to 

Scranton  (Pa.)  Times 
Henry  Ansbacher  represented  City  Pa¬ 
per  in  the  transaction. 

MASSACHUSETTS 

Revere  Journal 
7,412 

Neil  P.  Curtis,  Edward  A.  Waldman, 


Robert  A.  Long,  and  Thomas  E.  Cof¬ 
fey  to 

Neil  P.  Collins  and  Mary  L.N. 
McGrew 

Sharon  Advocate 
4,000 

Walter  and  Esther  Reeve  to 
Newspapers  of  New  England  (Michael 
E.  Phelps,  president) 

5/0^  Villager  (bi-weekly) 

Janet  S.  Hamlet  and  C.  Catherine  Olo- 
han  to 

Bentley  Publications  (John  J.  Harvey) 
Broker;  L.  Barry  French,  Assonet, 


MICHIGAN 

Wayland  Globe  and  Orbit  Shopper 
3,500 

Irvin  and  Hellen  Jane  Helmey  to 
Ron  Carlson  and  Nila  Aamonth 
Broker;  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

MINNESOTA 

Askov  American 
1,750 

American  Publishing  Company  (Me- 
dora  Peterson,  president)  to 
David  and  Cynthia  Heiller 

Minnesota  Suburban  Newspapers 
(19  non-daily  newspapers  in  Minne- 
apolis-St.  Paul  area  with  total  circula¬ 
tion  297,000) 

FNCO  Corporation  to 
Guy  Gannett  Publishing  Company 
Broker;  Lee  Dirks  &  Associates 

Post  Publishing  Company 
(5  non-daily  newspapers  and  4  shop¬ 
pers  guides  in  Minneapolis-St.  Paul 
area  with  total  circulation  of  254,000) 
Leroy  Westerlund  and  Gary  L’Herault 
to 

Guy  Gannett  Publishing  Company 
Broker;  Lee  Dirks  &  Associates 

Houston  County  News 
(La  Crescent) 

Myron  Schober  to 

Tom  Vander  Linden  and  Jean  Silber- 
man 

Broker;  John  Van  der  Linden,  Spirit 
Lake,  Iowa 

MISSISSIPPI 

Webster  Progress-Times 
3,800 

Knight-Ridder  Inc.  to 
Morris  Newspapers  Corp 


MISSOURI 

Sweet  Springs  Herald 
1,852 

Hazel  Farmer  to 
Dan  Yount 

Broker;  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Services 

MONTANA 

High  Country  Independent  Press 
5,000 

Bunny  and  Keith  Klingenberg  to 
Glenn  and  Devon  Sorlie 
Broker;  Pacific  Northwest  Newspaper 
Associates 

Hungry  Horse  News 
6,750 

Sage  Publishing  to. 

Brian  and  Carol  Kennedy 
Broker;  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

Mineral  County  Independent 
Paul  Cales  to 
Don  McMillen 

Broker;  Jim  Hicks  of  Hicks  Media  Ser¬ 
vice 

Hardin  Herald 
3000 

Ron  Lytle  to 
News  Montana,  Inc. 
Negotiations  for  the  sale  were  assisted 
by  Hicks  Media  Service  of  Buffalo, 
Wyo. 

NEW  JERSEY 

Bound  Brook  Chronicle 
3,787 

Somerset  Press  (Raymond  H.  Bateman 
and  family)  to 
Malcolm  Forbes 

Metuchen-Edison  Review 
Somerset  Press  (Raymond  H.  Bateman 
and  family)  to 
Malcolm  Forbes 

Middlesex  Chronicle 
Somerset  Press  (Raymond  H.  Bateman 
and  family)  to 
Malcolm  Forbes 

Somerset  Messenger-Gazette 
14,356 

Somerset  Press  (Raymond  H.  Bateman 
and  family)  to 
Malcolm  Forbes 

South  Plainfield  Reporter  and  The  PD 
Review 

Somerset  Press  (Raymond  H.  Bateman 
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and  family)  to 
Malcolm  Forbes 

Wycoff  Publications 
(Suburban  News  and  Target  shoppers 
179,548  Free  Distribution) 
Wyckoff  family  to 
Ingersoll  Publications 
Broker;  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

Community  Life,  South  Bergenite,  Pas- 
cack  Valley  News 
Community  Publications  to 
Bergen  County  Newspapers 
Henry  Ansbacher  represented  the  buy- 


NEW  MEXICO 

Rio  Rancho  Observer 
18,000 

McCaggey  Publishing  to 
Wick  Publications 

Broker:  Robert  N.  Bolitho  of  Bolitho- 
Sterling  Newspaper  Service 

NEW  YORK 

80%  interest  in  Chanry  Communica¬ 
tions 

(47  Free  Distribution  publications  in 
Long  Island ,  N .  Y . ,  with  combined  dis¬ 
tribution  of  60,000) 

Chanry  Communications  Ltd.  to 
Community  Newspapers  Inc.  (Inger¬ 
soll  Group  Subsidiary) 

Henry  Ansbacher  Inc.  represented 
Chanry  Communications  in  the  trans¬ 
action. 

Chenango  America 
Twin  Valley  Publishers  Inc.  to 
Tri-Town  News  Inc. 

Hancock  Herald 
2,147 

Twin  Valley  Publishers  Inc.  to 
Tri-Town  News  Inc. 

Oxford  Review  Times 
Twin  Valley  Publishers  Inc.  to 
Tri-Town  News  Inc. 

Whitney  Point  Reporter 
Twin  Valley  Publishers  In-^ .  to 
Tri-Town  News  Inc. 

Independent  Newspapers 
Walter  Grunfield  to 
Our  Press,  Inc. 

Pennysaver  of  Rockville  Centre 
10,800 

Pennysaver  Corporation,  Pennysaver 
Home  Distribution, 
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All  Home  Distribution  to 
Chanry  Communications 
Henry  Ansbacher  Inc.  represented  the 
buyer  in  the  transaction. 

Nassau  Pennysaver  to 
Chanry  Communications  (Ingersoll 
Publications’  affiliate) 

Henry  Ansbacher  represented  the  buy¬ 
er  in  the  transaction. 


NORTH  CAROLINA 

Eastern  Weekly 
Martha  David  to 

Ed  Book,  Sue  Jones  Book  and  Dorrie 
Cessna 

Broker;  Lind  &  Williams,  Goochland, 
Va. 

OHIO 

Hiliard  Northwest  News 
Robert  Wayne  Brown  to 
Suburban  News  Publications  of  Co¬ 
lumbus,  Ohio 

Marblehead  Peninsular  News 
Rosemary  and  Neil  Merdckens  to 
Gazette  Publishing  Company  of  Belle¬ 
vue,  Ohio 

Sycamore  MessengerINews 
Marie  Lou  and  Maurice  Rose  to 
Brown  Publishing  Co.  of  Cincinnati 


Ottawa  County  Exponent 
Paul  Lockwood  to 
Catherine  &  DeBow  Freed 
Broker;  James  Martin  &  Associates 

OREGON 

Keizer  Keizertimes 
John  and  Connie  Ettinger  to 
Les  Zaitz  and  Sctta  Callister 

PENNSYLVANIA 

Emmaus  East  Penn  Free  Press 
2,933 

Charles  Meredith  III  to 
East  Penn  Publishing  Co. 
Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

Ephrata  Review 
11,400 

David  S.  Nagle  to 
Lancaster  (Pa.)  Newspapers 
Price;  Undisclosed  amount  for  pay¬ 
ment  of  back  taxes,  construc¬ 
tion  costs  and  other  bills 

The  Luminary 
6,700 

Eugene  and  Eileen  Winter  to 
Dr.  Thomas  S.  Shoemaker 

Potter  Enterprise 
8,619 

Stauffer  Media  to 
(Continued  on  page  54) 


On  Top  Of 
Shopper 
Brokerage. 


One  broker  in  this  country 
specializes  in  the  sale  of 
shopper  and  free  paper  busi¬ 
nesses,  and  sold  more  free 
papers  than  anyone  else  last 
year,  according  to  Publishers' 
Auxiliary's  annual  Buying 
and  Selling  Edition. 

If  you  have  an  interest  in  free 
paper  sales,  call  the  broker 
who's  on  top  of  the  industry... 
John  T.  Cribb. 


CRIBB 


MEDIA  SERVICE,  INC. 

312  Broadway,  Box  1220,  Tbwnscnd,  Montana  59644  406-266-‘£23 

Quality  of  lifk  i$  w/ty  wt  cKoom  to  lioo  wi  «  amall  Montana  town.  Wc  mrvo  aU  parto  of  Uw  ooantry. 

SHOPPER  •  SPBCIALTIf  PAPQt  SALES  •  APPRAISING  •  OONSULTING 
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Mr.  and  Mrs.  Joseph  Majot 
Consultant:  Robert  H.  Bolitho  of  Bo- 
litho-Sterling  Newspaper  Service 

Union  County  Journal* 

2,622 

Estate  of  Penn  G.  Hastings  to 
Park  Communications 
Broker:  Maurice  K.  Henr>' 

*Sold  as  weekly;  converted  to  daily 
February,  1987 

Elizabethtown  Chronicle 
Chronicle  Publishing  Co.  (Edward  Pa¬ 
dilla)  tD 

Reid  Newspapers 

Selingsgrove  Times 

2,000 

A.D.  and  Barbara  Mitchell  to 
Swank-Fowler  Publication  (Robert  H. 
Fowler) 

Hershey  Chronicle 

Chronicle  Publishing  Co.  (Edward  Pa¬ 
dilla)  to 

Reid  Newspapers 

SOUTH  CAROLINA 

The  Manning  Times 
3,000 

Times  Publishing  Company,  Inc.  (Joey 
Moore,  president)  to 
group  from  Smith  Newspapers  of  Fort 
Payne,  Alabama 

Broker:  Richard  Briggs  of  Richard 
Briggs  &  Assoc. 

SOUTH  CAROLINA 

Clinton  Chronicle 
5,000 

Donny  Wilder  to 

group  from  Smith  Newspapers  of  Fort 
Payne,  Ala. 

Broker:  Richard  Briggs  &  Associates 

McCormick  Messenger 
1,931 

Kenneth  Fortenberry  to 
Ted  Leach 

Broker:  Richard  Briggs  &  Associates 
for  Fortenberry 

Whitmire  News 
1,550 

Donny  Wilder  to 

group  from  Smith  Newspapers  of  Fort 
Payne,  ALA. 

SOUTH  DAKOTA 

Armour  Chronicle 
913 


.  y  I 


Maynard  and  Arleen  Goehring  to 
Dick  and  Marsha  Borewyk  (publishers, 
Corsica  (S.D.)  Globe) 

Broker:  John  E.  van  der  Linden 

Belmont  Record 
Maynard  Record 
Maynard  and  Arleen  Goehring  to 
Dick  and  Marsha  Bordewyk  (publish¬ 
er,  Corsica  (S.D.)  Globe) 
Broker:  John  E.  van  der  Linden 

Pollock  Prairie  Pioneer 
1,800 

Jim  McKay  to 
Allan  and  Leah  Burke 

TEXAS 

Bastrop  County  Times 
4,207" 

Bill  Bishop  and  Julia  Ardery  to 
Jack  Fraser  and  J.R.  Appel 
Broker:  Associated  Texas  Newspapers 
Inc.  for  seller 

Copperas  Cove  Leader-Press 
3,777 

Worrell  Communications  to 
Sutherland  Media  Inc.  (Tucker  Suther¬ 
land,  president) 

Investment  banker:  Gozia-Driver 

Cuero  Record 
3,395 

Todd  Publications  Inc.  to 
Glenn  Rea  &  Associates 
Broker:  Associated  Texas  Newspapers 
Inc.  for  seller 

Edgewood  Enterprise 
1,206 

H.L.  Woodall  to 
Westward  Communications 
Broker:  Associated  Texas  Newspapers 
Inc.  for  seller 

Grand  Saline  Sun 
3,046 

H.L.  Woodall  to 
Westward  Communications 
Broker:  Associated  Texas  Newspapers 
Inc.  for  seller 

Gruver  Statesman 
H.L.  Woodall  to 
Westward  Communications 
Broker:  Associated  Texas  Newspapers 
Inc.  for  seller 

Italy  Press 
914 

Mildred  Gentry  to 
Mr.  and  Mrs.  Royce  Brown 
Broker:  Associated  Texas  Newspapers 
Inc.  for  sellers 


Northwest  Leader 
15,000 

Ron  Lammert  to 

Sutherland  Media  Inc.  (Tucker  Suther¬ 
land,  president) 

Broker:  Associated  Texas  Newspapers 
Inc.  for  sellers 

Overton  Press 
2,521 

W.H.  Ellmann  to 

Texas  Independent  Newspapers  Inc. 
Broker:  Associated  Texas  Newspapers 
Inc.  for  sellers 

San  Augustine  Rambler 
3,865 

Gary  and  Sheila  Borders  to 
Smith  Newspapers 

Somervell  Sun 
A  group  of  30  citizens  to 
Alvarado  Publishing  (Don  McNiel  and 
Dan  Bodine) 

Universal  City  Herald-News 
Worrell  Communications  to 
Sutherland  Media  Inc.  (Tucker  Suther¬ 
land,  president) 

Cedar  Hill  Chronicle 
1,636 

Royce  and  Lilian  Brown  to 
S-Pak  Inc.  (Ted  Rickenbacher) 

Daingerfield  Bee 
6,060 

Bluebonnet  Media  Co.  to 
Westward  Communications 

Desoto  News  Advertiser 
Duncanville  Suburban 
7,925 

Royce  and  Lilian  Brown  to 
S-Pak  Inc.  (Ted  Rickenbacher) 

Ferris  Wheel 
Lancaster  News 
Midlothian  Reporter 
2,690 

Royce  and  Lilian  Brown  to 
S-Pak  Inc.  (Ted  Rickenbacher) 

Mineola  Monitor 
4,090 

Bluebonnet  Media  Co.  to 
Westward  Communications 

Pittsburg  Star 
3,400 

Bluebonnet  Media  Co.  to 
Westward  Communications 
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Woodlands  Villager 
Floyd  Garrett  to 

Sutherland  Media  Co.  (Tucker  Suther¬ 
land,  president) 

Van  Progress 
1,395 

H.L.  Woodall  to 
Westward  Communications 
Broker:  Associated  Texas  Newspapers 
Inc.  for  sellers 

Wood  Countv  Democrat 
3,491 

H.L.  Woodall  to 
Westward  Communications 
Broker:  Associated  Texas  Newspapers 
Inc.  for  sellers 

TENNESSEE 

Dickson  Shopper,  Hickman  Shopper 
and  Fairview  Shopper  News 
Free  Distribution 
Tom  and  Jeannette  Edge  to 
Schurz  Communications 
Broker:  John  T.  Cribb  of  Cribb  Media 
Service  Inc.  for  seller 

East  Tennessee  Business  Journal 
Free  Distribution  5,000 
David  Hill  to 

Lakeway  Publishers  Inc.  (Jack  Fish¬ 
man,  president) 

Broker:  James  C.  Sterling  of  Bolitho- 
Sterling  Newspaper  Service 

VERMONT 

Bennington  Pennysaver  Press 
Free  Distribution 
George  E.  Hadwen  to 
Add,  Inc. 

Broker:  John  T.  Bribb  of  Cribb  Media 
Service  Inc.  for  seller 

VIRGINIA 

Country  Courier 

to  Arundel  Newspapers  of  Virginia 

WISCONSIN 

Bay  Viewer 

Quality  Newspapers/Suburban  Publi¬ 
cations  (Joe  Soulak,  president)  to 
Community  Newspapers  Inc.  (division 
of  Sun  Newspapers  of  Cleveland, 
Ohio) 

Broker:  J.N.  Wells  &  Co.  for  the  seller 

Cudahy/St.  Fransis  Advisor  Press 
6,032 

Quality  Newspapers/Suburban  Publi¬ 
cations  (Joe  Soulak,  president)  to 
Community  Newspapers  Inc.  (division 
of  Sun  Newspapers  of  Cleveland, 
Ohio) 

Broker:  J.N.  Wells  &  Co.  for  the  seller 


South  Milwaukee  Voice  Journal 
4,587 

Quality  Newspapers  Inc.  (division  of 
Sun  Newspapers  of  Cleveland,  Ohio) 
Broker:  J.N.  Wells  &  Co.  for  the  seller 

WASHINGTON 

Citizen  Newspapers 
(suburban  Seattle  newspapers  with 
combined  circulation  of  26,000) 
John  and  Nan  Hughs  to 
Longview  Publishing  Company  (divi¬ 
sion  of  Persis  Corp.) 

Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Eastside  Potpourri 
29,700 

Sammamish  Valley  Publishing  Co.  and 
Jack  Sorgenfrei  to 
Frank  Parchman 

Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Kirkland  Courier-Review 
17,850 

Sammamish  Valley  Publishing  Com¬ 
pany  and  Jack  Sorgenfrei  to 
Dan  and  Diane  Zimmerman 
Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Morton  Journal 
3,000 

Jim  and  Mary  Beth  Marvin  to 
Frank  DeVaul  and  Judy  Lesemann 
Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 


Peninsula  Gateway 

9,800  ■  ' 

Interest  of  John  and  Patricia  Piatt  to 
Peninsula  Gateway  Publishing  Compa¬ 
ny  (Walter  Taylor  and  Tom  Taylor) 
Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Sammamish  Valley  News 
14,000 

Sammamish  Valley  Publishing  Com¬ 
pany  and  Jack  Sorgenfrei  to 
Frank  Parchman 

Broker:  John  Fournier  Jr.  of  Fournier 
Media  Service 

Willapa  Harbor  Herald 

4.200 

David  and  Rick  Gauger  to 
Meredith  and  Lora  Nicholson 
Broker:  Fournier  Media  Service 

WISCONSIN 

Hudson  Star-Observer 
5,000 

to  Red  Wing  Publishing  (Arlin  Al¬ 
brecht) 

WYOMING 

Pinedale  Roundup 

3.200 

Mr.  and  Mrs.  Fredric  Samulski  to 
Grand  Teton  Publishing  (Mr.  and  Mrs. 
Fred  McCabe) 

Broker:  Hicks  Media  Service 

Torrington  Telegram 
News  Media,  Inc.  to 
Lindsey  Publishing 
Broker:  H'cks  Media  Service 
(Continued  on  page  56) 


The  Evening  News 

_ |jl  Serving  the  Eastern  U.P.  daily  since  1903 


Sault  Ste.  Marie,  Michigan 


Cheboygan  Daily  Tribune 

Serving  Cheboygan  (bounty  and  the  Hiatorie  Straila  of  Markinar  Region  Since  1875 

Cheboygan,  Michigan 

.  .  .  and  their  companion  TMC  publications  have 
been  sold  by  PATRICK  K.  EGAN  and  family  to 

AMERICAN  PUBLISHING  COMPANY 

We  were  pleased  to  represent  the  sellers  in  this  transaction, 
and  to  have  assisted  in  negotiations  leading  to 
a  successful  conclusion. 

Gerald  D.  Reilly 

Greenwich,  CT  (203)  622-0599 
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British  publisher  expresses 
interest  in  New  York  Post 


(Continued  from  page  55) 

tingle  Times 
News  Media,  Inc.  to 
Lindsey  Publishing 
Broker;  Hicks  Media  Service 

Guernsey  Gazette 
News  Media,  Inc.  to 
Lindsey  Publishing 
Broker:  Hicks  Media  Service 

John  M.  Jones 
acquires  weekly 

A  group  of  investors  headed  by 
John  M.  Jones  Sr.,  publisher  of  the 
Greeneville  (Tenn.)  Sun,  has  acquired 
the  weekly  Clinton  (Tenn.)  Courier- 
News  from  Horace  V.  Wells. 

Wells  became  editor  emeritus  when 
the  sale  was  completed  on  Jan.  I. 

David  McCoy,  advertising  director 
of  the  Oak  Ridger  succeeded  Wells  as 
publisher. 

Okla.  daily  sold 
to  Garden  State 

Garden  State  Newspapers  has 
reached  an  agreement  in  principle  to 
acquire  the  Enid  (Okla.)  Publishing 
Co.,  publisher  of  the  19,()00  daily  and 
27,500  Sunday  circulation  Enid 
Morning  News,  from  the  Garber  and 
Taylor  families. 

Transfer  of  ownership  is  expected 
to  occur  in  February.  Terms  were  not 
disclosed. 

Lee  Dirks  &  Assoc,  was  the  broker 
representing  the  sellers. 


British  publisher  Robert  Maxwell, 
who  lost  out  to  Rupert  Murdoch  in  the 
bidding  for  the  News  of  the  World 
tabloid,  recently  stated  he  is  inter¬ 
ested  in  acquiring  the  New  York  Post 
from  his  rival. 

Murdoch,  who  acquired  WNYW- 
tv  in  New  York  when  he  purchased 
six  stations  from  Metromedia  Inc., 
must  sell  the  Post  by  March  1988  in 
order  to  comply  with  Federal  Com¬ 
munication  Commission  rules  barring 
newspaper-broadcast  cross-owner¬ 
ship  in  a  market. 

Murdoch  has  already  received  an 
18-month  extension  in  the  deadline 
for  compliance  with  the  cross-owner- 
ship  rules  and  is  seeking  a  permanent 
waiver  from  the  commission.  Mur¬ 
doch  claims  the  longtime  money  los- 

Buckwalter  buys 
two  weekly  papers 

Lancaster  (Pa.)  Newspapers, 
headed  by  John  M.  Buckwalter  has 
acquired  two  weeklies,  the  6,000  paid 
circulation  Lititz  Record-Express  and 
the  45,000  national  paid  circulation 
Lancaster  Farming. 

Robert  G.  Campbell,  who  sold  the 
weeklies,  will  continue  to  manage 
them  as  executive  vice  president  and 
general  manager.  Campbell  will  also 
become  general  manager  of  Lancas¬ 
ter’s  recently  acquired  Ephrata 
Review. 


ing  Post  is  likely  to  fold  if  he  has  to  sell 
it. 

However,  Murdoch  has  also  pre¬ 
pared  a  sales  prospectus  to  show  to 
interested  parties,  who  must  first 
agree  to  confidentiality. 

A  spokesman  said  Maxwell  has 
talked  informally  with  Murdoch  and 
asked  to  see  the  prospectus,  but  has 
not  yet  signed  the  confidentiality 
agreement. 

Besides  Maxwell,  New  York  real 
estate  developers  Donald  Trump  and 
Peter  Kalikow,  and  Leonard  Stern, 
head  of  Hartz  Industries  and  owner  of 
the  Village  Voice,  have  reportedly 
expressed  an  interest  in  the  Post. 

Speaking  to  a  lunch  meeting  in  Lon¬ 
don,  Maxwell  said  the  Post  is  one  of 
several  U.S.  properties  he  is  consid¬ 
ering  buying.  Maxwell  also  said  he  is 
contemplating  creating  a  national, 
i  full-color  tabloid  in  the  U.S. 

]  Maxwell’s  U.S.  interests  include 
!  several  commercial  printing  busi¬ 
nesses  which  can  be  linked  via  satel¬ 
lite. 

He  also  has  controlling  interest  in 
the  British  firm  which  owns  AD/SAT, 
which  transmits  ads  via  satellite  from 
its  New  York  headquarters  to  over 
100  newspapers  around  the  country. 

Harte-Hanks  to 
sell  cable  unit 

Harte-Hanks  Communications,  as 
part  of  a  divestiture  plan  to  raise  $500 
million  to  reduce  its  debt,  has  reached 
an  agreement  to  sell  its  East  Houston 
cable  to  Prime  Cable  for  an  undis¬ 
closed  amount. 

The  system  has  26,000  basic  sub¬ 
scribers,  primarily  in  Pasadena. 

Harte-Hanks’  divestiture  plans  call 
for  the  company  to  sell  all  seven  of  its 
cable  systems,  as  well  as  two  televi¬ 
sion  stations,  three  dailies  and  one 
non-daily  newspaper,  a  shopper  and 
seven  direct  marketing  firms. 

Capital  Cities/ABC 
declares  dividend 

The  board  of  directors  of  Capital 
Cities/ABC  Inc.  has  declared  a  cash 
dividend  of  five  cents  per  share  on 
Capital  Cities/ABC  common  stock, 
payable  Jan.  25  to  holders  of  record 
on  Jan.  4. 


HARE  &  FORD 

Newspaper  and  Broadcast 
Media  Brokers... and  More 

Successful  negotiators 
whose  skills  and  contacts 
give  you  the  results  you 
want,  when  you  want  them. 

Well-known  and  respected 
professionals  in  the  print  and 
broadcast  industries.  Total 
media  expertise  in  the 
following  areas: 

•  Newspaper,  Radio, 

Television  and  Cable 

•  Sales,  Pricing,  Profitability 

•  Buyer/Seller  Contacts 

•  Negotiations  and  Closings 

•  Media  Property  Appraisals 


Call  or  write  today  for  the  new  Hare  &  Ford  brochure. 


Richard  L.  Hare 

Newspaper  Specialist 
62  Bl.ick  Walnut  Drive 
Rochester,  NY  14615 
716/621-6873 


Milton  Q.  Ford 

Broadcast  Media  Specialist 
5050  Poplar  Avenue,  Suite  1 1 35 
Memphis,  TN  38157 
901/767-7980 
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shortsighted  and  condemn  future  growth.  It  would  be 
raping  the  soil. 

David  D.  Williams 
Classified  advertising  manager 
Chicago  Tribune 

Readership  is  what  makes  a  successful  classified  section 
and,  if  you  are  dominant  in  your  market,  readers  will 
invariably  turn  to  you  since  they  invariably  patronize  the 
busiest  marketplace.  One  of  the  keys  to  achieving  that 
position  is  promotion,  the  kind  of  effort  you  put  behind 
it  —  which  is  often  an  area  that  is  neglected. 

One  of  the  things  that  gave  our  classified  linage  enor¬ 
mous  impetus  was  changing  from  a  full-run  to  a  six-zoned 
section.  We  took  the  attributes,  attractions  and  benefits  of 
a  large  daily  metro,  segmented  them,  and  made  them 
relevant  to  thousands  of  new  readers  and  advertisers. 

Helped  by  our  zoning  and  the  favorable  economy,  we 
ran  50  million  lines  of  classified  last  year  and  our  business 
continues  to  grow.  Classified  represents  about  40%  of  the 
Tribune’s  total  ad  linage  and  is  handled  by  a  staff  of  175 
people,  50  of  whom  are  outside  reps. 

We  found  we  can  increase  the  productivity  of  our  staff 
substantially  by  teaming  outside  salespeople  with  those  on 
the  inside.  For  instance,  is  it  really  necessary  for  an 
outside  rep  to  visit  that  account  every  week?  Maybe  he  or 
she  could  make  it  a  monthly  visit  with  more  frequent 
contact  by  an  inside  team  member. 

We  interview  about  300  college  graduates  on  campus 
every  year  and  generally  pick  five  or  six  as  additions  to  our 
outside  staff.  One  of  the  most  important  traits  we  look  for 
in  candidates  is  an  entrepreneur  ial  attitude.  Will  they  treat 
their  sales  territories  as  their  own  businesses? 

We  could  not  have  achieved  our  growth  without  our 
superb  staff  which  we  constantly  seek  to  upgrade.  The 
core  idea  of  our  sales  philosophy  is:  Don't  sell,  but  provide 
reasons  to  buy.  This  takes  ongoing  ma'^ket  research  in 
important  categories  as  well  as  immersion  in  a  client’s 
business. 

A  big  boost  to  our  linage  has  also  come  from  our  selling 
outposts  in  Los  Angeles,  San  Francisco,  Detroit,  Boston 
and  New  York.  Since  Chicago  is  a  major  employment 
center,  we  are  calling  on  advertisers  in  these  and  other 
cities  with  the  message:  “if  you  can’t  find  the  people  you 


IN  BRIEF - 


Quebecor  acquires  I  dailies,  le  Jourm 
interest  in  Barclay  iZ"xttRecon 

publishes  some  5( 

Quebecor  Inc.  has  acquired  a  eral  magazines,  ( 
majority  interest  in  Barclay  Press  publishing  house: 
Inc.,  a  company  specializing  in  the  equity  interest  in  ( 
development,  manufacturing  and  dis-  educational  book: 
tribution  of  advertising  calendars  and  company 

the  distribution  of  specialty  advertis-  plants  and  five  spe 
ing  products.  services  plants  aci 

This  acquisition  brings  Montreal-  United  States.  Th 
based  Quebecor’s  volume  of  sales  of  Donohue  Inc., 
advertising  calendars  and  specialty  involved  in  fores 
advertising  products  to  about  $2.5  lumberng  and  in 
million  (Canadian).  sale  of  newsprini 

To  date,  Quebecor  publishes  four  and  lumber. 


need  in  your  own  market,  look  for  them  in  Chicago.” 
These  “imports”  account  for  about  40%  of  our  help 
wanted  business. 

Although  automobile  dealer  advertising  is  traditionally 
a  tv  buy  in  most  markets,  we  are  making  headway  here  by 
going  after  it  aggressively. 

Lee  C.  Bollinger 

Classified  advertising  manager 

Press  Democrat,  Santa  Rosa,  Calif. 

(Past  President,  ANCAM) 

There  are  no  secrets  in  building  a  successful  classified 
section.  It  is  done  in  the  tried-and-true  ways  everyone 
knows.  It  is  the  implementation  that  makes  the  difference 
between  success  and  mediocrity. 

What  it  takes  are:  good  people  trained  in  the  proper  use 
of  all  the  selling  tools  you  provide;  good  promotion  with 
strong  emphasis  on  testimonials  highlighting  happy  results 
for  advertisers,  and,  perhaps  most  important  of  all,  the 
publisher’s  understanding  and  support  for  the  very 
essence  of  classified  advertising. 

I  believe  that  classified,  one  of  a  paper’s  biggest  money¬ 
makers,  could  be  even  more  profitable.  Classified  is  built 
on  the  foundation  of  the  private-party  advertiser  and  those 
who  do  not  understand  that  prevent  their  sections  from 
achieving  their  full  potential. 

The  continuing  effort  required  to  keep  attracting  the 
private-party  advertiser  takes  time  and  money.  Unfortu¬ 
nately,  such  resources  are  often  seen  as  better  spent  in 
pursuit  of  the  big  commercial  advertiser.  The  irony  is  that 
you  cannot  have  one  without  the  other,  for  the  individuals 
who  create  the  thriving  marketplace  attract  the  big  classi¬ 
fied  users. 

Someone  once  called  classified  “news  we’re  paid  to 
print.”  The  hopes,  aims,  ambitions,  dreams,  needs  and 
desires  of  your  readers  are  out  front  every  day  in  those 
classified  ads.  That  is  what  gives  your  section  its  vitality, 
vibrancy  and  appeal,  and  that  is  what  publishers  must 
recognize  if  they  are  to  insure  the  future  growth  of  one  of 
their  biggest  moneymakers. 

After  reaching  an  all-time  high  last  year  of  1,900,000 
individual  ads  measuring  15,000,000  lines,  we  turned  flat 
this  year.  We  are  fighting  back  with  family  rates,  multiple 
insertion  discounts  and  treasure  hunts  that  have  proved 
great  new  business-getters.  In  one  treasure  hunt  we  ran  a 
few  lines  offering  a  VCR  for  $10  to  the  first  person  who 
called  after  a  certain  hour.  Our  switchboard  was  flooded 
with  more  than  60,000  calls,  which  just  proves  again  how 
well  the  classified  section  is  read. 


dailies,  le  Journal  de  Montreal,  le 
Journal  de  Quebec,  the  Winnipeg  Sun 
and  the  Record.  Quebecor  also 
publishes  some  50  weeklies  and  sev¬ 
eral  magazines,  operates  two  book 
publishing  houses  and  holds  a  50% 
equity  interest  in  CEC,  a  publisher  of 
educational  books. 

The  company  owns  20  printing 
plants  and  five  specialized  and  related 
services  plants  across  Canada  and  the 
United  States.  Through  its  interest  in 
Donohue  Inc.,  Quebecor  is  also 
involved  in  forest  management  and 
lumberng  and  in  the  production  and 
sale  of  newsprint,  commercial  pulp 
and  lumber. 


Chicago  Tribune 
distributes  $300,000 
in  reader  donations 

Chicago  Tribune  Charities  has  dis¬ 
tributed  the  first  $300,000  from  the 
Chicago  Tribune  Christmas  Fund 
donated  by  the  newspaper’s  readers. 

So  far,  a  record  number  of  12,234 
readers  have  contributed  a  total  of 
$438,515. 

Initial  distributions  from  the  fund 
are  going  to  27  area  organizations 
serving  children,  the  hungry  and  the 
homeless.  The  Chicago  Tribune  pays 
all  administrative  costs. 
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agencies  deciding  their  own  policies. 

Victories 

On  the  bright  side,  the  media  won 
an  important  case  when  the  Supreme 
Court  in  October  refused  to  consider 
the  libel  appeal  of  former  Mobil  Oil 
Corp.  president  William  Tavoulareas 
against  the  Washington  Post.  The 
High  Court  let  stand  an  appeals  court 
ruling  that  overturned  a  $2.05-million 
jury  verdict  against  the  Post  and 
reporter  Patrick  Tyler. 

The  full  appellate  court  overturned 
an  appeals  panel  ruling,  which  had 
been  cited  as  a  precedent  in  other 
cases,  that  a  newspaper’s  reputation 
for  investigative  reporting  could  be 
used  to  prove  actual  malice. 

The  full  court  ruled  that  the  Post 
story,  reporting  Tavoulareas  set  up 
his  son  in  a  business  dealing  with 
Mobil,  was  substantially  true  and  held 
that  the  First  Amendment  forbids 
penalizing  the  press  for  adversarial 
reporting. 

For  broadcasters,  1987  was  a  land¬ 
mark  year,  the  end  of  38  years  of 
regulation  under  the  Federal  Commu¬ 
nications  Commission’s  Fairness 
Doctrine.  The  FCC  deregulated  away 
the  principle  requiring  broadcasters 
to  grant  equal  time  on  public  issues. 

The  doctrine  is  not  dead.  President 
Reagan  has  vetoed  a  bill  legislating 
“fairness”  for  broadcasters,  and 
attempts  to  reinstate  it  are  alive  in 
Congress  and  the  courts. 

Broadcasters  say  the  doctrine  is 
unfair,  subjecting  them  to  govern¬ 
ment  regulation  and  licensing  that 
print  journalists  would  reject  as  a  vio¬ 
lation  of  the  First  Amendment. 

What’s  ahead 

The  gravest  threat  to  press  freedom 
in  1988,  First  Amendment  attorneys 
agreed,  awaits  decision  by  the 
Supreme  Court  in  Falwell  v.  Flynt. 

“We’re  hanging  by  our  nails  on  that 
one,”  Richard  Schmidt  Jr.,  counsel 
for  the  American  Society  of  Newspa¬ 
per  Editors,  declared. 

Press  advocates  say  a  ruling  in 
favor  of  the  television  evangelist  Rev. 
Jerry  Falwell  against  Hustler  maga¬ 
zine  publisher  Larry  Flynt  could  open 
the  door  for  plaintiffs  to  bypass  the 
burdens  of  proof  under  libel  law  anc 
sue  for  “intentional  infliction  of  emo¬ 
tional  distress.” 

The  case  stems  from  a  parody  of  a  i 
liquor  ad,  portraying  Falwell  as  hav¬ 
ing  incest  with  his  mother.  A  federal 
appeals  court  in  Richmond,  Va., 
upheld  $200,000  in  damages  for  dis¬ 
tress,  even  though  a  lower  court  | 


found  Falwell  was  not  libeled  nor  his 
privacy  invaded. 

Media  groups  have  filed  briefs 
arguing  the  parody  should  be  abso¬ 
lutely  protected  as  satiric  expression 
of  pure  opinion  aimed  at  a  public  fig¬ 
ure. 

In  a  long-running  case  involving 
access  to  criminal  records,  a  federal 
appeals  panel  ruled  in  April  that  the 
Justice  Department  could  not  deny 
access  to  rap  sheets,  or  criminal  histo¬ 
ries,  compiled  from  public  records. 
The  government  has  appealed, 
claiming  that  large  data  bases  pose 
“unique  privacy  concerns.” 

The  issue  of  access  to  criminal  rec¬ 
ords,  which  are  increasingly  com¬ 
puterized,  is  being  debated  hotly  in  a 
number  of  states,  and  “a  serious 
move”  is  afoot  to  seal  or  limit  their 
availability  to  law  officers,  thereby 
depriving  reporters  of  a  valuable 
research  tool,  Kirtley  said. 

Another  potentially  important  case 
the  Supreme  Court  has  agreed  to  hear 
could  decide  whether  a  newspaper 
can  defy  an  unconstitutional  prior 
restraint  order.  It  involves  the  Provi¬ 
dence  (R.I.)  Journars  violation  of  a 
federal  judge’s  gag  order.  It  published 
a  story,  based  on  illegal  FBI  wiretaps, 
which  a  reputed  mobster’s  son 
claimed  violated  his  privacy. 

Journal  editor  Charles  Hauser  was 
convicted  of  criminal  contempt  and 
sentenced  to  200  hours  of  community 
service  in  lieu  of  18  months  in  jail.  The 
Journal  was  fined  $100,000. 

A  federal  appeals  court  overturned 
the  conviction,  calling  the  gag  order 
“presumptively  unconstitutional 

"ior  restraint  on  pure  speech.”  In 
c  ''  r.  Providence  Journal  Co., 


Kirtley  was  hoping  for  clear  guidance 
from  the  High  Court  directing  judges 
to  avoid  gag  orders. 

One  of  the  most  important  cases 
affecting  the  student  press  —  and 
thought  to  be  the  first  Supreme  Court 
case  involving  a  high  school 
newspaper  —  has  been  argued  and 
awaits  decision. 

It  stems  from  the  Hazelwood 
School  District  in  St.  Louis,  where  a 
school  principal  suppressed  an  issue 
of  a  high  school  newspaper  because  it 
contained  reports  by  students  on  teen 
pregnancy,  birth  control  and  the 
effects  of  divorce  on  teen-agers. 

A  federal  court  held  the  papers  to 
be  part  of  school  curriculum  and  sub¬ 
ject  to  censorship  by  school  officials. 
A  circuit  court  of  appeals  overturned, 
saying  the  paper  was  a  public  forum 
whose  comment  was  protected  by  the 
First  Amendment  and  the  stories 
would  not  disrupt  the  school. 

“You  can’t  underestimate  the 
effect  of  influencing  the  quality  of 
journalists  in  the  future,”  Kirtley 
commented. 

Samuel  Loring  Morison  is  a  naval 
analyst  and  part-time  Jane’s  Defense 
Weekly  correspondent  who  was  con¬ 
victed  of  espionage  in  1985  for  selling 
Jane’s  three  classified  photos  of  a 
Soviet  aircraft  carrier.  It  was  the  first 
time  the  law  had  been  used  to  convict 
a  government  employee  of  leaking 
information  to  the  press. 

Morison  appealed  last  year  in  fed¬ 
eral  appeals  court  in  Richmond,  Va. 
News  organizations  filed  briefs  on  his 
behalf  claiming  his  conviction  would 
have  a  chilling  effect  on  the  news. 
They  argued  the  law  could  be  used  to 
prosecute  people  for  leaking  non- 
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SYNDICATES 


A  review  of  the  syndicate  worid  in  1987 

The  formation  of  Creators  Syndicate  and  the  intense  debate  over 
feature  ownership  rights  were  among  the  year’s  big  stories 


By  David  Astor 

Back  in  1 947,  Milt  Caniff  started 
“Steve  Canyon”  after  giving  up  his 
successful  “Terry  and  the  Pirates” 
strip.  He  did  this  because  the  distribu¬ 
tor  of  “Terry,”  not  Caniff,  had  own¬ 
ership  of  the  comic. 

During  the  years  that  followed, 
some  syndicates  changed  their  own¬ 
ership-related  policies  a  lot,  some  a 
little,  and  some  not  at  all.  And  creator 
satisfaction  with  contracts  varied 
widely  as  well.  But  the  ownership 
issue  rarely  received  the  publicity  it 
did  in  1947. 

That  all  changed  in  1987.  A  dra¬ 
matic  sequence  of  events  in  the  syndi¬ 
cate  industry  pushed  the  question  of 
creators’  rights  to  the  forefront,  and 
debate  raged  over  just  how  much 
things  have  improved  over  the  years. 

Syndication’s  biggest  1987  story 
was  triggered  by  the  industry’s  big¬ 
gest  1986  story  —  the  late  December 
’86  announcement  that  the  Hearst 
Corporation  was  purchasing  News 
America  Syndicate,  the  country’s 
third-largest  feature  distributor,  from 
Rupert  Murdoch.  Hearst  already 
owned  King  Features  Syndicate,  one 
of  the  two  largest  syndicates. 

NAS  president  and  chief  executive 
officer  Richard  S.  Newcombe  subse¬ 
quently  declined  an  offer  to  head  the 
renamed  North  America  Syndicate. 
Instead,  he  started  Creators  Syndi¬ 
cate,  and  promised  that  CS  would 
offer  all  talent  ownership  rights  to 
their  features  and  shorter  contracts. 

The  first  creator  to  sign  with  CS 
was  superstar  NAS  advice  columnist 
Ann  Landers  (see  E&P,  February 
21),  followed  by  “B.C.”  cartoonist 


Columnist  Ann  Landers  moved  to  the 
new  Creators  Syndicate  and  the  Chi¬ 
cago  Tribune  in  1987. 

Johnny  Hart  (E&P,  March  21), 
Washington  Post  editorial  cartoonist 
Herblock  (E&P,  June  6),  and  others. 
And  a  number  of  creators  warmly 
praised  CS  (E&P,  March  7). 

Several  rival  syndicates,  however, 
were  not  especially  pleased  with 
Newcombe’s  new  company  (E&P, 
March  7).  They  contended  that  New¬ 
combe  was  unfairly  maligning  their 
contract  policies,  with  some  noting 
that  they  give  all  their  creators  owner¬ 
ship  rights. 

Newcombe  and  his  supporters, 
however,  said  that  ownership  rights 
are  not  as  valuable  to  creators  if  long 
contracts  inhibit  their  ability  to 
become  “free  agents.” 

All  this  debate  came  to  a  head  in 
September,  when  the  Newspaper 


Creators  founder  Richard  Newcombe 
was  a  much-discussed  industry  figure 
last  year. 


Features  Council  devoted  a  long  ses¬ 
sion  of  its  Denver  meeting  to  the  own¬ 
ership  issue.  Panelists  and  audience 
members  alike  made  emotional 
speeches  and  comments  (E&P,  Sep¬ 
tember  26  and  October  3). 

Meanwhile,  Hearst’s  purchase  of 
NAS  —  1986’s  most  important  syndi¬ 
cation  story  (E&P,  January  3)  —  con¬ 
tinued  to  generate  a  lot  of  news  in 
1987.  The  deal  was  finalized  in  mid¬ 
winter  (E&P,  February  14),  the  NAS 
and  King  sales  forces  were  merged 
into  one  huge  entity  (E&P,  June  20), 
and  a  number  of  NAS  operations  in 
California  were  moved  to  King  head¬ 
quarters  in  New  York  City  (E&P, 
November  14). 

Plenty  of  other  things  also  hap¬ 
pened  in  syndication  during  1987  — 
some  involving  trends  and  others  of  a 
more  one-time  nature. 

Creators  continued  to  switch  syndi¬ 
cates  in  significant  numbers,  and  not 
all  the  moves  involved  CS.  Personal 
finance  columnist  Sylvia  Porter  went 
from  Universal  Press  Syndicate  to  the 
Los  Angeles  Times  Syndicate  (E&P, 
July  4)  and  movie  columnist  Roger 
Ebert  left  NAS  for  Universal  (E&P, 
September  5),  to  name  a  couple. 

Getting  big  names  is  one  way  for 
syndicates  to  increase  sales  during  a 
time  when  there  are  fewer  truly  com¬ 
petitive  major  metro  dailies  around  to 
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One  of  1 987's  most  controversial  comics  was  this  November  6  'Bloom  County'  strip 
by  Berke  Breathed. 
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King  Features  president  Joseph 
D'Angelo,  whose  syndicate  is  now 
affiliated  with  NAS. 

buy  features.  But  signing  talent  from 
other  syndicates  was  not  the  only  way 
companies  went  about  drumming  up 
business  in  1987. 

Syndicates,  for  instance,  continued 
to  seek  celebrities  from  the  world  of 
politics.  Former  Reagan  administra¬ 
tion  officials  starting  or  resuming  col¬ 
umns  last  year  included  Richard  Perle 
for  the  New  York  Times  Syndication 
Sales  Corporation  (E&P,  June  13)  and 
Patrick  Buchanan  for  Tribune  Media 
Services  (E&P,  November  21).  They 
and  other  political  columnists  and 
cartoonists  are  sure  to  be  followed 
closely  in  1988,  a  presidential  election 
year. 

Also,  syndicates  in  1987  continued 
to  introduce  new  features  from 
already-established  creators.  United 
Feature  Syndicate  offered  “Gamin 
and  Patches”  by  “Beetle  Bailey’7 
“Hi  and  Lois”  creator  Mort  Walker 
of  King  (E&P,  March  21),  King 
started  distributing  “What  A  Guy!” 


'Calvin  and  Hobbes'  cartoonist  Bi 
Wotterson  won  the  Reuben  in  May. 


'Terry  and  the  Pirates'/'Steve  Canyon' 
creator  Milt  Caniff  was  in  the  news  in 
1947  and  1987. 

I 

by  “The  Lockhorns”/“Agatha 
Crumm”  creator  Bill  Hoest  (E&P, 
March  28),  CS  introduced  “(Trank- 
shaft”  by  “Funky  Winkerbean'7 
“John  Darling”  creator  Tom  Batiuk 
of  NAS  (E&P,  August  1),  and  News¬ 
paper  Enterprise  Association  (NEA) 
offered  “The  Grizzwells”  by  Kansas 
City  Star/Los  Angeles  Times  Syndi¬ 
cate  (LATS)  editorial  cartoonist  Bill 
Schorr  (E&P,  August  8). 

Then  there  were  the  people  who 
became  syndication  celebrities  in 
1987,  such  as  “Calvin  and  Hobbes” 
creator  Bill  Watterson  of  Universal. 
He  received  the  National  Cartoonists 
Society’s  coveted  Reuben  Award  as 
“Outstanding  Cartoonist  of  the 
Year”  (E&P,  May  30)  despite  the  fact 
that  his  comic  was  less  than  20 
months  old  at  the  time. 

Other  syndicated  people  were  hon¬ 
ored  throughout  1987  as  well.  During 
the  Reuben  weekend,  “Peanuts” 
creator  Charles  M.  Schulz  of  United 
became  the  24th  cartoonist  —  and  the 
second  living  one  besides  Caniff  — 
inducted  into  the  Museum  of  Cartoon 
Art’s  Hall  of  Fame.  Also,  the  televi¬ 
sion  special  spawned  by  Cathy  Guise- 
wite’s  Universal-distributed 
“Cathy”  comic  won  an  Emmy. 

And  during  the  spring,  San  Diefio 
Tribune  editorial  writer/Copley  News 
Service  columnist  Jonathan  Freed¬ 
man  won  the  Pulitzer  Prize  for  edito¬ 
rial  writing,  Washington  Post  Writers 
Group  columnist  Charles  Krautham¬ 
mer  took  the  Pulitzer  for  commen¬ 
tary,  and  “Bloom  County”  creator 
Berke  Breathed  of  WPWG  received 
the  Pulitzer  for  editorial  cartooning 
(E&P,  April  25). 

Breathed’s  award  set  off  a  fire¬ 
storm  of  controversy.  Many  Associa¬ 
tion  of  American  Editorial  Cartoon¬ 
ists  members  meeting  in  Washington, 
D.C.,  expressed  dismay  that  a  comic 
strip  creator  had  won  the  editorial 
cartooning  prize  (E&P,  May  16).  Pat 


'Beetle  Bailey'/'Hi  and  Lois'  creator 
Mort  Walker  started  'Gamin  and 
Patches'  in  April. 

Oliphant  of  Universal  was  especially 
critical  of  Breathed  and  the  Pulitzer 
decision  (E&P,  May  23). 

The  “Bloom”  creator  defended 
himself,  noting  that  some  of  his  strips 
had  as  much  editorial  comment  as 
political  cartoons.  And  Breathed  later 
had  himself  some  humorous  revenge 
by  using  Oliphant’s  Punk  the  penguin 
character  as  a  scab  replacement  for 
Opus  the  penguin  in  a  fall  “Bloom” 
sequence.  In  one  strip.  Punk  was 
(Continued  on  page  62) 


FILL-ER-UP 
FOR  READERS. 


Historical  fillers.  Snappy  fillers. 
Comics.  You  name  it,  we've  got  it. 
Even  L/few/re- shorts  on  health, 
nutrition,  relationships,  kids  and 
more— with  art.  Just  what  you 
need  to  fill  the  empty  pockets  on 
pages.  And  to  fill  the  gaps  in 
readership. 

Call  toll-free  800-445-4555  for 
a  free  sample  of  our  filler  minis. 
Alaska,  California,  Hawaii 
and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
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shown  saying  “Reagan  sucks!”  — 
greatly  upsetting  a  number  of  newspa¬ 
per  editors  (E&P,  November  \4). 

Garry  Trudeau  of  Universal  also 
had  his  usual  share  of  controversy  in 
1987.  Among  the  “Doonesbury” 
series  bothering  some  newspaper  edi¬ 
tors  was  one  featuring  a  return  trip 
through  President  Ronald  Reagan’s 
brain  (E&P,  April  11)  and  another 
satirizing  right-wing  Arizona  Gov. 
Evan  Mecham  (E&P,  September  12). 

Another  Universal  comic  —  “The 
Far  Side”  by  Gary  Larson  —  con¬ 
tinued  to  amass  numerous  newspaper 
clients  and  millions  in  book  sales. 
And  a  movie  is  on  the  way.  But  1987 
did  see  a  reduction  in  the  number  of 
way-out  comics  introduced  by  syndi¬ 
cates  hoping  for  another  “Far  Side”- 
like  success. 

Several  syndicates,  aware  of 
today’s  tough  selling  market,  cut 
down  on  the  quantity  of  new  features 
of  all  kinds.  But  at  least  some  syndi¬ 
cates  did  come  out  with  a  lot  of  new 
material.  Copleyt  for  instance,  con¬ 
tinued  to  go  through  a  major  expan¬ 
sion  period. 

One  of  Copley's  new  offerings  was 
“Color  Photo  Seijvice”  —  an  example 
of  syndication’s  gradual  move  toward 
more  multi-hued  features.  Universal 
expanded  its  “Primary  Color’’  pack¬ 
age  (E&P,  September  5)  and  the  daily 
“Peanuts”  strip  became  available  in 
color  (E&P,  March  14).  And  papers 
continued  to  introduce  weekday 
Sunday  funnies-like  color  comic  sec¬ 
tions  (E&P,  January  31  and  August 
8). 

Also,  graphic  features  continued  to 
be  popular.  One  recent  entry  into  the 
market  was  “Gallup  Graphics”  from 
LATS  (E&P,  November  14). 

Last  year  was  also  a  time  of  mile¬ 
stones.  “Garfield”  by  Jim  Davis  of 
United  became  only  the  third  comic 
(besides  “Peanuts”  and  “Blondie” 
by  Dean  Young  and  Stan  Drake  of 
King)  to  pass  the  2,000  client  mark 
(E&P,  August  15).  “Cut  Your  Utility 
Bills”  by  James  Dulley  (E&P, 
November  21)  reached  200  papers,  a 
huge  total  for  a  self-syndicated  col¬ 
umn.  “Prince  Valiant,”  now  handled 
by  John  Cullen  Murphy  and  Cullen 
Murphy  of  King,  reached  its  50th 
anniversary  (E&P,  February  7).  And 
“Miss  Peach”  by  Mell  Lazarus  of 
NAS  turned  30,  the  Los  Angeles 
Times-Washington  Post  News  Service 
reached  25,  and  “Shoe”  by  Jeff  Mac- 
Nelly  of  Tribune  Media  Services 
(TMS)  celebrated  its  10th  birthday. 

Nineteen-eighty-seven  was  also  a 
time  of  less  pleasant  milestones.  Syn- 


a 


Columnist  Charles  Krauthammer  of  the 
Washington  Post  Writers  Group 
received  the  Pulitzer  Prize  for  com¬ 
mentary  last  spring. 

dicated  creators  who  died  during  the 
year  included  retired  Broadway  col¬ 
umnist  Earl  Wilson  (E&P,  January 
24),  retired  “Smokey  Stover”  car¬ 
toonist  Bill  Holman  (E&P,  April  4), 
former  King  Features  columnist  Jim 
Bishop  (E&P,  August  8),  King  bridge 
columnist  B.  Jay  Becker  (E&P, 
October  24),  and  retired  “Terry  and 
the  Pirates”  cartoonist  George  Wun- 
der  (E&P,  December  26).  An  early- 
edition  Wunder  obituary  in  the  New 
York  Daily  News  said  that  Milt  Caniff 
had  previously  died,  which  the  quite- 
alive  Caniff  found  amusing.  A  retrac¬ 
tion  appeared  the  next  day. 

Other  notable  1987  events  included 
the  formation  of  Southam  Syndicate  in 
Canada  (E&P,  January  24),  the 


'Peanuts'  creator  Charles  Schulz  had  a 
1987  as  big  as  the  Snoopy  balloon  that 
made  its  debut  in  Macy's  Thanksgiving 
Day  parade. 


founding  of  the  Cartoonews  Interna¬ 
tional  syndicate  by  political  cartoon¬ 
ist  Ranan  Lurie  (E&P,  March  7),  the 
purchase  of  Columbia  Features  by  for¬ 
mer  TMS  managing  editor  Bob  Fergu¬ 
son  (E&P,  May  9),  an  ownership 
change  at  Rothco  Cartoons  (E&P, 
June  13),  and  the  launching  of  a  non¬ 
profit  syndicate  by  alternative  weekly 
newspapers  (E&P,  August  15). 

Also,  United  won  the  rights  to  syn¬ 
dicate  the  Chicago  Sun-Times  advice 
columns  of  Diane  Crowley  and  Jef¬ 
frey  Zaslow,  who  won  a  highly  publi¬ 
cized  contest  to  replace  Ann  Landers 
after  she  moved  to  the  Chicago  Trib¬ 
une  (E&P,  June  13  and  July  25).  The 
N.Y.  Times  syndicate  began  market¬ 
ing  Maturity  News  Service  (E&P,  June 
20).  “Dear  Abby”  columnist  Abigail 
Van  Buren  of  Universal  received  a 
massive  response  to  a  survey  on 
whether  people  cheat  on  their  mates 
(E&P,  July  11).  Cartoonists  picked 
“Peanuts”  as  their  favorite  all-time 
comic  in  a  telephone  poll  (E&P,  July 
25).  LATS  began  distributing  the  His¬ 
panic  Link  News  Service  (E&P, 
August  1).  United  investigative  col¬ 
umnist  Jack  Anderson  and  Soviet 
commentator  Vladimir  Pozner  agreed 
to  an  uncensored  exchange  of  news¬ 
paper  columns  (E&P,  September  12). 
Cartoonists  collaborated  on  a  huge 
painting  for  charity  (E&P,  November 
7).  And  the  Cartoonists  and  Writers 
Syndicate  sold  its  foreign  editorial  car¬ 
toon  package  to  several  Soviet  publica¬ 
tions  (E&P,  December  5). 

Nineteen-eighty-seven  also  fea¬ 
tured  a  “How  to  Become  Syndi¬ 
cated”  conference  sponsored  by  Cali¬ 
fornia’s  Cartoon  Art  Museum  (E&P, 
April  4,  li,  and  18).  A  show  entitled 
“Comics  in  Our  Lives:  How  Comics 
Affect  and  Reflect  Our  Culture” 
appeared  in  New  York  City  (E&P, 
October  17  and  24).  And  Bill  Hoest 
was  elected  president  of  the  National 
Cartoonists  Society  and  Ed  Stein  of 
the  Denver  Rocky  Mountain  News 
and  NEA  became  president  of  the 
Association  of  American  Editorial 
Cartoonists. 


Column  will  discuss  investments 


Fifty-two  excerpts  from  The  New 
York  Times  Complete  Guide  to  Per¬ 
sonal  Investing  —  Incorporating  the 
New  Tax  Law  (Times  Books,  1987) 
will  be  distributed  by  the  New  York 
Times  Syndication  Sales  Corporation 
starting  January  15. 

New  York  Times  financial  writer 
Gary  L.  Klott  authored  the  book, 
which  will  be  updated  for  the 


NYTSSC  serialization. 

Klott’s  weekly  600-word  column 
will  discuss  short-term/low-yield 
investments,  bonds  and  other  long¬ 
term/fixed-income  investments,  col¬ 
lectibles,  precious  metals  and  gems, 
commodities  and  futures  speculation, 
tax  shelters,  real  estate  investments, 

(Continued  on  next  page} 
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Be  a  Big  Brother 
or  Big  Sister 


CALLl-800-852-5000 

or  Call  Your  Local  Agency 

(& 

DIG  DROTHERS.  DIG  81STERS  C^e9U«EIUCA 

Littte  people  need  big  people. 


Big  Brothers/Big  Sisters  of  America's 
volunteer  recruiting  messages  this  past 
year  featured  a  cartoon  by  'Beetle 
Bailey'  creator  Mort  Walker  of  King 
Features  Syndicate,  who  recently 
received  a  BB/BSA  plaque  for  his  con¬ 
tribution.  'Tank  McNamara'  cartoonists 
Jeff  Millar  and  Bill  Hinds  of  Universal 
Press  Syndicate  have  created  a  BB/BSA 
drawing  for  1988. 


(Continued  from  previous  page) 

ways  to  save  for  retirement,  company 
savings  plans,  special  savings  plans 
for  children’s  education,  interna¬ 
tional  investments,  business  invest¬ 
ments,  and  more. 

A  science  syndicate 

The  National  Academy  Service 
(NAS)  syndicate  has  now  placed  its 
op-ed  articles  on  science  subjects  in 
over  200  daily  newspapers. 

They  include  the  Baltimore  Sun, 
Boston  Globe,  Chicago  Tribune, 
Cleveland  Plain  Dealer,  Denver  Post, 
Des  Moines  Register,  Detroit  News, 
Houston  Chronicle,  Indianapolis 
Star,  Los  Angeles  Herald  Examiner, 
Louisville  Courier-Journal,  Miami 
Herald,  Newsday,  Orlando  Sentinel, 
Philadelphia  Inquirer,  St.  Louis  Post- 
Dispatch,  St.  Petersburg  Times,  San 
Jose  Mercury  News,  and  Seattle 
Times.  Participating  papers  receive 
three  or  four  articles  a  month,  at  no 
charge. 

Topics  covered  have  included 
AIDS,  genetic  testing,  health-care 
costs,  creationism,  the  world’s  rising 
sea  levels,  how  natural  disasters  can 
be  made  less  disastrous,  hunger  in 
Africa,  America’s  future  in  space, 
toxic  wastes,  nuclear  power,  interna¬ 
tional  technology,  drunk  truck  driv¬ 
ers,  and  inadequate  airports. 


Writers  of  the  pieces  include  Nobel 
Prize  winners,  scientists,  engineers, 
physicians,  researchers,  professors, 
and  others. 

The  syndicate’s  purpose,  said  NAS 
director  David  Jarmul,  “is  to  improve 
public  understanding  of  the  scientific 
and  technical  aspects  of  important 
national  issues.’’ 

NAS  (based  in  Room  171,  2101 
Constitution  Ave.,  N.W.,  Washing¬ 
ton,  D.C.  20418)  was  founded  in  late 
1983  under  the  auspices  of  the 
National  Academy  of  Sciences  and  its 
sister  institutions  —  the  National 
Academy  of  Engineering,  the  Insti¬ 
tute  of  Medicine,  and  the  National 
Research  Council. 

Teen  feature  offered 

A  weekly  feature  called  “Celebrity 
Teen  Talk”  has  been  introduced. 

The  500-  to  600-word  column  fea¬ 
tures  Interviews  with  young  celebri¬ 
ties  from  prime-time  television, 
movies,  and  the  recording  industry.  A 
black-and-white  photo  is  included 
each  week. 

“Celebrity  Teen  Talk”  is  by  Jason 
R.  Rich,  20,  who  has  been  celebrity 
talent  coordinator  for  American  Pub¬ 
lic  Radio  Network’s  Kids  America  for 
two  years.  Guests  on  that  program 
have  included  Malcolm-Jamal  War¬ 
ner  and  Tempestt  Bledsoe  of  The 
Cosby  Show,  Tina  Yothers  of  Family 
Ties,  Allison  Smith  and  Frederick 
Koehler  of  Kate  and  Allie,  Drew  Bar¬ 
rymore  of  E.  T. ,  The  Fat  Boys  music 
group,  children’s  book  author  Judy 
Blume,  and  numerous  others. 

Rich  —  based  at  Riverview  Ter¬ 
race,  Irvington,  N.Y.  10533  —  has 
also  written  celebrity  interviews  for 
newspapers  and  magazines. 

An  honor  for  Locher 

Dick  Locher  of  the  Chicago  Tri¬ 
bune  and  Tribune  Media  Services  has 
won  the  sixth  annual  John  Fischetti 
Editorial  Cartoon  Competition  over 
123  other  entrants. 

The  1983  Pulitzer  Prize  recipient  — 
who  is  also  the  artist  for  Tribune 
Media’s  “Dick  Tracy”  —  received 
$2,500  at  the  seventh  annual  John  Fis- 


The  winning  cartoon. 


From  left  to  right  are  'Gordo'  comic 
creator  Gus  Arriola,  'Dennis  the 
Menace'  creator  Hank  Ketcham  of 
North  America  Syndicate,  and  maga¬ 
zine  cartoonist  Eldon  Dedini.  Their 
'Tour  de  Farce'  cartoon  exhibition  — 
which  takes  a  humerous  look  at  travel 
and  tourism  —  is  appearing  at  Monte¬ 
rey  (Calif.)  Peninsula  Airport  through 
March  3 1 .  The  show  inaugurates  a  new 
'Art  at  the  Airport'  program.  'At  last,' 
noted  Ketcham,  'travelers  may  hrive 
something  to  smile  about  when  they 
pass  through  an  airport.' 


chetti  Scholarship  Endowment  din¬ 
ner  last  month.  Columnist  Jack  Ger- 
mond  of  TMS  was  the  keynote 
speaker. 

Don  Wright  of  the  Miami  News  and 
TMS  received  $500  for  finishing  sec¬ 
ond  in  the  Fischetti  competition, 
which  is  sponsored  by  Chicago’s 
Columbia  College  in  memory  of  the 
late  editorial  cartoonist. 

‘Pogo’  in  N.Y.  paper 

Late  “Pogo”  creator  Walt  Kelly’s 
version  of  Clement  Clark  Moore’s 
classic  “A  Visit  From  St.  Nicholas” 
appeared  December  20  in  the  New 
York  News  Sunday  magazine.  It  ran 
10  pages  and  was  colored  by  the 
News. 

The  Christmas  story  was  originally 
published  in  black  and  white  in  Kel¬ 
ly’s  I%1  Gone  Pogo  collection. 

Also,  the  December  20  magazine’s 
“Pogo”  cover  first  appeared  as  a  1955 
Newsweek  cover. 

Ten  for  Texas  comic 

“Thadeus  &  Weez,”  a  self-syndi¬ 
cated  comic  with  a  Texas  theme,  has 
10  clients  now  that  the  Austin  Ameri- 
can-Statesman  and  Houston  Chroni¬ 
cle  have  signed  on. 

The  strip  (see  E&P,  October  18, 
1986)  is  by  lawyer-cartoonist  Charles 
Fincher,  P.O.  Box  2250,  125  E.  Ling, 
South  Padre  Island,  Texas  78597. 
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What  recession? 

(Continued  from  page  17) 


The  Journal  is  offering  some 
“incentive  programs”  to  attract  more 
advertising  this  year,  Kann  said,  and 
the  newspaper  is  continuing  to  assess 
the  possibility  of  “reorganizing  into 
three  sections.” 

Kann  declined  to  forecast  the 
Journal’s  ad  revenues  this  year,  say¬ 
ing  1988  is  “too  uncertain  a  year.” 

Gannett 

The  newsprint  price  increases  of 
1988  will  take  a  bite  out  of  USA 
Today's  operating  results.  Profits  will 
be  “more  modest”  than  they  might 
have  been,  but  Gannett  Co.  president 
and  CEO  John  Curley  Jr.  remained 
confident  that  the  company’s  national 
daily  will  “deliver  a  full  year  of  prof¬ 
itability”  as  promised. 


Gannett  remains  on  the  lookout  for 
good  media  properties. 

“We’re  less  inclined  to  pick  up  one 
little  tv  station  or  one  little  newspaper 
and  more  inclined  to  do  it  in  groups,” 
said  chairman  Allen  Neuharth.  He 
added  there  are  some  small  newspa¬ 
per  groups  “likely  to  change  hands  in 
the  next  few  years.” 

Gannett  will  be  adding  about  400 
employees  in  1988,  largely  due  to  its 
plans  to  open  new  USA  Today  plants 
in  St.  Louis,  Salt  Lake  City  and 
Atlanta. 

Gannett  officials  also  were  confi¬ 
dent  that  the  application  for  a  joint 
operating  agency  for  the  Detroit 
News  and  Detroit  Free  Press  will  be 
approved  this  year. 

Knight-Ridder 

“We’re  not  predicting  a  reces¬ 
sion,”  said  Robert  Singleton,  Knight- 
Ridder  Inc.  senior  vice  president  for 
finance.  “We  don’t  see  the  evidence 


“Given  the  tax  law  of  1986,  an  orangutan  could 
produce  good  results  for  the  Washington  Post  Co.  in 
1987,”  declared  president  Richard  Simmons  noting 
that  the  lower  tax  rates  added  $10  million  to  the 
company’s  bottom  line. 


Gannett  in  1988  “intends  to  be 
aggressive  in  circulation  [pricing]  to 
compensate  for  possible  weakness  in 
advertising,”  Curley  said,  and  will 
raise  the  price  of  29  Sunday  papers 
this  year  to  $1.25  from  $1.  Gannett 
will  not  be  raising  any  daily  prices 
above  35  cents. 

Overall,  Gannett  expects  circula¬ 
tion  revenues  to  be  up  3%  to  5%  this 
year,  while  sales  should  be  up  2%  for 
morning  and  Sunday  papers  and  flat 
for  p.m.’s. 

Gannett  will  still  have  a  pretty  good 
year  in  advertising.  The  company 
expects  volume  to  be  up  2%  overall, 
with  classified  leading  the  gains  with 
6%  volume  growth.  Ad  rates  will  be 
up  in  the  6%  to  7%  range. 

The  strong  1987  performance  in 
classified  was  a  major  reason  Gan- 
nett’s  newspapers  in  larger  markets 
outperformed  those  in  smaller  mar¬ 
kets  last  year,  Curley  said.  The  Des 
Moines  Register  and  Louisville 
Courier-Journal  showed  20%  return 
on  sales  last  year,  he  said. 

For  the  first  time  in  many  years, 
Gannett  closed  out  a  year  without  any 
“significant”  acquisitions  in  the 
works,  said  McCorkindale.  These 
days,  the  $155  million  Gannett  agreed 
in  December  to  pay  for  two  Harte- 
Hanks  television  stations  is  consid¬ 
ered  no  big  deal. 


of  it,  and  we’re  not  adjusting  our 
budgets.  In  1988  we’re  projecting 
good  earnings  per  share  growth.” 

Singleton  remarked  that  the  lower 
tax  rates  this  year  and  the  cor.ip'’  ly’s 
stock  repurchase  program  v.’’  also 
contribute  to  the  improvemt  it  in 
E.P.S. 

Knight-Ridder  is  expecting  its 
revenues  to  be  up  7%  this  year,  with 
ROP  ad  volume  up  1%  to  2%  and  ad 
rates  up  5%  to  6%. 

Circulation  revenues  should  grow 
4%  to  5%  this  year,  with  seven-day 
sales  up  1%  and  pricing  action  “lim¬ 
ited.” 

Wages  and  benefits  at  Knight-Rid¬ 
der  will  be  up  around  4%  this  year,  but 
the  company  wants  to  keep  its  work 
force  “at  or  below  current  levels,” 
Singleton  said. 

Newsprint  consumption  will  be  up 
about  1%,  but  with  two  price 
increases  expected,  newsprint  costs 
will  probably  rise  14%  to  15%  in  1988, 
he  predicted. 

Singleton  described  Kmght-Rid- 
der’s  balance  sheet  as  “strong”  and 
said  there  was  room  for  additional 
acquisitions. 

P.  Anthony  Ridder,  president  of  the 
newspaper  division,  said  the  impact 
of  the  stock  market  crash  “so  far  has 
been  imperceptible,”  but,  he  added, 
KRI  newspapers  had  already  been 


taking  “a  conservative  approach”  to 
budgeting. 

As  a  result  of  this  caution,  Ridder 
expected  that  the  newspaper  division 
would  “see  good  operating  profit 
growth  —  somewhere  between  5% 
and  10%  —  ”  even  if  revenue  growth 
slowed. 

Ridder  told  the  conference  that  the 
Philadelphia  newspapers  have 
replaced  the  Miami  Herald  as  the 
company’s  main  profit  center,  and  he 
shared  Gannett’s  confidence  that  the 
Detroit  JOA  would  bo  approved. 

Ridder  also  said  “rumors  that  fur¬ 
ther  [newsprint]  discounts”  are  being 
offered  in  exchange  for  long-term 
contracts  “are  true.”  He  said  KRI  is 
aggressively  pursuing  those  dis¬ 
counts. 

Media  General 

This  will  be  a  war  year  for  Media 
General  as  its  Tampa  Tribune  battles 
the  St.  Petersburg  Times  for  domi¬ 
nance  in  the  Tampa  Bay  market.  Last 
year  the  Tribune  launched  a  counter¬ 
invasion  of  St.  Petersburg  after  the 
Times  came  out  with  its  Tampa  edi¬ 
tion. 

John  Stewart  Bryan,  Media  Gen¬ 
eral  vice  chairman  and  executive  vice 
president,  said  the  Tribune  hired  500 
people  last  year  as  it  geared  up  for 
battle.  He  said  the  Tribune  also 
upgraded  its  office  and  production 
technology  and  has  operating  three  of 
the  four  new  presses  it  ordered. 

The  competition  has  taken  its  toll 
on  the  newspaper  division  profits  in 
the  past  and  will  do  so  again  this  year, 
he  said. 

Bryan  remarked  that  both  newspa¬ 
pers  are  engaged  in  heavy  subscrip¬ 
tion  price  discounting  in  order  to  build 
circulation  in  each  other’s  home  city. 

“In  the  long  run,  we’re  going  to  be 
the  dominant  newspaper  in  Tampa 
Bay,”  Bryan  said.  “We  didn’t  start 
the  fight  but  we’re  going  to  finish  it.” 

David  Jordan,  Media  General’s 
vice  president  for  finance,  com¬ 
mented  that  newspaper  operating 
profits  will  still  be  up  this  year,  but  he 
declined  to  give  a  specific  figure. 

Jordan  also  noted  that  Garden  State 
Newspapers,  Media  General’s  40/60 
joint  venture  with  Media  News 
Group,  spent  $250  million  to  acquire 
its  19  dailies,  with  $35  million  of  that 
equity  and  the  remaining  $215  million 
in  debt. 

The  $250-million  total  represents 
about  two  times  revenues  for  the  19 
papers.  In  1988  those  19  dailies  should 
take  in  about  $165  million  in 
revenues,  he  said. 

Multimedia 

After  paying  $667  million  to  stock¬ 
holders  in  a  restructuring  two  years 
ago.  Multimedia  Inc.  is  concentrating 
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Walter  Bartlett 

on  increasing  cash  flow,  paying  down 
debt,  building  asset  values  and,  ulti¬ 
mately,  returning  to  profitability,  said 
president  Walter  Bartlett. 

The  company  plans  to  pay  down 
$70  to  $80  million  in  debt  this  year. 

Total  company  revenues  will  be  up 
8%  or  9%  this  year,  but  newspaper 
revenues  will  be  up  a  percentage  point 
or  two  less,  he  said.  With  cost  con¬ 
trols  in  place.  Multimedia  “expects  to 
carry  a  higher  percentage”  of 
revenues  “to  cash  flow.” 

Multimedia  has  also  established  a 
“marketing  operation  at  the  corpo¬ 
rate  level”  in  order  to  strengthen  its 
local  efforts.  In  1988  Multimedia  will 
be  looking  to  rebuild  circulation  sales 
volume  following  price  increases  last 
year. 

New  York  Times 

The  New  York  Times  Co.  intends 
to  use  the  “savings”  from  lower  tax 
rates  for  further  investment,  said 
president  Walker  Mattson,  including 
new  facilities  for  its  Gwinnett  (Ga.) 
Daily  News  and  a  new  satellite  plant 
that  will  give  color  capacity  to  the 
Sunday  New  York  Times. 

The  new  Times  plant  will  be  located 
in  Edison,  N.J.,  and  will  require  a 
total  $400  million  investment  by  its 
scheduled  opening  in  1990.  The  com¬ 
pany  is  also  considering  a  further 
plant  expansion  in  order  to  solve  the 
“daily  capacity  problem.” 

“We’re  making  some  investments 
in  this  two-year  period  of  government 
benevolence,”  Mattson  said. 

The  Times  Co.  has  also  been 
“quietly”  reducing  staff  at  its  low- 
growth  newspapers,  while  adding 
people  at  the  high-growth  sites. 

Mattson  said  the  company’s  cash 
flow  is  high  enough  for  it  “to  com¬ 
fortably  cover”  its  capital  program 
and  “still  make  acquisitions.” 

Lance  Primus,  executive  vice 
president  and  general  manager  of  the 


Times  newspaper,  said  that  despite 
the  market  crash,  October  and 
November  set  advertising  volume 
records. 

“The  newspaper  as  an  advertising 
medium  has  simply  never  been  stron¬ 
ger,”  he  said. 

The  Times  should  see  ad  volume 
growth  in  the  1%  range  this  year.  Pri¬ 
mus  said,  while  ad  rates  will  be  up 
about  7%  The  regional  newspapers 
are  raising  their  rates  a  similar 
amount. 

Park  Communications 

Park  Communications  will  be 
aggressive  in  home  delivery  pricing 
this  year.  President  Wright  Thomas 
said  the  plan  is  first  to  get  home  deliv¬ 
ery  prices  “up  to  street  sale  rates 
before  going  to  a  premium  on  it.” 
Park’s  philosophy,  he  said,  is  that  the 
service  provided  by  home  delivery 
merits  charging  extra. 

So  Park  is  looking  at  small  growth 
in  its  circulation  figures  in  1988,  but 
sees  a  good  increase  in  circulation 
revenues. 

Wright  said  Park’s  newspapers 
should  have  a“solid  year”  in  1988. 
Ad  rates  are  rising  in  the  4%  to  6% 
range,  but  he  feels  ad  volume  will  be 
up  3%  to  4%  this  year  to  push  the 
outlook  for  revenue  growth  into  the 
10%-plus  area. 

Chairman  Roy  H.Park  said  the 
company  will  place  “even  greater 
emphasis  on  the  years  ahead  to  build¬ 
ing  volume  and  with  it  cash  flow.  This 
will  provide  us  with  the  funds  for  con¬ 
tinued  growth  and  with  a  solid  bor¬ 
rowing  capability.” 

Times  Mirror 

Times  Mirror  Co.  joined  the  chorus 
of  newspaper  companies  seeing  no 
recession  in  1988,  but  president  David 
Laventhol  is  having  the  operating  unit 
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Roy  Park 

chiefs  draw  up  contingency  budgets 
just  in  case. 

“The  most  important  barometer” 
to  how  1988  will  fare  economically  is 
“the  strong  finish  to  1987,”  he  said. 
Circulation  growth  in  conjunction 
with  product  improvements  “justify” 
8%-pius  rate  increases  at  the  com¬ 
pany’s  newsapers. 

Times  Mirror’s  newspaper  division 
is  well  positioned  to  “withstand  a 
slowdown”  because  it  “no  longer  has 
troubled  units  to  worry  about.” 
Laventhol  was  referring  to  the  Dallas 
Times  Herald,  sold  in  1986  to  Media 
News  Group,  and  the  Denver  Post, 
sold  last  December  to  a  joint  venture 
between  MNG  and  Media  General. 

No  matter  what  happens  this  year. 
Times  Mirror  will  remain  committed 
to  building  Newsday's  New  York 
City  .edition  at  an  annual  cost  in 
excess  of  $15  million. 

“There’s  no  bailout  point  for  New 
York  Newsday,”  he  said.  “It’s 
crossed  the  Rubicon.” 

Tribune  Co. 

The  Chicago  Tribune  this  year  will 
no  longer  use  independent  contrac¬ 
tors  for  home  delivery  as  it  completes 
conversion  to  a  full  agency  system  in 
April,  said  executive  vice  president 
John  W.  Madigan. 

In  New  York,  the  company 
remains  committed  to  returning  the 
Daily  News  “to  a  profitable  footing,” 
he  said.  “We  are  convinced  that  the 
potential  reward  to  our  shareholders 
of  publishing  a  profitable  newspaper 
in  the  nation’s  largest  market  is  well 
worth  the  effort.” 

Daily  News  publisher  James  F. 
Hoge  said  his  newspaper,  which  is 
completing  negotiations  with  its 
unions  to  obtain  $30  million  in  annual 
savings,  “is  now  poised  to  be  New 
York  City’s  only  profitable  broad- 
reach  newspaper  in  1988.” 

(Continued  on  page  66) 
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Oregon  papers  take  cautious  position  on  AIDS  ads 


An  Oregon  reporter’s  poll  of  nine 
state  dailies  revealed  that  three 
decided  not  to  use  a  series  of  “hard¬ 
hitting”  ads  warning  against  the 
threat  of  AIDS,  while  three  others 
balked  at  running  all  of  them. 

‘  The  Associated  Press  reported  that 
the  Portland  Oregonian  also  refused 
to  publish  the  advertisements  pre¬ 
pared  by  an  ad  agency  for  the  Oregon 
Health  Division. 

Eugene  Register-Guard  reporter 
Bill  Bishop  conducted  the  poll  for  his 
paper  which,  at  first,  was  undecided 
itself  on  displaying  the  ads.  It  later 
agreed  to  publish  them  (E&P,  Nov. 
28). 

R-G  general  manager  Fletcher 
Little  called  the  ads  “pretty  hard-hit¬ 
ting.” 

One  shows  a  photo  of  a  condom  and 


IN  BRIEF - 


Suspect  arrested  in 
Jl  reporter  murder 

A  22-year-old  Hartford  man  has 
been  arrested  and  charged  with  stran¬ 
gling  Manchester  (Conn.)  Journal 
Inquirer  reporter  Kara  Laczynski  in 
October. 

Joseph  L.  Lomax  was  charged  with 
murder,  felony  murder  and  first- 
degree  burglary.  He  was  arrested  on 
what  would  have  been  Laczynski's 
25th  birthday. 

According  to  a  report  in  the  Journal 
Inquirer,  police  Capt.  James  Meehan 
would  not  say  what  evidence  led 
investigators  to  Lomax.  The  arrest 
affidavit  was  sealed  pending  further 
investigation,  and  Meehan  would  not 
say  if  another  arrest  were  expected. 

Laczynski’s  nude  body,  a  bathrobe 
belt  wrapped  around  her  neck,  was 
found  inside  her  ransacked  apartment 
shortly  after  noon  on  Oct.  5  by  a  fel¬ 
low  worker  sent  to  check  why  the 
conscientious  reporter  had  not  shown 
up  for  work,  the  JI  reported. 

Laczynski’s  back  had  been  bruised 
and  scratched,  possibly  during  a 
struggle  with  her  attacker.  Her  hands 
had  been  bound  with  leather  straps, 
apparently  cut  from  her  purse,  the 
newspaper  said. 

Police  have  not  ruled  out  that  a  tall 
blond  man,  who  another  woman  in 
Laczynski’s  building  said  made 
threatening  and  sexual  remarks  to  her 
after  asking  to  use  her  telephone,  may 
have  a  connection  with  the  case. 


asks  readers  to  “Perform  a  death- 
defying  act.  Use  a  condom.”  Another 
features  clothes  dumped  on  the  Poor 
around  a  bed,  with  the  caption,  “One- 
night  stands  can  be  murder.” 

According  to  Bishop’s  survey,  the 
Klamath  Falls  Herald  and  News, 
Salem  Statesman-Journal  and  Grants 
Pass  Daily  Courier  opted  not  to  use 
the  ads.  The  Statesman-Journal  noted 
that  it  does  not  publish  any  public 
service  advertising. 

Three  dailies  expressed  willingness 
to  run  some  of  the  ads  but  not  others. 
They  were  the  Rosehurg  News- 
Review,  Medford  Mail  Tribune  and 
Albany  Democrat-Herald. 

Publisher  Tom  Jenks  of  the  Corval¬ 
lis  Gazette-Times  told  Bishop  he 
would  print  the  ads  if  they  were  spon¬ 
sored  by  local  health  providers. 


Working  from  a  composite  sketch, 
the  JI  reported  that  police  have  talked 
to  several  men  resembling  the  draw¬ 
ing. 

Laczynski  had  spent  the  weekend 
before  her  death  at  a  reunion  at  the 
University  of  Pennsylvania  in  Phila¬ 
delphia.  The  Union,  N.J.,  native 
stopped  to  visit  her  parents  on  her 
drive  back  to  Hartford  that  Sunday. 
She  apparently  returned  to  her  apart¬ 
ment  at  9  p.m. ,  and  p-:  Hce  say  she  was 
killed  between  10  p.m.  and  1  a.m.  that 
night. 

Weekly  chain  sold 

Vondrak  Publications,  a  group  of 
five  weeklies  serving  Chicago’s 
Southwest  Side  and  suburbs,  has 
been  purchased  by  longtime  general 
manager  James  C.  Vondrak. 

The  group  includes  the  24,000-paid 
circulation  Southwest  News-Herald; 
the  Southwest  Courier;  Clear-Ridge 
Reporter;  Southwest  Beacon  and 
Southwest  Shopper. 

Vondrak,  who  will  be  the  group’s 
publisher,  purchased  the  papers  from 
his  parents,  Edward  and  Daisy  Von¬ 
drak.  The  elder  Vondraks  had  been 
co-publishers  for  the  past  42  years. 
The  pair,  who  are  now  in  semi-retire¬ 
ment,  will  continue  to  publish  Chuck- 
letown  Times,  a  quarterly  paper  they 
created  to  promote  clean  humor. 

Dick  Riddle,  who  served  as  an  dis¬ 
play  advertising  director  for  the 
Southwest  News-Herald  from  1968- 
71,  was  named  general  manager. 


At  the  Pendleton  East  Oregonian, 
general  manager  C.K.  Patterson  said 
the  series  will  have  to  “fight  for  the 
same  public  service  space  that  a  lot  of 
other  worthy  causes  want  too.” 

About  the  ad  showing  a  condom, 
Patterson  added:  “That’s  product 
promotion,  pure  and  simple.  It  has 
everything  but  a  brand  name.” 

Bend  Bulletin  publisher  Greg  Cush¬ 
man  told  Allied  Daily  Newspapers 
that  publication  of  the  ads  will  depend 
on  whether  public  service  space  is 
available.  He  said  he  had  no  problem 
with  the  copy. 

Oregonian  publisher  Fred  Stickel 
was  quoted  by  AP  as  saying  about  the 
ads:  “I  don’t  think  there’s  any  reason 
to  encourage  promiscuity,  and  I 
think  that’s  what  these  advertise¬ 
ments  do.” 

—  M.L.  Stein 


Reporter’s  suit  is 
settled  in  Hartford 

A  1983  lawsuit  brought  by  Hartford 
Courant  reporter  Theodore  A.  Dris¬ 
coll  against  Joanna  Carole  Morris  of 
Franklin,  N.H  ,  for  allegedly  making 
defamatory  statements  about  him, 
has  been  resolved  in  U.S.  District 
Court  in  Hartford,  with  Morris 
retracting  the  accusations  and  agree¬ 
ing  to  pay  Driscoll  $60,(X)0. 

Morris,  56,  also  signed  a  promis¬ 
sory  note  for  $5,(X)0  as  part  of  the 
agreement,  to  be  paid  to  Driscoll,  49, 
in  the  event  of  her  death,  or  if  she  says 
anything  contradictory  to  the  settle¬ 
ment. 

The  suit  had  charged  that  Morris 
circulated  written  statements  to  news 
media  and  state  officials  that  con¬ 
tained  allegations  against  Courant 
reporters,  including  assault  and  bat¬ 
tery,  dishonesty,  immorality  and  lar¬ 
ceny. 

The  allegations  included  a  state¬ 
ment  to  the  effect  that  Driscoll  had 
told  Morris  he  was  getting  secret 
grand  jury  information  from  Chief 
State’s  Attorney  Austin  J.  McGuigan, 
and  that  Driscoll  had  attended  secret 
grand  jury  sessions  held  by  the 
McGuigan  staff. 

Subsequent  grand  jury  investiga¬ 
tion  into  the  allegations  about  the 
grand  jury  ended  in  a  February  1984 
report  stating  that  no  grand  jury  leaks 
had  been  found. 
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service  had  decided  not  to  bid  on  the 
contract  because  it  might  “blur  the 
distinction  that  must  be  maintained 
around  the  world  between  AP  and  the 
U.S.  government.” 

UPI’s  nearly  perennial  labor  prob¬ 
lems  heated  up  at  the  same  time. 

However,  the  biggest  blow  came 
when  Sussman,  Cason  and  Willenson 
announced  they  would  resign,  effec¬ 
tive  Nov.  20,  because  they  could  “no 
longer  assure  the  quality  of  the  UPI 
report.”  They  also  said  substantial 
layoffs  were  planned,  a  charge  UP.t 
denied. 

UPI  promoted  from  inside  to  fill 
those  vacancies.  Longtime  science 
editor  Al  Rossiter  Jr.  was  named 
executive  editor  and  Bill  Ferguson 
moved  from  managing  editor/broad¬ 
cast  to  the  managing  editor/news 
spot.  Senior  correspondent  Leon 
Daniels  was  named  managing  editor/ 
international. 


Review 

{Continued  from  page  13) 

The  messy  legal  discovery  stage  is 
expected  to  continue  for  several  more 
months. 

Another  young  publisher  who 
draws  strong  feelings  one  way  or  the 
other  is  Ralph  Ingersoll  II,  who  in 
1987  bought  the  Morristown  (N.J.) 
Daily  Record,  among  other  papers, 
and  also  started  a  group  of  suburban 
papers  that  ring  metro  St.  Louis. 

Like  Singleton,  Ralph  Ingersoll  II 
declared  at  a  1987  Inland  Daily  Press 
Association  meeting  that  editorial  is 
one  area  that  is  essentially  immune  to 
cost-cutting. 

But  Ingersoll,  who  once  told  a  busi¬ 
ness  magazine  that  the  best  papers  are 
those  with  the  highest  profit  margins, 
makes  no  apologies  for  his  bottom- 
line  orientation. 

The  promotion  of  McPaper 

Singleton,  Ingersoll,  Conrad  Black 
and  others  are  figures  familiar  mostly 
in  the  media  industry  and  business 
world. 

Allen  H.  Neuharth,  however,  is  a 
genuine  public  figure  —  thanks  not 
only  to  Gannett’s  national  newspa¬ 
per,  USA  Today  and  the  criticism  and 
spoofing  it  engendered,  but  also  the 
publisher’s  own  keen  promotion. 

That  reached  its  zenith  in  the  publi¬ 
cation  in  September  of  The  Making  of 
McPaper:  The  Inside  Story  of  USA 
Today,  a  book  commissioned  by  Neu¬ 
harth  and  written  by  USA  Today’s 
managing  editor  for  cover  stories, 
Peter  Prichard. 

While  Neuharth  is  plainly  the  hero 
of  the  book  —  and  so  dominates  it 
that  it  could  easily  be  called  a 
biography  —  McPaper  was  not  the 
usual  inoffensive  corporate  story. 
Instead,  author  Prichard,  who  said  he 
had  open  access  to  all  files,  docu¬ 
ments  in  sometimes  brutal  detail  the 
human  cost  of  producing  the  first  gen¬ 
eral-interest  national  daily. 

Neuharth  also  traveled  to  all  50 
states  in  “BusCapade  USA,”  which 
began  on  St.  Patrick’s  Day  in  Potosi, 
Mo.,  and  ended  in  September  in 
Washington,  D.C. 

Neuharth  relentlessly  promoted 
USA  Today  along  the  way,  while  non- 
Gannett  local  papers  just  as  relent¬ 
lessly  delighted  in  reporting  how 
briefly  Neuharth  was  actually  in  the 
state  or  how  quotes  in  his  columns 
were  obtained  by  other  USA  Today 
reporters. 

During  1987,  Gannett  said,  USA 
Today  achieved  its  first  monthly  and 
quarterly  operating  profit.  The  paper, 
which  turned  five  during  the  year,  had 
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a  circulation  for  the  September  ABC 
reporting  period  of  1,324,223,  second 
only  to  the  Wall  Street  Journal.  If  its 
bulk  sales  are  included,  USA  Today 
claims  a  circulation  of  1,586,242. 

UPI  woes  continue 

Much  of  the  concern  about  newspa¬ 
per  ownership  concentration  was  pri¬ 
marily  a  worry  about  competition  — a 
concern  that  surfaced  when  the  indus¬ 
try  considered  the  continuing  woes  of 
United  Press  International. 

U  PI  began  the  year  on  an  optimistic 
note. 

Just  six  days  into  the  new  year,  the 
agency  appointed  three  well- 
respected  news  veterans  in  top  execu¬ 
tives  posts.  Washington  Post  veteran 
Barry  Sussman  was  named  executive 
editor.  Another  Post  journalist,  Ben 
Cason,  was  appointed  managing  edi¬ 
tor/news.  Kim  Willenson  came  from 
Newsweek  to  become  managing  edi- 
tor/international. 

Even  as  these  top  posts  were  filled, 
the  Wire  Service  Guild  released  a 
memo  they  said  showed  UPl’s  princi¬ 
pal  owner,  Mexican  publisher  Mario 
Vazquez  Raha,  had  ordered  the  firing 
of  popular  managing  editor  Ron 
Cohen.  UPI  did  manage  to  stem  much 
of  the  hemorrhaging  of  subscribers 
during  much  of  the  year  — but  things 
began  to  fall  apart  badly  for  the  wire 
service  in  the  fall. 

First,  there  was  controversy  over 
the  signing  of  a  $2. 5-million  contract 
to  transmit  United  States  Information 
Agency  information  to  33  USIA 
clients  in  Europe. 

Though  the  contract  was  for  only 
transmission  of  information,  the  idea 
of  a  big  U  .S.  wire  service  in  a  contract 
with  the  government’s  propaganda 
arm  troubled  some  journalists. 

Louis  Boccardi,  president  of  the 
Associated  Press,  noted  that  his  wire 


Press  vs.  privacy 

For  the  general  public,  however, 
the  biggest  newspaper  issue  in  1987 
was  probably  privacy. 

Politicians,  the  public  —  and  jour¬ 
nalists  themselves  —  split  over  the 
conduct  of  the  Miami  Herald,  which 
assigned  reporters  to  watch  presiden¬ 
tial  candidate  Gary  Hart’s  town  house 
as  the  senator  spent  the  night  with 
occasional  model  and  jet-setter 
Donna  Rice. 

For  many  citizens,  the  idea  of 
reporters  “skulking  in  the  bushes”  — 
though  that  wasn’t  how  the  Herald 
said  its  “surveillance”  took  place  — 
only  confirmed  the  image  that  «ensa- 
tion-seeking  journalists  enjoyed 
invading  other  people’s  privacy. 

A  month  before  the  May  3  Herald 
story,  a  Gallup  Organization  poll  con¬ 
ducted  for  Times  Mirror  found  that 
75%  of  those  surveyed  believed  the 
press  invades  privacy. 

In  general,  that  poll  contained  good 
news  for  newspapers.  Some  63%  said 
they  found  their  daily  newspaper 
believable,  for  instance. 

But  another  one-third  said  it  was 
not  believable  a  figure  that 
increased  from  a  June  1985  poll. 

The  issue  of  privacy  surfaced  when 
television  evangelist  Jim  Bakker’s 
sexual  encounter  with  Jessica  Hahn 
was  reported — just  ahead  of  the 
Charlotte  Observer's  report  that 
Hahn  was  paid  “hush  money.” 

Then  the  New  York  Times  — whose 
columnists  Anthony  Lewis  and  Abe 
Rosenthal  roundly  denounced  the 
Miami  Herald  story  — found  itself 
embarrassed  when  its  Washington 
bureau  sent  letters  to  every  presiden¬ 
tial  candidate  seeking  such  personal 
information  as  medical  data  and 
financial  records.  The  Times  later 
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ii  withdrew  the  requests. 

I  Hostile  environments 

Hostility  toward  the  press  was 
often  more  overt  in  1987. 

Ken  Fortenberry,  for  example, 
found  his  dream  of  running  a  weekly 
newspaper  destroyed  after  his 
McCormick  Messenger,  a  weekly  in  a 
small,  economically  depressed  South 
Carolina  town,  began  reporting  on 
corruption  in  the  sheriff’s  office. 

His  children  were  harassed,  two 
explosions  were  set  off  in  his  front 
and  back  yards  and  once  an  entire 
press  run  of  the  Messenger  was  sto¬ 
len.  Fortenberry  sold  the  paper. 

Arizona  journalists  had  their  prob¬ 
lems  with  new  Governor  Evan 
Mecham,  who  began  his  term  by 
announcing  his  intention  to  eliminate 
most  government  public  information 
officers. 

Mecham,  journalists  said,  tried  to 
hand-pick  the  reporters  who  would 
accompany  him  on  a  Central  Ameri¬ 
can  trip,  and  he  openly  feuded  with 
the  Arizona  Republic  and  Phoenix 
Gazette,  blaming  a  recall  campaign 
entirely  on  publisher  Pat  Murphy. 

In  Mississippi,  Yazoo  City  Herald 
editor  Debbie  Chaney  Montgomery 
was  shot  by  a  county  road  worker  she 
had  photographed  paving  a  private 
driveway.  She  was  not  seriously 
injured. 

At  the  national  level,  newspapers 
complained  frequently  about  the 
combat  media  pool  activated  in 
August  to  cover  the  U.S.  ships 
escorting  oil  tankers  through  the  Per¬ 
sian  Gulf. 

When  newspapers  complained  that 
they  were  not  being  represented  on 
the  pools,  the  military  reacted  by 
dropping  a  wire  service  pool  member 
in  place  of  a  New  York  Times 
reporter.  Not  surprisingly,  newspa¬ 
pers  were  not  happy  with  that  solu¬ 
tion. 

Libel  “chill”  warms 

Newspapers  did  have  reason  to 
cheer  on  the  libel  front,  however. 

Without  comment,  the  U.S. 
Supreme  Court  on  a  lopsided  7-1  vote 
let  stand  an  appeals  court  ruling  ear¬ 
lier  in  the  year  reversing  the  $^2. 05- 
million  libel  award  William  P.  Tavou- 
lareas  won  against  the  Washington 
Post. 

In  a  1979  article,  the  Post  had 
reported  that  the  former  Mobil  Oil 
executive  had  set  up  his  son  in  a  firm 
that  managed  Mobil’s  ships.  In  a 
series  of  legal  flip-flops,  the  jury 
found  the  Post  guilty,  the  trial  judge 
threw  the  judgment  out,  and  a  three- 
judge  appeals  court  panel  reinstated 
the  original  judgment. 

It  was  the  reason  for  the  reinstate¬ 
ment  that  particularly  worried  jour¬ 


nalists.  The  panel  argued  that  the 
Post’s  reputation  for  aggressive 
reporting  should  be  considered  in 
judging  a  libel  action. 

Another  highly  publicized  libel 
case  was  ended  in  1987.  In  a  June  4 
settlement,  former  Nevada  Sen.  Paul 
Laxalt  dropped  his  $250-million  libel 
suit  against  McClatchy  Newspapers 
over  a  1983  Sacramento  Bee  article 
that  said  the  U.S.  tax  agents  had  evi¬ 
dence  there  was  skimming  at  a  Laxalt 
family-owned  casino  in  the  early 
1970s.  Legal  fees  in  the  case  are  to  be 
assigned  by  a  three-member  arbitra¬ 
tion  panel. 

In  January,  a  U.S.  appeals  court 
threw  out  criminal  contempt  charges 
against  the  Providence  (R.l.)  Journal 
Co.  and  Journal  executive  editor 
Charles  Hauser.  The  newspaper  in 
November  1985  published  an  article 
based  on  transcripts  of  illegal  wire¬ 
taps  made  of  two  reputed  mobsters  in 
the  1960s  even  though  a  judge  had 
issued  a  temporary  restraining  order 
against  publication. 

The  appeals  court  held  the  order 
was  an  “unconstitutional  prior 
restraint  of  pure  speech.” 

Volatile  newsrooms 

Newspapers  didn’t  need  to  look  far 
to  find  conflict,  however. 

In  1987,  relations  between  newspa¬ 
pers  and  its  minority  employees  were 
especially  prickly. 

In  February,  the  seven-year-old 
race  discrimination  lawsuit  by  four 
black  journalists  against  the  New 
York  Daily  News  finally  came  to  trial, 
the  first  race  action  against  a  newspa¬ 
per  ever  to  get  to  that  level.  The  four 
journalists  alleged  they  had  been  paid 
less  and  denied  promotions  and 
choice  assignments  because  of  their 
race. 

In  the  bitter,  at  times  almost 
vicious,  eight-week  trial.  Daily  News 
attorneys  attacked  the  four  for  their 
professionalism  and  personalities. 
For  their  part,  defense  attorneys  por¬ 
trayed  a  tense  newsroom  where  racist 
comments  were  rife. 

On  April  15,  a  six-member  federal 
jury  found  the  newspaper  guilty  of  12 
of  23  counts  of  discrimination.  The 
case  was  settled  in  June  for  a  reported 
$3  million. 

Black  reporters  at  the  Detroit  News 
conducted  a  weeklong  byline  boycott 
in  October  to  protest  what  they  said 
was  a  pattern  of  poor  assignments. 

Newsday's  metropolitan  editor 
resigned  in  November  after  allegedly 
making  a  racial  slur  against  another 
editor;  the  metro  editor  said  he 
resigned  only  because  his  working 
relations  were  irreparably  damaged 
by  reports  of  the  allegation. 

These  tensions  occurred  as  the 


black  press  —  celebrating  160  years 
since  the  founding  of  John  B.  Russ- 
worm’s  Freedom  Journal,  the  first 
black  newspaper  —  seemed  in  the 
best  shape  in  years. 

At  the  Detroit  convention  of 
National  Newspaper  Publishers 
Association,  the  biggest  black 
publishers  organization,  owners 
nearly  unanimously  reported  rising 
circulation.  Also  attending  were 
numerous  young  black  publishers 
who  were  starting  up  black-interest 
newspapers. 

The  tragedies 

Newspapers  were  rocked  by  two 
shocking  tragedies  in  1987. 

In  September,  Stephen  B.  Small, 
from  the  prominent  Illinois  newspa¬ 
per  and  broadcasting  family,  was 
killed  in  a  botched  kidnapping  when 
he  suffocated  in  a  makeshift  coffin 
buried  in  a  rural  area. 

The  month  before,  Don  McMullin, 
owner  of  the  Mineral  Independent,  a 
weekly  in  Superior,  Mont.,  shot  and 
killed  former  owner  John  Peters  and 
then  killed  himself. 

Peters  had  liens  on  the  newspaper 
that  McMullin  apparently  was  not 
aware  of  when  he  bought  it  from 
another  owner.  Peters  was  in  the  pro¬ 
cess  of  repossesing  newspaper  prop¬ 
erties  when  he  was  killed. 

The  ongoing  tragedy  of  Terry 
Anderson  continued  in  1987.  Ander¬ 
son,  AP’s  chief  Mideast  correspon¬ 
dent,  was  kidnapped  at  gunpoint  on  a 
West  Beirut  street  March  16,  1985. 

Wall  Street  Journal  reporter  Gerald 
F.  Seib  was  seized  in  Iran  —  where 
he  had  been  invited  by  the 
government  —  and  held  for  six  days 
on  charges  of  being  an  Israeli  spy. 

Three  papers  fold 

Only  two  dailies  folded  in  1987.  On 
Valentine’s  Day,  Gannett  Co.  shut¬ 
tered  the  p.m.  Louisville  Times,  and 
expanded  coverage  and  staff  of  the 
Louisville  Courier-Journal. 

In  Chicago,  the  Daily  Digest,  a  12- 
page  tabloid  aimed  at  evening  busi¬ 
ness  commuters,  folded  June  16  after 
nine  months  of  life.  It  was  Chicago’s 
only  evening  paper,  although  the  Chi¬ 
cago  Sun-Times  soon  after  intro¬ 
duced  a  p.m.  wrapper  around  its  nor¬ 
mal  morning  final  edition  which  it 
sells  at  downtown  points. 

And  in  Alexandria,  Va.,  the  203- 
year-old  Alexandria  Gazette,  which 
claimed  to  be  the  nation’s  oldest  con¬ 
tinuously  published  daily,  ceased 
publication  as  a  separate  newspaper 
and  was  merged  with  the  free  weekly 
newspaper,  the  Alexandria  Port 
Packet.  The  new  newspaper  was 
called  the  Alexandria  Gazette- 
Packet. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


MOVIE  REVIEWS 


NEWSPAPER  BROKERS 


MINI  REVIEWS  (Cartoon  illustrated). 
'Great  for  weekend  section  or  entertain- 
;  ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)692-4572. 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
I  Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
'5321  Manila  Ave.,  Oakland,  CA 
1 94618,  (415)  658-9252. 


_ HEALTH _ 

"SENIOR  CLINIC.  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

INDEPENDENT  DAILY  OWNERS 
IN  REGION  5 

You  don’t  want  to  sell  your  newspaper 
but  Its  a  struggle  to  keep  ahead  of  the 
competition  or  earn  a  decent  profit.  We 
may  be  able  to  help!  Increased  profit, 
retention  of  ownership,  competitive 
edge,  an  increased  value  of  your  busi¬ 
ness  are  what  we  can  offer.  We  are  a 
newspaper  company  that  has  a  new  and 
better  idea.  Call  or  write  me  to  explore 
what  we  can  do  for  you.  Tom  Shaw, 
Shaw  Newspapers,  113  Peoria,  Dixon, 
IL  61021.  (815)  284-2222. 


WANTED  TO  BUY  commerical  printing 
Plants.  SE  states.  Wayne  Chancey 
Consultants,  PO  Box  86,  Headland,  AL 
36345.  (205)  693-2619. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 

Above  Average 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  (tidge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BOLITHO-STERLING 
Brokers-Appraisers-Consu  Hants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PU  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


NEWSPAPER  BROKERS 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consu  Itation-Appra  isa  I 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRiBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

CENTRAL  TEXAS  weekly  newspaper  for 
sale,  25  miles  from  Austin.  $175K. 
Contact:  Publisher,  PO  Box  550,  Drip¬ 
ping  Springs,  TX  78620. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $250K. 
Will  carry  itself.  (Jash  or  terms  to  quali¬ 
fied  buyer.  Box  2523,  Editor  & 
Publisher. 


FLORIDA.  Profitable  weekly  newspaper 
group,  Goss  Community  press  in 
exploding  market.  Good  management. 
Grossing  $2.3  million.  Principals  only. 
(305)  866-1211. 


NEWSPAPERS  FOR  SALE 


JIM  HALL'S 
NEW  YEAR  SPECIALS 

Georgia:  Two  paid  weeklies  with  TMC. 
Nice  starter  package.  $225,000 
Louisiana:  Rebounding  twice-weekly 
with  valuable  real  estate  and  equip¬ 
ment.  $850,000 

Tennessee:  County  seat  weekly  with 
TMC  product  in  rapidly  developing  area. 
$650,000 

Louisiana:  Weekly  with  real  estate  in 
growing  community.  4,000  paid  circu¬ 
lation.  $190,000 

Arkansas:  Exclusive  weekly  with  TMC 
sen/ing  rich  delta  country.  $750,000 

Louisiana:  Super  opportunity.  Under¬ 
developed  want  ad  guide  serving  metro¬ 
politan  New  Orleans  and  outlying 
suburbs.  Cash  only,  please.  $60,000 

Northeast  USA:  Newspaper  related 
service  industry.  Nicely  profitable  with 
good  cash  flow.  Gr^at  growth  potential. 
$4,500,000 

Louisiana:  Printing  and  office  supplies 
business  offers  profits  and  pleasant 
living  in  a  growing  community.  Near 
Mardi  Gras  capital.  $215,000 

For  additional  information  about  these 
and  other  listings,  call  or  write:  Jim  Hall 
Media  Services,  410  Elm  Street,  Troy, 
Alabama  36081  (205)  566-7198. 


SOUTH  FLORIDA 

East  Coast  weekly  papers  $250,000 
volume.  Cash  or  terms.  Owner  has  other 
interests.  Box  2628,  Editor  & 
Publisher. 


UPSTATE  NEW  YORK  weekly  (2,500 
paid)  with  annual  sales  at  $150,000  - 
asking  $125,000  with  30  percent 
down.  Please  write:  BARRY  FRENCH, 
Broker  -  Appraiser,  Ashlawn  Road, 
Assonet,  MA  02702. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

Editor  &  Publisher 
11  West  19th  Street 
New  York,  NY  10011 


PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


*TO  OUR  READERS  AND  ADVERTISERS* 
WE  WISH  YOU  A  VERY  HEALTHY, 
HAPPY  AND  SAFE 
NEW  YEAR! 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Bollinger  Inc. 

1827  W.  5th  Ave. 

Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


FEATURES  AVAILABLE 


THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  1(12 
cols.)  Call  or  write  for  samples. 
SYNDICATION  ASSOCIATES,  INC. 
PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA), 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 

BURKE  CIRCULATION  SERVICES  - 
Sales,  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3, 4,6,8.  Bob  Bond  (913)  829-1635, 
of  fax  (913)  829-6667. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


PROFESSIONAL 
CIRCULATION  CONSULTANT 
Our  consultation  is  accomplished  in 
professional  manner  without  disruption 
in  the  circulation  dept. 

Our  goal  is  to  reduce  your  expenses  and 
simultaneously  increase  your 
circulation. 

Our  study  covers  home  delivery,  street 
sales,  circulation  promotion  and 
marketing. 

We  also  study  collections,  service.  CS 
systems,  office  procedures  and  field 
activities. 

We  have  been  successful  with  10,000 
daily  to  500,000  D/S.  We  have  many 
references  for  your  inspection.  Call  in 
complete  confidence  to: 

Professsional  Circulation 
Consultants 
(201)  232-2756 


E&P  Classified 


PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 


ROLL  THE  PRESSES! 

If  you  have  a  used 
press  (or  other 
equipment)  standing 
idly  by,  put  it  back 
into  production! 
Space  is  money  — 
hundreds  of  dollars 
worth  of  your  space 
can  be  opened  up  for 
as  little  as  $3.25  a  line 
of  our  space!  We’ll 
put  that  equipment 
back  into  production 
for  you  in  someone 
else’s  plant  —  and 
produce  a  profit  for 
you  to  boot! 


The  Classified  Pages 
of  Editor  &  Publisher 


move  mountains . . . 
of  equipment,  supplies, 
services . . . 


Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 


Put  your  ad  in  E&P  Classified,  where  you'll 
find  better  prospects  and  better  buys 
. . .  whether  it's  a  press,  phototypesetting  or 
mailroom  equipment,  camera  &  darkroom 
equipment  and  supplies,  or  computers  and 
computer  software. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19th  St. 

New  York,  N.Y.  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here  —  every  week! 
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INDUSTRY  SERVICES 


SERVICE  &  REPAIR 


ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

50  PERCENT  DISCOUNT 

Wing  Lynch  (Model  4)  color  processor 
and  Beseler  enlarger  (Model  45MCRX) 
with  colorhead  (Model  DG-1).  Also  color 
and  black  and  white  chemistry  and 
other  darkroom  equipment.  50% 
discount  to  liquidate  stock.  Call  Moody 
Hamrick  at  (504)  893-2930. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Tedondo  Beach,  CA  90278. 


_ COMPUTERS _ 

15  -  COMPUEDIT  terminals.  Some  in 
working  condition.  Sold  as  is  Make 
offer.  Ed  Bowman  (305)  395-8300. 


_ MAILROOM _ 

FERAG  H-500  counter  stacker  with 
estimated  $12,500  spare  parts.  Excel¬ 
lent  condition.  Will  trade  for  a  Rockwell 
GPS  3000  newspaper  stacker.  Contact 
Fred  Fuller  (813)  272-7874. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


2  APS  Micro  5/70’s  $49,000.  APS 
5/57  $25,000;  APS  5/70  $28,000. 
Autologic  Maintenance  Qualified 
DAVID  JOHN  (216)  562-5000 


COMPUGRAPHIC  EQUIPMENT  - 
Compugraphic  low  range  Trendsetter 
801  typesetter  with  32  typefaces. 
Three  MDT  350S.  One  7200  I  headlin¬ 
er  with  30  typefaces.  The  above  equip¬ 
ment  is  used  and  is  surplus  to  the  needs 
of  Bowling  Green  State  University.  Bids 
accepted  on  any  or  all  equipment, 
prefer  bid  on  all.  Contact  Purchasing 
Department,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403  - 
Phone  (419)  372-8411  for  bid  form 
(Bid  #9333).  Deadline  for  bids,  Febru¬ 
ary  5,  1988  at  3:00  PM. 


HARRIS  MICROSTOR  1250  w/Mob 
Winter  Board,  $3000; 

HARRIS  MICROSTOR  1250,  $2000; 
HARRIS  1420  TERMINAL,  $2000. 
BOB  WEBER.  (216)  831-0480. 


MCS  100/8400,  2  Terminals,  Dual 
Floppy  Module,  Preview,  1400Z  Proc., 
$22,500. 

BOB  WEBER.  (216)  831-0480. 


ONE  SYSTEM  TERMINALS;  PE  12's  at 
$1800,  PE  28’s  at  $2250  each; 

CG  8600,  255  Font  Option,  $17,500. 
BOB  WEBER.  (216)  831-0480. 


•  HARRIS  1420  TERMINALS,  with 
cables.  $1,495  each.  5  for  $6,495. 
Perfect  condition,  running  on  our  floor. 
Norm  Hirsch  (312)  824-1111. 


_ PRESSES _ 

4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4”  cutoff. 
Engineering  services  available  for  incor¬ 
porating  tese  units  into  your  pressline. 
ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


CG  8600,  68  pica,  power  take-up 
casette  option,  H&J,  expanded  formats. 
$21,500.  GRAPH-X,  (215)  439-1942. 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  ”  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


Goss  Suburban  1100  series,  5  units  2 
folders,  1/2  1/4  D.P.  available  immed. 
Will  break  up  press.  MIRACLE  INDUS¬ 
TRIES,  INC.  (203)  723-0928 


GOSS  EQUIPMENT  AVAILABLE 
LETTERPRESS  23  9/16”  22  3/4” 

TURNKEY  QUOTATIONS 
Add-on  Units  80”  82”  88”  -  Mark 
One  and  Two 

Reversable  Half-Decks  L/R  Hand 
Colour  Humps  10  and  13  Side  -  Mark 
One  and  Two 

Double  Reversable  Half-Decks 
Stacked  Units 

Goss  Double  and  Single  Width  Port¬ 
al  e  Ink  Fountains 
Capco  Ink  Fountains 
Unit  Reversable  Gearing  Assemblies 
10  and  13  Side 

NOTE  The  continuing  list  covers  all 
Goss  Press  Machines  manufactured 
since  1945  to  present  date  design. 

OFFSET  AND  LETTERPRESS  ANY 
CUT-OFFS 

Angle  Bar  Assemblies,  stacked  or 
single 

Bay  Window  Leads,  Turn  Over  Bars, 
as  Required 

Pneumatic  High  Speed  slitters  fitted 
to  Angle  Bar  Assemblies,  64  in  opera¬ 
tion  Daily  Mirror,  U.K. 

Update  Folders,  3/2  and  2/1 
Pneumatic  Controls 
R.T.F.  Segments,  Draw  Rings, 
Pneumatic  Trolleys 
2/1  Folders  updated  to  produce  144 
Page  Broadsheet  Product  (Collect) 
Balloon  Former  Assemblies,  Regular 
or  Inverted 

Skip  Slitters  (Manual  or  Pneumatic 
Design);  Over  60  recently  installed 
Geared  Driven  Cross  Association,  all 
Folders 

Gearing  and  Nipping  Rings,  all 
Folders 

On-The-Run  Lap  and  Pin  Adjustment 
Assemblies 

Main  Drive  Modern  Clutches  and 
Coupling 

Main  Drive  Motors  (Various) 

UPDATE  REELSTANDS,  AUTO¬ 
PASTERS  40”  42”  45” 

Y  Columns  -  Various  heights  available 
to  provide  access  40”  42^  45”  Reels 
Supplementary  Bedrails,  Interfolder 
Framework,  General  Press  Structure  - 
Designed  and  Manufactured  to  Custom¬ 
er  Requirements 

Present  Auto-Pasters  up-dated  to  the 
very  latest  in  Modern  Technology. 

Modern  Design  Pre-Drive  Carriages, 
simplified  Paster  Brush  and  Knife 
Assemblies 

Letterpress  Machines  -  Re¬ 
configurated  to  Customer  requirement 

Whatever  your  requirement  -  Please 
contact  PRINTING  PRESS  SERVICES 
INTERNATIONAL 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 

U.K.  Call  Dick  Walne 
Tel;  0772  797050  (Preston) 

Fax:  0772  717611 

AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide) 

Fax:  61  8  353  5493 


HANTSCHO  Mark  VI  5  units,  22  3/4 
inch,  1979.  Heatset  package,  excellent 
condition.  Box  2624,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss  Metro,  4  units,  1  deck,  1970 
Urbanite,  4  units,  2  3-colors 
Urbanite,  8  units,  2  folders 
Suburban  1500,  8  units 
Suburban  1500,  4  units,  1975 
SSC,  8  units,  UOP,  1986 
SC,  4  units  (circ  register) 

Urbanite,  SC  add-on  folders 
Urbanite,  Community  units 
Harris  V15A,  5  units,  1983 
News  King 'presses,  several  in  stock 
Enkel  linear  autopaster,  A203845 
Caiy  autopasters,  FP4540 
M.E.G.  D-200  flying  splicers  (4) 

Ebway  SD6000  splicers  (Community) 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  ” 

5  unit  community,  22  3/4  ” 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  recon’d. 

2  News  King  units  ”as  is”,  1964 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder, 
1972. 

5  Unit  News  King-KJ6,  1980 

6  Unit  News  King  with  KJ6  folder, 
1970 

2  Community  oil  lub.  press  with  Com. 
folder 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Com.  units  -  Excellent  condition 

13  Unit/4-folder  SC  &  SSC 
1975/1985.  Has  floor  units,  4-high, 
stacked  units,  four  105  COV 

4  Unit  Goss  Suburban  press  1100 
series 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 

V-15  A  doctor  add-on  units 

JF7  folder,  15  H.P. 

4  Unit  Harris  V-15A  cont.  feed,  JF7 

2  Units  Harris  V25 

1  JF4  1/2,  1/4  and  D.P.  folder  with  75 
H.P. 

4  Unit  Harris  V-700,  JFIO  splicer, 
infeeds,  shetter  &  heatset  pkg. 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42^^  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16”  Cut-off,  90'  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
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Alexander  Solzhenitsyn,  in  his 
Commencement  address  at  Harvard 
in  spring,  1978: 

“Such  as  it  is,  however,  the 
press  has  become  the  greatest  power 
within  the  Western  countries;  more 
powerful  than  the  legislature,  the 
executive,  and  the  judiciary.” 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 

Harris  JF4;  Folder 

Harris  V15A;  3  units,  1971 

Harris  VISA;  6  units,  1973 

Kin|;  Color  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16” 
cutoff 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


WANTED  TO  BUY 


WANTED:  Used  Log  E  AQ  24  inch  in 
good  condition.  Contact  Ed  Macintosh 
(813)  629-2511. 


HELP 

WANTED 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D(i, 
seeks  Graduate  Assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  master's  degree  in  Journalism 
and  Public  Affairs.  This  10-month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information,  write  to 
School  of  Communication,  Graduate 
Journalism  Committee  -  E,  The  Ameri¬ 
can  University,  4400  Massachusetts 
Ave.  NW,  Washington,  DC  20016.  An 
EEO/AA  university. 


GRADUATE  ASSISTANTS  for  1988. 

Master’s  program  in  mass  communica¬ 
tion  with  major  in  journalism  for 
1988-89.  $6,375  stipend  for  9 
months,  plus  tuition  reduction.  Write 
Joel  Gambill,  Dept,  of  Journalism  and  involves  air 
Printing,  Arkansas  State  University,  and  advisi 
State  University,  AR  72467  (501)  Tenure  trad 
972-3075. _  dent  on  qu. 

The  frog  tried  to  Ind  afS 

look  as  big  as  the  Carroll  Grim 

elephant,  and  burst.  Pittsburgh" 

African  Proverb  PA  15904, 

_  UPJ  is  an 

THE  UNIVERSITY  OF  ALABAMA  has  OPPO^unny 
teaching,  research  assistantship  oppor¬ 
tunities  for  journalists  entering  MA  u  jc  p 
program.  Contact  Grad  Coordinator,  , 

Journalism  Dept.,  U.  of  Alabama,  than 
Tuscaloosa,  AL  35487-1482  or  (205)  Mark 
348-7155. 
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HELP  WANTED 


ACADEMIC 


Central  Michigan  University  seeks  indi¬ 
viduals  with  relevant  professional  exper¬ 
ience  and  demonstrated  teaching  abili¬ 
ty  for  two  full-time  positions;  one  an 
anticipated  tenure-track  position,  the 
other  a  temporary  position.  A  successful 
candidate  will  have  a  commitment  to 
scholarly  research  and  creative  activi¬ 
ties  and  have  a  Ph.O.,  and  ABD,  or 
significant  progress  toward  a  Ph.D. 
Expertise  is  needed  in  one  or  more  of 
the  following  areas:  Advertising, 
Graphics,  News  Editorial,  Magazine 
Journalism.  The  target  level  is  instruc¬ 
tor  or  assistant  professor.  Rank  and 
salary  will  depend  on  qualifications  and 
experience.  Send  letter  of  application, 
detailed  current  resume,  and  names 
and  telephone  numbers  of  three  refer¬ 
ences  to:  Dr.  John  K.  Hartman,  Chair¬ 
man,  Search  Committee,  Department  of 
Journalism,  Mt.  Pleasant,  Ml  48859. 
Official  transcripts  and  three  letters  of 
recommendation  will  be  required  of 
finalists.  The  Department  of  Journalism 
has  270  majors,  13  full-time  faculty 
positions  and  a  commitment  to  a 
professional  approach  to  journalism 
and  mass  communication  education. 
The  Unviversity  has  17,000  students 
and  is  located  70  miles  north  of  Lans¬ 
ing,  the  state  capital.  CMU  is  an  Affir¬ 
mative  Action,  Equal  Opportunity  insti¬ 
tution.  Persons  including  members  of 
minority  groups,  women  handicapped 
persons,  disabled  veterans  and  veterans 
of  the  Vietnam  Era  are  encouraged  to 
apply.  Deadline  for  receiving  applica¬ 
tions  is  Feb.  15,  1988. 


DIRECTOR  OF  SCHOOL  OF  MASS 
COMMUNICATION  sought  by  Bowling 
Green  State  University,  beginning  fall, 
1988.  Applicant  must  have  significant 
media  experience  and  research  record 
worthy  of  full  professor  rank.  Admini¬ 
strative  experience  with  proven  record 
of  attracting  outside  funding  aesirable. 
Program  consists  of  accredited  Depart¬ 
ment  of  Journalism  with  10  faculty 
members  and  380  undergraduates; 
Department  of  Radio-TV  Film  with  eight 
faculty  members  and  340  undergradu¬ 
ates;  and  graduate  program  offering  MA 
and  PhD  degrees  with  35  graduate 
students.  Attractive,  state-of-the-art 
facilities.  Salary  competitive.  Deadline 
February  1,  1988.  3end  credentials 
and  names  of  three  current  references 
to  Dr.  Ray  Laakaniemi,  Mass  Communi¬ 
cations,  Bowling  Green  State  Universi¬ 
ty,  Bowling  Green,  Ohio  43403.  BGSU 
is  an  Affirmative  Action,  Equal  Oppor¬ 
tunity  Employer.  Minorities  and  women 
are  encouraged  to  apply. 


FACULTY  POSITION  -  JOURNALISM 

Regional  campus  of  University  of  Pitts¬ 
burgh  seeks  director  for  established 
print  Journalism  program,  effective 
September  1988.  Extensive  experience 
in  newspaper  field  and  graduate  degree 
in  Journalism  or  Mass  Communications 
required.  Expected  to  teach  courses  in 
reporting  and  editing,  feature  writing 
and  magazine  writing,  and  to  direct 
independent  studies  in  seiiior  writing 
projects  and  community  Journalism. 
Successful  college  teaching  and  experi¬ 
ence  with  VDT  desirable.  Position  also 
involves  directing  internship  program 
and  advising  student  newspaper. 
Tenure  track.  Salary  and  rank  depen¬ 
dent  on  qualifications.  Send  letter  of 
application,  resume,  official  transcripts 
and  at  least  three  letters  of  reference  to 
Carroll  Grimes,  Chair,  Search  Commit¬ 
tee,  Humanities  Division,  University  of 
Pittsburgh  at  Johnstown,  Johnstown, 
PA  15904,  By  JANUARY  11,  1988. 
UPJ  is  an  Affirmative  Action,  Equal 
Opportunity  employer. 


it  is  easier  to  get  out 
than  to  stay  out. 

Mark  Twain 


HELP  WANTED 


PRACTICING  JOURNALIST 
Practicing  journalist  eligible  for  leave 
sought  for  full  time,  nine  month 
appointment  to  teach  basic  writing  and 
editing  courses.  BA  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  news  writing, 
copy  editing,  and  feature  writing,  as 
appropriate.  Appointment  to  run  24 
August,  1988  to  5  May,  1989;  salary 
negotiable,  depending  on  experience. 
By  1  Feb.  1988,  send  letter  of  applica¬ 
tion,  resume,  including  three  profes¬ 
sional  references,  to  Barry  Chabot, 
Dept,  of  English,  Miami  University, 
Oxford,  OH  45056.  EO/AA. 


SEARCH  ANNOUNCEMENT 
The  School  of  Mass  Communications  at 
Virginia  Commonwealth  University 
invites  applications  for  a  tenure-track 
position  at  the  assistant,  associate  or 
full  professor  level  to  begin  the  fall 
semester  of  1988.  The  School  is  seek¬ 
ing  a  faculty  member  to  teach  undergra¬ 
duate  and  graduate  courses  at  a  chal¬ 
lenging  time  in  the  School's  history. 
Mass  (Communications  will  move  into  a 
new,  state-of-the-art  facility  during  the 
Spring  term,  1988. 

The  faculty  member  wilt  teach  under¬ 
graduate  courses  in  the  news-editorial 
or  broadcast  areas  as  well  as  courses  at 
the  graduate  level.  Teaching  at  the 
graduate  level  might  include  courses  in 
theory,  media  economics  or 
management. 

Professional  experience  and  master’s 
degree  required;  Ph.D.  strongly 
preferred.  Specific  rank  depends  on 
qualifications.  Candidates  should  have 
strong  teaching,  professional  and 
research  interests.  Faculty  responsibili¬ 
ties  include  student  advising  and 
committee  work. 

The  School  of  Mass  Communications  is 
one  of  the  ACEJMC-accredited  prog¬ 
rams.  Approximately  700  unde  gradu- 
ates  major  in  print  and  broadcast  jour¬ 
nalism,  advertising  and  public  rela¬ 
tions.  Approximately  40  students  are 
pursuing  master’s  degrees  in  media 
management,  professional  journalism 
or  journalism  education. 

VCU  is  a  state-supported  institution 
with  an  enrollment  of  approximately 
20,000  students.  It  is  located  in  Rich¬ 
mond  (metropolitan  area  approximately 
600,000),  the  governmental,  business 
and  cultural  center  of  Virginia. 
Applications  will  be  accepted  until 
February  15,  1988  or  until  a  suitable 
candidate  can  be  found.  Applications 
should  include  a  cover  letter,  vita,  and 
names,  addresses  and  telephone 
numbers  of  three  references. 
Applications,  inquiries  and  nominations 
should  be  directed  to  Joyce  Wise  Dodd, 
Chairperson,  Search  Committee, 
School  of  Mass  Communications,  Box 
2034,  Virginia  Commonwealth  Univer¬ 
sity,  Richmond,  Virginia  23284-0001. 
Virginia  Commonwealth  University  is  an 
Equal  Opportunity/Affirmative  Action 
Employer.  Women  and  Minorities  are 
encouraged  to  apply. 


ADMINISTRATIVE 


PUBLISHER  needed  to  manage  day-to- 
day  operation  of  3  New  England  week¬ 
lies.  Responsible  for  budgets  and  profi¬ 
tability  of  newspapers,  supervising  and 
directing  all  staff  members,  preparing 
statistical  and  monthly  reports  and  serv¬ 
icing  key  accounts.  This  full-time 
management  position  requires  3-5 
years  of  general  management  experi¬ 
ence.  Applicant  should  be  well- 
organized.  possess  fiscal  knowledge,  be 
creative,  a  self-starter  and  possess 
excellent  people  skills.  No  phone  calls, 
please.  Send  resume  to  Sherri  Volpert, 
Human  Resources  Manager,  Worcester 
County  Newspapers,  25  Elm  St.,  South- 
bridge,  MA  01550. 


HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER/CONTROLLER, 
CPA  preferred  for  11,000  New  Mexico 
daily.  Must  be  computer  compatable. 
Excellent  benefits  package,  bonus  plan. 
Send  resumes  to  Publisher,  PO  Box 
860,  Hobbs,  NM  88240. 


ADVERTISING 


ADVERTISING  SALES 

The  Santa  Cruz  Sentinel,  a  30,000 
daily  and  Sunday  in  Santa  Cruz,  Califor¬ 
nia,  is  looking  for  2  experienced  (3 
years  outside  advertising  sales)  sales¬ 
persons.  There  are  two  positions  open, 
one  in  retail  and  one  in  classified. 
Excellent  salary  and  commission  struc¬ 
ture,  full  benefits  and  vacation  pack¬ 
age.  Very  competitive  market.  Please 
send  resume  and  cover  letter.  Openings 
will  be  available  in  January.  No  phone 
calls  please. 

Santa  Cruz  Sentinel 
P  0.  BOX  638 
Santa  Cruz,  California 
Attn:  Scott  Haskins,  Advertising  Director 


ADVERTISING  SALES 
Southern  California 

Experienced  salespeople  $28K-$45K 
potential.  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  ATT:  Earl  Rush. 


ADVERTISING  MANAGER  needed  to 
lead  16,000-1-  dailies.  Looking  for 
strong  motivtor/trainer  with  good  admi¬ 
nistrative  skills  and  follow  through. 
Southern  California  desert  area  with 
beautiful  winters.  One  hour  from  moun¬ 
tains;  two  hours  from  coast.  J.R.  Fitch, 
PO  Box  2770,  El  Centro,  California 
92244.  Call  (619)  352-2211. 


ADVERTISING  DIRECTOR 
Due  to  an  intra-company  promotion, 
there  is  an  immediate  opening  for  an 
enthusiastic  person  to  manage  our 
20-person  advertising  staff  located  in 
Independence  and  Blue  Springs,  MO. 
Qualified  candidates  must  possess 
knowledge  of  retail,  classified,  national 
and  legal  advertising.  Must  be  exper¬ 
ienced  in  handling  major  account 
presentations,  budgeting  and 
motivating/training  salespeople. 
Commercial  web  press  pricing  a  plus.  If 
you  enjoy,  challenges,  competition  and 
fun,  send  resume  tO:  Ben  F.  Weir  Jr., 
Publisher,  The  Examiner,  PO  Box  458, 
Independence,  MO  64051. 


ADVERTISING  DIRECTOR  Suburban 
weekly  newspaper  group  seeks  exper¬ 
ienced  sales  oriented  individual  to  lead 
and  direct  our  sales  force.  Successful 
candidate  should  possess  superior  sell¬ 
ing  skills  and  the  ability  to  motivate 
others.  Send  resume  and  salary  require¬ 
ment  to  Bucks  County  Midweek,  PO  Box 
367,  Levittown,  PA  19058,  Att:Robert 
Smylie. 


ADVERTISING  MANAGER  for  group 
owned  weekly  newspaper  located  in  the 
Midwest.  Must  be  a  self-starter  with 
proven  record.  Good  wages,  bonuses, 
and  benefits.  Successful  person  will 
have  excellent  opportunity  for  advance¬ 
ment  with  the  group.  Send  resume  to 
PO  Box  220,  Fort  Jennings,  OH  45844. 

MAJOR  ACCOUNTS  EXECUTIVE 
150,000  mailed  weekly  shopper  in 
Ventura,  California  needs  a  goal 
oriented,  highly  competitive,  top-notch 
sales  person  to  sell  major  accounts. 
Successful  presentation  experience  to 
large  retailers  and  verifiable  track 
record  a  must.  Great  location,  competi¬ 
tive  salary  plus  bonus  based  on  perfor¬ 
mance.  Send  resume  to  Valleyshopper, 
c/o  Sales  Manager,  5353  Walker  St., 
Ventura,  CA  93003-7485  or  call  (305) 
656-6565, 


(, 


HELP  WANTED 


ADVERTISING 


TELEMARKETING  MANAGER 
An  exciting  opportunity  for  someone 
who  wants  to  build  their  own  skills  while 
developing  a  professional  telemarketing 
department  for  progressive  West  Texas 
daily  middle-market  newspaper.  We 
offer  the  opportunity  to  work  with  a 
forward  thinking  management  group. 
We  are  looking  tor  a  person  with  a  vision 
of  how  to  take  advantage  of  market 
opportunities  through  innovative  sell¬ 
ing.  Intelligence  and  enthusiasm  are 
musts.  We  are  not  looking  for  the  "tried 
and  true”  but  the  "exciting  and  new". 
Send  resume,  a  letter  describing  what 
you  have  to  offer  and  salary  expecta¬ 
tions  to  Box  2517,  Editor  &  Publisher. 


DISPLAY  SALES  PERSON 
We  need  a  high  producing  display  sales 
person  to  sell  our  150,000  direct  m  il 
shopper  plus  pre-prints  and 
complementary  products  in  beautiful, 
sunny  Ventura,  California.  We  offer  a 
base  to  get  you  started,  but  the  real 
opportunity  is  in  the  commission 
package-we  pay  tor  productivity.  Send 
resume  to  Valleyshopper,  c/o  Sales 
Manager,  5353  Walker  St.,  Ventura,  CA 
93003-7485  or  call  (805)  656-6565. 


ART/GRAPHICS _ 

EXPERIENCED  news  graphics  person  to 
join  4-person  staff  of  A.M.  175,000 
daily.  Infographics,  charts,  maps, 
illustrations,  Macintosh  skills.  Send 
resume,  samples:  Mark  Freistedt, 
Graphics  Director,  Austin  American- 
Statesman,  PO  Box  670,  Austin,  TX 
78767. 


VETERAN  PHOTOGRAPHER  with  major 
newspaper  and  national  magazine 
experience  seeks  position  as  Editor. 

A  national  award-winner,  twice  nomi¬ 
nated  for  Pulitzer,  I  am  dedicated  to 
improving  thru  excellence  in 
photography-i.e.  content  over  design.  I 
am  immediatley  available  and  will  relo¬ 
cate.  Write:  R.B.  Heine,  8730  S.W. 
43rd  St.,  Miami,  FL  33165 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


_ CIRCULATION _ 

AM  ZONE  MANAGER 
The  Orange  County  Register,  with  one  of 
the  country's  hottest  track  records  in 
circulation  growth  ,  has  an  A.M.  Home 
Delivery  Zone  Manager  position  open. 
This  position  is  responsible  for  the 
supervision  of  eight  to  twelve  district 
managers  with  emphasis  on  service  and 
collections. 

Candidates  should  have  strong  people 
skills,  good  written/oral  skills,  with  the 
ability  to  focus  on  goals.  Candidates 
with  a  proven  track  record  in  success¬ 
fully  motivating  District  Managers  will 
be  given  the  highest  consideration. 

We  offer  an  excellent  starting  salary  and 
bonus  program,  along  with  an  excep¬ 
tional  benefit  package  which  includes  a 
401(k)  plan. 

Interested  candidates  should  send  a 
cover  letter  and  resume  along  with 
references  and  salary  history  to:  The 
Orange  County  Register,  Attn.  Eric  Ryti- 
ma,  §25  N.  {5rand  Avenue,  Santa  Ana, 
California  92701. 


EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  circulation 
management.  Reply  to  Western  News¬ 
papers,  PO  Box  1271,  Yuma,  AZ 
85364. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
needed  for  45,000  Midwestern  daily. 
Seeking  individual  with  excellent 
communication  and  sales  skills  and 
outstanding  ability  to  motivate  staff. 
Experienced  in  all  aspects  of  circulation 
and  distribution  is  required.  Prefer 
someone  with  circulation  manager 
experience  in  smaller  daily  operation. 
Send  resume  to  Box  2630,  Editor  & 
Publisher  by  January  20. 

CIRCULATION  ZONE  MANAGER  for 
highly  competitive  central  New  jersey 
newspaper.  52,000  circulation. 
Requires  3  years  proven  track  record. 
College  preferred.  Inner  city  and  motor 
route  experience  a  plus.  We  are  looking 
for  a  strong  individual  with  proven  lead¬ 
ership  abilities  to  join  our  circulation 
team.  Starting  salary  26,000  plus 
monthly  bonus.  Equal  opportunity 
employer.  Send  resume  and  salary 
history  to  Box  2615,  Editor  &  Publisher. 

CIRCULATION  MANAGER—  Manage 
all  phases  of  Circulation  department  for 
fast  growing  daily  newspaper.  Assistant 
Circulation  Manager  or  comparable 
experience  required.  Send  resume  & 
salary  requirements  to:  Burt  McNaught- 
on.  General  Manager,  Davis  Enterprise, 
PO  Box  1470,  Davis,  CA  95617. 


DIVISION  SALES  MANAGER 
Due  to  our  continued  growth  throughout 
the  Midwest,  The  Chicago  Tribune  has  a 
carreer  opportunity  in  our  National 
Circulation  Department  for  an  accom¬ 
plished  and  experienced  circulation 
professional.  Responsible  for  sales 
territory  covering  Southern  Illinois. 
Requires  a  close  working  relationship 
with  our  independent  agencies,  distri¬ 
butors  and  retail  outlets.  The  qualified 
candidate  must  be  an  aggressive  indivi¬ 
dual  who  is  capable  oTworking  inde- 
pently  and  has  a  strong  background  in 
circulation  sales  and  marketing.  Relo¬ 
cation  to  the  Southern  Illinois  territory 
is  a  must. 

Along  with  the  outstanding  career  and 
professional  potential  this  position 
provides,  we  offer  an  excellent  benefit 
package  and  salary  commensurate  with 
experience.  Send  your  resume  and 
salary  history  in  confidence  to: 

Jim  Sollenberger 
National  DM  Opportunity 
Chicago  Tribune  Co. 

777  W.  Chicago  Ave 
Chicago,  IL  60610. 


CLASSIFIED 


The  Industry’s 
Meeting  Place. 
212  675-4380 


HOME  DELIVERY  MANAGER 
Looking  for  a  step  up?  This  competitive 
metro  in  Zone  9  currently  has  several 
positions  available  for  Home  Delivery 
Divisions  Managers.  These  positions  are 
responsible  for  the  direct  supervision  of 
our  home  delivery  independent  contrac¬ 
tors.  Must  be  street  wise  in  slaes, 
service  and  collections  and  know  how  to 
run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $23,500.00  to  $25,000.00  to 
start  plus  generous  commission  and 
benefits  packages.  Send  full  resume  of 
background  and  experience,  including 
salary  history,  sizes  of  newspapers 
worked  for,  and  type  of  operation  to  Box 
2632,  Editor  &  Publisher. 


1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  iine,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 
Count  as  an  additionai  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-S80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (21 2j  675-4380. 


EDITOR  &  PUBLISHER  for  January  2,  1988 


HELP  WANTED 


_ CIRCULATION _ 

DISTRICT  SALES  MANAGER-  Zone  2 
metro  daily  is  locking  for  2  career 
minded  individuals  to  join  our  DSM 
team.  Applicants  snould  have  a  mini¬ 
mum  of  2  years  experience.  We  are  part 
of  the  Gannett  organization  and  offer 
several  career  opportunities  for  the  right 
candidate.  Excellent  starting  salary  and 
benefits.  Send  resume  and  salary 
history  to  Personnel  Director,  The  News 
Journal  Co.,  831  Organge  St.,  Willi- 
mington,  DE  19801. 


_ EDITORIAL _ 

AGENCY  -  WORLD  FREE  PRESS 
The  editorial  decision  to  expand  our 
coverage  of  the  1988  presidential 
campaign  and  critical  political  and 
environmental  issues  makes  it  neces¬ 
sary  for  agency  -  WFP  to  increase  both 
its  national  and  international  contribut¬ 
ing  staff.  We  are  accepting  applications 
from  independent  individuals  and 
groups  who  have  intergrity  and  are 
capable  of  accurate  journalism.  To 
apply:  Send  a  one  page  letter/bio-data, 
3  passport  size  color  photographs 
(necessary  for  the  issue  of  WFP  Press 
Passes  and  office  file  copies),  and  a 
$18.00  application  processing/Press 
Pass  fee  (to  be  returned  if  application 
denied).  To:  World  Free  Press,  119 
Beechwood  Ave,  Willowdale,  Ontario, 
Canada  M2L1J8. 


EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  -  editors,  subeditors 
and  general  assignment  reporters. 
Reply  to  Western  Newspapers,  PO  Box 
1271,  Yuma.  AZ  85364. 


EDITOR  -  Exciting,  fast  growing  estab¬ 
lished  community  weekly  in  NY  suburbs 
seeks  editor  with  strong  reporting  and 
editing  experience.  Send  resume  and 
clips  to  Editor  Search,  MBT  Founda¬ 
tion,  PO  Box  667,  Bedford,  NY  10506. 


HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  -  Growing 
metro/suburban  daily  has  immediate 
opening  for  an  assistant  city  editor.  Will 
supervise  and  direct  staff  of  5  in  one  of 
the  country’s  fastest  growing  markets. 
Successful  candidate  will  have  report¬ 
ing  and  editing  experience,  excellent 
management  skills  and  a  proven  track 
record  in  assignments.  Excellent  salary 
and  benefits.  Resume  and  cover  letter 
explaining  your  news  and  management 
philosophies  to  E.J.  Baumeister  Jr., 
Managing  Editor,  The  Times,  PO  Box 
847,  Trenton,  NJ  08605. 


ASST.  SPORTS  EDITOR  wanted;  must 
be  experienced  in  page  layout,  scholas- 
tic  sports  coverage.  We're  a 
25,000-circ.  AM  in  a  booming  beach 
area.  Send  resume,  samples,  refer¬ 
ences  to:  Stephan  J.  Sosinski,  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754. 


BUSINESS  EDITOR 
Experienced  editor  needed  to  oversee 
growing  business  consumer  and  real 
estate  news  package.  We  want  an 
energetic,  creative,  hands-on  person 
who  can  help  the  staff  develop  story 
ideas,  polish  them  and  get  them  Into 
print  fast.  Supervisory  experience 
essential.  This  is  a  Gannett  newspaper 
1  hour  from  New  York  City.  Send 
resume  and  tearsheets  to  Charles  Nutt, 
Executive  Editor,  The  Courier  News,  FO 
Box  6600,  Bridgewater,  NJ  08807. 


COPY  EDITOR  for  40,000  AM  in  Zone 
4.  We're  in  the  initial  phases  of  a 
complete  overhall  and  the  newspaper  is 
under  new,  aggressive  editorial  leader¬ 
ship.  If  you're  rast,  accurate  and  full  of 
ideas,  send  resume  and  clips  to  Box 
2612,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
Strong  56,000  PM  daily  in  area  with 
growing  aerospace/defense  and  recrea¬ 
tion  industries  needs  an  experienced 
journalist  who  understands  small  busi¬ 
ness  as  well  as  national  economics. 
Send  a  resume,  samples  of  your  best 
work  and  a  letter  stating  your  ideas 
about  how  business  should  be  covered 
tO:  Brian  Mertz,  Assistant  Managing 
Editor,  Standard-Examiner,  PO  Box 
951,  Ogden,  UT  84402. 


CITY  EDITOR  for  20,000-circulation 
Midwest  daily.  Good  leadership/people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary- 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News  Tribune,  426  Second  St. 
La  Salle,  IL  61301. 


COASTAL  ZONE  4  daily  seeks  copy 
editors  for  AM  desk.  Duties  include 
editing  wire  and  local  copy,  layout, 
headlines.  37.5  hour/week.  Prefer 
energetic  people  with  several  years 
experience.  Box  2608,  Editor  & 
Publisher. 


COPY  EDITORS-New  Hampshire's 
statewide  paper  has  night  desk  open¬ 
ings.  Starting  pay,  $33,000-1-  with 
excellent  benefits.  2  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  Send  resume 
and  clips  to  C.  Perkins,  ME,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105. 


COPY  EDITORS  needed,  editing  and 
layout  skills  a  must,  for  50,000  AM 
daily  in  Smoky  Mountains,  2  years 
experience  required.  Send  resume  to 
Larry  Pope,  Executive  Editor,  Ashville 
Citizen-Times,  14  0.  Henry  Ave., 
Ashville,  NC  28802. 


HELP  WANTED 


EDITORIAL 


COPY  EDITORS 

Recent  promotions  at  the  Boston  Herald 
have  created  openings  for  NEWS  copy 
editors.  If  your  editing,  layouts,  and 
headlines  are  second  to  none,  we’d  tike 
to  hear  from  you  ASAP. 

Write  to  Editor,  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106. 

COPY/GRAPHICS  EDITOR 
The  Holland  Sentinel  is  seeking  a  copy 
editor  to  concentrate  on  editing  local 
copy  and  play  a  key  role  in  the  presenta¬ 
tion  of  local  copy  in  a  fast  growing  popu¬ 
lation  and  circulation  area.  This  person 
should  have  experience  in  graphics 
including  knowledge  of  the  Macintosh 
computer  system.  Contact  Randall 
Vandewater,  Managing  Editor.  Holland 
Sentinel,  54  W.  8th  St.,  Holland,  Ml 
49423. 


SPORTS  EDITOR 

With  new  emphasis  placed  on  expanded 
sports  coverage  the  Holland  Sentinel 
needs  a  sports  editor  interested  in  deve¬ 
loping  a  daily  sports  section.  This 
person  should  have  a  knowledge  of  all 
sports,  a  good  feature  writer,  back¬ 
ground  in  graphics  and  layout  ind 
strong  organizational  skills  to  enhance 
the  present  2  member  staff.  Contact 
Randall  Vandewater,  Managing  Editor, 
Holland  Sentinel,  54  W.  8th  St., 
Holland,  Ml  49423. 


DESK  CAPTAIN  needed  to  run  3-person 
nightside  news  desk  for  25,000  AM  in 
beach  area.  Responsibilities  include 
page  one  layout,  supervising  page  flow 
and,  as  no.  2  person  on  24-person  news 
staff,  helping  to  mold  output  of 
talented,  aggressive  news  staff.  Must 
have  desk,  supervisory  and  VDT  experi¬ 
ence.  Send  resume,  references  to: 
Stephan  J.  Sosinski,  Editor,  Ocean 
County  Observer,  8  Robbins  St., 
CN2449,  Toms  River,  NJ  08754. 


GENERAL  ASSIGNMENT  and  sports 
reporters  needed  at  6-day  PM.  Both 
entry-level  positions  but  experience  a 
plus.  Both  must  take  own  photos.  Posi¬ 
tions  now  open.  Call  or  write  Editor, 
Mohabe  Daily  Miner,  Kingman,  AZ 
86402.  (602)  753-6397. 


A  man  comes  to  measure 
his  greatness  by  the  regrets, 
envies  and  hatreds  of  his 
competitors. 

Ralph  Waldo  Emerson 


FEATURES  EDITOR 
Assigning  editor  for  four  weekly  features 
sections  (food,  health,  homes,  family). 
The  St.  Paul  Pioneer  Press  Dispatch,  a 
Pulitzer  prize-winning,  250,000 
Sunday  circulation  Knight-Ridder  daily, 
seeks  an  innovative,  energetic  editor  for 
final  position  on  new  features  leader¬ 
ship  team.  We  are  looking  for  an  idea- 
oriented,  word-oriented  editor  who  can 
break  the  usual  lifestyles  mold.  Editor 
will  lead  7  reporters  and  work  with  other 
features  editor  to  complete  makeover  of 
32-person  features  department.  Applic¬ 
ants  should  be  able  to  demonstrate 
features  creativity  in  newspapers  and/or 
magazines  and  ability  to  work  within 
highly  competitive  newspaper  market. 
Send  sections,  own  writing  clips, 
resume  and  cover  letter  to  Ken  Doctor, 
Associate  Editor/Features,  St.  Paul 
Pioneer  Press-Dispatch,  345  Cedar  St., 
St.  Paul,  MN  55101.  EOE. 


TOP-FLIGHT  EDITOR  for  fast-growing 
Zone  1  weekly.  Strong  news,  editing, 
staff  management  and  people  skills  a 
must.  Part  of  a  small  daily  and  weekly 
group.  Fine  community-opportunity  to 
implement  forward-thinking  ideas. 
Send  resumes,  clips,  salary  history, 
references  to  Box  2618,  Editor  & 
Publisher. 


_ ^iii^ _ ^iiiii^iiiiiaat - - - 

DON’T  GO  OVER  THE  EDGE! 


ORDER  YOUR  OWN  SUBSCRIPTION 

TO  EDITOR  &  PUBLISHER. 

Use  the  convenient  bind-in  card  in  or  write; 
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HELP  WANTED 


EDITORIAL 


EDITOR/TRADE  MAGAZINE.  Editor 
sought  for  Trucking/Trade  magazine. 
Responsibilities:  Writing,  Editing, 
Interviewing,  Production  Coordination 
that  includes  specing  type  and  color 
page  design.  Occasional  overnight 
travel.  Send  resume  with  salary  require¬ 
ments  to:  King  Magazines,  Inc.,  40 
Brunswick  Ave.,  Suite  206,  Edison,  NJ 
08818,  Phone:  (201)  248-’.330. 


GENERAL  ASSIGNMENT  REPORTER 
Aggressive,  award-winning  daily  seeks  a 
sharp,  accurate  eager-  to-  learn-  repor¬ 
ter  with  experience  on  a  weekly  or  small 
daily  to  cover  a  busy  beat.  The  ideal 
candidate  works  well  independently  and 
is  willing  to  hustle  to  turn  out  stories 
that  go  beyond  the  issues  and  to  the 
people.  We  offer  excellent  benefits  and 
the  opportunity  to  grow.  Send  resume 
and  at  least  3  samples  of  your  work  to 
Janet  Krug,  Managing  Editor,  The  Kent 
County  Daily  Times,  1353  Main  St.,  W. 
Warwick,  Rl  02893.  No  phone  calls 
please. 

GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 

The  ARIZONA  DAILY 
STAR  wants  a  busi¬ 
ness  editor  to  manage 
and  work  with  a  staff 
of  four  in  producing  a 
six-day-a-week 
section.  Send  brief 
cover  letter,  resume, 
non-returnable  clips 
and  references  to  John 
Peck,  managing 
editor.  The  Arizona 
Daily  Star,  PO  Box 
26807,  Tuscon,  Arizo¬ 
na  85726-6807.  No 
phone  calls. 


HANDS-ON  EDITOR 
The  Bismarck  Tribune  needs  a  news 
professional  with  demonstrated  skills  to 
produce  the  most  readable  newspaper 
in  North  Dakota.  30,000  daily  and 
Sunday  with  6%  circulation  groirth  in 
the  past  year.  Experience  as  editor  or 
M.E.  at  comparable  paper  would  be 
best;  your  product  is  your  resume. 
Should  be  a  trainer  and  leader,  equally 
adept  at  words  and  graphics,  with  a 
burning  desire  to  excite  and  satisfy 
readers.  Full  color  offset,  modern  plant 
in  attractive  capital  city.  Don't  believe 
anything  they  tell  you  about  the  weath¬ 
er.  Write  Bill  Roesgen,  PO  Box 
1498,  Bismarck,  ND  58502. 


LIFESTYLE  EDITOR  to  head  3-person 
dept.  Must  know  how  to  edit,  write, 
design  pages  and  be  a  leader.  Great  job 
with  growing  North  Carolina  daily.  Jack 
Stratas,  Editor,  The  Courier  Tribune,  PO 
Box  340,  Asheboro,  NC  27203. 


MAANGING  EDITOR 
Daily  financial  newspaper  seeks  exper¬ 
ienced  news  executive  to  help  lead 
national  reporting  staff.  As  chief  daily 
operator,  candidate  should  demonstrate 
strong  people  management  skills, 
knowledge  of  banking  and  finance, 
solid  achievment  record.  Please  send 
letter  with  resume  directly  to: 

William  Zimmerman,  Editor 
American  Banker 
One  State  Street  Plaza 
New  York,  NY  10004 


HELP  WANTED 


_ EDITORIAL _ 

MANAGING  EDITOR 
Very  small  daily  in  Virginia  mountains 
needs  editor  who  can  do  it  all.  Universi¬ 
ty  town.  Advance  within  national  group. 
Call  Rip  (703)  639-2436. 


MANAGING  EDITOR  for  award-winning 
32,000-circulation  daily  in  outstanding 
university  community.  Send  resume  to 
Bill  Kirkland,  Publisher,  The  Daily  Prog¬ 
ress,  PO  Box  9030,  Charlottesville,  VA 
22906. 


MANAGING  EDITOR  for  medium-size 
Connecticut  daily.  Must  have  had  15 
years  experience  in  supen/ising  news¬ 
room  personnel.  Applicants  from  the 
Northeast  area  preferred.  Box  2631, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  4,500-paid 
circulation  rural  weekly  and  print  shop. 
Need  experience  in  reporting,  editing, 
photos,  layout,  staff  supervision.  Send 
resume,  salary  history,  layout  and  writ¬ 
ing  samples  to  Publisher,  Recorder,  Box 
10,  Monterey,  VA  24465. 

MOVING  UP  The  Morning  News 
Tribune,  a  growing  McClatchy  paper  in 
Tacoma,  WA,  has  three  key  openings: 
BASEBALL  WRITER  -  cover  the  Seattle 
Mariners  from  spring  training  to  World 
Series;  AL  experience  preferred  but 
networking  capabilities  and  writing 
skills  are  musts. 

ASSISTANT  BUSINESS  EDITOR  -  Help 
shape  coverage;  ideas,  editing/layout 
skills  and  business  knowledge  required. 
ASSISTANT  METRO  EDIT(3R  -  Strong 
editor  with  people  skills  and  confidence 
to  make  tough  calls  will  round  out 
winning  team. 

Salaries  start  in  upper  $30s.  Merit  pay 
system  rewards  performers.  Send 
resume,  samples,  references  to  Norm 
Bell,  ME,  PO  Box  11000,  Tacoma.  WA 
98411. 


NEWS  EDITOR  to  lead  staff  of  five  on 
6,000-circulation  daily  with  emphasis 
on  local  coverage.  Send  resume,  clips 
to  Tom  Kerr,  Editor,  News  Herald,  115 
W.  Second  St.,  Port  Clinton,  OH 
43452. 


Be  always  resolute  with 
the  present  hour.  Every 
moment  is  of  infinite  value. 
Goethe 


NEWSLETTER  EDITOR 
Can  you  write  tightly  and  edit  crisply  on 
a  challenging  weekly  deadline?  Can  you 
manage  a  2  person  editorial  staff  and 
supervise  the  production  process? 
Knowledge  of  the  publishing  industry 
helpful;  solid  reporting  skills  essential. 

ASSISTANT  EDITOR 
Can  you  apply  basic  reporting  and  edit¬ 
ing  skills  to  the  day-to-day  event  in  a 
busy  industry?  Are  you  organized,  a 
good  communica‘or  and  ready  to  learn 
how  to  put  a  n  wsletter  together  for 
publication? 

We  offer  an  excellent  compensation 
package  including  profit  sharing  and 
company  paid  medical  and  dental. 
Come  grow  with  us!  Send  resume,  refer¬ 
ences  and  salary  history  to  Ronni 
Graham  Hass,  Magazine  Week,  20 
Speen  St.,  Framingham,  MA  017(31. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 

The  Newport  Daily  News  seeks  a  news 
editor  to  direct  a  5-person  copy  desk, 
work  the  slot,  evaluate  local  and  wire 
copy  and  be  deeply  involved  in 
designing  the  newspaper.  He  or  she  will 
help  set  policy  for  the  news  room  and 
will  be  responsible  for  assuring  produc¬ 
tion  deadines  are  met.  The  person  we 
select  will  understand  technical  and 
journalistic  facets  of  the  use  of  color, 
will  be  a  talented  editor  and  writer  and 
will  have  strong  people  skills.  Aoply  in 
writing  to  David  B.  Offer,  Editor,  The 
Newport  Daily  News,  101  Malbone  Rd., 
Newport,  Rl  02840  by  January  18. 


PHOTOGRAPHER/REPORTER 
The  Pinedale  Roundup,  a  1987  nation¬ 
al  newspaper  association  photography 
award-winning  weekly  is  looking  for  a 
well-rounded  photojournalist.  Applic¬ 
ants  must  have  strong  photographic 
skills  with  darkroom  experience,  and 
must  be  able  to  write.  Please  submit 
letter,  resume  and  portfolio  to  Todd 
Adams.  Editor,  Pinedale  Roundup,  Box 
100,  Pinedale,  WY  82941. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss'Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


REPORTER  We’re  growing.  We  need 
experienced  reporters  willing  and  able 
to  learn  to  report  news  on  business. 
Start  as  a  reporter,  great  potential  to 
advance  to  editor  and  beyond.  You  must 
be  a  self-starter  capable  of  discovering 
stories,  following  leads  and  researching 
the  facts.  All  by  telephone.  Rush  your 
resume  to:  Personnel  Department  P, 
Crittenden  News  Service  Inc.,  Box 
1150,  Novato,  CA  94948. 


REPORTERS  WANTED 
Our  rapidly  growing  weekly  group  is 
..eeking  three  reporters.  Recent  gradu¬ 
ates  with  limited  experience,  willing  to 
learn,  will  be  considered.  Send  clips 
and  resume  to  Julie  Hamlin,  PO  Box 
269,  Norway,  ME  04268. 


REPORTER-PHOTOGRAPHER 
Very  small  daily  in  Virginia  mountains 
needs  reporter  who  can  do  layout,  shoot 
pictures.  Advance  within  national 
group.  Call  Rip  (703)  639-2436. 

REPORTER-EDITOR 
15,000  AM  paper  in  Northern  Shenan¬ 
doah  Valley  seeks  experienced  reporter 
who  also  can  -  or  is  willing  to  learn  to  - 
do  editing.  Excellent  salary  and  bene¬ 
fits.  Immediate  opening.  Send  resume 
and  samples  to  P.O.  Box  69,  Strasburg, 
VA  22657. 


REPORTERS  WANTED 
Our  rapidly  growing  weekly  group  is 
seeking  three  reporters.  Recent  gradu¬ 
ates  with  limited  experience,  willing  to 
learn,  will  be  considered.  Send  clips 
and  resume  to  Julie  Hamlin,  PO  Box 
269,  Norway,  ME  04268. 


HELP  WANTED 


EDITORIAL 


SHOEBOX  GREETINGS  (  a  tiny  little 
division  of  Hallmark)  is  looking  for 
humor  writers.  If  you  can  channel  your 
sense  of  humor  into  innovative  greeting 
cards  that  represent  a  fresh  alternative 
to  traditional  humor  cards,  then  we 
have  a  place  tor  you.  Shoebox  offers  a 
competitive  salary,  a  stimulating,  crea¬ 
tive  environment  and  one  of  the  finest 
benefit  programs  available.  Just  write 
ten  humorous  greeting  card  ideas  on  a 
single  sheet  of  paper  and  send  them 
along  with  your  resume  and  SASE  to: 
Editorial  Manager,  Shoebox  Greetings, 
Maildrop  200,  Hallmark  Cards  Inc.,  PO 
Box  419580,  Kansas  City,  MO 
64141-6580. 


SUNDAY  EDITOR  for  small,  growing 
daily  in  the  Southeast.  Strong  back¬ 
ground  in  reporting,  editing,  layout  and 
production  coordination  required. 
Sound  news  judgment  essential.  Send 
letter,  resume  with  references  and 
salary  expectations  to  Box  2619,  Editor 
&  Publisher. 


THE  LOS  ANGELES  Herald  Examiners’ 
consumer-oriented  business  section 
seeks  reporter  to  cover  wide  range  of 
personal  finance  issues.  Must  be  able  to 
generate  variety  of  story  ideas,  work 
(juickly,  look  at  issues  critically,  make 
copy  entertaining  and  informative.  5 
years  minimum  experience.  Send 
resume  to  Kathleen  Ingley,  Business 
Editor,  Los  Angeles  Herald  Examiner, 
nil  S.  Broadway,  Los  Angeles,  CA 
90015.  No  phone  calls. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  nght  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


MARKETING  RESEARCH 

ASSISTANT  MANAGER 

Our  Marketing  and  Communication 
Department  is  in  search  of  an  Assistant 
Manager  of  Market  Research.  This  is  a 
newley-created,  entry-level  manage¬ 
ment  position  Incumbent  will  be 
responsible  for  the  design,  execution 
and  analysis  of  primary  research 
studies;  market  and  demographic 
analysis;  and  the  development  of  a 
research  library. 

Qualified  applicants  will  have  excellent 
report  writing  and  analysis  skills; 
research  experience  designing  ques- 
tionaires  and  coding  and  processing 
responses;  knowledge  and  experience 
in  using  secondary  data  services  such 
as  NPDC,  DRI,  SOBP.,  Media  Records, 
etc.;  and  strong  time  management  and 
interpersonal  skills.  Previous  supervis¬ 
ory  experience  preferred. 

To  apply  send  resume  with  cover  letter 
detailing  salary  history  tO: 

Employment  Specialist 
THE  BA.TIMORE  SUN  CO. 

501  N.  Calvert  St. 

Baltimore,  MD  21278-0001 

Equal  opportunity  employer  M/F 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 


^REMINDER*  To  help  us  serve  you 
better,  please  include  invoice  copy 
when  submitting  payment  for 
Classified  Advertising. 


EDITOR  &  PUBLISHER  for  January  2,  1988 


78 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESSROOM  MANAGER.  Growing 
Zone  5  newspaper  operation  seeks 
experienced  Urbanite  pressroom  mana¬ 
ger.  Must  be  quality  cost-conscious 
leader  with  the  ability  to  train  and  direct 
two  shift  operations.  Excellent  salary 
and  benefit  program.  Send  resume  to 
Box  2626,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  DIRECTOR.  Zone 
5  metro  area  production  company  seeks 
strong,  budget-minded  leader  for  its  top 
position.  Candidates  must  possess  good 
communication,  technical  skills  and 
the  ability  to  manage  people.  Union 
experience  a  plus.  Excellent  salary  and 
benefit  package.  Send  complete 
resume  with  salary  history  to  Box  2627, 
Editor  &  Publisher. 


You  don’t  learn  to  hold 
your  own  in  the  world  by 
standing  on  guard,  hut  by 
attacking,  and  getting 
well-hammered  yourself. 
George  Bernard  Shaw 


COMPUTER  TECHNICIAN 
Growing  daily  in  Zone  9  is  seeking  a 
technician  experienced  on  VAX  780, 
DEC  1170's  ,  1184  equipment  includ¬ 
ing  RP06  drives.  Experienced  on  auto¬ 
logic  equipment  a  plus.  Duties  will 
include  terminal  and  TC  maintenance 
and  back-up  on  composing  equipment. 
Training  on  new  equipment  will  be  furn¬ 
ished.  Excellent  opportunity  and  chal- 
len  ge  for  right  individual.  Please  send 
resume  and  salary  requirements  to  Box 
2593,  Editor  &  Publisher. 


EXPANDING  GROUP  of  Arizona  news¬ 
papers  desires  resumes  for  current/ 
future  openings  for  press  operators  and 
press  foremen.  Reply  to  Western  News¬ 
papers,  PO  Box  1271,  Yuma,  AZ 
85364. 


PROGRAM  MANAGER  -  Successful  in 
present  position,  but  considering  future 
opportunities.  To  become  an  active 
participant  in  a  highly  unusual  manage¬ 
ment  and  marketing  communications 
company  which  has  been  serving  trans¬ 
national  corporations  for  15  years. 
Experience  in  managing  people  and 
projects  a  major  requirement.  Will  oper¬ 
ate  in  an  environment  involving  creation 
and  production  of  communications  on  a 
wide  range  of  business  and  technology 
subjects.  Prefer  a  degree  in  a  technical 
or  scientific  discipline.  Facility  in  a 
second  language  important.  Box  2629, 
Editor  &  Publisher. 


QUALITY  ASSURANCE  MANAGER 

The  Quality  Assurance  Manager  at  the 
Seattle  Times  has  a  wide-ranging  role  in 
the  production  of  The  Seattle  Times  and 
the  Post  Intelligencer  which  have  a 
combined  daily  circulation  of  450,000. 
Reporting  directly  to  the  Operations 
Director,  this  person  has  extensive 
contact  with  production,  news  and 
advertising  personnel  as  well  as  major 
advertisers.  Responsibilities  include 
developing,  implementing,  and  manag¬ 
ing  programs  pertaining  to  the  quality  of 
the  finished  product,  assisting  in  equip¬ 
ment  evaluation,  purchase  and  installa¬ 
tion  processes  and  developing  employ¬ 
ees’  knowledge  of  quality  assurance 
systems,  programs  and  methods.  Ideal 
candidates  will  have  at  least  3  years 
experience  in  newspaper  or  commercial 
printing  production,  a  bachelor’s  degree 
in  a  related  field,  experience  in  estab¬ 
lishing  and  maintaining  a  quality  assur¬ 
ance  program  as  well  as  the  outstanding 
interpersonal  skills  needed  to  make 
such  a  program  run  smoothly  and  effec¬ 
tively.  This  position  will  be  available 
early  in  1988.  The  Seattle  Times  offers 
an  excellent  compensation  package. 
Interested  parties  should  submit  cover 
letter  and  resume,  including  salary 
history  to:  Quality  Assurance  Position, 
Personnel  Dept.,  The  Seattle  Times, 
P.O.  Box  70,  Seattle,  Wa  98111. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 


CO-OP  COORDINATOR  Assertive, 
dynamic,  experienced.  Salary  plus 
commission.  Growing  daily  in  South 
Carolina.  Louisa  Koken,  Greenville 
News  Piedmont,  PO  Box  1688,  Green¬ 
ville,  SC  29602. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER.  Knowledgeable 
all  areas  newspaper  operations.  Daily, 
TMC.  Strengths:  financial,  cost  control, 
systems  management,  working  with 
people.  Prt  /en  record.  Box  2528, 
Editor  &  Pul  sher. 


ARTIGRAPHICS 


FEATURE  WRITER  with  experience  in 
photography  and  page  layout  seeks  and 
arts  and  entertainment  position  on  a 
mid-sized  daily  in  Zones  1,2  or  5.  Box 
2633,  Editor  &  Publisher. 


CARTOONIST 


EXCELLENT  CIRCULATOR  with  5  years 
diversified  exposure  as  assistant  mana¬ 
ger  of  10,500  daily.  Available  now.  Call 
Bob  in  Pennsylvania  (717)  762-9539. 


CIRCULATION 


ESTABLISHED  CIRCULATION 
(PHONE)  SALES  company  offers  week¬ 
lies,  dailies,  and  metros,  a  collected  in 
advance  (we  collect)  order.  Prefer  Zones 
3, 4,6,8.  Bob  Bond  (913)  829-1635, 
of  fax  (913)  829-6667. 


YOUNG,  AGGRESSIVE,  ana  CREATIVE 
C.D.  seeks  new  challenges  with  career 
opportunity.  Diversified  experience  with 
forte  in  marketing  and  motivation  with 
accent  on  detail.  Dynamic  leader, 
strives  for  excellence,  prefers  competi¬ 
tive  environment.  People-oriented!  Box 
2602,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


“I  will  work  for  nothing,  forever,  after 
you  pay  what  we’ll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I’ll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I’m  from  Missouri  and  I’ll 
show  you!" 


EDITORIAL 


All  I  need  is  an  opportunity.  Motivated 
sports  journalist  with  3  +  years  experi¬ 
ence  seeking  a  reporting  position  on  a 
mid-sized  daily.  Willing  to  relocate 
anywhere  for  the  chance  to  excel.  Call 
Craig  at  (214)  727-3352  or  (214) 
987-2843. 


EXPERIENCED,  VERSATILE  writer, 
editor  seeks  full-time  or  free-lance  work 
at  daily,  magazine,  in  press  relations. 
Write  Box  2613,  Editor  &  Publisher. 


EXPERIENCED,  educated,  eager  repor¬ 
ter  w/  fresh  MA,  daily  and  mag.  exp. 
hopes  40-100K  paper  has  room  for  a 
clear-thinking,  fast-writing  pro  for  edits, 
features,  or  general  news.  Danie'  R. 
Saddler,  95D  W.  Hudson,  Columbus, 
OH  43202;  (614)  267-2930. 


JOURNALIST  with  four  years  of  experi¬ 
ence,  including  copy  editing  and  daily 
reporting  seeks  general  assignment  or 
desk  position  on  a  New  England  daily. 
Box  2625,  Editor  &  Publisher. 


KAPPA  TAU  ALPHA  graduating  spring 
seeks  entry-level  position  with  growth 
potential  on  daily.  All  Zones 
considered.  Resume,  samples  avail¬ 
able.  Contact  Dennis  Kaiser,  7091  E. 
Scenic  Circle,  Anaheim,  CA  92807. 


NATIONAL,  REGIONAL  AWARD¬ 
WINNING  May  ’88  grad  seeks  position 
on  mid-sized  daily  in  Zone  6  or  8.  Exp. 
in  news,  features,  copyediting,  page 
design.  Background  on  collegiate, 
metro  daily  and  magazine  press. 
Contact  Rebecca  at  (214)  890-0637. 


PERSONAL  COLUMNIST  with  more 
than  six  years’  experience  at  a  10,000 
Southern  California  dialy  seeks  career 
advancement.  Will  relocate.  Excellent 
references.  Columnist,  103  E.  Stocker 
St.,  Glendale,  CA  91207.  (818) 
246-5823. 


POLITICAL  REPORTER,  Award-winner, 
5  years  experience.  Covered  ’84  Pres¬ 
idential  Campaign,  congressional  races 
and  statehouse  beat.  Sense  of  humor, 
will  break  stories  others  miss.  Looking 
for  THE  political  beat  to  sink  my  teeth 
into.  Call  (502)  459-2177  or  Box 
2623,  Editor  &  Publisher. 


WRITER  seeks  reporting  position  on 
daily  newspaper.  Strong  feature  writing 
ability.  La  Jolla  Light,  San  Diego 
Tribune  and  Los  Angeles  Times  intern¬ 
ship  experience.  Ready  June  6,  1988. 
Call  Pam  Little  (619)  453-8633. 


PRODUCTION 


PRODUCTION  DIRECTOR.  Proven 
record  all  areas.  Quality  conscious,  cost 
control.  People  oriented.  Knowledge¬ 
able  front  to  back.  Box  2529,  Editor  & 
Publisher. 


Use  zone  number  to  indicate  location 
without  specific  identification 
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i^bjgplate 
presensitized  offset 
plates  are  prepunched 
for  you! 

This  gives  you  speed  and  con¬ 
venience  in  getting  to  press 
faster,  with  absolutely  no  chance 
of  punching  inaccuracies! 

Likewise,  Newsplate’s  factory- 
applied  coating  frees  you  of  the 
need  to  mix  chemicals  on  the 
spot.  This  eliminates  any  possi¬ 
ble  coating  inconsistencies,  and, 
not  incidentally,  does  away  with 


messy  roller  coaters  and 
punch/coaters. 

Thus  Newsplate  cuts  out  two 
time-consuming  steps  in 
makeready  from  package  to  ex¬ 
posure,  and  eliminates  two  pro¬ 
blems  as  well.  It  offers  you  the 
security  of  hassle-free  plate  pro¬ 
cessing,  backed  up  with  a  two 
year  shelf  life— for  dependable 
operation  today,  tomorrow,  next 
year  and  the  year  after! 

That’s  not  all.  Newsplate’s 
presensitized  coating  is  applied 
to  Hoechst’s  tough  elec¬ 
trochemical  grain:  a  powerful 
combination  that  offers  sharp 


dot  reproduction  for  clean,  clear 
images  and  pressruns  you  can 
count  on  of  250M-I-  impressions. 

Now  you’ve  got  a  lot  of  powerful 
reasons  to  put  Newsplate  in  your 
pressroom.  Call  us  for  more 
information. 

1-800-243-NEWS 


Hoechst  Celanese  Corporation 

PO.  Box  3700 
Somerville,  N.J.  08876 


A8615 


Hoechst  IB 


•  Charles  E.  Scripps  Award  for  Literacy;  entry 
deadline  Jan.  21 


•  Walker  Stone  Award  for  Editorial  Writing;  entry 
deadline  Feb.  1 

•  Edward  J.  Meeman  Award  for  Environmental 
Writing;  entry  deadline  Feb.  8 

•  Roy  W.  Howard  Award  for  Public  Service;  entry 
deadline  Feb.  17 

•  Edward  Willis  Scripps  Award  for  Service  to  the 
First  Amendment;  entry  deadline  Feb.  19 

Obtain  entry  forms  from  the  Scripps  Howard  Foun¬ 
dation,  Box  5380,  Cincinnati,  OH  45201;  phone: 
513-977-3036.  There  are  no  entry  fees.  •  The 
awards  are  for  work  published  during  1987.  •  Cash 
prizes  and  plaques  will  be  awarded  to  the  winners; 
finalists  will  receive  medallions. 


SCRIPPS  HOWARD  FOUNDATION 
NATIONAL  JOURNALISM  AWARDS 


I 


